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An Advertisement by Elbert Hubbard 


After “‘the Sale’”’—do you stop there? Not if you hope to live and to do business. 

The Push-Cart-Man sells you ten cents’ worth of cherries, then hustles his cart around the 
corner before you discover the short measure, the false bottom in the box. 

This is very fine Salesmanship, good enough ethics for a Push-Cart-Business, his Salesroom 
is wherever the sun shines. He is an uncertain quantity. He comes from an Age Past— 
“Let the Buyer Beware.”’ 

After he makes “‘the Sale’’ he has no further interest in his customer, but to avoid his recognition. 
Salesmanship of the Burroughs kind does not end when the Sale is made. After the Sale 
comes Service. 

Consider the Service of the Burroughs Adding Machine Company. 

The Individual Merchant or Corporation who buys a Burroughs, puts himself in touch with 
103,750 other Burroughs Buyers. 

All the Good Systems devised and developed by Each of the Burroughs Users, are worked over 
by the Home Force. When Perfection is in Sight, then it is passed along for your use. 

Just one of these Systems applied to your business, will often return to you many times over 
your original expenditure for the Machine. 

If your Machine is out of order, or if someone breaks it beyond use, or if it needs cleaning or 
overhauling, there is no loss of time to you. Any one of the Burroughs Represen atives close 
at hand will provide another free while yours is in the Shop. Even the latest Inventions are 
turned to your advantage. 

The Burroughs People work in direct opposition to the Push=Cart=Man’s practice. They spend 
$300,000 each year, improving the Burroughs Service. 

They give you more for your money than you can get anywhere else, and then very naturally 
when you want to buy or your friend wants to buy, the name Burroughs, the thought of 
Burroughs, comes to you unbidden. 

You recognize that you not only buy the machine, you Buy the Brains behind the Machine. 
This may explain why ninety per cent of all Adding or Listing Machines sold are Burroughs. 
(Do you know of any other Adding Machine than the Burroughs?) Salesmanship is not 
Salesmanship, without effectual Service to follow. 

We can’t make the Burroughs indispensable to you (because not anything is /ndispensable). 
But we can make it as indespensable as we can. And we do. 

The Burroughs Adding Machine is only Part of the Burroughs “ Sale.’’ The Service is the 
Other Part. 





If you are interested in “A Better Day’s Work,” write us (using 
letterhead) for our unique book under that title. Now in its 
fourth edition—192 pages. 100,000 already distributed. 


Other books: “Why Don’t You Go Home,”—a 48-=page book 





giving simplified methods for cost-keeping departments. 











European Headquarters: 65 High Holborn, W. C., London, Eng. 


for retailers. Also, “Cost-Keeping Short Cuts”—1I80 pages— 
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September marks the beginning of the Business Man’s 
New Year. Hence our greeting. 


But, Mr. Dealer, we can do more than wish you a Happy 
New Year; we can materially aid you in achieving it. 
We can supply you with high grade, low price type- 
writers that sell. 


The Ramer Remanutactured Typewriter is an automatic 
seller. You sell one, that machine sells another and 
that another and that another, and so on. 


Any original make of machine can be had from us in 
Remanufactured form at a right price. And when we 
say Remanufactured, we mean a machine that is pretty 
much what the original manufacturer put out. 


This is the time for Good Typewriter Resolutions. Re- 
solve that the Ramer merits your consideration and we 
will give your resolution our moral support and more. 
Now is the best time for you to buy. A very little while 
from now will be your best time to sell. 











108-110 Duane St., New York 
London Office: 136-137 Long Acre, W. C. 


Wholesale Typewriter Co.—— 
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The Carbon-Less Paper Co. 





Mr. Dealer: This advertisement is running in ‘System” 
for September especially for your benefit: 











Will you clip this cou- 
=e pon and let us show 
you a quicker—better 
Rand cleaner way to 
Y make duplicate copies? 


oy / 































An end to soiled hands and smudgy letters— 
neater, cleaner duplicates—faster, better 
work from every typist. This, briefly, is what 
the new Carbon-Less Paper brings you. 
Where you now use a carbon sheet for transferring and a 
second sheet for, receiving and preserving the impression of 
your letters, you can obtain a better result with a single sheet of 
Carbon-Less Pap‘r, because it combines in one operation the 
action of both the carbon sheet and the second sheet. And the 
copies are free from the customary smudges of carbon and blurred 


impression. They are clean-cut, neat and practically indelible. 


> Carbon-Less 
Paper 


up does not embody carbon or any like substance. 
The process by which it is made is entirely new 
and controlled by us absolutely. The important 
feature being this pure white surface which offers 
you the advantage of cleanliness and perfect, in 
delible copies, any number of which can be made 
at once according to the thickness of Carbon-Less 
All copies show test in a ground 


is pure white, abso- 
lutely clean. You 
can handle it as you would a sheet of white pa- 
per, without mussing or dirtying anything. Your 
stenographer can make clean copies and keep her 
own hands clean as well. All the obnoxious 
features of soiled fingers and finger marks, 
smudged copies and general unsightliness are Paper used. 
eliminated by Carbon-Less Paper bec ause its make- snappy black on pure white. 


o.7 






Although the cost of Carbon-Less is a trifle more 
than that of carbon and second sheets, the remark- 
able advantages it offers in speed (two sheets in- 
stead of three to handle) cleanliness and perma- 
nency of records will overbalance many times the 
slight difference in cost. The more rigidly you 
compare the two methods, the stronger 
Carbon-Less Paper 
shows its superi rT 
ity. 





Ny 
Clean Copy —— 4 


Send the ER COMPANY, Inc. ' 
C po THE CARBON. LESS, ol York City . : good as you § Y, a 

n .402 Ww. Ne ess Papert is ro ou ™m vy sé nc 
“ i —If your : = - 90, 38 © xX A ich one) 


I oday Dew emainly need it m rh wrges) (Check 2 . 90 sheets 
is, } Corn ey the expree= Trial box * 1 $1.5 
ay the Tria . enclose’ * 
Fr: sample with or TC) for the en 
ree > lars 
: ala 
Oo full partict 


Name..- 





and get a sample and full 

details of this remarkable paper. Let your stenog 

rapher test it. Or send us $1.50 for a trial box of 
s00 sheets. Don’t deny yourself these advantages a 
moment longer than is necessary Order of your 
dealer, or send the coupon /oday. 


THE CARBON-LESS PAPER 


COMPANY, Inc. 
400-402 West 23rd Street 
New York City 











Address. --**"" 












Pusiness.-- eee 


(Signed) THE CARBON-LESS PAPER CO 
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The keyboard with a key 
for every character @@ 


and the keys arranged in 
straight lines — O|O|© 


makes the @ © 
Smith Premier 














Typewrite 
the one logical typewriter to use. There is a close relation 
between the thought of the operator and the movement of 


her fingers. She thinks one thing and does one thing, and 
the result is better than it. can be with divided attention. 


White for folders describing this 
and fourteen other exclusive Si 
Smith Premier advantages. 


We manufacture ten different {iaamea 
models of billing and book- 
keeping machines to take care 
of all the known up-to-date 
business systems. 


The Smith Premier Typewriter 
Company, Inc. 
Syracuse, N.Y., U.S.A. 


Branches everywhere 
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60 Stamps Per Minute 


Machine capacity 


is only limited to operator’s speed in handling mail. 


he MULTIPOST 


that gives absolute satisfaction. 


is easy for a new operator. 





A stamp affixer 


The MULTIPOST 


Affords a quick, simple and sanitary way to affix stamps. 


Handles government Stamps perforated and coiled side- 
wise in rolls of 500 each, obtainable at any post office. 


Can be changed instantly to affix either one- 
cent or two-cent stamps. 

Puts stamps on letters or packages of any 
size—in whatever location you desire. 
Enables the operator to see where the stamp 
is being affixed. 

Puts as many stamps as necessary; on each 
envelope or package. 

Keeps an accurate count of and check upon the 
number of stamps used. 

Has a special device that makes it impossible 
for anyone to improperly remove stamps; each 
stamp must be registered in the usual manner. 


Can be so adjusted that it cannot be operated 
except by an authorized person. 


Leaves no stamp exposed when the machine is 
at rest. 

Has no wicks, felts or pads to become soiled or 
soured. 

Moistens the stamps with clear, free water con- 
tained in a water and air-tight compartment. 
Eliminates the evaporation of the water, thus 
making the machine always ready for instant use 
irrespective of any lapsed interval. 







Can be placed in any position indefinitely with- 
out injury or possibility of leakage or spilling. 


Positively will not mutilate or miscut the stamps. 
Severs each stamp from the roll at the perforation. 
Feeds and moistens each stamp the same, the 
last stamp of a roll as accurately as the first. 
Has no gear wheels, rachets or revolving parts. 
Has only two moving parts. 

Cannot get out of adjustment owing to its 
simplicity. 

Is guaranteed to do everything claimed for it, 
as well as against defects of workmanship or 
material. 


Our Strongest Guarantee—Money back if you want it. 


We are experts on mailing machines. 


there would be no doubt in your mind about the value of the 
Such information as we can give you is all contained in our booklet. 
Just write your name and address on your business stationery an 


judge. 


If you knew what we know about stamp affixers and stamp protection, 


MULTIPOST to you. 
Send for it; read it 
1 mail it to the 


and you be the 


MULTIPOST COMPANY, 298 StateSt., Rochester, N.Y. 


We have an excellent proposition for yer salesmen and live dealers. 
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Pride in the 
Remington 
Typewriter 


is the common sentiment of the 
man who sells it, the man who 
buys it, and the typist who 
operates it. 





















Remington Salesman, Reming- 
ton Owner, and Remington 
Operator all share in this 
pride, which comes naturally 
from association and iden- 


tification with 
The Best 


REMINGTON TYPEWRITER COMPANY 


(INCORPORATED ) 












NEW YORK AND EVERYWHERE 
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Interesting to 





Typewriter 


Dealers 














New Plant for American Factory Rebuilts 


In every city typewriter users and prospective purchasers who want 
quality at a price that fits their pocket-book, look for the ‘‘American 
Writing Machine Man.” 


He is established in every large town and every consumer is aware of 
that fact that back of him are tremendous factory, organization and 
capital—they know that he has been selected as an expert in machines 
and that he knows his business frofm the ground ‘up. 


These are but a few of the reasons why the ‘“‘American Writing Machine 
Man”’ handling 


AMERICAN FACTORY REBUILTS 


gets so many sales that the rest of the ‘‘boys”’ ‘‘never get a smell at.”’ 
They are at a loss to know how he did it—they don’t appreciate the 
prestige and unknown avenues for business that come to the man who 
handles ‘‘the most famous rebuilt line in the world.” 

Our co-operative plan for helping the dealer work his territory to the 
best advantage is making every ‘“‘American Writing Machine Man’’ a 
winner. We are interested in you and if you take our agency you rest 
assured that our efforts in your behalf will not cease when we have sold 
you a bill of goods. We help you buy—but what is more important to 
you, WE HELP YOU SELL. 

Does this appeal to you? Then write at once for full information regard- 
ing our dealers’ proposition. If you don’t we both lose 


American Writing Machine Company 
345-347 Broadway 
New York 
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A Few of Our 30 Styles in 
Interchangeable Units. 








7 


Steel Interchangeable Units May be Stacked in Any Arrangement. 


Steel Office Furniture Has All the Advantages and None of the Dis- 
advantages of Wood. Artistic Design, Patent Devices, Interchangability. 


TWO LINESof MONEY MAKERS 


FOR AGENTS. 
Herring-Hall-Marvin Safe Co., Selling Mts Fire-Proof Furniture & Construction (o., MKIS. 


Hamilton, Ohio Hamilton, Ohio 


Money Making Proposition to Live Dealers in all Parts of U. S. 
Steel Combination Units in 10,000 Possible Combinations. 
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As a Subscriber 


@ It will keep you in touch with the conditions 
existing in your field—conditions which affect you 
either directly or indirectly. 

@ It will give you ideas that will help you make 
your business bigger and better. 

q It will put youin the way of making more profits 
on your old lines and point out new “green pas- 
tures’ for you. 

q It will inform you, as no other paper does, of the 
new things that are about to come upon the market 
—things the business men around you—your cus- 





tomers—will want to know about. 

q It will create added interest and enthusiasm in 
your selling organization and inspire you to greater 
efforts. 

@ It will keep you in close touch with the men and 
concerns who make the things you are looking for. 
q It will enable you to find almost instantly any 
article you are looking for, if it is an office appliance. 
q It will pay back its cost to you a score or more 
times every year if you are the right sort of a sub- 
scriber. 

@ It will show the relationship which various office 
devices bear to one another, and don’t overlook 
this fact—-they all dovetail. 








What OFFICE APPLIANCES Will Do for You 


As an Advertiser 


g It will put your proposition before more men 
who make their living buying and “‘reselling’’ othice 
appliances than any other paper on earth. 

q It will put that proposition before them through 
a medium in which they have confidence—for they 
pay to get it. 





q It will help not only to keep your name before 
this army of buyers, but to burn it into their minds, 


q It will oftenin a single month bring enough busi- 
ness to pay your advertising expense in it for a 
whole year. 

q It will present your proposition with a dignity 
and force which you can determine in advance. 

q It willcall upon more prospective customers each 
month than you can reach for the same amount in 
any other way. 

q [t will not run up large expense accounts of 
doubtful accuracy. 


q It will live at least 30 days after reaching desti- 
nation, and often 60, 90 or a year, which you can't 
say of circulars. 

q It will cut out all waste for you, thus saving you 
the cost of paying for waste. 

@ It will create a wider and deeper interest in all 
office devices, because it creates discussion, and in 
this wider interest you are bound to share. 


@ It will sell goods for you at a lower cost than 
any other plan you can put into effect. 


Manufacturers: Are you seeking a wider market for your wares? Are you looking for new agents, or better ones to sell 
our goods? Are you looking for some live dealer to cover a territory for you, or are you desirous of finding first-class 


Utimber’™ for your selling organization? 









‘Office Appliances” can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Sales Managers: Are you desirous of building up a record for yourself? Do you want to call to your fold a class of high 
grade salesmen who are able to get out and deliver the goods? Are you anxious to secure just a few more good territorial 
agencies for your firm? 

‘Office Appliances’’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Office Appliance Dealers: Are you dissatisfied with any of your present lines? Do you want to secure others that 
will produce for you ‘‘dollars”” where you now make “cents’’? Isn't there some good office appliance that you could handle 
in addition to your present line, without any more selling cost, that would increase your dividends? 

“Office Appliances’’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Salesmen: Are you ‘working a territory” that does not pay you properly for your effort in behalf of your house? Is there 
some means by which you can double your earning capacity and thereby secure a larger ‘‘commission account’’? Is there 
any other line of selling that appeals to you more strongly? If so, 

‘Office Appliances’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Subscribers: Is there any special department of this publication that particularly appeals to you? Is there any other 
that would interest you more, were we to devote more effort towards it? What is the most important attraction you find in 


our columns? 
“Office Appliances” is aiming to benefit the greatest number of readers, and we want their criticisms, that we may help 


them and others. This is the subscriber's paper—published for his help and benefit. 


OFFICE APPLIANCES, 303 Dearborn Street, Chicago 
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There’s 
Satisfaction in 
dictating to an 
Underwood 
Operator 








UNDERWOOD 


Standard TYPEWRITER 





Makes it possible for 
the average operator 
to turn out more 


and better work. 











The Machine You Will Eveatuaity Buy” 
Underwood Typewriter Co., Incorporated 


New York and Everywhere 
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One boy with a WHITE MACHINE 


il stamp your mail quicker and neater 
than five clerks by the old method. 





The mechanical fingers of the White Stamp Affixer dif- 
ferentiate this machine from all other stamping devices 
These marvelous little fingers identify each individual stamp 
by the perforations, just as human fingers pick them out 
without conscious effort. These fingers push the stamp 
along to a point where it may be torn off at the perforation, 
just the same as you would, if you were doing it by hand 
There is absolutely no possibility of stamps being cut in 
two. In any device where stamps are cut off according to 
length, the difference in tension of the roll, thickness or 
quality of paper, variation in the register of the engraving, 
or quality and thickness of the mucilage, throws out the 
register of the stamps in the machine, and soon stamps are 
being cut in half, and otherwise mutilated. This hereto 
fore universal defect of stamping devices has now been 
completely overcome 

Another important feature of the White Stamp Affixer 
which, though simple, makes the machine an epoch making 
device for this work, is the arrangement whereby the 
envelope is moistened, instead of the stamp. The stamp is 
stuck onto the envelope, instead of the envelope stuck onto 
the stamp. The advantage of thisisapparent atonce. In 
all previous machines the attempt has been to wet the 
stamp, with the result that sometimes superfluous moisture 
trickles down onto the roll of stamps in the interior of the 
machine, or other equally disastrous results occur. In 
other cases a stamp is moistened when it is not wanted 
and the stamp is wasted, or curls up and clogs the opera- 
tion of the machine 

All of these defects of moistening the stamp are done 
away with by the simple expedient of wetting the envelope 
In this way, nothing can in any way interfere with the prop- 
er working of the stamp roll No stamps are wasted by 
carelessness, and a better sticking job is done, for the reason 
that the water will not adhere as readily to dry, glossy 
mucilage as it will to the absorbent an envelope 
Just enough of the envelope is wet tocover the back of the 
if envelopes sticking to 


face ol 


stamp, so that there is no danger « 
each other 


This machine also affords an automatic check on the number of stam] 
used, as each stan is registered on a dia! as it leaves the interior You 
can unt your stamps, at any time and ck then Wi the be 
ot letters set t 

The simplicity and ease of operation of the machine, its co actne 
and durability recommen to all iness houses ou can 

ir t tna W rite te 1) 





make no mistake 1f pt 
tive b« 


for descrit voklet 











Office Appliance Mfg. 





To Dealers 


A careful reading of the important data in the 
left hand column of this advertisement will con 
vince you of the superiority of the White 
Stamp Affixer. 


That it isa money maker for the salesman 
dealer we have ample testimony. Nearly ever) 
business concern requires a stamp-affixer. Our 
wide general advertising is creating the demand, 
and we want responsible dealers to turn our 
enquiries into orders, and make a good profit for 
themselves in the doing. 


Every day from now on is a money maker on 
this proposition October, November, and 
December will see a lot of money going into 
some live, business getting dealer's pocket in 
your locality, from the sale of this machine 
Are you going to let some other fellow get the 
profit on this business? If you are the kind of 
a salesman-dealer that we are looking for you 
will not hesitate a moment. Write us at once, 
telling us who you are, and then it is up to us 


to show you 


Bear in mind that this machine is sold under 
a rigid manufacturer’s guarantee against al 
We furnish you with cer 
the 


mechanical defects 


tificates to give to purchaser of each 


machine, showing that we guarantee him 
against loss. 

The time is ripe. Every day means five or 
ten dollars thrown away, if you don’t get in 
touch with us at once. Drop us a line to-day 


Co., Providence, R. I. 
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Spaces Going 


Fast 

















| FOR THE | 








NATIONAL BUSINESS SHOW 


to be held in the 


ST. LOUIS 


Coliseum, 


Nov. 28th to Dec. 2nd, 1910 


Among the many applications received for 
space in this Show, is the following letter from 


ELLIOTT-FISHER COMPANY: 
“MR. F. W. PAYNE, 
Coliseum, St. Louis, Mo 
Dear Sir: 
A Business Show for St 











INTERIOR VIEW OF COLISEUM 


Louis next November sounds good to us, although your letter of the 


ith inst. with diagram does not go into all details, but your plan of ticket distribution is O. K., and 
as your name at the top of similar undertakings in the past has always meant a successful Business 
Show, you may put us down for spaces 18-19-20-21-22 and 23, with the understanding that the 
general ‘rules and regulations’ are similar to those of the past Chicago and New York Shows. 

Please acknowledge receipt and send contract with full particulars 


Yours very truly, 
(Signed) C. H. HUNTER, 
Advertising Manager.’ 


“Nothing Succeeds Like Success” 


This will be the greatest opportunity ever 
offered manufacturers to make St. Louis one of the 
best selling markets for their product. The New 
York and Chicage Shows have accomplished this for 
the exhibitors in both New York and Chicago. 

Now is the time to come into St. Louis with an 
exhibit and show the entire business public in this 
section of the country what you have and what they 
need in their business. 

The plans for conducting this Show will make 
it the most successful show for the exhibitors ever 
held. Every exhibitor. will accomplish and secure 


more business in the few days of this Show than 
they can in a whole year by any other method. 


The St. Louis business public have never seen a 
National Business Show, and the exhibitors at this 
Show will obtain the same big returns which every 
exhibitor received at the first New York Show. 


This Show will be the talk of St. Louis, because 
everything exhibited will be shown for the first time 
to thousands of visitors. If you want to be on hand 
with an exhibit, when the interest is at its height, 
now is the time to arrange for space. 


FOR FURTHER PARTICULARS, DIAGRAM, ETC., ADDRESS 











| F. W. PAYNE | 











SECRETARY AND MANAGER 


St. Louis Coliseum Co., 


. St. Louis, Mo. 








ww 
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The Reynolds 


Envelope Sealer 








will sea all Ze ot 


them evenly andef 


is a wonderful device that 
letters without adjustment—sea 
ficiently regardless of the bulkiness of the content 
it the rate of 100 a minute. Although run by hand 
this machine will probably do more and better work 
than any high-priced motor driven machine on the 
market. The low cost, $35, as against $100 to $150 
isked for the more complicated machines, places it 
beyond the power of successful competition. 


] 


Why pay four prices for so simple a thing as an 
envelope sealer, when you can get at a price within 
the reach of all, a device that will seal 6,000 envelopes 
an hour? The ease of operation, simplicity of m« 
chanical construction, and low cost of maintenance 
will quickly place the REYNOLDS’ ina class by it 
self. Large concerns will no longer tolerate costly 
and unreliable machines when they can get this de 
vice for one-quarter of the cost 


Read what others say of it: 


“‘We have used a motor machine for some tim The ‘R 
nolds’ Hand Driven Machine beats it.” W. C. Free, President 
Free Sewing Machine Company, Chicago, II] 

“The ‘Reynolds Machine’ is the best Envelope Sealer I hav 
seen at any price.”” R.O. Evans, President, Provident Sse 
Company 

“IT have szen th: Reynolds Envz2lo 
of 6,000 per hour.’ Edwin F. Brown, P 
Bank, Chicago, Ill. 


Showing the Reynolds machine sealing all sizes of letters without 
adjustment. Capacity 100 per minute. Size of machine, 
7x8xl4 inches. Weight, 20 pounds. 

Patented U.S. 1910; foreign allowed and pending. 


lf you are alive to your opportunities, as every otnce appliance 
dealer must be today, you are interested to know why the machine 


described above has met with such instantaneous success 





p: Sealer scal at the ra 
resident Monroe Nationa 


si 
































The secret. is just this: It sells for only $35 and does the work of 
any $100 or $150 envelope sealer. This low price is opening up a broad 
field that has hitherto been untouched. At the same time it gives the 
dealer a leverage on the present high priced machines that quickly gets 
the business with the larger concerns. 


We don't need to tell you that our dealers are making a ‘‘big thing”’ 
out of it. Just look around you and count the number of business 
concerns sending out more than 100 letters a day, who are doing it by 
the old time clumsy method that keeps somebody in the concern work 
ing overtime, and allows the mail to go out soiled, bedaubed with 
sticky water, and oftentimes imperfectly sealed. 


In the hands of a live dealer, a dealer who is a salesman as well, 
this device is proving the biggest kind of a money-maker. There is 
still some unassigned territory, and if you write us at once you will be 
doing a big business with the machine in thirty days. If we believe 
that you can do the business satisfactorily we will appoint you our ex- 
clusive agent, and turn over to you all inquiries that come direct to 


us from your field 


This is your opportunity. We want the livest concern in your 
town to handle this proposition. Not necessarily the big firm with a 
high rating, but the concern that can handle the machine on a plan of P 
presentation to the user. Properly demonstrated, the machine will 
get the order every time. It requires only intelligent effort on the part 
of the dealer who 1s willing personally to place the merits of the machine 
before his custome! ~~ 

You don’t need to ask for a reservation of territory in your first 
etter. Write for our descriptive booklet and term Then it is up to 
us to show you that there’s money in it. A post-card will do, if you 
do it post-haste. 








Salesman’s sample case as above 
$3.00 each net. 


H. J. REYNOLDS & CO. 


55 State Street Chicago, U. S, A. 
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Re \ 
WN STYLES: 
Buy The Write for Catalogues Standard 
& and selling S a f e t y 
enuine aeaie 
eetsicee : Self-Filling 
OUNTAIN PENS that bear . Jointless 


the trade-mark ‘‘Waterman’s 
Ideal” are sold by the best dealers in 
accordance with the careful merchan- 
dising methods of the present day. 
Every attention should be given to sup- 
plying a pen that suits your customer s style 
of writing or work. ‘This accomplished, 
the trade-mark is a permanent guarantee in 
which you are supported by the manufac- 
turers. There isa Waterman's Ideal for 


Pump-Filling 


for every purpose. 


Carry the filled pens in stock for trial. 
Prices $2.50 up. 
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SAN FRANCISCO CHICAGO MONTREAL 














16 OFFICE APPLIANCES 


REVIL 


A line of Typewriter Ribbons, 
Carbons and Typewriter Papers 
that’s quite different 








The best thing about REVILO Ribbons and 
Carbons and Typewriter Papers is said daily 
by a host of competitors. And in no unkindly 


spirit at that. 





You've heard the old familiar, ‘‘Just as good 
as REVILO.” It is a frank confession of 
REVILO superiority. It shows REVILO as 


a standard by which others are measured. 
A look is as good as a nod to the wise ones. 


Every dealer in supplies can advance his own 


interest with the REVILO line. 





These goods are different from the ordinary 
run. They were created solely for the advan- 
tage of the Oliver Typewriter users that they 


might have supplies of the same standard as 


the machine and at the lowest price consistent 


with the highest quality. 


The big demand which followed their intro- 
duction led to the establishment of our sup- 
plies department and the sale of the goods to 


the dealers. 


Some dealers trace the beginning of their suc- 
cess to these supplies. A comparison of these 
lines—number for number—grade for grade 


makes the reason plain. 





Besides the quality and price advantage, the 
dealer has the benefit of our great organiza- 
tion, our capital and our experience. We 
co-operate and show you how to get the best 


results. 


Our 24-page catalogue shows our complete 
line of accessories. Let us send that and a 
sample book of typewriter papers which con- 
tains twenty-one grades of great variety. 
Write today. 


THe ——— 


OLIVER 


Typewriter @. 


Supplies Department 
CHICAGO ILLINOIS 
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= / You can get as good results, and have the work 


B=: ployees, when you want it, and at great saving. 


= Form Letters that are Read and Turn Inquiries into Sales; 
= Real Printing that Saves from 25% to 75% of Your Annual Charges. 
The Multigraph is not only a multiple 
you to turn out form-letters typewriter, but also a rapid rotary print- 
at the rate of from 2000 to 6000 an hour. ing-press. It uses real printing-ink—not 
These letters will be read, and bring sales, aniline—and any face of type—because 
because they are really typewritten. you print from electrotypes. 

The ribbon is matched to your office- You can turn out practically any form 
typewriter, and the impression can be reg- of printed matter for office, factory or ad- 
ulated to correspond with the touch of the  vertising; and the quality will be equal to 
person who fills in the superscription. the samples shown on this page. 


Read what the following satisfied users say about the direct results of 
Multigraphed advertising and the direct saving of Multigraph printing. 


“a The Multigraph will enable 





The few samples reproduced on this page are 
sai typical of the quality and variety of real printing 
and multiple typewriting turned out by users of the 


~~ t MULTIGRAPH 


done privately in your office, by your own em- 


“The value of the machine lies in the 
quantity of work which can be turned out 
without adding to the clerical force. Such 
a machine doing a reasonable amount of 
work, always ought to pay for itself by the 
additional elasticity which it gives to the 
advertising capacity. The result is thata 
vast amount of profitable work is done which 
would otherwise be undone or half done."’ 

The Lawyer's Co-operative Publishing Co., 

Rochester, N. Y. 


“Previous to having secured the *Multi- 
graph, the duplicating work was sent out- 
side and ficuring what I would have to pay 
for the work that we have already done on 
our Multigraph, if it were done elsewhere, I 
am safe in saying in two more months the 
Multigraph will have paid for itself. If I 
could not purchase another, I would not 
part with this Multigraph for $5,00) in gold 
coin of the United States.”’ 

Ralph C. Clyde, Benedictine Press, 
Portland, Oregon. 


“The machine paid for. itself "befora w 
had used it two months, in addition to tht 
we were enabled through Multigraph profits 
to purchase three typewriters and furnish 
part of our office equipment. We have not 
incurred any expense for repairs. The qual- 
ity of the work turned out is perfect and has 
enabled us to secure jobs which had hereto- 
fore been impossible.’ 

Churchill-Harris & Co., 
Buffalo, N. Y. 


Among its users are the 


The application of the Multigraph to various lines of business has been worked out from actual experience 
most prominent firms and corporations in practically every kind of manufacturing, wholesale, retail and professional business, as weli as 
the National Government, State Governments, banks, railroads, agencies, associations of all kinds, newspapers and magazines, publishers, 
printers, and corporations of all sorts. By all of these it has been found a permanent asset for reducing expense and increasing profit. 

Write today for eur interesting book, ‘‘More Profit with the Multigraph.” 
how it takes up no more space than an ordinary typewriter desk, and weighs, with full equipment, only 175 lbs 
details of construction, etc. Possibilities of profit in Multigraph multiple-typewriting and Multigraph ,printing applied to many 
tional lines. Write today, using the letterhead of your firm or corporation. 


THE AMERICAN MULTIGRAPH SALES COMPANY 
Executive Offices: 1803 E. 40th St., Cleveland,fO., U.S. A. 


European Representatives: The Interaational Maltigrap) Co., 79 Queen St.,"London, E. C.,"England 
Akron, O.; Albany, N. Y.; Atlanta, Ga 


It will tell you how easily the Multigraph can be operated 
Accurate illustrations, 
voca- 


BRANCH OFFiIces—where the Multigraph may be seen in operation 
Baitimore, Md.; Boston, Mass.; Buffalo, N. Y.; Chicago, Iil.; Cincinnati, O.; Cleveland, O.: Columbus, O 
Dallas, Tex.; Denver, Colo.; Des Moines, Ia.; Detroit, Mich.; Fresno, Cal.; Harrisburg, Pa.; Hartford, Conn 
Houston, Tex.; Indianapolis, Ind.; Jacksonville, Fia.; Kansas City, Mo.: Los Angeles, Cal.: Louisville, Ky 
Memphis, Tenn., Milwaukee, Wis.; Minneapolis, Minn.; Montreal, Quebec; Muncie, Ind.; Nashville, Tenn. : 
Newark, N. J.; New Haven, Conn.; New Orleans. La.; New York, N. Y.; Norfolk, Va.; Oklahoma City, 
Okla.; Omaha, Neb.; Philadelphia, Pa.; Pittsburg, Pa.; Portland, Ore.; Providence, R.I.; Richmond, Va.: 
Rochester, N. Y.; Salt Lake City, Utah; San Francisco, Cal.; Seattle, Wash.; Spokane, Wash.; Springfield, 
; Toronto, Ont.; Vancouver, B. C.; Wash- 





Itl.; Springfield, Mass. ; St. Louis, Mo.; Syracuse, N. Y.; Toledo, O.; 
ington, D. C.; Wheeling, W. Va.; Wichita, Kan.; Winnipeg, Man. 
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2th Annual 


Madison Square Garden, New York, 


Every Progressive Manufacturer 


@ Of Office Appliances would have an exhibit at the Business Show if he could run the Show to 
The management of this year’s Show knows that, but you know that no man can 


suit himself. 
The more forceful and original a lot of men are 


agree absolutely with a hundred other men. 
the more varied will be their ideas. 





@ We know that it would be impossible to incorporate all the good suggestions that might be 
made to conduct a Business Show that will please every exhibitor. We know, having been 
exhibitors, what each one wants most: sales, inquiries, profits. The best way to get profits 
out of any business is to conduct it on definite business lines, to follow a progressive business 
policy. That is what we have done and are doing with the Business Show of 1910. 


Here Are Some of the Policies: 


@ Advertising the Show to PROSPECTIVE VISITORS, BUYERS, PURCHASING AGENTS 
AND MERCHANTS WITH BUYING POWER AS PROVED BY THEIR RATING. Copy, 
offering season passes to all such men of standing who will write to us on their business stationery 
and tell us what their positions are with the firms on whose letter-heads they write, is now run- 
ning in a dozen magazines that we know reach BUSINESS MEN—the kind of men we want at 
the Show. To prove that this is a good thing for the exhibitors we have only to show you the 
class of replies we are getting every day to the advertising’ It is attracting an entirely new lot 
of very high class people. It is also interesting the former visitors who had stopped coming be 
cause they thought the Show too nearly the same every year. The fact that there will be 
more originality at the 1910 Show than at any previous one will make it of great in- 
terest to visitors. 


@ We are limiting the amount of space any one firm can buy. This will prevent any one class 


of goods or any single firm from dominating the Show. 


@ We are allowing NOTHING BUT BUSINESS DEVICES and supplies on the floor. Space 
will not be sold to anybody selling goods not used in the conduct of office, store or factory. It 


will be strictly a Business Show. 


@ The Service Bureau has been opened for exhibitors who want to have their spaces all ready 
to receive their goods on the morning the Show opens. This Bureau has figures and sketches of 
signs and decorations. The cost per square foot does not exceed 26c and will include orna- 
mental lighting. The cost of decorating in former years has been as high as from 60c to 75c 
We are also endeavoring to have all decorations as nearly uniform as possible. 


g All tickets called for in the contract will be distributed to exhibitors on or before September 
25th. The contract allows four tickets for every $1.00 worth of space. Any exhibitor who wants 
his tickets sooner can arrange to get them by writing his reasons and meeting the conditions 
imposed, 7. e., full payment for space. 


@ The Show Company will arrange to publish a daily Show Newspaper. This will be bright, 
newsy and full of valuable suggestions for the exhibitor. It will be printed on some of the Office 
Printing Machines exhibited at the Show. Probably on several of them, directly before the visitors. 


@ The Show Manager will have an office and reception room for dealers and out-of-town visitors 
He will see that such visitors and dealers are shown every device in the exhibition. 

@ No selling or distributing of advertising matter will be allowed in the aisles. Novelty hawkers 
will not be permitted in the exhibition. 











A. L. FIERLEIN, President 
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Business Show 
October 22-29, 1910 Inclusive 


q In short, the management is going to have a properly organized Business Show, cleanly run 
on a definite policy. 


@ The best Press Bureau in New York has been engaged to do the Business Show’s press work. 
"here will be more newspaper 2nd periodical publicity of the newsy kind than ever thought 
possible. The value of such publicity, which costs exhibitors nothing extra, cannot be estimated. 


@ Arrangements have also been made to have an International Typewriting Contest. The 
European operators will meet and contend for “The $1,000 Office Appliance Trophy” and the 
title of the World’s Champion Typist, in London. The results will be cabled and will be 
posted in the concert Hall at Madison Square Garden where the American contestants will do 
their work. This event will attract wide newspaper comment on the Show and in that way 
benefit every exhibitor. 


@ It is also planned to have a number of prominent business and advertising men throughout 
he country, every one of them a widely known sales or advertising manager, or captain of in- 
dustry, speak in the Concert Hall. These talks may be in person or through the medium of a 
specially constructed talking machine. Illustrated business lectures may also be included. 


@ A card system has been devised for keeping an accurate list of every request for a Season 
Pass in reply to the advertisements by correspondence and in the magazines. When the pros- 
pective visitor answers our ad., and asks for the season pass we offer, we return to him a card with 
his name, address, title and firm written in—this must be turned into the Box Office by him in 
return for the season ticket. In this way we will have a valuable list of prospects which every 
exhibitor may have by asking for it. 


@ Exhibitors may have requisitions for tickets instead of the tickets themselves, and their 
requisitions will be redeemed at the Box Office and returned to them daily. In this way an 
exhibitor knows who came to the Show with his tickets. It is a great way to add a lot of 
the right kind of names to your mailing list. 


q A suppemental Show is also being arranged for one of the big balconies. It will be called the 
Advertising Section and we expect to make it a complete Advertising Show. 


@ YOU can’t afford to lose the sales, prestige and publicity that a Show will bring if conducted 
on the above policy. 


@ As proof that our policy and plans are approved by manufacturers who have been shown, we 
have only to state the fact that over two-thirds of the space (Main Floor) has already been 
taken, although it is only the middle of August at the time of writing. 


May We Show You? 
Just Write or Wire! 


ANNUAL BUSINESS SHOW COMPANY 


150 Nassau Street, NEW YORK 
Rand-McNally Building. CHICAGO 


Res ponsible dealers and purchasing agents who contemplate visiting the Show are invited 
to send us their names NOW for season passes to be issued to them without charge. 





L. H. MORY, Treas. @ Bus. Mgr. 
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General Rebuilt s 


Typewriters 


Best on earth 


Rebuilt like new. Nickel like new. 
Electric baked finish. Chemically cleaned. 


AAA 1 profit makers 











General Typewriter Exchange 
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W. H. BEARDSLEY, Manager 
21 Murray Street, New York, U.S. A. 
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DEAR SIR: 








q Elliott-Fisher the Standard Writing-Adding Machine was the original 
writing-adding unit placed on the market 


@ Elliott-Fisher is not a typewriter and an adding attachment but a 
combined writing-adding machine, and the only one on the market to-day. 


q Elliott-Fisher the Standard Writing-Adding Machine was designed to 
write and add at one operation and is wholly built in the Elliott-Fisher 
factory, the only factory in world building writing-adding machines 
complete. It is sold and installed by Elliott-Fisher Sales organization 
and guaranteed by Elliott-Fisher Company. 


@ Elliott-Fisher the Standard Writing-Adding Machine is practice 
proved and time tested. It has been in daily use on actual work in 
purchasers offices for the past five years. The sale of Elliott-Fisher the 
Standard Writing-Adding Machine is growing rapidly. It is used 


all over the world. 


@ Now there are typewriters with adding attachments and adding 
machines with typewriter attachments that are offered as substitutes 
for Elliott-Fisher the Standard Writing-Adding Machine. 


@ 95% of the machines used for writing and adding are Elliott-Fisher 


the Standard Writing Machines.- 5% only of all others are typewriters 
with attachments or adding machines with typewriter attachments. 


@ Elliott-Fisher the Standard Writing-Adding Machine costs more than 
combinations of attachments, but it’s worth more-—it gives satisfaction. 


@ Which will you have; the Standard Writing-Adding Machine unit 
(Elliott-Fisher) or the one made up of attachments (The Imitation) ? 


@ We believe you want the best, that’s why we ask you to let us send 
Elliott-Fisher ‘‘make toil easier’’ literature. 








ELLIOTT-FISHER COMPANY 


92 CEDAR STREET = = = HARRISBURG, PA. 
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We make a specialty of matching up care 
fully schemes for harmony along the line 
of special colors and special metal trim 

mings to match metal hardware of a build 

ing in which the furniture is used —or 
metal trimmings of other furniture in the 
same offices 

Prompt, reliable service is of utmost im- 
portance to dealer and consumer alike 
We make it a point to devote time and 
care to the little details in filling orders 
This is only one of the little ‘‘personal 

touches in our service which, outside of 
the inherent quality of our chairs, have 
helped us to hold our patronage success- 
fully 

Dealers: The illustrations given herewith 
show special brass or bronze sockets which 
we can furnish on any of our office chairs 
when called for. In figuring on special 
orders you will find that this special fea- 
ture will be of advantage in securing the 
business. 





r 














HARMONY 

ea 

The above illustration shows a leg chair having all four legs equipped with The above illustration shows the special brass sockets which we 

special sockets. In most cases thes: sockets ar: only used on the front legs our ‘evolving chair bas s. This specia se can be us:d on any of our r 

We put on the bottoms of the legs a hardened steel sliding tip, which allows th> img airs, and wh>°n these bas’s ar rdered we equip th — with a 
touching the floor bra aster to match in color the sock>t 


and prevents the socket fron 


Write us for prices covering this special feature. 


| The B. L. Marble Chair Co., Bedford, Ohio | 


chair to move easilv, « 








The Ross Patent Ball-Bearing 
Anti-Friction Filing Cabinet 


Is just a little bit better than the best. It has ali the good things which 
experience has found necessary in the past to include in high-grade 
cabinet making, with this one important feature added: 


A PATENTED BALL-BEARING TRACK ARRANGEMENT SO THAT EACH 
DRAWER WILL SLIDE IN AND OUT WITHOUT FRICTION OR BINDING. 


Without doubt this is the greatest improvement in vertical filing systems since 
they were first introduced, Anyone who has handled the ordinary letter-file 
loaded with the weight of a year’s accumulation of correspondence, knows 
how desirable is a smooth running, easily operated drawer—one that won't 
stick, one that CAN'T stick, even in wet weather. 

Dealers who have looked into our proposition say it is the best which any 
manufacturer has ever made them. Better write us to-day, and let us give 
you particulars before the territory is taken. We can give your filing and 
office furniture department a boost that will make it the most important part 
of the PRODUCING end of your business. It costs you nothing to find out, 


at any rate. 


Catalogue of Complete Line for a 2c Stamp. 


ROSS MFG. CO., wicsiis: 

















OFFICE APPLIANCES 


23 











STANDARD TYPEWRITER CO. 


GROTON, N. Y., U. S. A. 


AGAINST 


STANDARD FOLDING TYPEWRITER SALES CO. 


Room 1006, 309 Broadway, New York City, U. S. A. 


Extract from an injunction obtained by the Standard 
Typewriter Co. of Groton, New York, against the Stan- 
dard Folding Typewriter Sales Co., in the United States 
Circuit Court for the Southern District of New York: 


NOW. THEREFORE, we do strictly command and enjoin the 
defendants, the STANDARD FOLDING TYPEWRITER SALES 
COMPANY, James A. Whitcomb and Eugene E. St. Germain, in 
dividually and as officers of the corporation, the Standard Folding 
Typewriter Sales Company, and Arthur W. Buckwell, your respective 
officers, managers, servants, agents, trustees, workmen, attorneys and 
representatives, and each and every one of them until a further 
order, judgment or decree of this court, desist and refrain from 
directly or indirectly making or causing to be made, vending or 
causing to be sold, using or causing to be used, or given away, 
or otherwise disposing of in any manner any typewriting ma 
chine (including such as they may now have on hand), made 
or constructed in accordance with or tontaining and embodying 
the invention in typewriting machines as set forth and described 
in said Letters Patent No. 754,242, dated March 8, 1904, and claimed 
in the claims thereof, or any machine similar to the machines in 
evidence in this clause designated as ‘‘Complainant’s Exhibit, 
Defendants’ Machine,’’ and ‘‘Defendants’ Exhibit, Defendants 
Machine”’ designated as ‘STANDARD FOLDING TYPEWRITER. 
No. 2” or any machine substantially like either of said machine exhibits, aad from in any other manner directly or indirectly 


nfringing upon or violating the claims of the complainant's said Letters Patent No. 754.242. 





Extract from decision of U. S. Circuit Court of Appeals on 
Defendants’ Appeal from Injunction: 


***Infringement by both classes of defendants’ machines seems clear. 
***The defendant corporation was organized for the express purpose of acting 
is sales agent for typewriters made under the patent insuit. It had a contract 
for their Sale and sold many machines marked as patented. It brought suit 
***for the enforcement of the sales contract based upon the theory that the patent 
was valid. It transferred the sales contract for a valuable consideration and 
then copied the complainant’s machine in every detail and marked its product 
‘‘Patented March 4, 1904’’—the date of the patent in suit. It then made 
another machine, admittedly following the patent but seeking by slight varia- 
tions to avoid infringement 

Upon their own showing the defendant and its officers—the individual 
defendants—were guilty of fraud and deceit toward the complainant and toward 
the public. And the defendant's treasurer seems to think it helpful to his cause 
to assert that he attempted to go a step further and deceive his own stock- 
holders 
*#*Por these reasons, although the validity of the patent has not been adjudi- 
cated. we are convinced with reasonable certainty that, upon final hearing, in 


case the record is not materially different from that presented here, the com- 
plainant will succeed Consequently the preliminary injunction was properly 
granted 





The order of the Circuit Court is affirmed with costs, 


Sole Manufacturers 


STANDARD TYPEWRITER COMPANY 


GROTON, N. Y., U. S. A. 


. General European Agents: A. Muller & Co., Zurich, Switzerland. 
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' THE NATIONAL | | HAND 


fills the missing link in the business 
office of today. It gives machine speed 
and machine accuracy to an operation 
that has been done in the same old 

way since the days of our grandfathers. 

The machine takes rolls of 500 or 1000 
stamps, locks them up, and feeds them 
with lightning rapidity to the letters 
as they are inserted for stamping. A 
single motion turns the trick. The 
stamps are automatically counted and 
registered. It is impossible to divert 
stamps from their proper use, as no 
stamp can be taken without being 
registered. 

Any size of envelope can be fed into 
the machine, and it matters not how 
thick the envelope is stuffed—even 
booklets of 32 pages can be used if 
needed. Altogether the machine is a 
marvel of ingenuity—it meets every 
possible requirement of a stamping 
machine in the modern business office. 



































One- quarter a actual size 


STAMPING | MACHINE 

















| STAMPING LETTERS with NEATNESS and SPEED 


is the crux of every mailing department. Just watch your clerks getting out the day's 
mail, and see what a clumsy, time-wasting job it is. 

The difference between hand stamping and machine stamping is so great, that if you 
keep your machine busy all the time, you will save every year the interest on an invested 
capital of $20,000. 

Isn’t it worth while to make a small investment in the National Hand Stamping Ma- 
chine when you can save the work of six clerks with the aid of this wonderful little device? 

Figure out for yourself how much that is worth to you, and then write us at once for 
full information, prices, etc. You'll find it the biggest dividend payer in your office, and 
remember that money saved on expense is 100% profit. 

DEALERS: To the live, progressive dealer, we have something to say of the utmost importance 
to us both. We have aa excellent proposition to make you for handling this device—a proposition where 
you can make money—big money in fact, if you’re a good hustler. Write us at once and get in on the ground 
floor with this sealer. This is our first advertisement to the public, and if you get in touch with us now, 


TODAY, you can make a big winning before the New Year. You might travel a thousand miles and 


look for a month without getting hold of a proposition that will pay you anywhere near as handsomely, 


or make such a valuable connection, as we are prepared to offer the right man Write to-day. 


National Envelope Sealing & Stamping Mach. Co. 


New John Hancock Bldg., Boston, Mass., U. S. A. 
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MOON 
DESKS 


Sold Through 
Dealers 


Only— 










No. 1618. 









Catalogs missin 
pasa ee The lowest Desks and 
your priced get your 
request. Typewriter share of 
Desk on the the profits. 









market. 


Complete 
in every 
detail. 







Wriie for Catalog teday. 


MOON DESK CO. 
! MUSKEGON, MICH. 








The “MODERN” 
Loose Leaf Ledgers 


Made of stacl “l Are a Triumph in the Art of Ledger Making 





Our Catalogue No. 3 shows the complete line of 
Current Ledgers, with Steel Backs—End Screw—Metal Hinges 
Ledger Transfers, with Metal Hinges 
Sectional Post Binders, with Center or End Locks 
Solid Post Binders, with Quick Acting Locks 
Sheet Holders and 


Loose Leaf Forms, with prices and trade discounts 


HENRY C. SHERICK 


ESTABLISHED 1884 


Manufacturer for the Trade Only 


No. 301 Walnut St. CINCINNATI, OHIO, U. S. A. 
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WHAT WE DID AND WHY 


We have always enjoyed the distinction of putting out only dependable goods; but there 
are other houses who do this also. Realizing that the best recommendation we could have 
would be a book ‘‘par excellence,’’ we instructed our experts to.spare no pains and expense 


in devising such a book. We call it 


Cc. S. & R. B. LEDGER DE LUXE 


Metal parts ' 4) Weight distributed 
assembled like i”. — — 

re ( or in e heavy 
- watch ' Witt i — tamil! Benn ty yO riding plates and 
True to the © “ hinges—not in 





j - } 
fraction of a A | ~ ~~ f the steel arch 
second it Is frame 





C.S.'&R. B. is a Synonym for Quality and Durability 


When youjjbuy \C. S 
& R. B. De Luxe Ledgers 


you get the product of 





Your bindery can 


produce the same class 





the most highly skilled of work. if vou use the 


—— 





labor money will secure same grade of material. 


Our workmen know . 
-~ [fin doubt, write us. 


what to do and how to 





do it 


PARTLY BOUND DE LUXE METAL 


We Challenge Competition on Quality, Service and Prices 


— 


——— 


And when we offer you 
a book so good that the 





C.S.& R. B. De Luxe 


has made a record in 





consumer remembers its 
name and asks you for six months that we 


just this and nothing would be pleased to 


else, we have succeeded submit you if you will 


passing well in doing + 
all on us. 
something 


LEDGER DE LUXE COMPLETE 


We Have Ready for Distribution Price List No. 28—Metal Parts 


The most complete list of the kind ever issued by anybody 


C.8S.& R. B. Co., Inc. 


Sacramento and Carroll Avs. CHICAGO, U.S. A. 
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WRITE FOR 


J. FE. DIETZ & COMPANY 





We manufacture 


Roll and Flat-Top 
Office Desks, 
Standing Desks, 

Typewriter Desks, 


Office Tables. 


A FULL LINE OF 


Sanitary Desks 


NEW CATALOG TUST ISSUED 
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309 West Third Street, Cincinnati, O., U. S. A. 











EXTREMES ARE UNDESIRABLE 


| 

















In the lines of Typewriter Ribbons and Carbon Papers, as in all other competitive lines, there are 
two extremes. @ Very Low Priced goods, made from shoddy stuff, that are expensive at any price. 
@ Very High Priced goods, that pay somebody too much profit. @ The dealer cannot make good 


The A. & W. Line of both Ribbons and Carbons 
are manufactured from the best materials made. 


handling either. 


A Manufacturing Organization of the highest type enables us to sell dependable goods to the trade 
on such a basis that the dealers profit is assured, and his retail selling prices are most reasonable. 


WE ARE WAITING FOR AN INQUIRY FROM YOU. 


THE AULT & WIBORG COMPANY a 


Factory: Cincinnati, O. 


NEW YORK, Cor. Pearl and Elm Sts. 
CHICAGO, 383 Dearborn St. 

ST. LOUIS, 322 No. Third St. 
BUFFALO, 145-147 Ellicott St. 
PHILADELPHIA, 1217 Cherry St. 
MINNEAPOLIS, 729 Fourth St., South 


SAN FRANCISCO, 545-547 Mission St. 





a 
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TORONTO, Canada, 19-23 Charlotte St. - 

MONTREAL, Canada, 302 Lagauchetiere St., W. 

HAVANA, Cuba, Calle Lamparilla 50 

CITY OF MEXICO, Primera Calle de Lopez, 
Nos. 16-20 

BUENOS AIRES, S. A., 1059 Calle Mejico 

PARIS, France, 82 Quai de Jemmapes 

LONDON, E. C., England, 4-5 St. Johns Square 
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Are you one of 






















meaning progressive commercial station- 
ers and typewriter dealers in all sections 
of the country—report ever increasing 
business through handling 


KEYSTONE 


RIBBONS and CARBONS 


Your customers, after once giving Keystone Ribbons 
and Carbons a trial, find that they turn out hand- 
some work, clear beautiful letters, perfect second 
sheets, work that reaches the standard. The cus- 
tomers come back with repeat orders. The Key- 
stone Ribbons and Carbons soon build up a trade 
for themselves—retain old accounts—bring new ones. 


The reason for the success of the Keystone dealers 
lies in the fact that the ribbons and carbons are 
made better than the ordinary—made by formulas 
that are not experiments—made by craftsmen in 


the ribbon and carbon line—made dependable. 


The Keystone line will give your ribbon and carbon 
department a boost on the day they arrive. Compare 
our prices with some others. You will find them 


interesting. 


Let us tell you about our dealership proposition 
write today—we'll make your ribbon and carbon 


department a success. 


the wise ones? 


Keystone Carbon Paper Mfg. Co. 


Home Office and Factory: Franklin, Pa. 
New York Office: 26 Broadway, New York 





WISE ONES— 
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INCREASE YOUR 
MAILING LIST 


without increasing your 


office force. Increase 


your business and your 


profits. Send in your 


order today for an 


UNDERWOOD 


Revolving Duplicator 


ONLY 


*35.° 





Simplest 
and 
Best 


The most wonderful and effe: 
tive office help since the Under 
wood Typewriter. The Dupli- 
cator will make an unlimited 
number of copies from a typ 
written original that are such 
exact reproductions as to defy 
detection. 
Economy in every form—low 
first cost—low operating cost 
no license restrictions—you 
can buy supplies wherever 


you choose. 


Write for jull information 


UNDERWOOD 


TYPEWRITER CoO. 


INCORPORATED 
3 Park Place, NEW YORK 
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MAXIM CO-OPERATION 


Jo fel your Faleoon 
Maxim Untisehitic Jefephonelouthhiece nee 


and 


Maxum Mortener 
these advertiooments will ahah 


SatwrdayBreningRot 
Colliers Weekly 



















£ opp 
SYSTEM 









. 
eT xs Tm 
aeate 3) MAXIM 
aN eM) Antiseptic Telephone 
\ = MOUTHPIECE 
Makes Telephoning Safe 
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CONSTANTLY ANTISEPTIC 


Pits amy phone s cure!) 
Rewer work 







New gememae enlews  Masww 
mopears om glows 
60 CENTS COMPLETE 
At slationers and 
clectrwal apply siores 
“Mave you a Maxim’ 
Mouthpiece on gous Phone”? 
MAXIM SPECIALTY (0. 
19-13 Weverty Plane 17-25 Quincy 
are YORE CO RO HL 


Send fut Diewertotion Bonskjet 
Raporecetations W amtnd 















The above reprints form part of an advertising campaign for “Mlaxim’s’”’ which 
is now in full swing. This means prepared sales for the dealers. Live ones 
will replenish their stock of ‘‘Maxim’s”’ now. 


Samples and prices can be obtained from your jobber or 


MAXIM SPECIALTY COMPANY 


11-13 Waverly Place, NEW YORK 17-21 Quincy Street, CHICAGO, ILL. 
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THE MOST RELIABLE SELLERS 


DESKS 


Sliding, Door Sectional Bookcases 


The 
J. Dornette 


and Bro. 
Oompany 


1250-1264 
Harrison Avenue 


CINCINNATI 
OHIO 





WOW, fe 


~~ 


ee) 


a 
A 
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GET OUR 
CATALOG 








LIBRARY SECTIONAL 





OUR LATEST SANITARY 












GETS AN AUDIENCE 


Writerpressed letters do not have to send in a card to gain admittance. 
They have instant access to the inner shrine. 

They greet Mr. Busy Man upon his arrival at the office and get his first 
attention. They are personal letters to him. He reads them and is impressed 
by their story when oftentimes he feels he is too busy to see a personal 
representative. 

These ‘‘Silent Salesmen”’ going out by the thousands at regular interval 
ting an audience every time are an irresistible force to which the toughest prospect 
finally surrender. They pave the way for and reinforce the work of your traveling sal 











and ve@t- 











diesmen 

















prints from 8,000 to 10,000 actual typewritten letters a day, with 


metal typewriter type, a rubber impression roller and a moving 
a typewriter 








ribbon. The letters have all the ear-marks of having been pounded out letter by letter on 
They have a natural appearance which can be obtained with no other office printing machine 
“The Addressing Attachment, an exclusive Writerpress feature, makes it possible to print the name, address a 

i This assures an absolute matchof type, color of ribbon and impression between the 
possibility of mistakes in address and consequent loss of postage and 
. 1 on a typewriter. This is something that 






DOdYy of the 

























letter all in one operation 
name and body of the letter. Eliminate 
saves the time and cost of filling in names and addressing envelopes 
no other machine of this character can do ° ple ra’ “ . 

The Direct Inking Carriage converts the Writerpress into a complete office printing plant which will print 
your price lists, quotations, office forms, filing cards, shipping tags, reports, etc., at a saving of from one -hal 
Uses all kinds and sizes of printers’ type, zinc etchings, hal! 







‘+. 
three-quarters on your present cost 
tones, electros, wood cuts, etc. 2 : 

achine of this kind can do, does it better and dos Ly} 


The Writerpress does all that any other n : 
j Attached coupon brings full information. 


other things which are not possible with any other machine made 


The Writerpress Company, 187 Writerpress Bidg., Buffalo, N. Y. 


London Office, Moorgate Station Chambers, E. C.* : 
New York Office, 302 Broadway Chicago Office, 215 Dearborn Street 


Send us booklet and samples of Writerpress work. 
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How a New Typewriter Quickly 
Became Famous 


A new typewriter, made on a simpler principle than others, comes into the field of 
highly developed writing machines, and the business world immediately sits up and takes notice. 

Big business houses investigate this new machine, in comparison with all others, and 
decide that this is just the machine they wish to adopt throughout their offices. 

Concerns needing one or two more typewriters, instead of buying more of the same 
kind they have, look over the field and decide on this new machine—the : 


ROY AL 


STANDARD TYPEWRITER 


The first thing you notice about the Royal is its simplicity. You are impressed by the 
absence of fragile parts and complicated mechanisms. You see instantly that the Royal is 
constructed on new and correct principles, with all needless attachments and devices elimin- 
ated. The Royal is built tor service. It has only about half as many parts as other 
standard machines. 

The simplicity thus secured works for the user’s advantage in four ways: A saving in 


the original investment, low cost of maintenance, minimum of effort and maximum of con- 
venience in operation, and the long life of the machine. 

The price of the Royal is $65—a new standard price for a high-grade writing machine. 

The more you learn about the Royal, and the methods by which it is made and marketed, the stronger 
it grows in your estimation. It is made by a responsible company and is backed up by a genuine guarantee. 
The materials are the best to be had and the mechanical workmanship is of the highest order. It has visi- 
ble writing and universal keyboard. Every essential feature of the latest models of other typewriters is to 
be found in the Royal, together with certain useful ingenuities all its own. It is all that you could wish a 
high-grade writing-machine to be. 


(@” Ask our F ROYAL 


represen: } 
: , 7ANDAreD | Royal 
i " ~~ a = 5 


tative to 
call, or stop 


in at our 4 seein ' ahh , * 
vices iia Typewriter 
see the ma- =e 3 : . tha 
chine for 


yourself, xi ? | Ww 7 > @ = ; 23 | j Company 
Royal Typewriter Building 
NEW YORK 


A Branch in Each Principal City 


London Office: 75-A Queen Victoria St. 
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Spruce up 

that Ribbon 
and Carbon 
Department 



























@ Union Ribbons and Carbons will spruce up the 
business of any dealer handling ribbons and car- 
bons. 

q We believe that the quality of the goods, the fair- 
ness of the price, and the method of treatment 
and co-operation afforded by the ‘‘Union’’ House, 
is such as will sustain any dealer in going after 
the biggest slice of business in his territory. 


What proportion of the business in your territory are 


you getting now ? 


@ If you are handling other than ‘“Union’’ goods, 
take thought of the morrow, with the prospects 
of some other dealer getting this line for your 
territory, and get acquainted with what we have 
to offer. 


It costs nothing to get samples and prices. 


@ In the manufacture of our product, we employ 
the most skilled labor, the best material and the 
latest discoveries of our laboratories—the result 
is carbon papers and ribbons which will stand the 
test of time and wear. Impressions that will be 
legible for all time, not simply bright records 
which will fade away in a few months or years. 


Best of all, there is a good margin of profit that 
you can conscientiously make on your trade 
while giving them satisfaction. 


A trial order will convince. 


Union Ribbon & Carbon Co. 


Sth and Thompson Streets 
PHILADELPHIA, PA. 





























AMFIL 








| 


| @ There is as much difference between re- 
covered platens as there are grades of 
rubber and standards of workmanship by 


which platens are re-covered 


@ Like everything else the various qualities 
are differentiated by the prices 


q The platen is the heart of the typewriter 


one of its most important organ Upon 
it depends the character of the typed 
pages 

@ The surface of the platen is the key to 
the paper feed; the resiliency of the rubber 


controls in large degree the evenness « 


impression 


The Amfil is a re-covered platen 
of the same standard as those fur- 
nished with new machines. 





| 
| 


@ The Amfil is ground on machines of 
our own invention by our own process. A 
surface of velvety character which grips 
the sheet and precludes slipping ured 

g Of equal importance are the absolutely 
true cylindrical ends and the uniformity 
of standard obtained through the Amfil 
process 

@ Many of the branch managers and the 
most particular dealers throughout the 
country are using Amfil platen 

g@ The man who is not using them is sure to 
use them once he has them 

@ There are two kinds of platens, the Amfil 


and the other kind It will pay you to 


use the Amfil 
q We work for the trade exclusive 


@ Write for the ‘‘ Heart of the Typewriter 
hook. 


3 Plants. Ship to the Most Convenient. 


Ames & Filstead 


332 Dearborn St. CHICAGO 
108-110 Duane St. NEW YORK 
“1649 Champa St. DENVER 
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This Book Will Show You How to Get More Business and 
Cut the Cost of the Business You Already Have 
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Partial List of Contents 


Part I IX. How Public Utility Companis 
° ene ° lle Statement 

How to Compile a Mailing List 
Chay I I ibilitie ‘ Getting Business by Part 1V 

Circularizing Handling the Payroll and Miscellaneous 
Chap. Il. How to Make | 1 Prospects’ List Lists 
Char II] H to Com i Customers’ List a2 . ' ' 1 " 

: Chap. X How to Make Up and Handle a Pa 
Fort 0! Chap. XI. How to Handle Stock Holders’ 
e ° nat 4 ow to andie »ptoc 3 older List 
Handling Lists Chap. XII. Making Up Factory Records 
Chap. I\ How to make | I Arrange Lists Cha XIII. Special Uses for the Addre 
Chap. V How to Correct List 
Chap. VI. Howto Use Prospects’ and Custon Part V 
pita; Special Appliances for Special Lists 

Part lil Char XI Operating the Addressograpt 
Getting in the Money ate: “oe a 
Chap. VII. Howto Make Regular Statements Chap. XVI. Addressograph Equipm: 
Chap. VII Special Syster Rendering 


You Can Get This $1.50 Book 
Absolutely Free 


le ! owner, manager, any person in authority or any person in charge of 


the list ve will send this book, the regular price of which is $1.50, absolutel 
free if you will sign the coupon below and answer the questions asked on it The 
first edition of 10,000 just off the press is now ready. The book is handsomel; 
und in cloth, lettered in gold, finely printed and profusely illustrated. All the 
arious systems of handling lists are plainly described and charted so anyone 
may understand them. The book is a compilation of the actual methods of 512 
managers in 239 lines of business, that have reduced routine, increased sale 
av imoney. You can get this book absolutely free, charges paid, by simply 


filling out the coupon. Or, if you do not wish to fill out the coupon, send $1.50 


and the book will be sent to you. 


THE ADDRESSOGRAPH CO., 903 W. Van Buren St., Chicago 


And It is Free if You 
Will Sign the Coupon 


[he foundation stone—the funda- 
mental principle—upon which busi- 
ness depends is a list of names. The 
men you buy from, the men you sell 
to, the men who owe you money, the 
men to whom you owe money, the 
men who work for you—these names 
are what you conjure up profits with. 


This 128-page book has been written on the bet- 
ter handling of names. It tells how to handle 
names for your pay roll, circularizing, statements, 
dividends, etc., faster and cheaper and more sys- 
tematically. It tells how to collect, compile, cor- 
rect and arrange all kinds of lists. It tells the 
business possibilities of correctly handled lists and 
the margin of profit inthem. It tells how to keep 
them live, how to develop them, how to pull the 
money from them. The vast amount of returned 
ind dead mail bears mute evidence of-the’ gréat 
need of this book in every factory. 








Stroet, Chicago 


Please send me postpaid a free 
copy of the new 128-page book 
“Short Cuts and Money Making 
Methods.”’ 


My name if o.oo. bic beat okes eer fs tee ee 


My position is ........+.++e05 of the firm of 
+ 0nd ba ee situated at.....-ss.ese0> 
We circularize about...... names per month. 
We send out about....... statements. 

We have about....... names on our pay roll. 
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Vader the Strong Li hit of 
bleive Approval 


The Emerson Typewriter has all of the features of 
anv other make of writing machine. It is standard in 
‘ry respect and is the machine that the modern 
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The Emerson Typewriter Company 
lactory 
Woodstock, Ilinois 


General Offices 
McCormick Building, Chicago 
A. MULLER & CO. 
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The Kind Who Win. 


HERE is so much pure guff that 

| passes for the real thing in business 

wisdom that it is a wonder the 

young man with anything in his head at all 

doesn’t cut and run for the irrigated farm 

instead of flocking to the big city to make 
his fortune, 

In the first place we must be industrious. 
Sure, Michael. We must rise with the lark 
and go to bed only when the chantlcleer has 
announced the witching hour when ghosts 
do walk. They call that burning the mid- 
night oil, and it is supposed to be good for 
one provided the hours are spent in culling 
the big thoughts of the wise boys who have 
And it is good, 

rub—one_ has 


passed into the beyond. 
provided—and here’s the 
some idea of the beginning and the end of 
it all; provided, that if the question is pop- 
ped at one suddenly, “What’s the use of 
this?” one can snap back a quick reply. But 
if one has to paw around and say “Why, 
you know—well, I’m improving my mind, 
you know,” ’twere better one should see the 
merriest of the merry-merries on the 
Tootsie circuit and get one good, rip-roar- 
ing laugh to stimulate the red corpuscles. 
’Tis good to be sure of heaven when we 
die, but it is mighty satisfactory to be able 
to put something through while we’re here. 
We must cultivate patience and courtesy. 
Very true; for we shall need both before we 
get to the end of the road. But the courtesy 
that is meek and the patience that rolls the 
eye upward in tribulation and cowers the 
back beneath the lash never gets anything 
but the lash. We must cultivate patience 
for those misguided fools whose opinions 
don’t agree with our own, and courtesy 
must go along with it so we won’t have so 
much friction in leading them around to our 
That, son, is the kind of pa- 
that sells the bill of 


convictions 
tience and courtesy 
goods 

The clerk must be respectful to his em- 
ployer and loyal to his interests. Betcher 
life Get fired if he isn’t. But it is e’en bet- 
ter to hunt a new job than to carry around 
in the bosom a sense of apprehension for 
the meal ticket. The real reason why the 
employe should be both respectful and loyal 
is that that is part of what the employer is 
It is in the contract, just as good 
is there and is paid for every week 


buying 


service 


Some of the Earmarks of the World’s Red- 
Blooded Men. 


By Hobart W. Martin. 
in the pay envelope. To give all the things 
included in good service for value received 
is just plain, square, man to man honesty. 
The rules for success are all right as far 
But they are a little like the 
colleges 


as they go. 
late Bob Ingersoll’s 
“Colleges,” said Bob, “are places where peb- 
bles are polished and diamonds are dim 
The successful chap doesn’t follow 
the rules. That is to say, he doesn’t con- 
sciously do so. He has in his head the kind 
of a dynamo that bends the means to the 
end. If the end involves following the 
rules laid down by the good and the great, 
he follows them. If the rule stands in the 
way he makes a new one. 

Salesmanship is self-expression. 
sells a bill of goods, as someone has said, 
sells himself. A slot machine may sell that 
which is put into it, but it takes a salesman 
to sell a man something he didn’t know he 
wanted and didn’t think he wanted until 
the personal salesmanship equation con- 
vinced him that the goods would benefit 
him more than the money they cost. 


What Makes the Man. 

It is the fire in a man that makes him. 
We would not have a man a breaker of all 
rules and precedents, but unless he has that 
in him which, in an emergency does not 
hesitate to make his own rule, then his soul 
is bound to the treadmill and harnessed to 
the dry grind all his days on earth. It is 
fire—imagination—snap—go—it is what 
they call in the Big West, “Git up and git” 
that gets the ripe plums off the top of the 
tree where the sun catches them. Who is 
the man for the emergency? Is it he who 
falters, hesitates, mildly protests? Is it 
the blustering, bluffing fellow whose energy 
exudes in loud talk and big claims? Or 
rather is it the cool-eyed, unhurried chap 
with the even voice who has imagination 
enough and reasoning powers sufficiently 
unhampered to see the end of the road 


opinion of 


med.” 


He who 


he is traveling around a bend in the 
trail? 

It has been the fortune—the good for 
tune—of the writer of these lines to know 


during his life several big men—a Justice 
of the United States Supreme Court, one 
or two influential United States senators, 
several big business men, one of whom has 
within the past few years become famous 
as a progressive merchant in London, and 
he has known two or three men who have 
achieved considerable reputation on the 
frontier as upholders of law and order 
when the business of being an officer in- 
volved no little risk to the health and the 
price of success bore with it the disagree- 
ble necessity of being known as a “killer.” 

Without exception all of these men were 
impressive, 

With one or two exceptions, all were 
good talkers when they got started on 
some theme that interested them and good 
listeners at all other times. In a town 
not much over a thousand miles west of 
Chicago is a former pugilist, now a rich 
gambler, who has that in him which can 
make men sit for hours and listen to his 
conversation—when he _ chooses to talk; 
and he uses the clean-cut language of a 
man who knows the use of words. 

Now all these men, whatever their call- 
ing, respectable or otherwise, have some- 
thing in them that impresses other men. 
What is it? Have they not, as the saying 
is, “Found themselves?” That which im- 
presses others is defined purpose backed 
by personality devoid of fear and em- 
barrassment, There is courtesy, kindliness 
often, good fellowship, generosity, all these, 
yet your man of force and purpose neither 
wastes his time nor yours. If you go to 
him he hears your case and decides quick- 
ly; if he comes to you his case is stated 
tersely and strongly, well thought out and 
presented so as to be strongest in the 
light he wants it to appear, and you who 
listen must match your wit of a sudden 
with a mind that has thought out the at- 
tack and trains whole batteries of thought 
against your skirmish line. Why does a 
successful man succeed? He succeeds by 
preparation, by casting out fear, by know- 
ing his ground and by being prepared just 
a little better than the best man within 
his horizon for the work he has to do. 

Aside from locating a gold mine, that 
seems to be the only road to the happy 
the dreams come true. 


land where 











Moving the Stickers. 


HE thing of going busily through one 
prosperous season after another, hap- 
py in the knowledge that net profits 
are accumulating in the form of increased 
stock, is a most common experience with 
the smal! retailer. It is an equally common 
experience for the same retailer to be awak- 
ened with a sickening jolt from his compla- 
cent satisfaction when, through one cause 
or another the fact is brought home to him 
that his pie is all dough because said in- 
creased stock is not all bright, showy, sal- 
able stock, ready to be turned into cash, 
but an accumulation of back numbers and 
stickers 
This realization is a bitter dose and once 
its full import is absorbed the dealer of sup 
posed resource promptly devises ways to 
unload the hold-over, ill assorted merchan- 
dise through cut price and similar 
methods, for all of which he secretly ap- 
plauds his heroism, self-sacrifice and origin 
ality, and let it go at that with the added 
feeling of having done all that can be ex 
Granting 


sales 


pected under the circumstances 
that the resourcefulness displayed may have 
ideas for attracting 
isn’t it 


some new 


stock of undesirables, 


developed 
sales to his 
after all merely a means toward an end as 
old as the art of merchandising itself? Is 
there any possible angle from which we can 
approach the matter of selling goods for 
less than their intrinsic worth that will de- 
velop a new and worthy idea? Cut prices 
indicate an unwillingness or lack of ability 
to meet a serious situation 

Large sympathy should be extended to 
the small dealer in articles dependent on 
style or season, for truly his road is a hard 
one and his foresight must be that of a 
wizard if he is to escape stickers that stick, 
and stick fast, but in the office equipment 
line no sympathy should be asked or given 

Every article manufactured for office use 
is made to fill a need and this need knows 
season; therefore, why be 
oversight or 


no whim or 
alarmed if through 
ness, or in the pleasure of selling newer ar- 
ticles, a few pieces out of earlier purchases 


careless- 


have accumulated? 

There is no valid reason why a desk, a 
cabinet or a chair purchased last January 
should be less salable than one the ship- 
ping clerk has just unwrapped: in many 
cases it should be more easily sold than 


later patterns which are lacking in price 
and desirability by comparison. Every one 
who has had any sales experience knows 


what it is to be forced to take an order for 
spite of his efforts to sell a 
newer piece. Isn’t it just a matter of faith 
or rather lack of brought about by 
your own forces, or perhaps lack of admira 
tion for the piece itself that has caused you 


a sticker in 


faith 


to neglect it? A good story or a bright 
eyed explanation sold it to you—maybe 
you have forgotten that story, but even if 


you have, to invent another strong enough 


to move the piece along would show greate 


By Fred S. Lincoln, President. 
Fred §S. Lincoln, Inc., Washington, D. C. 
originality than it would to cut all the 
profit and more out of the price. A few 
experiences of this kind ought to cause you 
to be absolutely shameless in the matter of 
demanding the full price for goods known 
by you to be in stock a year, especially if 
the quality and value are there 
a little farther back you might find that the 
newer pieces that you would offer in its 
stead were in the manufacturer’s  stock- 
room two years before you ever saw them. 
Consequently, if the matter of age was the 
sole determining factor old _ sticker 
would a fairer, and more honest sale than 
the piece that had just been put in your 
stock, if you only knew it 
Don’t Sell Quality Under Price. 

Of course, there is such a thing as being 

selling, and then there is 


By going 


your 


conscientious in 
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something else, and that is the foolish and 
overstepping the de- 


If you have made a 


unrequired thing of 
mands of conscience. 
bad purchase, so far as quality or style or 
turn it’ back 
customs 


concerned, can 


it, according to 


finish are you 
your 


that in 


or sacrifice 
and standards, but granting your 
judgment the full value be in it, you 
a year of the public’s failure to 
estimate, be alarmed and give 

Bring the 
say 
our 


need 
not, after 
accept 
up to the cut 


your 
price panacea 


sticker out in front,—and I want to 
that if we 
wares in the front row there 


Then tell the salesmen why you 


right here could set all of 


would be no 
stickers 
think it is worth as much as any of the later 


purchases If you are in earnest, and hon- 


estly feel that the piece has had not a fair 
showing, you will carry conviction It is 


all a matter of compelling enthusiasm any- 


way Men usually buy 
the thing first shown, providing it approxi- 
filling the with 
They 


entire 


that makes for sales. 


need; 


idea of 
different 


mates their 


have more 


display; 


women it is 
leisure; they 
largely on their own judgment, and 


your 


inspect } 
rely 
reopen the matter if not entirely 
But office equipment is sold mostly to men 
judgment 


satisfied. 


who are very apt to accept your 
and advice. 

After a very casual and hasty 
they buy, thus throwing the burden of a 


nspection, 


choice upon yourself. Of course, if you 
trick them and they learn of it, they never 
come back and your chance for future busi- 
ness relations is gone. This being the case 


you must be trustworthy and dependable; 
but no man cares a rap about your 
or the history of the thing he is 
He wants the article 
and if it fills the bill, your house and he are 
friends, and that’s all there is t 

In the year’s turn-over ther 


troubles 
buying. 
purpose 


1? 


re bound 


to be a few articles left with you, with 


stock constantly changing, new purchases 
arriving, and sales taking varying quanti- 
ties from staple and novelties alike; it re- 


quires lots of attention to keep the earlier 
purchases to the front, but it can be 


and moreover, it is perfectly legitimate be- 


done, 


sides being good merchandising And it 
isn’t always the public and the salesmen 
who are at fault if your stock is not being 


work« d 


who 


kept down to the minute. That har 


and much abused individual, the man 
handles the stock and fills orders is 


sympathy 


even a 
larger factor than they are. My 
is with him, even though his habit of doing 
It is 


goods 


times 


wrong is most exasperating at t 
no small thing to keep in mind the 
or are not on hand, and when they 
can you blame 
de- 
orders with the 
nd shiny 


that are, 
came and when they went. ( 
therefore, if, in the 
livery demands, he fills 
goods he knows are in perfect a 
shape, that will stay 

leaving on hand the ones with a s« 


him, pressuré¢ of 


de livered, 


r itch or 


the ones 


a dig or a missing something or other? He 
wouldn’t be human if he didn’t work along 
the lines of least resistance 

Out of every dozen of anything coming 
into your stock, one piece is pretty sure to 
have some trivial thing the matter with it. 
For pity’s sake, Mr. Stockman, if 
anything about anything on earth, or if you 
anything about your employer or his 


you care 


care 

gray hairs, or your job, or even your life, 
jump on that piece—fix it, and send it out 
FIRST 


The store that has the man who will do 
this; be it a one man affair or a mart; 
the store that can keep the back row dis- 
played in front, all other things being equal, 
ontent- 


and 


is about as near to being a place of 
ment without semi-annual heart-sickness as 
we can find in these days clearance 
bankruptcy sales, stock taking sales, 
changing partnership sales, lored tag 
sales, and the like 


sales, 


we VS 


we" we 





British Office Appliance Notes. 


London, Aug. 19th, 1910. 
REPARATIONS are now complet 


for the big Business Show to b« 
held in London at Olympia from 
October 13th to 22d. This is the biggest 


building of its kind in London and is gen 
erally kept busy from one end of the year 
to the other with a show or pastime ol 
some kind In the winter its huge floor 
surface makes it an ideal roller skating 
rink run under American auspices, and 
throughout the rest of the year a succes- 
sion of trade shows occupy the building. 
The annual automobile show at present 
holds the record as the favorite exhibition 
there, and the Ideal Home exhibition comes 


second. The Business Show can be placed 
third and seems to be increasing in popu 
larity The only obstacle to its greater 
success seems to be, in some _ people’s 


views, that once a year is almost too fr 
quent for such an exposition, there not bs 
ing enough striking novelties in twelve 
tight hold of public 
Most of the well-known American 


1 


months to really grab 
opinion 
office appliance houses trading in this coun 
try will figure, but there will be at least one 
notable exception, the withdrawal being 
for the exact reason that I have hinted 
at above 

To rather build up the novelty side spe- 
cial emphasis will this time be laid upon 
advertising, and advertising agents, copy 
writers, designers, and some newspapers 
and magazines will figure as exhibitors 
The idea is that there is a special public 
that wants to buy advertising service 
There is also talk of a convention of ad 
vertising men. The free exchange of views 
on such matters, for instance, as the way 
to deal with fraudulent advertisements, the 
fighting of substitution and the declaration 


Ss 
of definite circulation figures by press ad 
vertising media is regarded as the neces 
sary preliminary to the taking of any con 
certed action in regard to them, or, indeed, 
to the formation of a body of men of any 
real influence. The value of such a con 
vention would, of course, depend entirely 
upon how far it was truly representative. 

The biggest attendance, however, will be 
of people who desire to see all that is 
new in duplicating and billing machines, 
adding and writing machines, ledgers, files, 
cards, telephone fittings, office furniture, 
time checkers and everything that can save 
money, time or labor in business and help 
to reduce cost and expense of sales. Floor 
space is being let at 50 to 60 cents per foot 
and stands from $37.50 to $750. 

Many interesting competitions are being 
] 


organized. Reuben J. Garwood, the cham 


pion shorthand writer of England, will 
compete again for the championship short 
hand contest. It will be remembered that 
he won the Challenge Cup last year. The 
contest 1s the same as for last year, except 
that this time candidates are not to be 
giv iny choice as to the speed at which 


Details of Forthcoming Big Business Show. 
Its Many Competitions—All Office Ap- 
pliance Firms Agree in Expecting a 
Record Autumn—France and Up-to- 
Date Office Ideas—Selling Duplicators 
in England—A New Folding Machine 
—Big New Pencil Company—King 
George’s Gum Pots. 


Exclusive Correspondence of “Office Ap- 


pliances.” 
they will take their notes Every candi 
date must take down at the rate of 200 
words per minute for five minutes and 
only this one passage will be dictated 
Only ink-written transcripts must be sub 


mitted, and they must be completed within 
two hours after the close of dictation 
[It is hoped that Emil Trefzger, last 


year’s winner of the championship type 
writing contest, will cross the ocean to de 
fend the English trophy Che ymipetit 

is open to typists from all parts t! 
world, and last year’s conditions again ru 


ncluding first, copying from lithographed 


manuscript for fifteen minutes; second, 
ypying from printed matter for twenty 
minutes; third, typing from individual d 
tation for twenty minutes. The team tyy 
writing contest which will include 

of typists from railway companies, the 


Post Office, business firms, and typewrit 


ing schools, will consist of copying from 
printed matter for a total period of forty 
minutes. ~Each individual member of th« 


team will operate. for ten minutes only 
Junior typewriters who can avow that they 


1g on or 


had no knowledge of typewriti1 
before June Ist, 1908, will be admitted to 


a special competition. The first test will 
consist of ten minutes individual dictatio1 
and the second will be to copy from printed 
matter for fifteen minutes. 

The decline of handwriting has aroused 
comment of late in this country and, there 
fore, the Olympia competition for the best 
writers of a legible commercial hand should 
be timely. A competition for shorthand 
writers who knew no shorthand at all prior 
to June Ist, 1908, should produce smart 


juniors. They will be given a number of 
business letters, totalling 500 words, in five 
minutes and they will also be given three 
incorrect business letters, containing about 
250 words, which will be dictated to them 

an erratic manner. One hour and a half 
will be allowed for transcription up to the 
point of their being ready for the prin 
pal’s signature. 

The commercial correspondence prize 
was won last year by a young 


woman who easily out-distanced her male 


competitors The test this year will | 
for the competitors to compose replies 

their own accounts to four typical busi 
ness letters, which shall be laid befor 
them, and to compose three letters in 
which they must prove their ability to sell 


by mail certain specified branded goods, 
detailed particulars of which will be laid 
before them. Dictaphone operators will 
have a special contest, as also will the 
Edison Business Phonograph operators. 

Besides gold, silver and bronze medals 
will be prizes given by the Swan Fountain 
Pen people, the Ingram Shorthand Ma- 
chine Company, Cusack’s Commercial Col- 
lege, the Dictaphone Company, and the 
Edison Business Phonograph. 

British Business Satisfactory. 

Talking of current business the holiday 
feeling still prevails and the holiday habit 
is being indulged in. We shall probably 
be well into September before the steady 
flow of business is resumed. The general 
level of business reported, however, by the 
leading typewriter office appliance compa- 
nies is quite satisfactorv for the time of 
year both here and on the continent. The 
general opinion is that the demand for ma- 
chines is going to be better this autumn 
than for the past two or three years, and 
even at the present time for certain ma- 
chines there is fair activity in export quar- 
ters. 

The Empire Typewriter Company reports 
good results from the advent of the new 
model machine, coupled with a general im- 
provement in trade. This model which 
was put on the market here last Septem- 
ber is said to have taken very well, the 
sales representing about 30 per cent to 40 
per cent of the total output. This com- 
pany is sending out a very interesting bill 
announcing that His Majesty’s Govern- 
ment has purchased 1,350 Empire type- 
writers. 

The growth of the English business of 
the Monarch Typewriter Company has 
necessitated more room and a bigger build- 
ing has been taken in Queen Victoria 
street, the mechanics department remain- 
ing in Upper Thames street as before. The 
Smith Premier business is going very 
strong. The general manager is away in 
the States as I write. 

The Moore’s Modern Methods people 
declare that their business is now well es- 
tablished here with its 160 agents. To in- 
terest these agents a five dollar prize is 
offered every month for a photo of a win- 
dow display with this company’s goods 
featuring. Continental agencies have been 
fixed up in Paris (under M. Rousseau) and 
other big Continental centers in Northern 
Europe. 

All office appliance people appear to find 
the French deeply interested in Ameri- 
can labor-saving office contrivances. The 
French business man may take his work- 
ing day very easily and break off for two 
solid hours in the middle of the day. 
Whilst, however, his attitude to commerce 
is that it is secondary in his life he is as 
keenly alive to the possibilities of saving 
time and trouble as we are. The French- 
man is famous for his enthusiasm and it 
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lasts over even into his appreciation of new 
devices. When he finally adopt a 
system or a new mode of work he adheres 
to it with a tenacity equal in every respect 
to the bulldog grip which is presumed to 
be the prerogative of Great Britain. 


does 


Charles J. Hopkins, the European repre 
sentative of the Writerpress Company here, 
gives a good report of his business. Fairly 
good sales ruled in June, better business in 
July, is even far ahead of 
July. looked forward 
to with every confidence. The Writerpress 
was first sold here by the Rockwell-Wa- 
and Mr. Hopkins 


ago, the machine 


and August 
A good autumn is 


bash Company, only 


started in being 
shown for the first time in this country at 
last year’s Business Exhibition. The Writ- 
at from $150 to $175, the 


a year 


erpress sells here 
up $12.50 since its 


price having been put 

introduction into this country 
Representative users include such firms 

as Sir George Newnes, Ltd., the great pub 


lishing house; Joseph Watson & Sons, the 
soap people; the International Correspond 
ence Schools (our biggest teaching-by-mail 
on American lines institution); the Grama 
phone Company, and the Henley Cable 
Manufacturing company. In fact the 
has been to place the machine especially 
in the hands of representative business con 
cerns in England and especially in London 
It is found that the English business man 
does not care about taking up anything 
unless he knows whether it has been tried 
before in this country. Almost every pros 
pective customer asks, “Who has tried it?” 


idea 


On the continent the busines is develop- 
ing rapidly. Mr. Hopkins has recently been 
over to France and started an agency in 
Paris in the hands of M. A. Roux, who is 
the agent in France for the Ideal German 
typewriter and the American Standard 
Folding machine. In Germany the Writer- 
press agent is J. Muggli in Frankfurt, who 
has been successful, and has done a lot of 
Spain and 


business in the last two years 


OFFICE APPLIANCES 


Italy are also being worked and quite a 
fair business is being done with the colo- 
nies in Africa, Australia and New Zealand. 
Russia was formerly part of the territory of 
Muggli, but it is now being worked inde- 
pendently. A big obstacle Mr. Hopkins 
finds, however, to the business with Russia 
is the fact that only 8 per cent of its 
population can read or write. 

Following upon the placing of the Writ- 
erpress in leading houses the scheme is 
now to go after the general business pub- 
lic and agents and demonstrators are being 
appointed with a view to this. The demon- 
small local user may be 


also out 


strator is a who 
a tailor or a grocer, but 
for prospects which he will probably pass 


demonstrator, of 


who is 
on to headquarters, the 
course, getting a commission on whatever 
business he influences. 

The art of 
now reached such a standard in this coun- 
try that the old objection of British busi- 
ness men to them is ‘breaking down, but 
at the same time he takes a lot of teaching. 
Che eult of the selling letter is nowadays 


facsimile letter making has 


being preached far and wide from all kinds 
of centers, and following upon the growing 
use of letters that sell must follow the 
steadily increasing sale of duplicating ma- 
chines. The facsimile letter business in this 
country would no doubt have been far more 
advanced than it is now had it not been 
for the stencil machines which in the end 
got down to very cheap and nasty looking 
work and rendered their output practically 
useless from the selling standpoint. 

The stock argument of the typewriter 
printing machines in this country, as else- 
where, is that the two best ways to get 
business are to go after it yourself or send 
a personal letter. It means money and 
time to send a traveler and it only costs 
two cents to send a letter, but that letter 
must be a personal letter or even the two 
cents are wasted. 

The Writerpress is doing a fair amount 
of advertising, mainly in the office appli- 


Addition to the Staff of O. A. 


Evan Johnson, Jr. 


Born Aug. 15, 1910. 


It is also testing the “Strand” 


page in a big 


ance press 


magazine and running a 
financial monthly review. 

A demonstration has been given here of 
the Stella folding machine, which combines 
folding with envelope making and sealing, 
stated to be capable of folding 


It consists of three 


and it is 
2,000 circulars an hour. 
folders, two dealing with the circular, while 
the third operates on the envelopes The 
entire apparatus is about the size oi a large 


sewing machine, and it is claimed that it 
will perform the work of six people. Ii 
desired, envelopes with transparent fronts 
can be used, so as to save th abor « 
writing separate addresses 

The well-known firm of L. & C. Hardt 


muth, manufacturers of and dealers in pen 


cils, pens, and pencil and penholders, has 


been formed into a private company with 


nominal capital of one million dollars in 


five-dollar shares, the shares practically be 


ing held by the wealthy Bohemian family 
of Hardtmuth and its connections 

[t is rather amusing to note that th 
following instructions are issued by His 
Majesty’s Stationery Office with each bot 
tle of gum supplied by them 

“In ordinary use the best and most 


nearly immediate result is obtained by us 
ing only such an amount of gum as wil 
just uniformly moisten the surface without 
leaving any obvious excess to delay drying, 
the condition to be aimed at being that of a 
gummed postage stamp just moistened as 
ordinarily applied to a letter.” 

The notices have been on the gum-pots 
for years, and were placed there in con 
sequence of complaints that the gum was 
not working properly. Special detailed in 
structions running into many clauses deal 
ing with the correct way of affixing postage 
stamps to envelopes might have been ex 
pected from the same office were it not 
for the fact that the letters of the Govern 
ment require no stamping, but go out sim 
ply marked “O. H. M. S.” 


Tips the beam at 7 pounds. 





The Templars in Chicago. 


Ni t the greatest 


history of modern Knight Templar- 


ism was the Thirty-first Triennial 
Concla\ that order held in Chicago dur- 
ing the early part last month. Many 
members the office appliances trade in 
its several departments belong to this 
branch of the great Masonic order and a 
number were prominent in the exercises 
and festivities of the conclave. Among th 
Chicago Knights, members of the trade, 


events of the week 
efforts to- 


who participated 


and extended their hospitable 

war entertainment of their brethre 
were R. BK. Wilson, president of the Chi- 
cago Shipping & Receipt Book Company; 
President Triner of the Triner Scale Com 
pany: L, F. Childs of S. D. Childs & Co.; 
Henry Sawtelle of P. I. Pettibone & Co.; 
Amos Pettibone of the same company; 
George E. Marshall George E. Marshall 
& Co., and others rhe first three gentle 
men named were especially active in the 


entertainment of visiting Knights and in 


participation in the leading events of the 


conclave Among the visiting Knights who 


to stationers and office ap- 


are well know1 

pliances dealers the country over were Mil 
lington Lockwood of Buffalo, N. Y., and 
“Bill” Kennedy of St. Louis. 


fraternal order in the world 
Masonic order, and no 


There is no 
so ancient as the 
of any order, probably, has so gal 
history as_ the 
The order was founded 
Middle Ages by three knights 
during the and after the 
taking of Jerusalem, bound themselves by 
assist, succor and protect pilgrims 
on their way to the holy city of the scrip- 


branch 
lant 
Knights Templars. 


and interesting a 


during the 


who, Crusades, 


oath t 


tures. Thus the order had its inception in 
a spirit charity and chivalry, combined 
with religious ardor. The fame of the or 


original trio of knights 
recruits to 


der founded by the 
brought additional 
the order, till 


powerful military and political body in the 


SOO! 


many 
finally it became the most 
numbering among its members men 
and sagacity. 
Richard 


world 
their 
England, known as 


renowned for courage 


Richard I. of 


events in the 


Big Conclave Great Event in 
Chicago Annals. 


of the Lion Heart, was one of the famou 
leaders of the Templars. The rulers of th 
leading nations during the Middle Ages 
held the Templars in such high est 
because of their numbers and _ influ 
their valor and the high principles which 
governed the order that they gave then 
nds and estates, which, in the cours 
years so appreciated in valu hat th 
der became the richest frate org 
zation in the world. 

With riches and prodigious rence na 
urally came charges of corruption by thos: 
whose plans clashed with the power wield 
ed by the Templars. The Catholic church 
finally ranged itself against the order, esp 
cially in France, bringing charges which 
finally resulted in the practical dissolution 


of the French branch of the order and the 


division of its lands among the 
the crown. 

By this time the original purpose of the 
order, viz., the protection of travelers on 
the roads leading to Jerusalem, had becom«e 
multitude of 


The order was so large and powerful 


submerged in a other inter 
ests 
that it 
prehension of 
little by little 
fluence. 

But the principles of 
always remained substantially 


doubt, 


excited the constant envy and ap 


the ruling powers and was 
shorn of its wealth and in 
Templarism have 
the same, 
gradually en 


modified, no by a 


lightened and enlightening world. Thess 
principles, akin to those of Masonry, make 
for better manhood and for those attri 


butes of character which ensure the moral 
The order of 
part of the 


progress of the world. 


Knights Templars is now a 


great Masonic body. Its principles exem 
plify chivalry, bravery, steadfastness, gen 
erosity—all those attributes of character 
which make for Christian citizenship and 
manly character. 

The modern Knight 
does become a warrior in time of need, but 


Templar may and 


his white. plume which waves above th 
Maltese cross typifies that hope of univet 
sal peace and brotherhood which sleeps in 


the hearts of all Christian men 





RMIGHTS CONCLAVE 


Copyright, 1910, by W. B. Shack, 
Chicago 


estates OI! 


Chicago, in the way she handled the half 
million or so of people who came to town 
to attend the conclave, proved herself su- 
preme among convention cities. There was 
hardly a hitch anywhere, and during the 
big parade some miles of handsome boule- 
vards were lined many deep on either side 
with an admiring throng of good-natured 
people eager to view the spectacle and to 
do honor to the plumed Knights who stood 
for the old fashioned principles of right, 
justice, chivalry and brotherhood. 

Every effort was made to remind the 
visitors of the mediaeval origin of Templar- 
ism. When the big procession headed up 
Michigan avenue they beheld, built across 
that thoroughfare a replica of a castle of 
the middle ages, and as the order was given 
to march and the bands struck up their 
martial music four trumpeters, gaily clad 
in the garb of the buglers of A. D. 1200 ap- 
peared upon the battlements of the castle 
and blew a sweet, shrill blast of welcome 
to the oncoming army of Knights, larger, 
by the way, than the army that smote the 
Saracens under the walls of Jerusalem. 


The illuminated emblem of the order 
erected upon the lake front was one of the 
sights of the conclave. Its thousands of 
electric lights gave faithful portrayal in 
design and color of the great shield of 
the Templars. On La Salle street was a 
beautiful arch typifying the principles and 
the strength of the order, while State street 
with its mile or more of white pillars on 
either side, blazing with electric lights by 
night and decorated with black and white and 
red, white and blue bunting by day was a 
vision that visiting Knights and their fam- 
ilies will not soon forget. 

The whole business portion of the city 
was decorated in a manner to bring forth 
the warmest praise, especially from the 
Earl of Euston, the head of the order in 
England, who crossed the ocean with his 
suite to attend the conclave. 

Chicago did herself credit im honoring 
the Knights Templar and stands high in the 
estimation of thousands for the warm and 
generous welcome she gave. 











R. E. MAURER. 


ANY people, particularly applicants 
for positions as salesmen of filing 
systems, have a greatly mistaken 


idea of what the sale of filing systems 


means. There is a popular impression that 


a man can learn the sizes, prices, etc., of a 


line of filing cabinets, and after he has 


spent about twenty minutes in familiarizing 


himself with the principal talking points 


about construction, mechanical ideas, finish, 


etc., he is equipped to do battle in an effort 


for filing system business. This is far from 


being the fact, as this article will show, for 


the filing today involves a de- 


system of 


scheme, a plan, a way of 


sign, an idea, a 


doing a certin thing or of accomplishing 


certain desired results through the medium 
draw- 


of a proper combination of cabinets, 


ers, indexes, etc., etc.—a visible support of 


the plan in mind—a vehicle designed to 
out the 
sion. In other words, the filing system, or, 


if you please, the filing cabinet salesman, 


carry idea to a successful conclu- 


does not primarily, sell the cabinets them- 
selves, but sells what they will do, what 
they will accomplish when intellinegtly ap- 
plied to office system problems. He sells 
service. 

It is true that the various makes of filing 
devices have their talking points, some of 
real merit, others composed principally of 
that—but all the talk- 


are sec- 


thin air—not hot at 
ing points about construction, etc 
ondary to the main idea, viz: the solution 
of a system problem, regardless of what it 
may happen to be. 

Another mistaken idea is that the product 
of filing device manufacturers is only ap 
plied to the filing of letters or card index 
Filing devices are being applied 
more and more each year to the solution 
of problems that involve neither letters nor 


records 


card records, but are used for a variety of 
purposes that makes the layman smile with 
notice” at 
field that 


incredulity or “sit up and take 
the vast extent of the very large 
lies open before the filing system salesman 


who is really interested in his work and 


who has sufficient general intelligence to 


cope with the solution of problems which 
are found in almost every office 
baker 


For instance, we have a wholesale 


southern city who maintains in his 


a stack of 


in a 
horizontal sections 
which provide 


cake _ Ge 


private office 


containing shallow drawers, 


a place for his samples of okies, 


The Filing System Salesman. 


crackers, etc. The ordinary buyer of such 
merchandise can tell by looking at such a 
sample—without tasting it—whether or not 
it will suit his local trade 
is being shown something new and desires 
to taste it, the baker must, of course, send 
this 


In case a buyer 


to the ovens for a fresh sample, and 
would be necessary no matter how his sam- 
ples were displayed. 

The superintendent of a building which is 
divided into fifteen floors, wanted a practi 
cal method of storing the keys to the vari- 
ous doors in the building His architect 
suggested a large cabinet consisting princi 
pally of two doors, on the inside of which 
were to be fifteen rows of hooks, enough in 
each row to carry the keys for all doors on 
a floor. This satsifac- 


tory and a filing system salesman was con- 


idea was not quite 
sulted who suggested a fifteen-drawer 5x3 
card index cabinet, with manilla or coin en- 
velopes. One drawer was devoted to each 
floor and the envelopes were printed with 
one 
This 


arrangement proved entirely satisfactory. 


a form, to keep the records of keys, 
envelope being assigned to each door. 

A large department store desired some 
simple yet practical method of displaying 
its stock of souvenir spoons. They got into 
touch with a filing system salesman, who 
suggested what is known to the trade as a 
“vault truck,” that three or 


more sectional cabinets could be fitted into 


arranged so 


it. Cabinets with shallow drawers were used 
and the result was a very satisfactory meth- 
od or system of handling not only the stock 
of souvenir spoons, but displaying on the 
top of the cabinet samples of each style. 


Two features of this solution of an 
unusual system problem are that the truck 


can be esaily rolled into the center of the 


2 OC d 


aisle where it is readily accessible to pros- 
pective buyers of spoons, and that the truck 
can be rolled in or out of the vault at night 
or in the morning for purposes of security 

A large 


the necessity of having expensive storage 


dental supply house was spared 
built especially to order, by purchasing reg- 
ular stock filing system sections, containing 
shallow drawers, and keeping in them their 
entire stock of small dental tools 


A surveyor, who possessed a large num- 
ber of original records, drawings, plats, 
etc., covering a great amount of real es- 


tate, was storing them, each one rolled up 


by itself, stacked in heaps, ona series of 


Suggestions as to the Scope and Extent of the Work which a 
Salesman will Encounter in the Sale of Filing Devices, and 
the Opportunities he will meet in his Path. 


By R. E. Maurer, Educational Manager, the Yawman & Erbe 
Manufacturing Company, Rochester, N. Y. 


shelves that were attached t t ills of 
his office. There was no provis r find- 
ing a desired plat or drawing other than 
hunting through the whol \ filing 
system salesman, in his systemat invass, 
is will be fully explained elsew this 
article, called on the architect a mber of 
times before the latter could vinced 
that he really needed some sys- 
tem not only of filing, but Ss g his 
irge and very valuable stock rds 
One day an important and s t aged 
plat was desired and the boss 1 to 
himself. After he found { s not 

i difficult thing to sell him a s r his 
records; there was no wast the 
lrawers being of uniform siz large 
enough to take the largest dra plat, 
and a portion of them were divid y par- 
titions to take the smallest s records 
that were used. It also inde» lraw- 
ing, blue print or other ri that it 
could be located through a: f the 
following channels: By its size, by t kind 
of real estate, by the architect build- 
ing, by its contractor, and lastly ts lo 
cation 

\ doctor (and of all unsystemat busi 
ness men the doctor and the t fact, 
the whole of the medical fr take 
the prize) had collected a lot of iable in- 
formation in the form of magaz ppings 
relating to a large number of es, the 
treatment of them, bodily deformit sur- 
gical operations and such data When he 
desired the assistance of any one of the col 
lection in his possession, provided of course 
that he remembered having ; a 2 
great deal of labor ensued before | ould 
get possession of the informatio1 ‘ow he 
files clippings by the names of 1 lom 
inating feature, that is, the treatment of the 
disease is filed under the nan the dis 
ease, while a surgical operati l ur 
der the name of the part of 1 y af 
fect These are filed in vert Ipha 
betical folders, and, in such cas s the 
removal of the appendix, the matt s filed 
entirely under one special fold oted 
to that particular operation 

\nother doctor indicates with a blue pen 
cil articles which are of ter 1 his 
monthly medical journal, and m for 
possible reference. His office assistant it 
dexes the article on 5x3 cards, indicating 
the name of disease, or, if a surg pera 





tion, to what part of the body it is applied, 


the name of the writer of the article or the 


institution, or the city where it occurred, 


and in other ways that are determined by 
the nature of the article itself. The card in 
each case refers to the exact volume, in 
cluding the month of its issue and the page 
on which the article begins. This system 
keeps the files of the medical journal com- 
plete, and the doctor can, within three min- 
utes, refer to any article that he has filed 
He is not dependent on his memory, but 
finds indexed in one place, all the informa 
tion the journals contain on any one sub 
ject, such as abcesses of the head, adenoid 
operations or other disorders 

The above instances are quoted in sup- 
port of the statement that the selling of fil- 
ing systems does not consist entirely of the 
solution of letter file or card index prob- 
lems This will also indicate to some ex- 
tent the general and almost all-inclusive na 
ture of the information with which a filing 


device salesman ought to be equipped be- 
fore he can consider himself much of a suc 
cess 


Plans for Working the Field. 


Now that some idea of what the field is 


composed of has presented we wish 
to suggest few plans as to how it can be 
worked The first thing the new filing de 
vice salesman should do is to familiarize 
himself th the boundaries of his territory 
If it has been previously covered by an 
other salesman, he should next call on the 
old trade, that is, trade that has been called 
on by s predecessor. He merely an 
nounces that he is the new representative 
of the “Neverfail Filing Company,” notes 
with interest the extensive office, and hopes 
that the cquaintance will be mutually 
pleasant and profitable. “Incidentally” he 
asks about their needs, whether they are 
entirely supplied on that day, or whether 
there is anything they would like to have 
him send over. This is about all a new 


salesman do in his first call on old 
trade \fter this, he should very promptly 
and energetically take up the matter of a 
general canvassing of the whole territory. 
The latter naturally looms up large, and 
many filing system salesmen have been 
known become utterly discouraged at 
the outset of what might have been a suc 
cessful career, by looking upon the terri- 
tory as a whole, to be swallowed at one 
bite. 

The proper way is to employ a process of 
elimination. The salesman should eliminate 
from his mind all but one square or block 
of the territory; then he should eliminate 
from that block all of the buildings except 
ing the main one, then eliminate from his 
mind every office on that floor excepting 
the first one to the left of the elevator door, 
and the first thing to do upon entering that 
office is to note the name of the firm or 
individual that occupies it; the second is to 
learn the nature and extent of their busi- 
ness; the third is to find out, if possible, 
the extent of the general methods employed 
in the office; the fourth, is to find the per- 
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son who is responsible for the buying 
the office equipment. This information 1s 
not hard to get by one wh s ordinarily 
diplomatic and courteus, at dicates by 
his manner of expression that he is not only 
enthusiastic regarding his line, but 1s al 
deeply interested in the application af h 


line to that particular office, so far as wot 


be economical and desirable. The next step 


is quickly to determine upon what that 


fice should have in the way of up-to-date 


system equipment 

While there is no end to systems—th 
are no two requirements that are exactly 
alike—still, the systems in actual use in the 
business world are few in number, and the 
best thing that the filing system salesman 
can do upon his first visit to a prospective 
» determine just what amount of 
} 


user 1s ft 
the actually used systems should be usec 


in that office, then to learn just how many 


ire used, and after that, to interest the 
prospective buyer in whatever systems are 
t being used. By this time considerable 
argument has been developed, d 


re either party is aware of it there is 


nterested “hand-to-hand” discussion of 
the needs, merits and application of this 
that, or the other system. If every filing 
system salesman ‘in the game today would 
ipply these simple rules to method of 
rocedure, he would find in his territory 
( igh business to keep himself happy 
S empl yers satisfied 
The above condensed form is as 
1. What, in the judgment of the sales 


man, does the customer need 
? Has the customer got 


> 


3. If not, will he buy it from us: 

The purpose of a competent filing system 
is three-fold: 1, accessibility; 2, orderliness; 
3, security. There are few office problems 
today that do not present an angle that can 
be hooked onto any one of the three condi 
tions named above, forming an effective 
talking point in favor of placing the order. 
In these days of energetic canvassing by 
filing system salesmen and the amount of 
information which is disseminated through 
the medium of magazines that have their 
circulation among office people, there is 
positively no excuse for a poorly systema 
tized or disorderly office. 

The best system is always the most sin 
ple one. If you, today, sell a buyer an un 
necessarily complicated system—one that 
has too much equipment or machinery and 
de 


1¢ 


requires too many moves to secure any 
sired result—it is a sure thing that he will, 
sooner of later, become aware of the fact 
and will discover that a simpler, less la- 
borious, less expensive system would have 
iccomplished the desired results. So it is 
best to sell the simplest solution that you 
are able to reach with regard to a system 
problem 

\ business man who was a _ veritabl 
whirlwind of a salesman, and, through |! 
ability in that direction, had built up a fin 


business, in fact, so good that he was 


obliged to take charge of the office and fa 
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tory, was greatly handicapped in the ad- 
ministration of his business affairs by his 
ignorance of the most common and well 
known forms of system, in fact, office prac- 
tice in general. 

One day he mentioned to a filing system 
salesman his principal problem, which was 
the filing of letters. His business was di- 
vided among several departments and it 
was difficult for anyone but himself to de- 
termine under what department a letter 
should be filed. It was impossible for him 
to do it personally in order to have every 
letter or paper filed exactly as he wished. 

The salesman suggested that he first 
number all the drawers of the letter filing 
cabinet, then assign a drawer to each head 
of the several into which he divided or clas- 
sified his correspondence. The third thing 
was the devising of a simple chart which 
constantly stood before him on a desk, and 
enabled him to determine at a glance the 
number of the drawer or classes into which 
the business had been divided; fourth and 
last, was for him to mark with a blue pen- 
cil on each letter the number of the drawer 
into which it was to be filed. The drawers 
were previously indexed alphabetically, 
either for names of individuals or for geo- 
graphical locations. This method enabled 
the proprietor of this business personally 
to dominate the filing of his entire corre- 
spondence, but the detail of the actual filing 
in the drawers was left to a clerk. 

\ hospital in a western city had little, if 
any, Office system, although they were do- 
ing a fairly good business. Letters were 
being filed in ordinary box files, an inade- 
quate method of keeping the records of the 
accounts of each patient, correspondence, 
follow-up and advertising. 

A simple solution was very easily reached, 
although it required the installation of a 
fair amount of equipment. 

In both the latter cases, the salesman not 
only received a commission on the equip- 
ment that was sold, but, in addition, was 
handed by each party a substantial check 
merely for providing a solution of what had 
previously been a vexing system problem. 

There is no line of merchandise for sale 
today that if energetically followed, will 
bring to its salesmen such a fund of gen- 
eral business information as filing systems. 
They can be sold where neither a type- 
writer or cash register can be used, but be- 
fore they can be intelligently sold, the 
salesman must know somewhat of his pros- 
pective customer’s business. In this way, 
the selling of filing devices is an exceeding- 
ly valuable general educator and in addition 
s a most interesting and fascinating pur- 
suit, but the man who is not interested in 
office detail or who does not find system 
problems. attractive, would better keep out 
of the game and apply himself to some- 


thing else. 





Luck is pluck. “Luck” is a very good 
word if you put a “P” before it.—Ralph 
Waldo Emerson. 








Real Merit of Salesmanship. 


HE general ignorance of commercial 

conditions, the science of salesman- 

ship and the true principles of adver- 
tising is nowhere better illustrated than by 
the exalted idea people have of invention as 
being a sure and direct means to wealth. 

Human nature is just so constituted that 
there is another element to success other 
than merely creating a thing, and under- 
estimating this has caused most inventors 
to over-estimate their value to the world 
and is preventing them from seeking their 
reward. 

The element that the average 
omits from his consideration is the cost and 
effort of marketing a thing, no matter how 
good it is. 

If the average inventor gets half of what 
he thinks his creation is worth he is getting 
all its value and then some. 

An inventor may know how to make a 
thing, but he does not realize what it is to 
manufacture and sell a‘ thing. 


inventor 


As a general proposition Ralph Waldo 
Emerson was one of the greatest intellects 
that this world ever produced, but he was 
wrong when he said that to make a mouse 
trap better than it had ever been made be- 
fore was to have the world beat a path to 
your door to buy it—even though you live 
in the woods. 

Introducing a thing on the market—a 
thing better than the people have been us- 
ing—is worse than a war. 

Why, haven’t you heard old sewing ma- 
chine salesmen tell their early experiences? 
How they were set upon by dogs, had 
scalding water thrown at them from tea 
kettles and fought off by housewives with 
brooms. 

Myron T. Herrick, who is one of the big 
bankers of the country and was once gov- 
ernor of Ohio, will tell you with far more 
pride about the dog tooth holes in his legs 
acquired in an early day in a battle for the 
sale of a sewing machine, than he will about 
his bank or one of his acts while chief ex- 
ecutive of his state. 

Old Elias Howe, the inventor of the sew- 
ing machine, had a snap as compared to the 
fellows who sold it. 

You sec, people thought that the sewing 
machine would throw thousands of poor 
women out of employment, and to merely 
mention the name of a sewing machine in 
the early days was to start a fight. 

Yet today, if all the sewing machines 
were broken up and cast into the sea. we 
could not hire enough people to sew cloth 
by hand with which to clothe one-tenth of 
the population of this nation. In every one 
of these cities there are more men and wo- 
men employed before sewing machines than 
ever sewed cloth by hand in the entire his- 
tory of the world. 

It took us a hundred 
this principle, and it was the salesman who 
insisted that it was true—it was the sales- 


years to find out 


Selected from an Address by David Gibson 
Before the Convention of Western Man- 
agers of the American Multigraph Sales 
Company, Hotel Stratford, Chicago. This 
Address was First Published in Gibson’s 
Magazine and Was Reprinted by the 
American Multigraph Sales Company. 





man who forced it upon the people and not 
the inventor. 

We all become the victims of habit and 
custom in our manner of doing things and 
with the utensils of life, and it requires a 
salesman to break that habit or custom. 

Engineers and architects are, as a class, 
very progressive people, but for several 
years a man in Cleveland has been intro- 
ducing a drafting machine—a device more 
accurate and easily handled than the T 
square and triangle that architects and en- 
gineers have been using for centuries. At 
last accounts he was still introducing it— 
he can’t even get them to try it. 

The writer has personally used one pat- 
typewriter for about fourteen 
years. He has worn one out about every 
two years during that period. In that time 
hundreds of better, more improved type- 
writers have been invented and marketed, 
yet the writer always purchased the same 
old pattern, until the other day a good, 
nervy salesman broke into the place where 
he lives and works, left an improved type 
of the old brand, carried the old one away 
and threw it in the junk heap. The habit 
was broken—he made a sale. 

It was positively ingenious the excuses 
people made against certain devices that 
have long since become _ indispensable. 
Twenty-five years ago telephones’ were 
thrown out of one of the largest businesses 
in Chicago, for the manager thought they 
made it too convenient for the patrons to 
call up and kick about delays in filling or- 
ders, and the quality of the goods. 

About twenty years ago some of the big 
lawyers of this country would not have 
typewriters in their offices; for writing was 
so easy, they said, that it made their legal 
documents and letters too long. 

And the same has been and is true to a 
greater or less extent with the housewife, 
the manufacturer and merchant. 

Fortunes Made by Selling. 

People said that a man in Toledo, Ohio, 
made a fortune by inventing the safety pin. 
He did not make it out of the invention, but 
out of the fact that he knew how to sell it. 

People say that George Westinghouse 
did not invent the air-brake. It does not 
make any difference whether he did or not, 
the fact remains that he knew how to get 
the railroads to use it. 

What is the use of a thing if no one will 


tern of a 


use it? 
There are three sides to the story of ev- 
fortune: the invention, the 


ery industrial 
and the selling, but the 


manufacturing 
greatest of these is the selling 


There are men of brains in exper! 
mental laboratories of 
plants. They work in peace and quiet which 


I hey repre 


these big industrial 


is the desire of most of them 


rent a large part of the success of every 
concern, but the fellows who are really get 
ting the money are in the sales department 
—the men who are combating the argu 
ments of prospective buyers, getting them 


to take what they should have 
The men who are getting the money in 


any business are the salesmen—men wh 
understand human nature in the 
for the existence of the 
manufacturer depends on them 

You can buy inventions every day 


week, but you cannot hire men to sell them 


concrete; 


inventor and the 


in the 


more than one day in the year—you must 
develop salesmen. 

The demand for real selling ability is at 
times so ravenous in some of these big busi- 
nesses that a man will come in applying for 
a job as an accountant or clerk and put up 
such a good talk in favor of himself that 
he will be turned over to the sales depart- 
ment as material for a salesman, and even 
though they may be needing a for the 
particular position for which | pplies 

A good salesman never remains ut of a 
job very long—he usually has a job all the 
time It is a case of salesman, sell thy- 
self 

x * 
We all hear the “no business” man ex 


cuse applied every day to some very effi 


cient fellow who is a failure Che term 
“business man” is too broad to apply in 
these cases; for a business man may not 
be one who hires other men, watches things 
and sees to it that no more is spent than 
the concern is making. 

The real cause of these efficient failures 


is that they do not know how to sell what 
they produce—they are ignorant of the very 
simple principles of salesmanship and ad 
vertising 

We hear of some European artist’s paint 
ing selling in New York for a very large 
sum of money. We fellow 
must be getting rich and immediately con 
clude that this is the calling for our chil 
dren, but— 

As a matter of fact, this artist got only 
a very few hundred dollars for his work, 
and some fellow who found the market got 


Suppose | his 


the difference. 


All these pathetic stories we hear about 
the early_struggles of artists, actors, liter- 
ary men and musicians are the results of a 
lack of knowledge of the very simple prin 
ciples of salesmanship and advertising 

Everybody has something to s: 

Mention anything about the science of 


salesmanship to the average artist or lit- 


erary man and he will immediately suppose 


that you are talking about some hypnoti 
power that one man exerts over another in 
order to get him to take something that he 
does not need and pay real money for it 


N 


rt 


it 


What Salesmanship Is. 

That isn’t it at all. Salesmanship deals 
with the laws of averages. It does not con- 
sist in picking out just one man and hyp- 
notizing him into taking a thing, but sci- 
entific salesmanship assumes that within 
a certain field or territory there is a use 
or demand or desire for a thing or a serv- 
ice; that there are a certain number of 
willing buyers and a certain number of un- 
willing buyers. The willing ones are sought 
out by advertising or personal effort 
in completely covering the ground—if the 
salesman doesn’t find a buyer in one place, 
he goes to another. It is a good deal like 
an artist or a literary man _ borrowing 
money—if he doesn’t get it from one he 
goes to another, he assumes, on the law of 
average, that there is money somewhere 
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In covering the ground for the willing 
ones, for instance, the unwilling ones are 
discovered and a campaign of education 1s 
kept up upon these by advertising or per 
sistent personal effort 

The salesmanship that endures is an ap 
peal to reason rather than emotion—induc- 
ing people to take that which they actually 
perform an economical act to themselves or 
benefit themselves in buying 

\ real salesman is one who presents 
these reasons so that a prospective pur 
chaser will see that it is all in his interest 

\ real salesman will not sell anything 
but that which is in the interest of the pur 
chaser; for otherwise his work will not 
endure. There are too many good things 
to be sold for men to waste their time and 


Remarkable New Mailing 


yt HIS machine is the latest production 
mechanical invention, and a ma 
hine that is much needed in the 
business world. It will be known as the 
National Envelope Sealing and Stamping 
Machine, made by the National Envelope 
Sealing & Stamping Machine Company, 
whose head offices are in the new John 
idancock Building, Boston, Mass. 

The company’s factory is in full opera 
tion, working overtime in the effort to fill 
orders which have been placed with them 
for their new machines. The machine is 
awonder! It is compact and does the work 
more like a human than a machine. It will 
handle practically all mail matter from a 
post card to booklets. It has taken many 
years of experience, as well as a large 
amount of capital, to bring this machine 
to its present state of perfection. 

Abundant capital has been invested, and 
by the first of next month it is expected 
that a sufficient supply of complete ma- 
chines will be available for immediate de- 
mands 

The cost of operating this machine is 
less than one-half cent per hour, and the 
mechanism is as near fool proof as is pos- 
sible to make a machine. It can be run by 
any person of ordinary intelligence. It is 
weighs but seventy-five 
pounds, and rests on smooth running cas 


very compact, 


tors and is, therefore, easily moved from 
place to place. It is finished in black enam 
el and nickel, making a very attractive ad- 
dition to the equipment of a well furnished 
office It is claimed that the operation of 
the machiue is practically noiseless. 

The machine takes stamps in rolls of 
500 and 1,000, and counts automatically all 
stamps that pass through it. The stamp 
compartment is under lock and key, and is 
proof against theft or tampering. 

The National seals and stamps, stamps 
without sealing, or seals without stamping, 
giving the user three machines in one. 

This machine has many features which 
should make it a strong factor in the field 


of mailing devices. It is electrically oper- 


Massachusetts Company Devises Practical 
Power Driven Mechanism for Sealing 
and Stamping Mail Matter. 





ated, the current being supplied from the 
ordinary electric light circuit to a small 
motor which runs the machine. It is 
claimed that this machine i& capable of 
handling all of the mail matter that is 
sent uit by large business houses, in- 
cluding the regular letters and _ circulars, 
machine Will 


flat packages, etc. The 
handle envelopes from 2% inches square up 
to 8 by 10 inches. It will handle post cards, 
mailing cards of every description, small 
sample packages and booklets up to 36 
pages 

It is said that the current cost of operat 
ing the machine is but half a cent per hour, 
and the company states that the mechaism 
is as nearly fool-proof as it is possible to 
make a machine. It is stated with confi- 
dence that the machine can be run by any 
person of ordinary intelligence. It is very 
compact, weighs about seventy-five pounds 
and as it rests on smoothly running casters 
is easily moved about from place to place. 
\ll parts of the machine are finished in 
black enamel and nickel, making it a very 
attractive addition to the equipment of a 
well finished office. It is said that the op 
eration of the machine causes’hardly any 
noise to disturb the regular routine of of 
fice work. The machine takes stamps in 
rolls of 500 to 1,000 each and registers and 
counts all stamps that pass through it..The 
stamp compartment is under secure lock 
and is proof against theft or tamepring 
It will be sold under a full guarantee 
against all defects for the term of one year. 

Still Another Machine. 

The National Sealing & Stamping Ma- 
chine Company has more than one arrow in 
its quiver. It has now ready for the market 
an ingenious and practical hand stamping 
machine, cut of which is shown on page 
24. It is said to be very strong and dur 
able, and capable of handling the different 
classes of mail which are being sent out 
by business offices. 
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effort in unloading that which people do 
not need or want. 

Everybody has something for sale. 

The general principles of salesmanship 
and advertising will teach a coming genera- 
tion their real relation to each other, 
which is a very large part of real educa- 
tion. It would teach the coming genera- 
tion just what the real men who move the 
world are up against—and then maybe the 
next generation of real men woudn’t be up 
against so much. 

A bulldog-chinned sales manager out of 
one of these industrial concerns could, 
within a half hour’s talk, give a school as- 
sembly room full of young men and women 
more information of a marketable value 
than they could learn by a formal commer- 
cial course in a year. 


Machine. 


The machine is substantially built. It 
takes stamps in rolls of 500 to 1,000 each. 
The stamps are securely locked in the ma- 
chine, which automatically fegisters and 
counts each stamp as it is affixed to the 
piece of mail. The company claims that 
with its hand stamping device envelopes 
may be stamped much more rapidly and ac- 
curately than by the old process. From 
one to four stamps may be affixed to the 
envelope, according to the weight of con- 
tents, by the machine. The company de- 
clares that their proposition will interest 
dealers and that they will find the hand- 
stamping machine an immediately saleable 
and profitable proposition. 


Personnel of the Company. 


The National Sealing and Stamping Ma- 
chine Company, which was organized under 
the laws of the state of Massachusetts, has 
for its president C. E. Skerry, who is also 
general manager of the company. Mr. 
Skerry is well known throughout the New 
England states and the Middle West as a 
man experienced in the handling of office 
specialties, for several years having suc- 
cessfully managed the business of some of 
the larger corporations. 

Arthur F. Turner, the company’s secre- 
tary and treasurer, is a successful business 
man, having been associated with some of 
the largest banking institutions in the city 
of Boston. He is now taking an active part 
in the affairs of the National Stamping and 
Sealing Machine Company. 

Other members of the company comprise 
some of the leading business men of the 
city of Boston. 

The company has an excellent proposi- 
tion to make to dealers, both with regard 
to its hand stamping machine and its elec- 
tric machine. They believe that both ma- 
chines cover the field in combination, and 
that in handling them dealers will find an 
opportunity of rare and unusual merit. In- 
quiries should be addressed to the head- 
quarters of the company, Suite 667, New 
John Hancock building, Boston, Mass. 








Machine That Keeps Tab on Other Machines. 


Note—This machine is of interest to 


manufacturers who have numbers of othe 
machines at work and to whom shop costs 





are a big item. 

UCCESS in life usually depends mor« 

upon the application of old things than 

the discovery of Little 
omies suggested by Ben Franklin in Poor 
Richard’s Almanac have laid the foundation 
for many a fortune, but not always pre 
cisely in the way Poor Richard intended 
We don’t 
whether the late la 
Ben Franklin 
max 


new. econ- 


even recall 


mented 
own 
ims to his daily life. 
We suspect that in his 
when he 


applied his 


later 
swung the French Gov- 
ernment around to the 
that the thir- 
deserved 


years, 


opinion 
teen colonies 
help, his personal char- 
acter was not what one 
would exactly call par- 
Parsimony 
Louis 


simonious. 
at the court of 
XVI. would be _ un- 
thinkable. Yet we are 
quite sure that he did, 
at one time, “take care 
of the pennies that the 
dollars might take care 
Very 
knew 


2 
.* Aan 


of themselves.” 
likely Benjamin 
when to save his mon- 
ey and when to spend 
it. This indeed is one 
of the suc- 
cess. 

There are plenty of 
men who know how to 
they could 
start by 


secrets of 


spend, if 
once get a 
knowing how to save. 
Economy now-a-days 
governs 
as well as large. We 
figure from the mite to 
the million, chopping 
minutes off a piece of 
may 


small things 


work that we 


spend a million or 
so on some equipment 


minutes per day 


that will take off more 
and many days per year from the time 
devoted to a given job. 

In every walk of life a saving of time 


means greater achievement. The closer the 
concentration of mind the less loose play 
there is between the hand and the will. The 
more instantly the hand responds to the im 
pulse the greater is the accomplishment and 
correspondingly less is the wear and tear 
on man and machine, for the hand, answer 
ing instantly to the will, constitutes habit, 
and habit is reflex action 

If one could figure the waste of minutes 


Be ead 


ae ; 


Mechanical Detective Tells Time Loss in 
Factory and Shop. 


in almost large establishment he 
would be amazed at the 


money the establishment suffers in the ag- 


every 


loss of time and 


gregate 

To overcome this time loss we have many 
different machines. Time recording clocks 
tell us when each individual enters the fac- 
tory, when he leaves at noon, when he re- 


leaves at night Each 


turns, and when he 
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THE MACHINE RECORDER. 


employe turns in at night the record of the 
work he has accomplished during the day. 


While all 


still remains the pr 


these resources have helped, 


there »iblem of knowing 
just what each machine employe is doing 
during any hour of the day, whether he is 
keeping his machine in operation all of the 
time it should be run, and whether the time 
of man and machine is being used to the 
best advantage 

Now comes as a solution of time 
machines the National Machine Recorder, 
is being marketed by the National 
Recorder Company, Marquette 


1 
1OSss ON 


which 
Machine 


(ag 


Building, Chicago 
Uses of the New Machine. 

This machine was invented a signed 
by men who have made factory | luctior 
a life study, and who are highl; lled in 
this line of work. Its purposes 


Accurately and automatically rd 


the movements of every macl 

To exhibit at any and all times the actual 
length of time each machine 
duration and ti lav of 


cueing, the \ 
each producing period, 


also every yeriod 
and time of y each 
idle period irred 
The recorder is sit 
uated in tl iperin 
tendent’s iT and 
will record {ty ma 
chines at « each 
mneais machine co ted by 
wire to its respective 
i marker, absolutely be 
: yond tampering by 
employes 
The chart will show 
how long it s taken 
a workman to pick up 
a part from the truck 
or floor and insert it 
in his machine, the 
length of t t has 
taken to p rm the 
operation a the time 
consumed in taking out 
this part a serting 
the next It will 


also. show hether a 


variable sp ma 

is being te 
its best adv tage and 
will exhibit tl length 
of time nsumed in 
making t ghing 
cut, also thi nishing 
cut, so tl in be 
seen at a gl wheth- 
er the oper is shift- 
ing his belt properly, 


thus saving much time 
in the operat 

One of the most 1m- 
portant features 
record is that the 1in- 


formatior of all irregulariti 
tained during the operatior king it 
possibl to stop the leak I] 
[It not only exhibit detail 
the running and idle time of ea ichine, 
but also sums up the net efficie: f each 
machine every day, affording 1uthenti 
record of the operation of ev piece of 
machinery from the time it starts in the 


morning until it stops at night 

Equitable Time Schedules Possible. 

It should be the aim of manufac 
turer to put a time limit on every operation 
every part throughout the 


every 


performed on 





onnt 


m 


on 
he 





plant same manner that railroads 
sche e trip very train, and to give 
a ré the shape of increased wages ti 
every « ye who attains or betters this 
schedule This method of paying workmen 
is said to have met with remarkable su 
cess in the plants where it has been intro- 
duc 

Tt ent means of obtaining this su 


OFFICE APPLIANCES 


pervision is through the introductior fa 
st system, which aims to keep a strict 
( nt of the output « rti 
and the time consumed in producing samé¢ 
ith the object of detecting any waste 
ver-consumption of time 
By making an accurate record of the op 
eration of every machine from the time it 


starts in the morning until the plant closes 


47 


down at night, it is possible to tell just how 
much time has been lost on each machine, 
[he first step in correcting an evil is to 
locate it and to know in what it consists. 
The National Machine Recorder gives an 
indisputable record of the time of every 
machine and thus provides the management 
with the principal data necessary to effect 
the proper operating economies. 


Interesting New Stamp Affixer. 


7 HAT seems t be a masterpiece 
/ nm stamp affixing machinery has 

ust appeared in the “Multipost” 
—a machine which embodies so many in- 
teresting features that office appliances 


ye interested in it. 


dealers cannot fail t 
The Multipost is small machine which 


holds 500 stamps in rolls, obtainable at at 


postoffice, the feeding mechanism engaging with 
the perforations beaween the stamps. It is 
claimed that this mechanism is so arranged 
that variations in the e of the stamps do not 


interfere with the feed, since the mechan- 


ism “feel ’ the perforations with a lati- 
tude of movement sufficient to take care 
of any occasional variations. The stamps 


are therefore accurately fed and are cut 


off only at the point of perforation and 
nowhere els Stamps cannot be removed 
from the Multipost machine in any way 


except by feeding them through the regu 
lar stamp affixing mechanism, which counts 
every stamp used. They cannot be pulled 
out, and can be removed in no other way 


except by unlocking the machine and tak 


ing the ll out bodily. This effectually 
disposes of the unauthorized use of the 
stamps so far as a machine can give pro- 
tection. If there are 500 letters to stamp and 
a roll of 500 stamps is put in the machine and 
is found insufficient, then something is wrong 


and it is up to the one in charge of the 
stamps to discover the leak. 

The moistening device in the Multipost 
consists neither of wick, pad nor sponge, 
yet the machine is watertight and once 
the water chamber is filled, the machine 
may be turned upside down or laid away 
or on a shelf with 


on its side in a drawer 


out danger leaking, evaporating or of af 

fectinge the gum on the stamps. The stamps 
t 

are at one end of the machine and the water 


compartment at the other. Neither stamps 
nor moisture are released until the machine 
is put in operation, then, at the moment the 
stamp appears a fine spray of water au- 
tomatically moistens the stamp and the 
part of the letter or package to which the 


stamp is to be affix Just enough water 
is released for the purpose of each opera 
tion and 1 more 

An attempt to pull a stamp out of the 
Multipost stamp affixer immediately locks 


the machine so that it cannot be operated 
until the person having the key comes and 
unlocks it. This, of course, is an admis- 
sion that one has tried to use the machine 
improperly The fact that the operator 
must operate the machine in order to get 
a stamp out of it and that every operation 


Product of the Multipost Company of 


Rochester Presents Features Unique in 


Mailing Machine Annals. 


counted by the counting mechanism 
the machine, renders it possible to keep an 


accurate check on the number of stamps 


{nother feature of this machine is that 
every stamp must come _ out straight 
Stamps in rolls are necessarily curved and 
the bend becomes more and more pro- 
ounced as the roll grows smaller. But 
the special construction of the Multipost 
machine straightens every stamp as it ap 
pears and renders it impossible to double 
1 stamp under the affixing foot 
ead of being rolled endwise the 
amps used in the Multipost machine are 
olled sidewise and are fed from the ma 
chine in that manner. 

Che Multipost stamp ainxer weighs a 
triff 


ll 


e over a pound It requires a desk 
space of only two by three inches, and 
operates with one hand on package of 
any thickness, there being no limit to the 
size of the package or the envelope on 
which it may be used. It will, furthermore, 
affix as many stamps as the package re- 
quires without any special adjustment 
whatever. 

The Multipost may be locked against 
operation whenever necessary. To do this 
it is necessary only to press a spring 
lightly and then press the plunger down as 
When doing this 
no stamps will be fed, neither will the 


f operating the machine 
counting mechanism be set in operation, 
but the machine will thereafter be se- 
curely locked until such a time as the 
mechanism is released by the person hold- 

the key to the machine. No stamp will 

be left sticking out to tempt its use or ap 
propriation, but the plunger will remain 
securely locked down until released by the 
key 

\ll adjustments of the machine are made 
at the factory. It is said that the ma 
chine has been made fool proof and that 
it cannot be put out of order by anything 
deliberate mistreatment 

In design and finish it is attractive and 
may be used upon any desk and in 
surroundings, for its appearance com 
pares favorably with the very finest of desk 
ind office fittings. The machine is strong 


and durable and is guaranteed fully against 


] 
(l 


efects of material or workmanship. 
The speed of the machine is limited 


the ability of the operator to handle the 

mail. It is said to be possible to stamp 

3,000 letters per hour with the Multipost. 
Personnel of the Company. 

W. F. Schweiger, president and general 
manager of the Multipost Company, is 
himself a salesman, sales manager and in- 
ventor of ability. His real business career 
began as a manufacturer of advertising 
novelties at Bridgeport, Conn. He origin- 
ated his own output, superintended its 
manufacture and sold the product himself. 
He took out several valuable patents on 
bicycle and automobile accessories, one of 
his inventions being the coaster brake for 
the chainless bicycle. 

Following his experience as a manufac- 
turer, Mr. Schweiger was for seven years 
associated with the National Cash Register 
Company, successfully serving in the ad- 
vertising, sales, invention and manufactur- 
ing departments of that concern, his last 
commission having included a year at the 
Berlin, Germany, factory of the company. 

Upon leaving the National Cash Regis- 
ter Company Mr. Schweiger became gener- 
al manager of the Mailometer Company of 
Detroit, remaining with this “company a 
year and suggesting a number of improve- 
ments on the machines and placing the 
selling department of the company upon a 
footing where it could sell all the machines 
which the company’s factory could pro- 
duce. 

During the time he was with the Mailo- 
meter Company Mr. Schweiger saw the 
enormous possibilities of the mailing ma- 
chine business and resolved to get into the 
line on his own account. He accordingly 
acquired control of several patents and sur- 
rounded himself with a number of men who 
had had special experience in the line, se- 
lecting them for their peculiar knowledge 
and ability. 

Among those whose services have been 
secured by the Multipost Company is B. 


‘D. Straight, a well known mechanical ex- 


pert, producer of many valuable patents on 
photographic machines, moving picture de- 
vices, etc. 

The Multipost Company is capitalized for 
$200,000 under the laws of the state of 
New York. Their first machine is adver- 
tised in this issue of Office Appliances, and, 
while this machine has been produced in 
a remarkably short space of time, it is 
the result of long experience and thorough 
knowledge of the art of mailing machine 
manufacture. This experience and fine 


technical knowledge assures a product that 
should prove in every respect satisfactory. 
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Fig.5. 


No. 968,042. [ypewriting machine; patented Aug. 23, 1910, by William Y. Forbes and William H. Rothwell 


England No. 967,180. Typewriting machine; patented Aug. 16, 1910, by Carl Gabrielson, of Syracuse, New York, assigi 

to L. C. Smith and Bros. Typewriter Company, of Syracuse, New York—No. 967,336. Loose-leaf binder; patented by James 
C. Dawson of Webster Groves, Missouri, assignor to Sieber & Trussell Manufacturing Company, St. Louis, Missour Ni 
966,712. Pencil; patented Aug. 9, 1910, by Charles A. Smith, of Philadelphia, Pa., assignor to Blaisdell Paper Pencil om 


pany, Philadelphia, Pennsylvania.—No. 966,448. Bill-filling cabinet; patented Aug. 9, 1910, by George Jacobs of Allian 
issignor, by direct and mesne assignments to the McCaskey Register Company of Alliance, Ohio.—No, 965,907. Penci harp 


7 


ener; patented Aug. 2, 1910, by Soren Jensen, of Providence, Rhode Island.—No. 967,877. Book holder; patented Aug. 23, 


1910, by August G. Bauer of Columbus, Ohio. 











Coral L. Smith, Cort 


964,572—Inkstand. 
land, N. Y. 

964,573—Ejecting 
Smith, Liberty, Tex 


penholder. John N 


964,599—Platen for type-writing ma- 


chines. Robert W. Wolff, South Erlanger, 
Ky. 
964,638—Type-writing machine. Carl 


Gabrielson, Syracuse, N. Y., assignor to L. 


C. Smith & Bros. Typewriter Company, 
Syracuse, N. Y., a corporation of New 
York 

964,650—Penholder Walter King, 
Brownstone, III. 

964,668—Detachable cover for pads, 


books, etc. Oscar Loewenbach, Milwaukee, 


Wis 
964,765—Lock for loose leat binders 
Leonard R. Dickerson, Chicago, IIl., as 


signor to Ralph B. Wilson, Chicago, III. 
964,811—Loose 
Heath 
signor to the Carter Crume Company, Lim- 
ited, Toronto, Canada, a corporation. 
964,822—Type-writing machine. George 
F. Stillman, Syracuse, N. Y., Mabel D. 
Stillman, administratrix of said George F. 
Stillman, the Smith 
Premier Typewriter Syracuse, 
N. Y., a corporation of New York. 
964,856—Duplicating type 
writers. Charles E. Foster, Washington, 
D. C., assignor to the Smith Premier Type- 
writer Company, Syracuse, N. Y., a corpor- 
ation of New York. 
964,878—Typewriting machine. 
Nielsen, New York, N. Y., 
Union Typewriter Company, Ilion, N. Y., a 
New York. 


binder. George 


England, as- 


leaf 


Robinson, London, 


deceased, assignor to 


Company, 


device for 


Stefanus 
assignor to 


corporation of 


964,895—Combined book mark and corner 
protector. Julian Bernhardt, San Francisco, 
Cal. 

964,924—Typewriting machine. Alfred 


assignor to 
vorm Heinrich 
Frankfort on 


Moscow, Russia, 
Corporation of Adlerwerke 
Aktiengesellschaft, 
Main, Germany. 

964,972—Method of 
Matthew P 
Tyne-England. 


Lindenberg, 
Kleyer 


loose sheets 


filing 


arker Ismay, Newcastle-upon 


964,982—Self-filling fountain pen. Hyman 
Lewisson, Pittsburg, Pa 
965,061—Typewriting machine. Walter: 


New York, 
[ypewriter Company, Syracuse, 
New York. 

case and register 


J. Barron, N. Y., assignor to 
Densmore 
N. Y., a corporation of 

965,141 


James N. Stacy, 


Memorandun 
Portland, 
W. Coe. 


eraser. 


Ore., assignor of 
New York, N. Y 
John J 


one-half 
965,144 
Hyer, East St 
957,178 


to sara 
lypewriter 
Louis, Ill 
[ypewriting machine. Edwin E 
sarney, Syracuse, N. Y., assignor to the 
Monarch Ty 
N Y ‘2 


957,208 


pewriter Company, Syracuse, 


rrporation of New York. 


Pencil holder 


William Henrichs, 


Patents 


Copies of any one of these patents can 
be obtained by sending fifteen cents in 
stamps to E. G. Siggers, patent lawyer, 
suite No. 33, N. U. Building, Washington, 
D. C., by mentioning Office Appliances. 


Moro, Ore., assignor of one-half to Hibbard 
S. McDanel, Moro, 


957,233—Manifold book or pad 


Ure 

Bert ( 
Maxwell, Canton, Ohio, assignor to Julius 
Whiting, Jr., trustee, Canton, Ohio 

Herbert 


957,268—Typewriting machine. 


H. Steele, Marcellus, N. Y., assignor to 
the Monarch Typewriter Company, Syra 


York 


(scar 


Ne Ww 


machine 


cuse, N. Y.., 

957 ,288—Typewriting 
Woodward, Montclair, N. J., 
Yost Writing Machine Company, Ilion, N 
Y., a corporation of New York 


a corporation of 


assignor t¢ 


957 ,294—T ypewriting machin¢ Frank A 
Young, New York, N. Y., assignor to Un 
derwood Typewriter Company, New York 
a corporation of New Jersey. 

blotter for penholders 
Winne, Ham 


957,329—Rotary 
William L. Hare and Earl E. 
ilton, Mo. 

957,366—Back 
Peeples, Grenada, Miss. 

957,376—Back spacing 
Harry Raymond, Syracuse, N 


Thomas G 


band hook. 


mechanism for 


typewriters. 


Y., assignor to E. C. Stearns & Co., Syra 
use, N. Y. 

957,402—Typewriting machine Clio B 
Yaw, Arlington, N. J., assignor to Rem 


ington Typewriter Company, Ilion, N. Y., a 
corporation of New York. 


957,423—Filing cabinet. Solomon Klep 
per, Indianapolis, Ind. 
957:,465—Bookmarker. John Jackson, 


Chicago, III. 
957,583— Desk. 


I] 


Ida M. Tindall, Pontiac, 


957,624—Typewriting machine. William 
( Paul, New York, N. Y 

957,649—Loose leaf binder. Thomas Bra 
zil-Dinken, North Sydney, New South Aus 
tralia 

957,658—Stamp affixer. Percy G. E. Dan 


Clevedon, and Charles A. H. Bulloch, 
London, England. 
957,749- 


Crutchley, Bayonne, N. 


Typewriting machine Harry 
J., assignor to Un-, 
derwood Typewriter Company, New York, 
N. Y., a corporation of New Jersey. 

957,764—Paper David G. Galbraith, 
Mineral Wells, Tex., assignor to Nannie L 
Galbraith, Mineral Wells, Texas 


clip 


957,784—Rotary File cabinet. Constantin 
Liebert, Warsaw, and Waclaw Liebert, 
Moscow, Russia 

957,787—Pencil holder. Louis May, Sat 
Francisco, Cal. 

957 ,835—Penholder Arthur Beatty, 
Azusa, Cal 

)57,995—Typewriting machin« Stefanus 
Niels« New York, N. Y., assignor t 
Union Typewriter Company, Jersey City 


N. J., a corporation of New Jersey 


958,008—Blank book. 
Milwaukee, Wis. 

958,018—Filing cabinet. Liborius Senge, 
Springs, Ky., assignor to the 
Globe Wernicke Company, Cincinnati, O. 


Henry G. Razall, 


Crescent 


958,050—Vertical file index clasp. Clay- 
ton J. Whipple, Euclid, Ohio. 
958,099—Loose leaf binder. James C. 


Dawson, Webster Grove, Mo., assignor to 
Sieber & Trussell Manufacturing Company, 
a corporation of Missouri. 

958,106—Calendar. William G. Fairschild, 
Savannah, Ga. 

958,171—Loose leaf binder. William S. 
Proudfit, Jr., Chicago, III. 

958,173—Line spacing mechanism. Joseph 
Kaber, Poplar Bluff, Mo., assignor to Add- 
ing LIypewriter Company, St..Louis, Mo., 
a corporation of Missouri. 

958,203—Cabinet drawer. Albert = T-. 
Weiss, Rochester, N. Y., assignor to Yaw- 
& Erbe Manufacturing Company, 
Rochester, N. Y., a corporation of New 
York. 

958,232—Typewriter ribbon box. 
M. Crider, Marion, Ky. 

958,337—Card system. 
San Francisco, Cal. 


man 


George 
John J. Vogeli, 


958,388—Ribbon mechanism for typewrit- 
ing machines. Carl Gabrielson, Syracuse, 
N. Y., assignor to L. C. Smith & Bros. 
l'ypewriter Company, Syracuse, N. Y., a 
corporation of New York. 


958,472—Fountain penholder. Henry S. 
Brewington, Baltimore, Md. 
958,498—Ball-bearing and _ typewriting 


machine carriages. Edward B. Hess, New 
York, N. Y., assignor to Royal Typewriter 
Company, New York, N. Y., a corporation 
of New Jersey. 
958,507—Writing tablet. 
Kuhn, Minneapolis, Minn. 
Harry D, Naum, New- 


Rudolph C. 


958,523—Envelop. 
burgh, N. Y. 
958,533—Hand stamp. Max C. Price, 
Muskegon, Mich., assignor to Independent 
Manufacturing Company, Muskegon, Mich., 
a corporation of Michigan. 
958,543—Envelop. Ada B. Rippetoe, Yell- 
ville, Ark. 
958,573—Typewriting machine. Clio B. 
Yaw, Arlington, N. J., assignor to Eyckoff, 
Seamans & Benedict, Ilion, N. Y., a cor- 
poration of New York. 
leaf binder. 
Griffin, Cincinnati, Ohio. ‘ 
958,637—Adjustable support for books, 
papers, etc. Charles T. Hand, East Liver- 
pool, Ohio. : 
958,668—Ink well. 
San Francisco, Cal. 
958,702—Typewriting machine. Edward 
New York, N. Y., assignor to 
Royal Typewriter Company, New York, N. 
Y., a corporation of New Jersey. 





Michael G. 


957 ,633—Loose 


Thomas E. McNulty, 


Hess, 
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Editorial 


VER since the inauguration of the first business show several years ago the 
annual repetition of the event has been looked forward to by the business 
world with interest and anticipation. Like all enterprises which blaze nev 

trails, which originate novel ideas for the promotion of business, the annual busi- 


are not a larg 


ness expositions have reaped a crop of knockers, who, fortunately, a 


BENEFITS COMmpany in comparison with those whose experience | oved 

OF THE the high publicity value of business shows. 
BUSINESS SHOW It is true that some exhibitors have not been successful 
in tracing to their exhibits at business shows results sufficient to warrant an un- 
qualified endorsement of such enterprises as applied to their own special depart- 
ment of the office appliances business. This lack of results has come most usual] 
from indifferent displays, goods poorly chosen to attract and hold the interest 
of the visitors, indifference and lack of energy in demonstrating the lines 

But these instances are in the great minority. As a rule the der den, ment 

of new and improved office machinery is something which appeals str ly to all 
people interested in the routine work of business offices. There is in such inventions 


just a touch of the sensational and much more than a touch of the prac tical, both 
of which elements in combination make the business show a rare and effective 
advertising proposition. 

The business show which is to be held at Madison Square Garden in New 
York, Oct. 22 to 29, next, has been given wide publicity. An uncommonly interest- 
ing and attractive list of exhibits has already been arranged for and still others 
are assured. The whole record of the year’s progress in office equipment lines 
will be laid before the visitors at the Madison Square Garden show, which will 


not only draw its thousands to its doors from the people of New York Aeceg but 
will influence other thousands from remote points to spend a week in New York 
during the eae menage season of the year. 

The business show spells acameaite alike for the manufacturer and for 
the dealer, because, on the one hand nowhere else can the manufacturer of office 
appliances meet so many of the best dealers intent upon examining new lines and 
posting themselves with regard to improvements in old lines; on the other hand 
nowhere else in the world is it possible for the dealer to find under one roof so 
many devices which may mean much to him in the way of more business and 
better service to his customers. To see a new office machine and to go over it 
with a careful demonstrator may be worth thousands of dollars to a dealer who 


has a list of progressive people for his patrons. 


O YEAR in the history of the stationery 
accomplishment than the year of grace, 
be more interesting, we are sure, or more 

next annual gathering of the National Association of Stationers and 
of the National Catalogue Com- 


trade has been more fruitful of 
1910. No annual meeting will 
fruitful of good results than the 
Manufac- 


turers. This is the second year of the existence 
BALTIMORE ‘Mission and the first year of the existence of that body as a 
MEETING standing committee of the association. The work of the com- 
IMPORTANT mission thus far is well known. No other organization con- 


ducted as an association ever before attempted and carried to a successful con- 


clusion so formidable a task as that which has already been done by the com- 
mission and which it has still under way. 
Nor is this all the work which the association is doing. Other standing 


committees of able men are working faithfully upon the several important sub- 
jects assigned to them. 

The ideas on the big problems of the trade 
little problems and how to solve them will alone be worth the trip to 


» and their solution and upon the 
3altimore. 


ROM time to time this magazine has had a good deal to say about the advan- 


tages of business shows. It is all true—the things we have said—and we are 
boosting the coming business show because we know it is a good thing and 

will be a big winner for everybody who participates. 
But there is another business exposition which goes on month after month. 
A BUSINESS Many manufacturers and dealers have found it of extreme 
SHOW AT value. One man whom we know built a magnificent house out 
HOME of the profits he derived from regular attendance as this expo- 


sition. We refer to the perpetual exposition of office appliances to be found in the 
pages of this magazine. We are complimented when some of our articles are 
praised, but the time when we do get up and shout is when some dealer says, 
“IT got the agency for the Blank machine by answering an OFFICE APPLIANCES 
advertisement and it has made thousands of dollars for me.’’ Many have done 
just that—the live ones—and many more are going to do the same thing in the 
future. 

The subscriber who skips the advertisements is committing waste, for he 
receives only a part of what he pays for. There are big opportunities in the adver- 
tising pages of every issue of this magazine and our subscribers should read the 
advertisements just as carefully as they read the articles which appeal to them. 
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The Basiness WOman 


In the Office Appliance Field 


Miss Agnes Sampson Addie. 


NCE 


in awhile a business house will 


} 
we St) 


fortunate as to number 


among its employes one who has 
remained year after year in the faithful and 
continuous discharge of duty. 

More than eighteen years ago there en- 
the Thorp & Martin 


Company of Boston, Mass., 


tered the service of 
a young woman 
who has proved her worth by her ability 
and faithfulness, and she is still connected 
with the firm. What 


have 


better recommenda- 
than that, especially 
when promotion has kept pace with time 
and service? 


tion could one 


Miss Agnes Sampson Addie, who is clerk 
of the corporation of Thorp & Martin Com 
pany, is of parentage, her 
father Scotsman and her mother 
of Puritan descent. After graduation from 


Scotch-English 
being a 


a high school she began her business life 
with the Thorp & Martin Company in 
March, 1892, starting as retail cashier and 


entry clerk. That was in the days when 


things weren't modern; for in 
stance, the man who headed the manufac 
turing department had 
hind that of the 


ment, no matter 


entirely 


a desk directly be 
cashier, and at any mo 
what she might be doing, 
it was his custom to call out the name of a 
customer and the item of a charge, when 
she would drop everything and enter it as 
best she c yuld—ther« 
check on 


During that summer Winkley, Dresser & 
Company Their 
stock was purchased by Elliott G. Thorp, 
president of the Thorp & Martin Company, 
and the whole plant 


being absolutely no 
the correctness of the entry. 


went out of business. 


was moved into the 
quarters of the 
long to bx 


former concern—a process 
remembered, as the work was 


done in December thermometer 


with the 
registering below zero 

One of the bookkeepers resigned at this 
time, and Miss Addie was made assistant. 


The 


she and 


old style ledgers were being used, and 


other bookkeeper posted to 


gether, o1 calling and the other writing 
When an error occurred it was thus easy 
for neither to claim the mistake. In those 
days the posting had to wait until all errors 
were found on the trial balance. Miss Addie 
remembers one instance 


third day of the 


when the twenty- 
month had come before 
they were ready to begin the month’s post- 


ing. Today that is not only unnecessary, 


imposs | 


but would be le, owing to increas 


ed business, 
At this time a 
firm, and Frank W. Bailey, who 
National 
Manufacturers, 


president of the Association 


Stationers and became 


change was made in the 
is this year 
of 


a 


member. This was one of many changes 
Miss Addie has seen in her long experience 
vith the company. Only one man is now 


in the store who was there when she be 


gan her work in 1892. 
About 1896 or 1897 the head bookkeeper: 
died and Miss Addie was given entir¢ 


charge of the bookkeeping department. The 


safeguard then 


system was 





MISS AGNES S. ADDIE. 


used for three when progress dé 


Miss Addie saw 


safeguard 


years, 
manded the card ledger 
the advantages of th systen 


however, and adapted to the card ledger the 


two strong points of that system, namely, 


that of being able to post daily, regardless 


of the trial balance, and that of being abl 

locate immediately an error in the ba 
ance She claims that these are the only 
strong points in the safeguard system, and 
ledger, 


1904, 


declares, in connection with 


them in her loose leaf 


still uses 


which was instituted in September, 


and which she 
the two above mentioned features, is a pe: 
fect system. She claims that it is just as 


easy to post a thing right as it is to post 


adopted and 


1 


it wrong, and during the last years of her 
work on the book her trial balances 
always came out right the first time, “This 
is simply a matter of self-education,” claims 
Miss Addie. 


In July, 1899, a fire occurred which de- 
stroyed most of the goods in the second 
story. The bookkeeping department was 
then moved into that part of the building 
where good daylight could be enjoyed. 
After the fire the whole inventory was tak- 
en, the figures being made ready for the 
insurance company in three days. 

Shortly after, Miss Addie was so suc- 
cessful in demonstrating loose leaf ledgers 
that she was put in charge of that depart- 
ment and instituted the system in many 
business houses. After a few years, how- 
ever, it was necessary to put her again in 
the office, and for some time she ran two 
sales ledgers, a private ledger, a schedule 
book, did all the banking, had charge of 
the cash book, signed all checks and did the 
collecting. The house had always had a 
collector, but Miss Addie believed that she 
could do the work by telephone and a sys- 

letters. She was successful, and 
the system is still in operation. In this 
way she gets acquainted with the custo- 
mers and is able to collect ten accounts 
where an outside collector would get one. 
She is able to reach more people in a given 
time by her method, and always gets the 
ear of the right man. 


tem of 


About two years ago it was deemed wise 

take Miss Addie out of the detail work 
of the office in -order to give her freer 
scope in the general management of the 
business. She was made clerk of the com- 
pany and Mr. Bailey now has her for his 
immediate helper. He seldom fails to ask 
her advice in matters connected with the 
interests of the business. She goes over 
all incoming mail and all outgoing letters 
pass her critical eye. She signs all checks 
ind does all the collecting. She writes ad- 
vertising matter and still keeps her finger 
in the office by superintending the checking 
of statements for payment, and by running 
the private ledger and schedule book, and 
making up the pay roll. She demonstrates 
the adding machine, and has made many a 


le 
dic, 


\t the time she was placed in her pres- 
ent position Mr. Bailey discarded his old 
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roll top desk and a large flat top double 
desk was installed. Mr. Bailey sits at one 
side and Miss Addie opposite—both where 
they get a full view of the retail floor 

Miss Addie has made a study of her par- 
ticular subject, and feels that she has in 
the office a system that accomplishes the 
desired results with the least possible la- 
bor. She does not believe in sticking to 
the old way if the new is better, but never 
advocates the adoption of a new system un- 
til she is sure it will bring about an im 
provement 

Each month a statement is issued by her 


for each of the twelve departments into 
which the stock is divided, showing the 
amount of stock at the beginning of the 


month, purchases, cash sales, charge sales 


and total sales during the month, stock at 
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penses, and net profits for the month. 
Miss Addie loves her work. She has un- 
usually good health, having been confined 
to her bed by illness only two days in 
eighteen years, which shows that a regular 
business life is a healthy life; that the wom- 
an who goes to work at a regular time each 
day, eats regularly, thinks rightly, and ex- 
the healthiest 
woman, no matter if work hard. 
Miss Addie, aside from her daily employ- 
ment, has burned a generous supply of mid- 
night oil, but is now reaping the reward of 
the 


ercises in open air, is the 


she dc es 


her labors, as she oversees hardest of 


the work instead of doing it 
She loves to work and she loves to play. 


She plays golf and tennis and can row a 
boat, ride a wheel, and swim She has 
dabbled a little in writing verse, some of 


her work having been printed in the Bos 


Was 


3,000 


1895 she 


Evening Transcript. In 
dollar prize over 


ton 
awarded a twenty 
competitors for the best poem of welcome 
to the Christian Endeavor convention. But 
her comes first in her 
thoughts and plans. She after 
awhile she is going to buy a little home in 
a garden 


business always 


says that 


a small country village and have 
and keep hens, and lead the simple life, but 


we doubt it, for one who has been so happy 
in her business life will find something lack 
ing if she lets it go. 

Sometimes in the fall when Indi 
summer comes and the woods and the sea 
and the sky are calling, she wishes she was 
a “lady of leisure,” to revel in the glories 
of a free out-door life, but mostly she loves 
her work, and we know she is far happier 
than many a woman who has nothing to do 
but play 


Man and the Machine. 


the end of the month, gross profits, ex- 
RIMITIVE man thought ke had to 
have three meals a day or their equiv- 
alent, and he knew he had to work to 
get that. Modern man, still must be fed 
more than that, he must be clothed—that’s 
where Mr. Primitive scored a point over 


Mr. Modern. 

Originally the man threw a rock or a jav- 
elin at his intended food and thus kept his 
larder quite decently stocked; but it was 
hard work for both his arms and legs, and 
it was a slow process. 

In time this him 
head, which upon investigating he found to 
be a cavity stuffed with brain cells that 
could be used to good purpose. Some of 
these brain cells he found developed gray 
which told him that there was an 
easier way to project a shaft than by 
throwing it. So he gathered his material 
and fashioned for himself a bent piece of 
wood which he called a bow, and a light 
shaft which he called an arrow. 

After that he trod the forests in leisurely 
manner, and the food question was a cinch. 
Later, as he sat outside his. hole in the 
cliff and looked back at his former wasted 
energy in procuring sustenance, he smiled 
with justifiable pride over things accom- 
plished. 


made conscious of his 


matter 


* . * 


Coming down to the modern age we 
learn the same old story. 

Not so long ago the modern man 
wasting an enormous amount of nervous 
energy and brain force by doing the work 
that is now done almost entirely by ma- 
chines, the principles of which have been 
conceived through the medium of the same 
little cells of gray matter that evolved the 
Man pushed a pen with 


over 


was 


bow and arrow. 
varying degrees of accuracy 
miles of paper, thereby crooking his back, 
cramping his fingers, injuring his eye-sight 
(and incidentally the eye-sight of others) 
and misued so much valuable time that he 
almost lost count of it. 

Finally there came into his office a man 


many 


By F. C. Patterson of the Eastern office 
of the Annual Business Show Company. 
who had used his gray matter in producing 
a writing machine. The poor, fagged busi- 
ness man gasped, looked incredulous, and 


said, “Impossible!” but oh, how quickly he 


fell for that little machine when he learned 


its worth! 





F. C. PATTERSON. 


Again there was successful use made of 
the little cells stowed away in the head of 
man. In quick the ad- 
dressers, duplicators, folders, stampers, 
chines with every kind of legitimate begin- 
ning, and always ending in “graph.” The 
fagged business began to wear the 
sunny smile that knows no coming off. 


succession came 


ma- 


man 


Following quickly came the miniature 
printing outfits, complete, infinitely simple 


and time saving, mostly ending in “type.” 


Adding, 


marvelous in 


multiplying, subtracting mach 
their evolutions, and |! 
ally indispensable. 

Then appeared ingenious card 
office 


conveniences, 


filing cabinets, desks containing 


dreamed of whici piaced 


in an empty office made it app¢ 


Now, to increase the wonder of it all, the 
happy, keen, alert business maz placed 
beside each desk of the men who do the 
work in his office the fascinating dictating 
machine—surely invented by some fair 
stenographer with high-heeled shoes No 
more jumping up and hastening through 
long corridors to take dictatior now she 
sits quietly at her own desk, her 
steps, and gets it all first hand 

But if our erstwhile tired business man 
thinks these inventions are wonderful, how 
must he feel as he stands watching that 
magical machine just purchased, as sorts 
out bills and coins of all denominations, re- 
cording their face value after carefully 


wrapping them into neat little bundles? It 
surely must almost take breath 
notes how rapidly and unfailingly 


away his 
when he 
the work is accomplished. 

As he 
little later, he smiles musingly 
ly the up-to-date user of all these extraor- 
dinary machines and devices. I know noth- 
ing of the appalling amount of incredulity, 
cynicism and even ridicule which must have 
before it won its 


sits and ponders, between puffs, a 
“T am mere- 


greeted each invention 
fight for credit and recognition.” 


se % 
Thus it stands to reason that when you 
enter Madison Square Garden on the eve 


ning of October twenty-second, nineteen 
hundred and ten, to see the exhibition of 


business devices, you will experience a little 


thrill at the idea of being there to view the 
results of so much hard fighting and ex- 
penditure of life force by a few of the 
world’s workers who have given their own 


vitality that humanity at large may find life 
a little easier to live and life’s labor a great 
deal easier to accomplish. 
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A Revolution in Typewriter Type. 


S by no means an exaggeration to 
] say that it is impossible to estimate 
the importance of detail in our daily 
live Even so small a thing as a type 
face possesses prodigious possibilities in 
the saving of time and eye strain, in im- 
proving the character of work, and in giv- 
ing ease and legibility to the typewritten 
line 
Man is compelled to adapt his tools to 
the conditions imposed by Nature. Since 
we can not change Nature, or radically 


strengthen the powers of the individual five 
senses, we must seek for means to make 


our natural attributes more effective. The 
problem is, how to move in line with the 
‘law: to travel with the current and to 
utilize the forces which are presented to 
us on every hand—to keep in touch with 
Nature and to find out and employ thos: 
things which will afford the best results 
with the least expenditure 


Printype, a New Face in Typewriterdom, 
Adopted by the Oliver Typewriter 
Company. 
ment is a radical departure in typewriter- 
dom, but it conforms to the custom and 
experience of the printing trade, and bears 
the sanction of authorities on typography 

and optics. 
Matter Given Full Examination. 

The Oliver Typewriter Company has 
not gone into this matter without thorough 
investigation. It has given the closest pos- 
sible scrutiny to type faces, the most pains- 
taking study to all the various angles and 
phases of the question, and as a result it 
has adopted a type style for its latest 
machine indentical with the shaded type 
face of the most approved book printing 
of the present day. This is a shaded face 
corresponding in size to about twelve point 
type, and produces results almost indentical 








machines involves a great deal more than 
going to a type foundry and selecting the 
proper face. That indeed requires time, 
judgment, investigation, and discrimination, 
in order to be sure that the right face is 
selected for all purposes, but after the se- 
lection is made, the adoption involves the 
expenditure of large sums of money in the 
preparation of tools and dies to make these 
faces in sufficient quantity to meet the de- 
mand which is expected. 

Part of the investigations which preceded 
the adoption of the Printype face by the 
Oliver Typewriter Company involved the 
question whether it is possible for a lino- 
type operator in a printing shop to turn 
out more work with the new style of type 
than with the regular typewriter type face 
in common use. It is related that Assist- 
ant General Manager Ricord Gradwell 
caused to be prepared several pieces of 

copy for various news- 
papers and enlisted the 








of vital energ o1 he . : Baa dat 
nek ‘ol a oe rators _ Extract from letter from J. P. Drennan, Publisher Decatur Review, Decatur, Illinois: — publishers in the ‘investi- 
So small a thing as gation of the problem. It 
type face is a very large was found as a result of 
ite! I iggregate eye | "” od actual work given out in 
strain and loss of time. By the way what kind of both styles of type that 
It has been said that the | . ‘ the linotype operator 
Germans are gradually | a new Oliver face is that on your could increase his output 
discarding their old-fash ten per cent on an aver- 
ioned type for those faces letter, which is certainly the most age with copy written 
which are more common- | with the new Print- 
ly used in other countries, . : type face, over copy writ- 
A op aaa ar Capit te | beautiful I ever saw, and the next ten with the regular type- 
given therefor is that the | writer face. This econ- 
old and complicated Ger- | time I order I want to get it with- omy, if it could be gener- 
man type face was grad- ally effected in all the 
ually making the Germans out fail. This is the nearest a the ie 
a nation ot spectacle wear- ; P 
ers. The modern type prodigious saving of time 
faces used in England, approach to type work I have ever and money. Furthermore, 
France and the United | if the linotype operator 
States admit of smaller | seen.” 12345678 9 O finds the new style of 
type being used with | type so much = legi- 
greater legibility and less ‘ ———- —-— -———--—- ble and so much easier 
PRINTYPE upon the eye that he can 


eye strain. 

Perhaps the ideal face 
is that commonly used in book work, This 
is a clear, shaded type, and when it is of 
about twelve points height it affords an 
ideal type face, being legible almost as far 
as it can be seen, every letter possessing 
a character which makes it impossible to 
mistake it for any other. 

Whoever invented typewriter type prob- 
ably had in mind to secure the plainest 
possible letter that could be made at a 
minimum of cost. At first there was little 
idea of ornament, and none at all of the 
principles of optics.. Since then various 
improvements have been made in type- 
writer faces, but adherence to the plain, 
unshaded designs has_ been practically 
uniform, no matter what the size or style 
of letter, until the Oliver Typewriter Com- 
pany got out its most recent improvement 

type for the typewriter. This improve- 


with actual printing. This type the Oliver 
Company has named “Printype.” It is one 
of the most effective improvements ever 
placed upon the Oliver machine. Work 
done with this new type face stands out 
with an individuality which is almost start- 
ling, and with a beauty that is undeniable. 
The type is clear, distinct, and as readable 
as the primer type of our first school 
reader. The numerals possess the same 
legibility and distinctness. There is no 
possible chance of confusing “3” with “8” 
or “5” with “3.” Each letter stands by itself, 
distinct and properly shaded. 

To adopt such a_ change involves a 
large expenditure of time and money, and 
is one more evidence of the progressive 
spirit which moves the management of the 
Oliver Typewriter Company. The produc- 
tion of these new type faces for the Oliver 


turn out more work from 
fopy made with the Printype face then 
how much greater might be the saving of 
time in the case of the many thousands of 
other people who daily read and use the 
typewriter! 

Of course it is not possible to adopt the 
new face absolutely upon all typewritten 
work, nor would that, perhaps, be desira- 
ble, but the fact that the Oliver Type- 
writer Company has introduced this inno- 
vation is a credit to their enterprise, and 
a distinct feather in their cap. 

It is said that the new type saves eye 
strain, and that a letter written with Prin- 
type will be picked out by a correspondent 
from a mass of other letters on account of 
its singular beauty and individuality. 

The Oliver Company has added this new 
face to its latest machine without any extra 
charge, 





Underwood Typewriter Managers Meet. 


™“ IXTY-FIVE branch sales managers 

of the Underwood Typewriter Com- 
~ pany, representing every state of the 
Union and the Dominion of Canada, with 
company officials from New York went into 
convention at Hartford, Connecticut, short 
lv after noon August 15th, on the fourth 


floor of the recent addition to the factory 


on Woodbine street. The purpose of the 
convention was to further the education 
of the managers for larger work, as well 


as for a social reunion 

The men arrived in two special Pullman 
cars and were met at the station by local 
representatives of the company in automo- 
biles and taken to Heublein’s and the Allyn 
House, where rooms were assigned them. 
On the trip from New York to Hartford 
General Sales Manager J. E. Neahr handed 
to each manager a beautiful gold medal 
watch fob as a souvenir of the convention 
During the convention Mr. Neahr, Vice- 
President Hand and General Manager 
Smith were much in evidence and their hos- 
pitality, good cheer and _ resourcefulness 
made the occasion a real red letter day in 
Underwood history. 

Just before one o’clock a start was made 
for the factory on Capitol and 
Woodbine street, and the party atrived in 
time to be placed in a large group picture 
2,000 or more employes. The 
warm 


avenue 


among the 
employes extended their 
greeting by cheering for several minutes. 
The reception was deeply appreciated. After 


guests a 


Big Meeting Honors New Addition to 
Factory. 


On Tuesday the men were again taken 


through and every operation was explained 


to them as they went along. At 3:15 the 


men gathered in the convention hall 
was beautifully decorated with potted ferns, 


bunting and 


, which 


colors, 
Directly at the rear of 


palms, the national 
streamers of laurel. 
the speaker’s chair was an enlarged photo- 
graph of President John Underwood and 
a picture of the factory ten feet long and 
forty inches high. The various typewriters 
were arranged around the room for inspec- 
tion, while a large sign which had been 
placed near the front of the hall bore the 
inscription: “The Man, the Factory, the 
Product.” 

Vice-President Hand presided at the ban- 
quet and in a brief speech expressed his 
pleasure at being present on this occasion 
and voiced regret that Mr. Underwood 
could not be present in person to make one 
of his inspiring addresses. Mr. Hand then 
introduced C. D. Rice, superintendent of 
the shops, who spoke briefly of the work of 
He was followed by Edward 
Hartford. Mr. Hand 
Manager S. T. Smith, 


the factory. 
L. Smith, mayor of 
introduced General 
who received an enthusiastic welcome from 
the assembled managers and others. Sales 
Manager Neahr was called upon, but said 
that he would reserve his remarks until la- 
ter in the week. Senator Morgan G. Bulke- 
following the speech 


ley was introduced, 


and Leslie H. Coombes, Canadian cham 
pion. A business session was held unti 
four o'clock when the men were taken on 
a tour of the city in automobiles 1 1rious 
points of interest. 

On Thursday a meeting was held for the 
purpose of transacting routine business 
Lunch was served at noon, and the meet- 
ing adjourned at four o’clock. The party 
left the city on the 5:04 train for New York, 
in two special Pullman cars and with a 
private dining car attached. They were 
served on the way. At the New York sta- 
tion they were met by taxicabs and taken 
to the New York Theater to witness the 
performance on the roof garden 

Friday morning the delegates paid a call 
at the New York offices, and in the after- 
noon the Ross Fenton farm at North As 
bury Park was visited, the party reaching 
that point in electric launches Here a 
special dinner was served out of doors. The 
party returned to New York about mid 
night and there the week of festivities and 
business came to an end. 

The Delegates. 

J. E. Neahr, general sales manage ~ wo 
Hand, vice-president; S. T Smith general 
manager; L. W. Guernsey, comptroller; D. W. 
Bergen, treasurer; F. A Robinson, manager 
billing machine department; J. F. Al man- 
ager order department; C. V. Oden, manager 
school department; J. A. Pearce, manager sup- 
ply department; S. T. Smith, jr inager 
duplicator department; Harry Bates, manager 
pay station; G. A. Meinecke, manage mploy 
ment department; L. R. Roberts, Lute 
matic operator; Mr. Bryson, Joh 
Underwood & Co.; J. J. Seitz, United 
Typewriter Company, Canada; ders 





Underwood Computing Ma- 
Walter Wright, Underwood 


manager 
Company; 


general 
chine 








the large group picture was taken the man by the mayor of Hartford, and made a stir- Gomputing Machine Company; I. S. Brown 
ocean . Batata . P ‘ —_ advertising department; Ernest M. Best, ‘‘Type- 
agers and company officials gathered about ring address. , writer Topics”: L. "Maxon, “Office “Ap- 
the massive revolving typewriter in the A demonstration of the Underwood ma- peances, Mr. Chamberlain; Mr oo a ditor: 
. ° ~y B : iison, auditor; ° J) Lt specia 
court yard and another picture was taken chine was made on August 17, when a_ representative; Mr. Hess, special representative 
> : .. a ¢ - —_ we - a . ; automatic yperator; M. E. Robert special 
Following this the men went on a tour of speed . xhibition was given by Miss Rose repres ntative: Mr. Cochrane, special repre- 
inspection through the factory. This was L. Fritz, champion of the world, H. O. ye ee ae r. 7" McMahon, 
. s : ‘. Albany, ! : L , ammond, tlant Ga.; 
done in hurried manner, to show the man-_ Blaisdell, champion of America, Miss Flor- 1. E. W. Lindquist, Baltimore, Md.: F. L. 
. . r . imer, Boston, Mass.; L. A. Davis, Birming- 
agers briefly the size and scope of the place. ence Wilson, amateur and school champion, — Sa : H Blodeeti Buf N.Y: 
> 
% 


























FACTORY OF THE UNDERWOOD TYPEWRITER COMPANY AT HARTFORD, CONN., 


TO THE PLANT. 


INCLUDING RECENT EXTENSIVE ADDITIONS 

















D. M. Alkire, Chicago, Ill.; C. A. Harton, Ci 
int Ohio; A. L. Claflin, Cleveland, Ohio 
M. C. McBrayne, Columbus, Ohio; F. W. Aust 


Dallas, Texas; A. W. Eaton, Denver, Colo.; 
H P. Sutton, Des Moines, Iowa; W. P. Air- 
heart, Detroit, Mi Cc. O. Blomquist, Hartford 
Cont B Ww Plag Kansas City, Mo.; M 
Camp Los Ang s, Cal.; L. H. Amrine 
Louisville, Ky.; J. F. Howison, Memphis, Tenn.; 
W 2. Hubbard, Minneapolis, Minn.; E E. 
Kirkpatrick Milwaukee, Wis.; M R. Hicks, 
Nashville Tenn J P. Wilson, New Haven 
Cont J A. Wher! New Orleans La G 
Croucl New York city; A. C. Plage, Omaha 
Neb.; G. W. McClellan, Philadelphia, Pa.; F. U. 
Rosebery, Pittsburg, Pa.; W. W. Wiswell, Por 
land, Ore.; O. A. Bushnell, Portland, Me.; H. W 
Knop] Providence, R. 1; E. H. Clowes, Ri 
mond Va.; R. G. Daniel, tochester, N Y 
Ww. J. Rigg. St. L s, Mo.: C. J. Browne, Sar 
Francisco, Cal.; S. K. Mitchell, Scranton, Pa 
Cc. W. Lawrence, Seattle, Wash.; H. O. Harvey, 
Spokan¢ Wash.; J J Phelan, Springfield, 
Mass 3 A Joerissen, Washington, D. C 


D. B. M« Dor ald, Oklahoma City, Okla. 
Company Makes Remarkable Record. 
The remarkable success that has attended 

the efforts of the Underwood Typewriter 
Company from its inception to the present 
time is the admiration of the business world 
Starting about thirteen years ago with a 
factory floor space of less than two thou- 
sand square feet and with a product that 
was then received by the business public 
with more or less apprehension, the ascent 
of the ladder has been rapid. 

Successfully to design, build and market 
a machine so radically different from any 
style then in existence was an achievement 
of no mean proportions. Effectively to 
combat the prestige enjoyed by the older 
machines for so many years previous to th: 
advent of the Underwood required courage 
and a determination born of absolute confi 
dence in the product. As the machine to 
demonstrate the practicability of front 
stroke visible typewriting, it led the way 

During the past year the magnificent Un- 
derwood plant at Hartford, Conn., has been 
taxed to its utmost and the company has 
been able to fill only a portion of its or- 
ders 

Swinging this immense business with an 
authorized capital of only three and a half 
millions speaks well for the sagacity, sound 
judgment and business ability of the execu- 
tive officers of this growing concern. 

We present, herewith, a picture of the 
Underwood factory showing it in its com- 
plete state. It has a floor space of over 
half a million square feet or about sixteen 
acres. 

Several months ago, realizing that the 
steady stream of orders showed no signs 
of abating and that the demands and re- 
quirements were not of a visionary nature, 
the directors of the company authorized a 
reorganization, admitting additional capital, 
until now with a capital stock of four- 
teen millions, and a factory second to none 
nearing completion it is expected the com- 
pany will soon be in a position satisfactorily 
to supply the desires of customers for a 
long time to come. 

The Underwood typewriter is manufac- 
tured in four different models—the No. 4 
for correspondence purposes, the No. 5 
for correspondence, billing and various 
classes of special work, and the Nos. 3 and 
3 X W for billing, statistical and form work 
requiring wide carriages. 
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New Devices Spring Up Every Day 
Which Require an Ink Ribbon 








Weare prepared 
to furnish any- 
thing special re- 
quired. 


You can come to 
us with your 
wants knowing 
that we can fill 
them satisfac- 
torily. 





This means 
success for the 


machine. 








This also means that we, as the 
Great Specialists in this line, are 











making today without reservation 
the finest line of 


Typewriter Ribbons-«Carbons 





in the world 








our goods 


You can only reach our standard by using 





SEND FOR OUR NEW TRADE CATALOG AND AD. MATTER 





AGENCIES: 


MITTAG& VOLGER, Inc. “tortie traie” 
PRINCIPAL OFFICE AND FACTORY: PARK RIDGE, N. J., U.S. A. 
BRANCHES: NEW YORK, N. Y,, 280 BROADWAY 


CHICAGO, ILL., 200 MONROE ST. 
LONDON, 7 AND 8 DYERS BLDG., HOLBORN, E. C. 
ALL OVER THE WORLD. 




















SAVE STORAGE SPACE 


You can carry a stock of these cases 
Five Times as large as your present 
stock of SET UP Cases in exactly the 
same amount of storage space. 

means Prompt 
Satisfied Customers. 


That 


“B00”. 
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(Shipped Knocked Down) 


A New y | ie Creation 


A Decided Departure from and 
IMPROVEMENT over Former 
Styles of Sectional Bookcases. 


Metal Framed Doors Slide Horizontally in Metal Lined Grooves, 
With Little Friction. 


Sections are as rigid as Built-up Cases and easily set up 
without tools. 


Nine, Eleven or oa | 
teen Inch Sections ’ h 


(Any Finish of Plain Oak) ) 














Per Section 
Tops and Bases $1.80 each 


Subject to usual 
liberal Weis discount 


SAVE FREIGHT 


This style sectional Bookcase is shipped 
under a second-class Freight Rate to any 
part of the U. S. or Canada, while set up 
cases take one and one-half times first- 
class rate east of Mississippi River and 
first-class beyond. 


The Freight You Save Is Added to Your Profit 


Four Sections, Top and Base, knocked 
down occupy the space of ONE set up sec- 
tion. (See cut.) 


The stack shown in the illustration con- 
tains one each of Top, Base, 9 in., 13 in., 
and two 11 in. sections. 


DOES THIS INTEREST YOU? 


NE 


The growing Popularity of these handy little 
sections shows that they meet a growing demand 
for Filing sections that occupy a minimum of 
space and give the maximum of service. 

There are now TWENTY-FOUR 
styles of sections — one for every 
demand in any Business or Profes- 
sional office. 


Deliveries and 


able price. 
Sections are 





YOU should have a tions have the new 
stock of these sec- W E [Ss one - piece 
Steel Compressor 


tions to meet the de- 
mand we are creating 
by our extensive cam- 





LITTLE SECTIONS 
FOR BIG PURPOSES 


EITHER Quartered Golden Oak or 
hogony Sections are supplied at the same reason- 


constructed for ser 
are an ornament to the finest offices 


Large filing drawers roll on roller 
bearings, all equipped with the latest 
improved Follow Blocks 


An Attractive Dis- 











. 
. 








LIDE DOOR 


tes. BOOKCASES 


44, 


‘a 
1 
{| 





Showing Sanitary g 
Drawer Section, Book Secti 
and Top in Quart 


Constructed for Long, Hard Service 

The Ends of the sections are doubl | 
hinged to the bottoms of the 
Held in vertical position when set up 
by a veneer panel which locks into 
grooves at the back of the sections 
tion FULL 


without 





CaSes P 


Collapse is impossible. A set 


moved 


OF BOOKS can be 
danger of collapse. 


Write Now for Descrip- 
tive Booklet, “Weis 
Slide Door Bookcases” 


Birch Ma 


vice, yet they 


Card sec- 





paign of National Ad- 
vertising May we 


count is offered deal- 





send you Booklet 


ers in this line. 





‘900 ‘a 


The ¥/2d- Manufacturing Co., 





108 Fulton St. 


162 Union St., Monroe, Mich. 


New York Office: 


A. H. DENNY, Mer. 
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FILING DESK 


This practical desk performs 


There are 
age drawers 
Checks, 
etc. 


If you have 
ON LEGS, write 


ored illustration and Dealers’ Price. sides and back. or all Birch 





for filing Letters, Index Cards, 
Documents, Legal Blanks, Electros, 
Any combination or arrangement of these 


files can be 


not seen this wonderful OFFICE market. Ouartered Oak, front 





NEW Sf us CATALOG 


NOW READY 


Sixty-four pages of opportunities for you! 
The most complete line of Office Furniture 
and Stationery Supplies made in 
one factory, ever catalogued. 
Every page contains at least one 
opportunity for more and larger sales 
for you 
The many aids and advantages we offer, 
not to mention a liberal margin of profit, 
make it important that you investigate. 
(Approved by National Catalog Commission.) 
Get the Catalog—Study it—It pays! 


ff <> Swinging Desk Stand 


isa necessary Extension to the busy man’s desk—a 
place for type writer, reference books, etc., or for the 
Stenograp yher s note book while taking dictation. 


the functions of BOTH a modern, sanitary Top 14x18 in. on Steel Rods that pivot the stand to No. 1220 
desk and most complete assortment of the right or left—# of a circie 
filing drawers one needs for constant reference Can be instantly and securely lo ked bya single twist of the hanging lever. 


Shipped K. D.—compact in a corrugated box. 


Sfetr “1220” Line 


is now as complete as anyentire 
line of filing devices on the 


STYLES of Filing and Stor 









in this style desk at one price 


Double Roller 
Bearing Self- 
supporting 


us immediately for large col and top, full paneled Plain Oak 
Drawers. 





Mahogany. Drawers for 3x5 
or 4x6 Cards, Checks, Legal Blanks, 
Documents, Catalogs, Vouchers, etc., 
can be had in place of Letter or Legal 
Cap drawers. 

Fully described in C atalog *“T) 


ifits No. 421 File 


is undoubtedly the most popular Letter 
file on the market today. It is justly 
popular on account of its many excel- 
lent qualities: Substantial Construction, 
High Grade Material, Superior Finish, 
Handsome appearance and its VERY 
LOW PRICE 

If you are not selling this style cabinet you 
are missing many sales 

It is advertised in many publications of 
National circulation and is favorably known 
wherever letters are filed 

Illustrations and detailed descriptions fur 
nished promptly upon receipt of request 


y, - : 4h . CONTAIN SECTIONS FOR 
jfes Horizontal Line Filing Sections (9x s sae ONS es 
OR FILING REQUIREMENT. Several NEW sections have been added, including Legal Cap and a Policy or 
Blue Print Section 


DO YOU REALIZE what the WEIS line means to you? Doy pp roan the advantage of buying all your 
ae ab me both inexpensive and high grade) and Stationer y ‘sup plies from us? We co-operate with the 
lealers who push WEIS goods. Are you getting your share of the WEIS business to be had in your territory? 


We cnn and will hel p you get it 


The H2e- Manufacturing Co., 10 Vt NisSiaomes Cea 


108 Fulton Street 

















ay 
ase 








Story of a Big Deal. 


ERELY a little telegram, not 


larged and not even conspicuously 
I 

posted in the window of the L. ( 

Smith and 


Ninth and 


; 


Bros. Typewriter Company at 


Walnut streets, Philadelphia, 


told the story of the greatest typewrite: 
achievement which the quiet Quaker City 
ever witnessed—indeed of the capture o 
the largest order ever placed in Ameri 


typewriter history by any firm or corpora 
tion for its own use 

In a word L., J. Harrington, manager of 
the Philadelphia branch, secured an orig 
inal order for 521 L. C. Smith and Bros.’ 
typewriters from the De Nemours Du Pont 
Powder Wilmington, Dela 


ware, and all the world over, thus equipping 


Company of 


this vast establishment which has works 
and executive offices throughout the world 
with L. C. Smith machines Even at the 


original 521 mark the high record is estab 
lished, but as a matter of fact several hun 
dred additional machines have been placed 
under the original contract 

The official] story of this deal which has 
caused a sensation in the typewriter world 
and which has lead to the resignation of at 
least one assistant manager is contained in 
the telegram referred to 

The addressed to L. J 


telegram was 


Landing of Biggest Typewriter Order in 


History. 
Harrington, manager of tl! Philadelphia 
office of the L. C. Smith & Bros. Type 
writer Company, and was signed by L. C. 
Smith, president of the company, person 
ally. It conveyed heartiest congratulations 
on the capture of the order for 521 L. ¢ 
Smith & Bros, typewriters from the Du 


Pont Powder Company, taking out 193 ma- 
chines of one make, 163 of another, 59 of a 
third, 15 of a fourth, 18 of a fifth, 35 of a 
sixth, besides several machines of still other 
makes. 

Such 
aroused 
achievement that further facts are of trade 


interest has been 


this record-breaking 


widespread 


because of 


interest Mr. Harrington, however, mod- 
estly says that there is nothing more to 
tell and that his time is fully taken up in 


arranging for the delivery of these ma- 


that the bulk of them for use in the 
prin- 


chines; 
Wilmington 
cipal offices throughout the United States 
have all been placed, but that machines for 
distant these include all the 
corners in the United States, all the 

South America, and _ centers 
Old World—are now 


headquarters and at the 


points—and 
capi- 
tols of 
throughout the being 
shipped 


But 1 Keen competition w ised 
, 


uggle to land this order that 
many other typewriter men have 
al facts and these pieced togetne! 1 the 


story of the big Dupont order 


It has been the center of interest for 


fully two months before the deal was con 
summated. From some home offices 


corps of expert demonstrators and 


A vote of the stenographers in 


came 


salesmen. 


the vast establishment showed results not 
reflected in the order, for quite naturally 
every typist voted for the particular ma 


using, and it is an, 


Smith & Bros. 


chine he or she was 
open that the L. C. 
machine largely 


the office equipment. It had less than a 


secret 
was not represe! té d in 
votes. 
But the DuPont 
vast ramifications, its complete technical 


doze n 


half 


organization with its 


departments and its force of mechanic 


engineers, determined not to reach its 


decision by the preferences. of ypera- 
tors \ board of five mechanical engi- 
neers was organized, before whom the 
demonstrations were made. Mr. Harring- 


board and gave 
Then he left. 


the judges be 


ton appeared before this 
a three hour demonstration. 
He had 


fore the test and has not 


never met any of 


seen any since. 





OUIGLEY’S 
Typewriter Cabinet Line 

















No. 181 Sanitary Cabinet 


Consists of Sixteen Styles in Thirty-Four Sizes. 
in Quartered Oak, Plain Oak and Birch Mahogany. 


EVERY Cabinet Carries all Modern 


Improvements. 


A Full Line of Office Desks. 


The Quigley Furniture Co. 


Whitesboro, N. Y. 


Catalog No. 10, “Just Out”’ 


TO TRADE ONLY. 


Made 


Write Dept. 3. 














[he board, after completing the hear 6 9? 
ings, gave Ss unanimous decisio favor 
gore Ne mzaminons accion = Sor | MicCloud Back Resters 


Thereupon the Purchasing Department 


was given a figure, and the deal 


igh there are trade rumors that tl 


de ‘ an even trade, there are the 

of reasons for stating that it was not 

is true that the DuPonts were not, and th 
any Other 500-machine purchaser would 
not be asked the market price of one n 
chine multiplied 500 times. It is equally 


true that the new machines were not given 
in mere exchange for the old. The Smith 
quotation was not the lowest made by the | 
various competitors; but one price was 
given, and was not revised, as at least one 
competitor is known to have attempted 


and the deal was consummated unde 
these conditions and these _ conditions 
alone 

The immediate result was the taking out 
of a rresponding number of machines | 


various makes so that the entire DuPont 
establishment will be uniformly equipped 
These machines, some almost new, others 
quite well worn, were placed with th 
Liberty Typewriter Exchange, of Philadel 
phia, as an entirety. Thus was closed for 
the time being at least what admittedly is 
the biggest typewriter deal in history 

But the L. C. Smith & Bros. Company 
has been proceeding along its way just as 
if a phenomenal deal*of the DuPont kind 
was an every day affair. It has placed 
forty-six machines with the Goldey Busi 
ness College in Wilmington, it has stand 
ardized the plant of the Sun Oil Company 
at Marcus Hook and Philadelphia with 
machines, and it has placed forty machines 
in the Peirce School in this city, a notabl 
achievement, since for several decades th: 
Peirce School has dhered exclusively 


another make of typewriter. 


HAS FINE NEW OFFICE. 

The Rebuilt Typewriter Company of Bir 
mingham, Ala., have moved their quarters 
from 116 North Twenty-first street to 2117 
First avenue, that city, and are now o 
cupying half of a large store; the National 


Cash Register Company occupying tl 


other half. On one side the office of th 
Remington Typewriter Company is located, 
while on the other the Burroughs Adding 
Machine Company and the Oliver Typ 


writer Company occupy an office together 


The Rebuilt Typewriter Company ar‘ 
congratulating themselves on their good 
location, and also on their fine show wit 
dow. 

This mpany does not sell new n 
chines, but deal wholly in rebuilt typ 
writers, rents, repairs, supplies, etc 

WI a man commences to knock your 
proposition, don’t try to stop him. It 
would be better to offer him a salary and 
charge it to advertising. If you weren’ 


worth talking about, he would be exercis 
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BIG Money-Makers 








are 





a 





“The back follows your 
back, anyway you sit.” 
Easily adjustable, 
Spring Back, 

Office and typewriter 
chairs. 


. . 
Office Appliance Dealers: 
These chairs are standard throughout, 
and are fast sellers. There is an established 
demand for them, through many thousands 





of pleased customers. 

You make a good profit on this line, and you will be surprised to find 
how qui k your profits w illaccumulate on these typewriter chairs alone. Even 
if you only handle typewriter supplies, it will pay you to put in a sample 
stock of these typewriter chairs. They’re winners. 


Write today for Catalogue 6, and discounts. 


y 


The Davis Chair Company 


MARYSVILLE, OHIO : 























ing it me other pasture. 


The Best Typewriter Ribbons 
Carbon Papers 
in the World 


are made in 


Cleveland, Ohio 


at 311 St. Clair Avenue, by 


The Buckeye 
Ribbon & Carbon Company 


We will Prove it by a Sample 


Multigraph and Other Wide Ribbons 


with PERFECT Match Ribbons 








. 











Write for Samples, Prices and Terms 




















A Combination Typewriter. 


HE typewriter is coming into such 
universal use that it is little 
it is being adapted to propositions 

which has not 


heretofore been employed. 


wonder 


machine 
Attempts hav 


for the writing 


been made to devise machines for the writ 
ing of music, but so far as we know at 
present, it rests with a Frenchman, M 


Gabriel Marie Nicholas Lafarie, of Cognac, 
Charente, France, to devise the 
first practical machine which 
combines the writing 
with the use of the machine as 
an ordinary typewriter. M. La- 
farie’s invention one which, 
if he can get it on the market 
in a suitable way, will no doubt 
find many appreciative purchas- 
civilized country 


of music 


is 


ers. In every 

the writing and publication of 
music is second only to the 
writing of the ‘language, and 


there are hundreds of thousands 


New French Machine Does Regular Work 
and Writes Music Too. 
piano keys, and arranged exactly like such 
keys, in front of the ordinary typewriter 
keys. Each these keys <leter- 
mines exactly the position which the note 
the staft to which it belongs. 
operating the piano keys, 
paper carriage 


of piano 


will have on 
The object 
therefcre, is to displace the 


oi 


sy J 



















































































gle note in any octave is effected by means 
of the keyboard, which resembles the key 
board of a piano, and is quite as readily 
manipulated by the expert. 

Perhaps there never has been type 
writer invented which has such a variety 
of different uses as the machine under con 
sideration. It will print all the letters of 
the alphabet, both upper and lower case; 


will print all the ordinary punc 


tuation marks and signs in com 
mon use on the _ typewriter; 
will print the numerals, and 
likewise fills all the necessary 
requirements for the printing 
of music. All this is accom 
plished by a shifting device not 
unlike in principle to the shift- 
ing devices already in use on 
well known machines The 
shifts from lower to upper cas« 
letters and for numerals, pun 
tuation marks, etc. are very 


similar to those commonly used, 


of people in the world who 
would, no doubt, welcome a and require no explanation 
typewriter that would enable An Improved Model. 
them to copy music, if at the M. Lafarie has recently mad« 
same time the machine was some improvements in the 
adapted for regular use as a mechanism of his machine, 
typewriter. bringing it still nearer to per 
M. Lafarie contends—and his fection for the various purposes 
contention is doubtless right— for which it is designed. His 
that the typewriter is coming Visw OF REVEOARD CASE MECHANISM. first claim in Specification of 
into use not only among business houses’ and the paper which it carries to a suitable Letters, Patent No. 926,947, is as follows 
and among professional people, but like degree for imprinting the note in_ the 1. A combined music printing and typ¢ 
wise it is entering into the homes of proper place on the staff. These piano writing machine, comprising a paper car 
the well-to-do all over the world, and keys are used only when printing music, riage, a shaft on which said paper carriage 
eventually will be used for social as well and before a typewriter key is depressed commonly revolves, a horizontal rod on 
as business correspondence. He believes, for imprinting the note the appropriate which said carriage rests, 14 piano keys, 
therefore, that the machine which he has piano key must be struck to bring the levers operated by the said piano keys, ful 
invented, and which is now patented in_ printing point on to the desired point on crums on which said levers turn—each oi 
England, France, Germany and the United the staff. the said fulcrums being so located that 
States, combining as it does the two while all the piano keys make the 
great vehicles of thought, will find a 4g a same stroke, the operative hands 
ready and protitable market among a At R the levers make different strokes: 
cultured people the world over. ‘ clic Nelda} J vertical rods supporting the said 
It is not necessary to enter into horizontal rods; a spindle connect- 
the technical description of M. La- a TTET ; pip gp Uledlergutayes ppbedbp daa ing the lower ends of said vertical 
farie’s remarkable invention; the rod, and rollers adapted to turn on 
cuts shown herewith illustrate the ABIBOOMEES: cae AOE the said spindle, each of the said 


general appearance of the keyboard 
idea 


of the machine, and give some 
of the method of operation. The 
kevs which are shown in blank on 


the larger cut bear the imprint of 
the lower case letters of the alpha 


bet as well as the signs and char- 
acters ordinarily employed on the 
and likewise of the vari- 


typewriter, 
ous notes and signs used in music. Below, 
and in front of the main keyboard, 1s a series 
of piano keys. When the machine 1s printing 


music it is necessary that the printing 
point should be upon the appropriate line 
or staff: for this purpose the paper car 
riage is so constructed that it can be dis 
placed by the operation of these piano 
keys; that is to say, the keys resembling 


APOE ty 


QOGOCGOOOOGO 


SASSO AE 


.L/ \_ OY PP/ LE 


HOW THE KEYS ARE MARKED. 


The piano keys, fourteen in number, give 
the the upper octave 


1s 


two middle gamuts; 
obtained by the operation 
which depresses the paper carriage through 
the interval an octave the lower 
octave is obtained by the operation of the 
same cam, raising the carriage through the 
interval of an octave. The of 
the paper up or down the space of a sin- 


of a cam 


of and 


movement 


\ 


je 


rollers bearing up the corresponding 
lever of the said levers. 

The White Stamp Affixer, that won 
derful little that takes care of 
postage manu- 
factured by the Office Appliance Man 
Company, 


machine 


one’s stamp troubles, 
Providence, R 


and 


ufacturing 
success 


ali 


[.. is meeting with great 


agencies are being established in parts of 
the country 
This little 


fixes stamps in a way that appeals at once to 


machine keeps, counts and af- 





the user. It does its work so quickly and in 
such a satisfactory manner that it is making 
a big success wherever shown. 

To work is better than to worry 
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MONARCH Service 


L 1 - h C 6 8 OUuUC h the life-long service of sturdy 











oak, fashioned on clean- cut dignified lines into furniture for 
offices, is the grip of the Stow & Davis line on the approval of 
that portion of the buying public who are your present and 








\ 


ee ae prospective customers 
\\ a Our line is all-embracin with it you are equipped to 
v furnish anything from a singl e substantial work-table to the 
4 : average office, or complete suites in magnificent hand-carved 
‘ mahogany to corporations hee banks. 
; No Our designs are made by business men for business men, 


our line is the largest made. We have the benefit of years of 
experience in Grand Rapids. ‘These are o‘t-repeated facts, but 


O'clock they count, with you and with your customers. 


F; Ps GET OUR CATALOG. 
atigue Stow & Davis Furniture Co. 


; e oo =>= | Grand Rapids, Michigan 


Monarch Light Touch is not a mere 7 
** talking point.’’ Itisa mechanical fact 

Monarch Light Touch means ‘‘all 
day efficiency’’—-no mid-afternoon 
letting down of the operator’s speed 
through muscular weariness. 


Monarch 
Light Touch 


% increases the output—permits the pro- 

¥ duction of more work in a day and 
therefore reduces the cost of typewrit- 

; ing to the employer. 

; Monarch Light Touch and other 


Monarch features are well worth 


—_ 
> 
™* 
e 
© 


See Gees oe ey 





Fn Set TS 
Sie: 





Pia 


oe 








a 


learning about. Let us give you a 


dencmnaton, Wat fr itera’ P| TYPEWRITER so 
The Monarch Typewriter Company f Cc ABI N E T 4 : 


Executive Offices, Monarch Typewriter Building 
For the price asked, these 


300 Broadway, New York 

desks are undoubtedly the 
most] desirable on the 
market today. The cab- 
inet shown herewith is 
m’ade of select figured 
white"oak. Equipped with 
arm rest, and stationery 
holder. 


Big Value For 
The Money 


Dealers, write for catalogue of complete line, 
discounts, etc. 


Evansville Desk Co., Evansville, Ind. 






ate 


Branches and dealers throughout the world. ye 
Oanadian Offices: Toronto— Montreal. | 























MONARCH 
Light Touch 
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H. L. SHAW. 
AGGRESSIVE BOSTON DEALERS. 


Two Young Men Make Striking Success in 
Rebuilt Lines. 

The firm of Shaw & MacLeod, of Bos 
ton, believe in the rebuilt typewriter, and as 
an earnest of their belief have invested all 
their money and their future prospects in 
the business of handling rebuilts. Their 
store is at 119 Franklin street, where they 
have an up-to-date establishment. 

Both gentlemen are experienced men 1n 
the typewriter field. Although still young 
men they have each spent years with va 
rious typewriter companies. Both are well 
acquainted with the mechanical features of 
the leading makes of typewriters, and each 


has had experience, likewise, in the sell 
ing end of the business. 
H. L. Shaw, one of the members, was 


formerly a machinist by trade, having en 
tered into the typewriter about 
seventeen years ago, his first position being 
with the Williams Typewriter Company, at 


business 


that time situated at Newark, N. J., but 
which has since been moved to Derby, 
Conn. Mr. Shaw served seven years with 
that company, for three years acting as 


head inspector. Ten years ago he came to 
Boston, entering the employ of F. S. Web 
company, and here he remained for 

but later entered the 
Pindar, who at that time started the 
Inspection company 


ster 
awhile, service of 
m. C. 
Model Typewriter 
Mr. Shaw became manager of this concern, 
and under his direction it became 
the leading houses in Boston. 

N. M. MacLeod started in business about 


one of 


INTERIOR VIEW OFFICE AND SALES ROOM. 


sixteen years ago, entering the employ 

the F. S. Webster company of Boston. He 
was considered by the firm as one of the 
most reliable men in their employ He 
left that firm to take a position with the 
ypewriter Exchange of Boston, which 
soon recognized his ability. Here he 

the distinction of being one of the most 


useful men in the employ of the company 


Later he was connected with the firm 


Thorp & Martin of that city, being placed 
at the head of the typewriter department. 
He made several trips west and south for 


his firm, never failing to be successful 


any capacity he was called’ upon to 

On May 1, 1909, Mr. Shaw started 
business with Mr. MacLeod, and _ their 
combined efforts have resulted in a busi 
ness which has constantly increased until 
it is now one of the most prominent con- 
cerns handling rebuilt typewriters direct 
both to the trade and to the customers 
the world. 

The previous varied experience gained 


by both in business places them in a 


ties as salesmen assure 
ising future for the firm 

In the Mr. Shaw 
the gentleman on the left hand side of 
large picture. Mr. McLeod's likeness 
on the right 


accompanying cut 


pears 


GET BETTER LOCATION. 
The C. H 
manufacturers of 
Illinois, 


Green Manufacturing 


Crown loose 


pany, 


devices, Freeport, have 


their 


wen 


fill. 


po- 
sition to manage a typewriter business o 
a high plane of efficiency, and their abili 
a bright and prom 


the 


ap- 


Com- 

leaf 
changed 
location to a more central point, and 


M. M M‘LEOD. 


now occupy three times the space which 
they had on State street in that city. They 
will be in position hereafter to make their 
own tools, dies, etc., and expect to be 
able to lower the cost of their price book 


metal considerably in the next few months. 


They will also produce a line of catalogue 
covers, spring back holders and other loose 
leaf devices of a similar nature 

The working force of the company has 
been more than doubled since last spring, 
and good things are anticipated for the fall 
season in the way of business 

Harry T. Carroll is manager of this 
growing organization 

SHOULD SEND CATALOGUES. 

Consul E. A. Wakefield, of Port Eliza- 
beth, South Africa, calls attention to the 


remissness of many American manufactur- 
ers and exporters in supplying consuls with 
catalogues and price lists. 

two days his office 
connection 
the 


Three times within 


was unable to give prices in 


catalogues listed and indexed on 
office files. This not only means the loss 
of those particular orders, but it tends to 
create a feeling of doubt among importers 
as to the reliability and practical utility of 
information obtained through this source. 
Consuls are supposed to know local im- 
porters, so it should not be difficult to 
prevent discounts and price lists from fall- 
ing into the hands of competitors. 
Manufacturers should also supply 
sulates with new catalogues or additions to 
the old as soon as possible after they are 
published, with instructions to destroy prev- 


ious ones if they are entirely suspended. 


with 


con- 
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Just a Touch with the Little Finger 


Operates the Capital 
Shift of the 









" * . aa, 
L.C.SMITH & BROS 
Typew riter (ALL THE WRITING ALWAYS IN | [el 


Reason: The carriage is never lifted_to write capitals.— can’t be lifted. 
This makes an immense difference particularly with a wide carriage 
typewriter, where the carriage alone weighs several pounds. 









In addition, a radically improved shift mechanism; superior to anything you have seen; declared 
by operators scarcely heavier than ordinary key-touch—locks positively, at will, for all capitals 


Think of it, operators! Any width machine up to the widest, operated with greater ease than 

your ordinary correspondence typewriter. No strained or tired hands from heavy shifting. Every 

advantage of the compact single keyboard without one drawback. You should know about it. 
Write to-day for the descriptive book. 


L. C. SMITH & BROS. TYPEWRITER CO. ey Branches in all Large Cities) SYRACUSE, N. Y., U.S. A. 


Head Office For Europe, Asia and Africa . 19 Queen Victoria Street, ied E. C. 


’ 











Are You After 
British Trade ? 


If so, advertise in the ‘‘ Stationer 
& Printer”—the paper read 
by the good class Re- 
tailer and Whole- 


Ideal Sealer 
Best One Out 


Only 50 Cents 





saler. : 
Specimen Copy and Rates on Receipt ore. Sanitary — 
of Post Card. Seals Envelopes, Attaches Stamps, Labels, Etc., Quicker and Better 





Than Any Other. Great Thing for Canvassers. 
a ee IDEAL ENVELOPE SEALER CO. 


LONDON, ENG. 22 Blackstone Building CLEVELAND, OHIO 























The Typewriter Repair Department 


T IS only natural that the repairman 

should feel that his branch of the busi- 

ness is neglected, but laying aside this 
propensity and assuming a feeling that all 
who are connected with a typewriter con 
cern should assume, that is, a pride in the 
general welfare and prosperity of the com- 
pany, I still think, through my observation, 
that this department is neglected. 

We have witnessed a wonderful growth 
in the typewriter business during the last 
few years and it is only natural that the 
new methods of doing business should re- 
quire improvements in the typewriting ma 
as visibility and other aids to 
improvements 


chine, such 


the operator These same 
are making the machines more complicated, 
which require men, not boys, with reason- 


ing powers, to overcome obstacles 


To obtain and hold men of mechanical 
ability, it is very necessary then that this 
branch of the business should be made 


more attractive by the surroundings in 
which the men are required to work and by 


the financial remuneration 


It is a well known fact that the average 
place in which the repairmen are required 
to work is a basement or room poorly 
lighted or poorly ventilated. This alone 


is enough to make a man who is desirous 
of a certain degree of health to look about 
occupation. and light 


way in making the men more 


for other Good air 


zo a great 
happy and contented 

The health of the average repairman re 
quired to work in poorly ventilated rooms 
that it necessitates frequent ab 
sences from his work. These absences, to- 
gether with the drowsy feeling caused by 
the poor air lose more money for the com 
pany than would pay for better quarters 

Driving and overcrowding the men with 
work is poor policy, as any fine mechanism 


is such 


requires time for making proper adjust- 
ments 
Then there is the financial end. It is 


the mechanics 
which the 


generally that 
factories in 


understood 
employed in the 
typewriters are manufactured are well paid 
As the factories are usually located in small 
towns where living expenses are compara 
tively small, why then, should not*the men 
who are required to live in cities, where 
living expenses are greater, be well paid? 
After a several years 


man has devoted 


Neglect and Lack of Attention Given by 
Some Managers Causes Trouble. 


Written by a Repairman. 


to the trade and has become skilled, it is 
only natural that he should think he ought 
to have a salary equal to that paid in other 
mechanical lines, and a sufficient salary on 
which to live in a city. 

Usually when he arrives at this state of 
mind and approaches the manager in re- 
gard to a decent salary, he is put off with 
the statement that the repair department 
does not pay, or with the promise of a raise 
later. 

Is it the fault of the repairman that the 
repair department does not pay? Most as- 
suredly not. Why is it, then? As the type- 
writer in general is far from being perfect 
consequently requires frequent atten 
and with the competition in a field 
willing to make 


and 
tion 
where the 
sacrifices to get the business, it generally 
falls on the repair department to make the 


concerns are 


sacrifice. 

Part of the sacrifice is caused by the com- 
pany’s willingness to repair machines and 
for a period of 


a total loss 


even overhau! them, gratis, 
one to two years, which means 
Some managers 


and not cut the 


to the repair department 
make a 
machines, 


in order to sale 
standard price of 
one or more old machines for nothing or 


Under these conditions it 


agree to fix 


almost nothing. 
is very apparent that the repair department 
Any concern shows 
refuses to 


cannot show a profit. 
a lack of intelligence when it 
vive a decent salary, because the repair de- 
partment does not pay under these condi- 
tions. In consequence of the company’s 
refusal to give a decent salary the men quit, 
which necessitates the employment of boys 
or a cheaper class of help 

The employment of boys to make fine 
adjustments is poor policy and causes a 
loss to the company. How cause 
a loss? Generally the typewriter 
think that a man is more capable to fix 
will admit that 


does it 


users 


a machine than a boy. | 
there are boys who can use as much judg- 
ment as some men in fixing a machine, but 


Even when a boy 


satisfactorily 


as a rule this is not so 
or man adjusts a machine 


from an inspector's point of view, it does 





operator 


not always satisfy the average 
Then, it is very necessary for the mechanic 
to use a lot of judgment. He must be abl 
to try different and peculiar 


and, if possible, show the operator if it is 


adjustments 


her fault that the machine does not run 


right. This requires a great deal of tact, 
which the average boy lacks. The failure 
of the mechanic to satisfy the operator will 
often undo in a very few moments that 
which has taken the salesman months to 
accomplish 

Often a man getting a fair salary is 
handicapped by working alongside a_ boy 


1 


who, although working for a smaller salary 

is great a quantity of work as the bet 
This is 

the pride and pains in satisfying the users 

and himself that the better paid man uses 


does < 


ter paid man generally due to 


Often a manager, through his desire to have 
the repair department pay, will overlook 


the quality of the work \ poor quality of 


work loses future business for the con 
pany. 

A manager, with the assistance: f the 
foreman. should have intelligence enough 


to determine whether the better paid man 
is not worth more in the long run than the 
poorer paid man, even if he does not turn 
in as much money according to his salary 
He should also be able to determine wheth 
poorly paid man’s work is equal in 
quantity and quality to the better 


man’s work and reward him, even if he has 


er a 
paid 


not got the gumption to ask for equal pay 
This wil! encourage him to improve 
thus be of greater value to the company 


and 


Some managers have a tendency to let 
things drift just as far as possible befor 
giving the salary desired. During that 
time the man becomes indifferent about his 
work and often leaves abruptly. His feel 
ings have been so outraged by the manager’s 
can make him 


neglect that no inducement 


Every repairman has a certain de- 


sacrifice the 


return 


gree of pride and will often 


vears that he has used to learn the trade 
rather than be imposed upon, so he makes 
another start or finds employment with a 
concern who will pay a decent salary 
Every branch of a business is of some im 
portance, The 


repair department is one of the vital ones. 


some more vital than others 


Let it receive proper attention 
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Interchangeable Carriage ? 


Yes, 


and best of all it takes but a 
few seconds to do it. if Ribbons and Carbons 





have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 
paper are used. 


INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally. 


INDELIBA 











It is not necessary to send for a mechanic to come and file | . : 
and fit, and make a repair shop of your office. You or any- | Soares er Tio 
body can make the change, it’s so simple. ribbons — made in a 
If you are doing several copies of manifold work c > | variety whet See 
: ; mn the | dealers’ order being filled 
VICTOR and somebody wants a hurry message written, just 1 everv time. Weare never 
stop where you are, slip out the carriage with manifold work, | as f ie. line. Rib- 
replace it with another carriage and you are ready for business. | bons oA “a anaildia 
Remember, it takes but a few seconds to make the change. | | Our specific formula guar- 
Send for a catalogue today. _ ff antees colors and durabil- 

a | i ity seldom equaled. 
Victor Typewriter Company ee i 

812-814 Greenwich St. NEW YORK || || Better get our prices to- 
y day. It will mean a big 





increase in prosperity for 
your ribbon and carbon 
department. 





‘| Broome’s Folding 











Typewriter Table 





Made of oak. Golden or Mission 


finish. Compiete with drawer 
and slide. $25.00 per dozen. 1 Indeliba Mfg. Co 
= 


dozen to crate. Size: 17x32 


ee 26 inches high. ROCHESTER.N.Y. 
THE BROOME MFG. CO. 


PERU, INDIANA 
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ais COMPANY SIGNS IMMENSE 
SIGNBOARD CONTRACT. 


| The largest single order, it is said, ever 

| given for painted railroad signboards was 

at eans recently signed by the Royal Typewriter 
Company, and when all of the boards con- 

tracted for have been completed the Royal 





typewriter will stand as one of the three 


greatest signboard advertisers in the world. 





Roneo means better, cleaner, clearer copies than can be obtained with Already the Royal has a very large num- 

the slow, laborious, antiquated letter press. ber of boards along the railroad lines radi- 
Roneo means original letters turned out clean and dry, unblurred, ating from New York, Boston, Philadel- 
unmutilated—you would not know they had ever been copied. phia, Baltimore and other Eastert ities 
Roneo means the elimination of filthy water pans, ill smelling germ eae new Roueme jules contracted for wil 

. take in all of the Southern and Central 

laden clothes, stagnant water, blotters and oiled sheets. Western states immediately, extending to 
Roneo means ten times better copies in one-tenth the time—and | the Pacific Coast shortly thereafter. Royal 
signboards will thus be extended fro: oast 

NO WATER REQUIRED to coast, and from the gulf to the Canada 

line. Every city that boasts a Royal branch, 

either present or prospective, w be sur- 


rounded with Royal signboards, so that the 
traveler, no matter whence or whither he is 
bound, will be greeted on all sides by the 


familiar “sixty-five.” 


The new Royal contract was s 1 by 
the Ph. Morton System, of ¢ ti, the 
greatest outdoor advertising co1 the 


West, and, in fact, one of 





the entire country. They will start imm« 

diately—in fact, have already start n the 

| first six hundred boards, which are to be 
located adjacent to Chicago, St. Louis, 

Kansas City, Detroit, Milwaukee, I: nap 

olis, Omaha, Cleveland, Pittsburg the: 

cities in the Central West. Next w fol 

Roneo means copying paper sold ready for use—supplied in rolls, low New Orteans, Atianta, Memphis sad 

and delivered from the machine in pads of uniform size sheets, ready to pow eee a — 
slip into a Roneo letter book where they are firmly bound by the first of April. Operations ad . 
Roneo means that the letter book may be retained—-many people be extended to the Pacific Coast, and 
prefer to keep copies of their correspondence in books—it is a time honored boards will be erected in the vicinity of San 
institution—we do not discourage it—-but, where preferred, Roneo copies a avo V gpa ioe Angeles & -— 


may be filed loosely—Roneo copying paper being particularly well adapted TI t calls for quicl h 
; ontrac calls oO ay Kc ‘ rk n the 


ne ¢ ju 














for vertical filing as it possesses the requisite stiffness and strength | eust of the 06, Meta Sytem, “ho wi 
put extra gangs of workmen in the field 
Mr.Office Appliance Dealer: in order to get all of the boards up and 
50°, of your customers are painted as quickly - —ree It is the big 
still using the letter press! ated, aaa a + car: } ‘ big- 
You don’t believe it? Very gest single order ever given in the history 
well, you know how to of signboard advertising. For the next sev- 
a ie Sd ee ae coer Seek sh 
ae and notwithstanding their imm 
Better get our proposition. ties it will be all of six month fore the 
We may be able to give you last board is finished, and perhay ynger 
the agency for your section for the Royal people will und lly it 

Some very desirable territory crease their order in the mea 

/ still open. hae 
You can do this with the Roneo Letter Book! OPENS OFFICE IN CHICAGO. 

The Roneo Company of N york hav 


sale of office devices, and 


371 BROADWAY NEW YORK in which he its taking hold wih | ~ 


e . *,* he intends to ake tf gs h 
Branches or dealers in all leading cities he intends to make thin 


opened a Chicago office in t irquett 
Building.. It is under the char tf C. M 
Trimper, a marl well experie1 1 in tl 





in th: new field. 














IMPORTANT FLORIDA DEAL. 


\ tran importance in 


\ ansfer of considerable 
Jacksonville, Florida, real estate this season 


has been the leasing of the Astor Block 
by A. B. Vance, president of the A. B. 
Vance Company, wholesale and retail sta- 
tioners of that city. Mr. Vance has had 
the matter under way for some time, but it 


was not until early in August that the pa- 


pers were signed and the transfer made. 
The building is one of the most substan- 
tial and imposing in Jacksonville. It con 
tains three stories, aside from a loft, and 
is well adapted to the needs of the com 
pany. It faces 52% feet on Bay street and 
171 feet Hogan street south, and con- 
tains 35,900 square feet of floor space. 
The main sales room and offices will be 
located in one of the Bay street stores. 
The wholesale sample and salesroom, as 


retail toy and fancy 
part of the 
will 


well as the art gallery, 
will 
part not 
as offices. On the third flo 
wholesale ‘stationery 
line of printing papers 
for whol company use will 
be carried and the modern labor 
ichinery for up-to-date lithograph 
will be installed 


goods lepartments occupy 


that needed 


second and 
be rented out 
will be located the 
stock \ complete 
sale as well as 
most 


Saving 1! 
ing, binding and engraving 
] 


The company will do both a retail and 
wholesale trade and the business will be 
greatly enlarged to meet the demands of 
the rapidly growing city and state. Men 
of experience and practical ability will have 
charg: the different departments. Sp 
cial ion will be given to commercial 
lines, and a complete stock of wood and 
steel office fixtures, filing cabinets, type- 
writers, loose leaf devices, etc., will be car 
ried. Several exclusive agencies have been 
secured for the state 

The A. B. Vance Company are putting 
forth every effort to make their business of 


the highest standard. The trade they have 


thus far gained extends over the entire 
state, has entered Georgia and Ala 
bama. With enlarged and improved condi- 
tions they will be able still better to meet 


the demands of the public. 

The retail store will continue in its pres- 
ent location, and the moving of the whole- 
sale dey ment, salesroom and main offices 
into the new building will not interfere 
with the nduct of this part of the busi 
ness 

MAKES ; LARGE SALE. 

Or he largest single orders for typ¢ 
writ delivered to one firm in South 
send was shipped by the Smith Premie 


Company to the South Bend Business C 


lege t! st week in July. There were 30 
ma the consignment, all of the 
late d No. 10 visible typewriters, 
mal two horse dray load piled to the 
toy 

W lisplays cost nothing but time 
and material; yet they are the index of the 


busines the public card which says to the 


“Come in and buy.” 
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TURTON’S 


SPRING CUSHION 
TYPEWRITER FEET 


The ONLY DEVICE for Reduciag Wear, Noise and Vibration. 











Attac ed lirectly and securely to the machine and becom- 
ing ar actu al part of it, taking the ace of the solid rubber feet. 

‘At sorbing all jar and NOT CAUSING KEYBOARD 
VIBR. ATION 

Ma: ade spe sally for eat h parti ar make DEL on 
whict o be 

“DROP- LOCK” pass ATT AGREED 

Allow free action and instan 1€ a ine Irom 

k Rer ember the “Spring Cus} ions’ are alwa m the 
machine w hether it is being ised in the desk or elsew 

tion to De: ers or Specialty Salesmen. Simply get permission to put them on and they 


Attractive props 


We hav »no REAL 


Cc. M. TURTON, Patentee and Manufacturer, Eastern Headquarters to be established aerte. 
ROBERTSON & WILHITE, Selling Agents, Temporary Address, 214 Henne Building, Los Angeles, Cal. 














FINE CHAIRS 


Original Designs 
The Best Materials 
Skilled Workmanship 
Superior Finishing 


and other points of excellence 
mark the 


Marble & Shattuck 


chairs as being in a class by them- 
selves, 

They know no competitors and have 
no equals. 


If your trade demands the best that 
money can buy, write at once for our 
catalogue. You will find it worth your 


while. 


The Marble & Shattuck Chair Co. 


CLEVELAND, OHIO 
815 Marbridge Bldg., Herald Square, New York 








243 Wabash Ave., Chicago 














REBUILT 
TYPEWRITERS 


Under 100 M Over 100 M 


Remington No. 6 and 7..$20.00 $25.00 
Smith-Premier No. 2 and4 20.00 25.00 


TYPEWRITER PLATENS 


Recovering 50c; $40.00 per 100 


Oliver Me. S. .. .00:s0nee 22.00 27.00 
Finished Platen covers ground on dead true Under 27M Over 27M 
steel mandrels shipped to any address prepaid L.C. Smith No. 2....:.. 30.00 35.00 
upon receipt of 50c each or $40 00 per 100. 76 to 100M Over 100M 
We use the best grade of air cured rubber Underwood No.4....... 40.00 45.00 


ALBRIGHT BROS. REBUILT TYPEWRITER CO, 
801 HOLLAND BUILDING, ST. LOUIS, MO. 

















OFFICE APPLIANCES 





PARTS 























For All 
are enough different from the usual run of 
similar lines to mean more profit in your sup- 


¥ plies department. They carry a uniform qual- 


We are equipped, for immediate S ity standard that insures the satisfaction of 
r the user—an essential factor in the building up 

shipment, with the most complete of your business. They are made 
stock of parts in the world. 


FOR THE TRADE 
aN 


ONLY 
Illustrated Catalog No. 12 in 


We do not enter into competition with the dealer 
Four Languages 
















by selling the consumer. 

‘e know trade conditions and trade require- 
ments and make our goods accordingly. Our 
prices and quality get the business. Your co- 
operation means more for you. 


Write Today. 
Republic Carbon & 
Ribbon Mfg. Co. 


OFFICE & SALESROOM: 
46 West Broadway, New York 


PARTS 
PLATENS 


SUPPLIES 





= FACTORY: 
THORP & MARTIN Co. 180-182 Center St. 
79 Queen St. BOSTON New York 
LONDON, E.C. U.S.A. r 






















When You Can Buy High-Grade 


Fully Repaired Machines 


¥ All our machines, 


have a 


REPAIR 
DEPART- 
MENT 
? 















from us for only $3.50 over the ‘‘rough”’ price ? 
in addition to being completely repaired, are benzine cleaned, 
re-aligned, have new platens, and are all re-striped and re-varnished 
{ You can't get as good a job anywhere else on earth for the money 
{ Send for price list for all machines in the rough, or better stil! 
give us a trial order at once. 


SOLD TO THE TRADE ONLY 
















AMERICAN TYPEWRITER EXCHANGE 


69 Dearborn Street, CHICAGO 
SSE SRC 









TIME STAMP 


SAVES Time. Money, Trouble and Disputes 


Only Moderate Priced Automatic Time Stamp on the Market — GUARAN- 
TEED FOR ONE YEAR. READ THIS: 


WESTINGHOUSE ELECTRIC & MFG. CO,, 171 La Salle Street, Chicago. 
~ Chicago, Ill., Jul 
Ellis Time Stamp Company, 87 Fifth Ave., Chicago: 

Gentlemen—In response to yours of the 27th, the Ellis Time Stamp we 
have in use at our Chicago office for the past six months is giving entire’ 
satisfaction. This fact is emphasized by the additional orders you have 
received from our other district offices. ours ver sruly. 

Westincuouss Evec. Mrc. Co., W. P. Gaylord, Manager. 


DEALERS — You can use it and sell it too. ORDER TODAY. 


ELLIS TIME STAMP CO. 


ee 87 Fifth Ave., Chicago 








1909 
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MILWAUKEE MONARCH MANAGER 


WEDS. 

Andreas Bothe, Milwaukee, Wisconsin, 
and Upper Michigan manager of the Mon- 
arch Typewriter Company, was married at 
Chicago to Miss Daisy Elizabeth Briggs on 
August 17. The wedding, which was quietly 
celebrated took place just after the return 
of the bride from the east and was a de 
cided surprise to the friends of the young 
people. In fact, Mr. Bothe succeeded in 
keeping the news from his Milwaukee 
friends for several days. 

Mrs. Bothe, who is the daughter Mrs 
Flora D. Briggs, was formerly a resident 
of Watertown, S. D For some time she 
has been a resident of Milwaukee She 
is an accomplished musician and is wel 
known in musical and literary circles 


| both Milwaukee and Chicago 


Andreas Bothe came to Milwaukee three 








ANDREAS BOTHE, BENEDICT. 


and one-half years ago from Albany, N. Y., 
as Wisconsin and Upper Michigan manager 
of the Monarch and during that period some 
wonderful strides have been made by the 
Milwaukee office. Mr. Bothe is one of the 
most enterprising young typewriter mers 
in the western field and his arrival 
in Milwaukee he has been setting a lively 
pace for his competitors. 

The of both the 
Typewriter Company and the 
Adding Machine Company, all of whom are 
housed in the same building at 419 Broad- 


since 


office forces Monarch 


Burroughs 





way, presented Mr. and Mrs. Bothe with 
handsome presents. 

Doing a thing over and over again, al 
ways maintaining a high standard of effi- 
ciency and always using good material, will 


result in good workmanship and a good ar- 
ticle. A good article is always in demand 
at a good price, and a good price m 
good profit and successful business 


eans a 
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pperkia 
Up The 
Wrong 
Tree 


forth went a hunter bold one day 
To seek for squirrels along the way. 
sis prey once treed, he deemed it fit 
To rest his weary feet a bit. 
‘he dogs bayed loud ‘neath leafy shade; 
Upleaping from the sward they made 
l'ruitless attempt to reach the spot 


Wherein the rodent hid they tho’t! 


'éw the shrewd squirrel, his life at stake, 


Leaped nimbly from his hiding place; 
Nor stir nor sound betrayed his plan 
As swift along a limb he ran, 
Scudding safely ’mongst the leaves 
Of the interlacing trees 
"Till from far away the sound 
Of the loudly baying hounds 
Made him pause and say with dlee 


“Barking up the w rong, wrong tree : 


act 


W E’RE “barkin’” loud and long, but we 


have our prey up the tree, he can’t get down 
and there’s not another tree within a thousand 
miles of us. 


99? 


Perhaps you're barkin’” where the squirrel 
is nt. How about it, Mr. Dealer? 

Poor quality will be your hoodoo. High 

quality will mean your success. 


We make rebuilts RIGHT. They can’t be 
built better. We know we are right and you will 
be in right if you buy machines of us. 


We do NOT slight our work in ANY par- 
ticular. We won't allow our men to do so. You 
get your money's worth if you buy of us. Wecould 
build machines cheaper, BUT WE WON’T. 


You can build permanently and well with 
a Grady- Rebuilt. Your customers will be happy 
and you will make money. 


We want your business. We'll hold it, too, 
if you'll give us a chance. We await that chance. 
May we have it? 


We've been making a lot of noise these 
many moons; funny you don’t hear us. We'll keep 
“barkin’”’ till you -look-- listen, then send us 
an order. “You'll be sorry when you know that 
you didn’t know sooner”. 





EBUILT 228 
TVPEWRITER. 
COMPANY 









NEW No. 312-328 NORTH MAY STREET, CHICAGO, ILL. 


Headquarters and General Offices for the Eastern Hemisphere: 


THE GRADY-REBUILT TYPEWRITER CO., Ltd., 8 NEWGATE STREET 
(Opposite the new General Postoffice, LONDON, E. C.) 


W i rIARUVING 


Managing Director 








The Dalton 


a class by itself. 
with greater speed and ease and in addition thereto does many things that they cannot do. 


DALTON ADDING MACIHINI 
























OFFICE APPLIANCES 
FP 


dding Machine 





Only 
{) 





the machine that does things l oucl 
CT 
did it. 
128345 x 2425——-311236625. Computed and verified in 
12463 x 1324+19876 x 1245+14864 x 2425=-77291832 
e’-13/16 x 13-] 368.515625 
1328 75 
18 | List 10 bale giving number and weight of each, total 
9 2 weight, and the amount at 14-1/8c. 
11 50 | 
12 1421 bu. & 534 wheat at $1.12-1/2, $1599.61-1/2 
219 53 42400¥# oats at 72-1/2c per bu 32#) 960.62-1/2 
280 29 
5 15 23 sacks (2004) at $16.75 per ton, $38.52-1/2 
2 75 42 sacks (1004) at $17.35 per ton, $36.43-1/2 
89 74 
7 00 17365 ft. at $13.25. Wt. 22004 per 1000, Frt rate 22c 
400 00 mount $230.09, Freight $84.04. 
383 38 121 pieces 1" x 10"-16' at $13.25, $21.37 
266 33 lengths 12! 14! 16! All 1-1/4" x 5" 
16 50 Pieces 394 648 37% 11979 ft. 
500 00 
23 79 From $2143.54 subtract $987.65, $1155.89 
39 20 
17 75 . extension and verification. 
69 45 17 5/12 doz. at $14.50, - - - $252.54 
5 00 276 1/2 yds. calico at 3-1/8c - ~ 8.64 
255 25 Bbl. sugar, 3344 at 5-3/8c - - - 17.95 
2 50 23 1/2 doz. eggs at 25c & 17-1/2# butter at 35c 
14 50 (One operation) Eggs, $5.87-1/2; Butter, $6.12-1/2 
10 26 
68 30 Lengths 13'-10" 14'-5" 16! 18! 20'-2" at 22c 
6 Pieces 123 52 132 124 45 
740 27 Less 65-10. 7775 ft) $538.81 
69 91 
12 50 sive yds. running measure, of lineolium 2 yds. wide, to cover floor 
90 52 12'-10" x 8' 6", and amount at $1.50 per sq. yd. 
12 50 6.06 running yds. (6 yds 2-1/6"), Amt. $18.18 
1 00 
9 00 28-7/8 days at $2.02-1/2 per day $58.47 
298 79 hrs. & 35 min. at 21-1/2c per hour 12.17 
80 64 aa 
100 00 $123.17, 3 mos. 21 days at 4-1/2% 1.7 
Door listed $12.00, Disc. 70-10-10% 32.92 
$135.00 less 70-10-10-5-2 1/2% $30.38-1/2 
37 long tons to short tons - 41.44 short tons 
35 short tons to long tons - 31.25 long tons 
724004 Pig Iron to long tons - 2.32 long tons 
74100#% Sand to cu. yds. (2646#) 28. vu. yds. 
745004 Slag to cu. yds. (2300) 2.39 cu. yds. 


is without doubs the simplest, fastest, most perfect, practical, durable 
and versatile adding and calculating machine ever invented. It is in 
It performs all the work of any of the old style eighty-one key machines 

















FACTORY AND MAIN OFFICE: 


COMPANY POPLAR BLUFF, MISSOURI, U.S. A. 








NEW SHOCK ABSORBER FOR TYPE- 
WRITERS. 

Turton’s Typewriter Improvement Sys 
tem is a new device for typewriters just 
coming into the market, for which claims 
are made of more than passing interest. 


The system includes four spring cushion 


feet which are inserted in the machine in 
place of th solid rubber ones Each foot 
has a coil spring which is held in position 
by two discs surrounding a center post 
The construction is such as to make them 
practically indestructible, and allow just 


the proper amount of ré¢ siliency according 


to the weight and vibration of the ma 


| 
| 
| 
| 


| 


chine The feet are made.to fit the vart- | 
ous makes of typewriters. On the lower 
disc is a cap or pad of rubber to prevent 


marring the desk 
By the use of this device it is claimed all 
jar and vibration are absorbed in the feet, 


and that the improvement in touch and 








TURTON’S SHOCK ABSORBER. 


action is noticeable at once. It is further 
claimed that two ribbons or carbon sheets 
if used on a machine with cushion feet, will 
last as long as three without them. At the 
same time, the touch is lightened so ma 
terially that there is much saving of nerv- 
ous energy \ feature not to be overlook 
ed is the reduction of sound, whereby the 
constant drumming so annoying to sensi 
tive people is eliminated. 

The device is furnished in two forms; 
one for table use, the price of which is $2, 
and the other for desk or cabinet use, which 
costs $3. The saving of ribbons alone, it 
is claimed, will pay for the attachment in 
a few months. 

These spring cushion feet will be sent 
postpaid on receipt of price, with the under 
standing that if the merits claimed are not 
as stated the money will be refunded. 

The patentee and manufacturer of this 
appliance is C. M. Turton, 214-215 Henne 
Bldg., Los Angeles, California. 


William T. Humes, continental directeur 
of Europe for the Smith Premier Type- 
writer Company, is in this country on his 
annual vacation. He will spend a few days 
at the home office of the company in Syra- 
cuse. Mr. Humes reports fine progress for 
the Smith Premier in foreign countries, the 
visible Model 10 being in great favor. 


| 
| 
| 
| 
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Everywhere are interested—in low PRICES and STOCK. We Lead in Both. 
WE CARRY AN IMMENSE STOCK OF 


— Uaer oa oe S 
“VISIBLE” <a>===== REBUILT 
WRITERS ~~ 


or otherwise. 


or 


‘In the Rough’ 





We will mail promptly TO ANY DEALER 


OUR SPECIAL WHOLESALE LIST 


Including L. C. Smiths, Olivers, Underwoods, Remingtons, Smith Premiers, etc. 


Our large Stock enables us to make PROMPT SHIPMENT. 
Get in Touch With Us. PRICES and SERVICE right 


TYPEWRITER EMPORIUM 


(Largest Independent Dealers in the World) 


Established 1892 92-94 LAKE STREET, CHICAGO. 














j 





* 








ENSDERFER 
Typewriters 





BLIC 





Visible 
Writing 


Light 
Action 


Interchange- 
able Type 


Back- 
Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 


SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 
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A PROMISING BALL TEAM. E. Bert Cunningham was once a player 
with the Cubs, but he quit professional 

L. C. Smith & Bros, Chicago Branch Has aseball to become a typewriter man, and 
Lively Lot of Players. has made good in both situations. Mr. Cun- 

— ningham at one time represented the Blick- 

HE Chicago branch of the L. ¢ ensderfer Typewriter Company Chi- 
Smith & Bros. Typewriter Con cago as resident salesman He resigned 

pany claims the distinction of b« that position two or three years ago and 

ing the only typewriter branch in Chicago accepted a position with the L. C. Smith 


who ®& Bros. Typewriter Company as salesman, 


where 


which has a baseball team. The boys 


compose the team are all good, brainy, active his record has brought him the re 


fellows, and they play good ball, consider spect and regard of-the management. Mr 
ing the fact that this is their first season’s Cunningham Us captain of the team, and 1s 
practice together. Some cf their plays ar: vetting the boys into good shape to win 
brilliant. Occasionally they will exhibit a1 the Manufacturers’ league pennant next 
evenness and strength of team play which, = year 
were they able to sustain it in every game, Righthielder Wild is a good lad on the 
would make them the pennant holders long runs, and the high jumps. He has a 
the Manufacturers’ League, to which th good eve -and has made some brilliant 
team belongs plays during the course « the season’s 
To work out team play properly oames 
cure cohesiveness in an organization so a a a de s 
that the various members move as a unit, oo4o4 record ee high d 
is something that requires much more tha vite one to wet down to the 1 te 
one season's practice, so that there 1s cht ahead of Lew 
cause for being disheartened over the ict : ‘ 

i Radthe, who plays leftheld, is ir 
that the team has won, but tw games * oo ' ee ; 
the twelve it has played thus far Ch " ret Rg ime cit-s —a na 

, his mark in the league 

games however, wherein was shown a la ' 
tent ability beyond the average, proved When \brahams, t © Fst Oascman, ves 
what the team can do when practice has to bat he is the despair th 1 
developed the material the boys have in ‘*@™ when he is in form. One swat with 
them. \braham’s stick never fails to send the 
The players whose likenesses appear in all clear out of sight rhe has rer! 2 
the accompanying cut are, with their ré home run to his credit, due to his batting 


, ibil 
as follows aan 


spective positions, 


Upper row, left to right, standing—Cu Flagg, the catcher, has demonstt that 
ningham, second base: Wild, ‘riwht fietd- he--has in him the stuff to make a good’ 
Lewe, center field; Radthe, left field; Can all-round player, while Schrieber, the 
ning, short stop pitcher, has a few fancy curves in his d 

Lower row, left to right, sitting—Flagg, livery that seldom fail to puzzle the oppos 
catcher Abrahams, first base; Schriebet ig batsmen 
pitcher; Smith, third base. Third baseman Smith is a lad with a 














BASE BALL TEAM, CHICAGO BRANCH, THE L. C. SMITH & BROS. TYPEWRITER COM- 
PANY 


good quick eye, and is one of thi ta 
round n on the team. 

[The team is composed of a g l, de 
termined lot of boys who are ¢ y de 
velop some good ball if they stick togethet 

and work as cons S 


next season 


their initial s« 


as they have in \ 
era ther L. C. Smith boys the 
team, but, unfortunately, they were not 
present when the picture was tak 

The Manufacturers’ League is posed 
of the following teams — Smith & 
Bros. Typewriter Company, Illinois Steel 
Compat y, general offices, [1] st l 
Company, north works; Joseph T. Kyer 
son & Son Steel Company, Swiit & ¢ 
pany and Fuller & Fuller 

The league has a schedul teen 
games, and is developing some st1 iSé 
ball talent 

There are several other baseba piayers 
in the L. C. Smith & Bros rg ition 
who account of vacations 
present at the time the picture w k 
These include Walter D. Morgan, Geo. B 
Mellen, John M. Keenan, Eric B. | trom 


f 


N Edw irds, Jr., J =. Thoma 
Nolan and Walter C. Lothrop 

RECIPROCAL 
RELATIONS. 


Association of (¢ 


PROMOTE TRADE 


mmerce 


unded 


[The American 
and Trade of Berlin, Germany, was 


seven years ago by Americans a1 run 
by Americans on American: lines the 
purpose of promoting American trade with 


Germany and German trade with the United 


States [his- is said to~be-a-tl 


hustling American institution, regani 


especially for assisting Americar rms to 
start branches in Germany. ~ It is pped 
with a large and complete Amet read- 
ing room, containing thirty daily meri- 
can papers, 150 trade _ publicatior all 
United States government report sta 
tistics, all the directories of tl ding 
American and German cities, and the 
principa tele graph codes. The are 
placed at the disposal of Amer busi- 
ness men intending to do business Ger 
many, whether temporarily or p tly 

[he association finds agents fi \meri- 
can firms, assists in establishing nches 
in that country, and does what 1 n gen- 
erally towards the furtheranc« le in 
the German empir« Inquiries essed 
to tl sociation will receive pt pt at 
tent 


MASCAGNI’S MUSICAL TYPEWRITER 


Signor Pietro Mascagni, th ser 
whe about to tour America, | it ap 
pears ented a “musical typewriter” 
which will register mechanically tl im 
provisations of a pianist. The ntrivance 
reco! each note and group of notes, with 
its proper emphasis and phrasing, and “an 
ibsol ely perfect record” is rted 


work 


itself 


right; 


take car 


sure you're 


result will 
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Reach out and grasp the 
life-sized opportunity—the 
Edison Business Phono- 
graph, the greatest business 
appliance of the age. 


If you had been in the game when the typewriter industry was young 
you would have made a fortune. The Edison Business Phonograph 
is doing today what the typewriter did in the last generation—again 
cutting the cost of correspondence in two. 


Any business man will listen to that argument and will invite you 
to prove it. You can easily prove it with the Edison Business 


Ph mnograpn. With 

the correspondent can dictate twice as fast as a ste nograph ler can 
tak his dictation in shorthand. And the stenographer can trans- 
cribe from the Edison Business Phonogra pI 1 twice as fast as irom her 
shorthand notes. And all of the time which she ordinarily spends 


in taking dictation is spent at the typewriter in actual production. 


gut cost is not the only argument that makes the Edison 
Business Phonograph the biggest thing in business appliances today. 
Concentration, simplicity, convenience, speed, accuracy and high 
average efficiency are among the factors that are bringing the Edison 
Business Phonograph into wider use in offices of every size and char- 
acter throughout the country. 


. 
Where do you wish to locate? 
We have openings for live salesmen with dealers already handling 
the Edison Business Phonograph—or if you have small capital we 
can help you to start in business for yourself. The Edison Business 
Phonograph is your opportunity—the profit is generous and the field 
1s wide. Reach out and grasp your share. Write us today. 


Edison Business Phonograph Company, 205 Lakeside Ave., Orange, N. J. 








Start 
a business 
of your own 





Have you the ambition to forge 

ahead, to make the most of 
your opportunities, and are willing 
to work, and work hard: 





We have a plan that will 
enable you to start a 
business of your own. 











We can place you in a position 

where you will not have to 
worry about losing your job next 
pay day, and where your income 
will be sure, and will increase with 
the passing of the years. We can 
help you to build up a_ business 
that will be permanent, one that 
will insure you a steady income as 
long as you live. We offer you 
an opportunity to become indepen- 
dent. Hundreds of our represen- 
tatives have built up an ever in- 
creasing business, and you can do 
the same. 


All we ask is that you are hon- 
est and willing to work. _ 


Write us today, and we will 
send you full particulars. 




















The Dodge Company 


MAKERS OF 


TYPEWRITER RIBBONS 
CARBON PAPERS 


Syracuse, - N. Y. 
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The No. 


Sun 





Just One Price 
One Just Price 


$40.00 


E are offering a thoroughly high- 

grade machine at a price within 
the reach of the many thousands whose 
correspondence does not warrant the 
outlay of $100.00 for a writing ma- 
chine. This field cannot be touched by 
higher priced machines and the beauti- 
ful work produced by the Sun appeals 
strongly to this class. 


Why not get out of the rut and han- 
dle the only low-priced machine that 
the years have proven to be thoroughly 
reliable under every condition and for 
every service? 

The No. 2 Sun undoubtedly offers 
the greatest value in the typewriter 
market. Other models in preparation. 


Terms and discounts at your request. 


The Sun Typewriter Comp’y 
317 Broadway, New York 





NOISELESS AUTOMATICS 


Give the typewriter, 

Better Sound, 

Better Touch, 

Better Action, 

Better A ance, 

Better Wear, 

Better Control, 
And they never wear out. Every typewriter 
cabinet should be fitted with this excellent 
system of attaching and detaching the ma- 
chine. Thoroughly automatic. Cushions are 
invisible, sanitary, permanent. The only 
scientific setting for the typewriter in cab- 
inet use. 

Send for illustrated booklet. 





Typewriter Economy Co. 


Tribune Building. - 








NEW YORK ' 


EDISON NIGHT AT THE BUSINESS 
SHOW. 

Among the many interesting features of 
the Business Show, to be held at Madison 
Square Garden, New York, October 22-29, 
inclusive, few will offer more of interest 
to the public than Edison night, which will 
the demonstration of the 
business phonograph. Two min- 
ute have been dictated to the 
Edison phonograph in different 
parts of the world by well known business 
These will form the opening event, 
be reproduced on a special ma- 


be devoted to 
Edison 
addresses 


business 


men. 
and will 
cnine using a microphone attachment and 
special sounder, speaking many times loud- 
er than a human being. 

The second feature of the program will 
series of 

The 


transcribing 


include the display of a moving 


pictures of business life. complete 


operation of dictating and 


from the Edison business phonograph will 
motion 


be illustrated in a ten-minute 


Other views which will be of general 


pic- 
ture 
interest to the assembled audience will also 
be shown. 

The 


contest of 


will conclude with a prize 
Valuable 
will be 
the 


program 
Edison transcribers 


gold, silver and bronze medals 
awarded to the 
words in ten minutes from Edison business 
dictation at a of 150 


Applications for enter- 


leaders writing most 


phonograph speed 
words per minute. 
ing this contest are solicited from regular- 
ly employed Edison transcribers. Appli- 
cations should be sent to the Edison Busi- 
ness Phonograph Company, Orange, N. J. 





A USEFUL COLLECTION. 

Unlike most tool outfits is the Bratton’s 
Handy Pocket Tool Kit, manufactured by 
the Bratton Manufacturing Company, High 
and Lynn streets, Columbus, Ohio, which 
is just coming into the market—unlike, be- 
cause the Bratton kit is practical, so much 
so that it is, in fact, an almost indispensable 
aid to the class of people for whom it is 
intended. 

One would not expect a carpenter’s com- 
plete tool chest to be so minimized or con- 
structed as to be made in a pocket edition, 
yet here we have an outfit that comes more 
nearly filling the bill than anything which 
have seen heretofore. There are 19 
tools and a strong stag handle contained 
in the Bratton kit, each tool made of the 
best quality of steel—the same grade as is 
used in the manufacture of draughting and 
surgical instruments. All are nickel plated, 
and the complete set is put up in a strong 
leather case with button locks 

The handy pocket kit is 
of especial value to salesmen. In fact it 
has been called the salesman’s best friend— 


we 


Sratton tool 


and to these it appeals, especially to type- 
writer, adding machine, duplicating and ad- 


dressing machine salesmen, as well as to 


repairmen, agents for specialties, and in 


fact any one who is introducing a mechani- 
cal article. In making a demonstration it 
is often necessary to disassemble a part to 


show its inner workings or its construction 


and the 


ease 


The Bratton kit makes this 
reassembling is a matter 

There is no need of sending for a repair- 
man in ordinary emergencies if, perchance, 
mishap should occur, if one 
of these outfits little 
mechanical ability. The article being dem 
onstrated may be safely taken to pieces un- 
less too complicated; the Bratton kit has 
all the necessary tools for putting it togeth- 


easy, 
of equal 


some small 


possesses one and a 


er, and by its use one can show the adjust- 
ment or the application of a different de- 
vice without out the 
patience, or wasting valuable time 


wearing customer’s 


The Bratton’s Handy Pocket Tool Kit 
contains the following articles 

Tool handle (stag), knife, 2% inch blade; 
screw driver (small), screw driver (medi 
um), hammer, saw, chisel, pliers, wrench 





HANDY POCKET TOOL KIT. 


wood drill, wire pliers, punch, pick or ream- 
er, file (flat, fine), file (flat, file 
(three-cornered), tack pullers gimlet. 

The Bratton Manufacturing 
has so much faith in its device that it 
send the set on approval, by prepaid ex 
press, for five days’ trial. It believes that 
when for himself the 
the article he will consider it a good friend 
wonder how he got along 

The price of the kit is $8, and it 


coarse), 
and 

Company 
will 


one sees value of 


and will ever 
without it 
is guaranteed for five years 


MAKES GOOD SPEED RECORD. 

Miss Irma Kier, who a year ago gradu- 
the Brown College at 
recently 


ated from Business 
Davenport, 
of touch typewriting at the Brown 


Galesburg, Ill , 


demonstrations 
School 


gave 


Commencements in and in 
Davenport, Miss 
Kier operates a Smith Premier typewriter 
Model] 10, and though this first 
experience as a public demonstrator, she 


Muscatine and lowa 


was her 


wrote 79 words per minute on unfamiliar 
matter and 345 words in two minutes on 
familiar matter 


TAKE UNDERWOOD AGENCY. 


Y. Narayan’s Typewriter Supply Agency, 


3, Esplanade Row, Madras, India, has been 
appointed agent for the Underwood type- 
writer in that country. F. M. Trevoe, the 
Underwood’s special representative, visited 


Madras July 5th and a contract was entered 


into with the local firm for five years, 








OPENS CANADIAN FACTORY. 


The Andrews Wire & Iron Works, Rock 
ford, Ill.. have opened a new factory at 
Watford, Ontario Chis Canadian branch 
has been organized under the style An 
drews Wire Works, Ltd., and Arthur G, An- 
drews has moved with his family to Wat 
ford and will personally manage the busi- 
ness in Canada. In addition to the regular 
Andrews line ot itioners’ and hardware 
trade specialties, the Canadian company 
will manufacture wire beds and door mats 
for which articles the company has in pros 
pect an excellent business in the new field 
Andrews Wire & Iron Works is an old es 
tablished Rockford concern but the An 
drews family are native Canadians, so that 
in going more vigorously after the business 
in Cat they are really only reaching « 
for ther WI For some time past they 
have onsiderble Canadian business 
and have been looking towards this terri 
tory a - irger development 
q) ‘ 1, 


“RONEO’S” NEW CATALOGUE. 


The Roneo Company, 371 Broadway, 
New York City. has issued a handsome new 
catalogue It is printed in green on white 
paper, and there are a number of beautiful 
half-tone cuts printed in black. It consists 
of sixteen pages, exclusive of cover which 
is a deep green color, and on which appears 
the single word “Roneo” in the special 
characters of the company. 

The siz the catalogue is 5 by 7, con 
venient for the pocket, and it is the neatest 
piece of work so far received from the Ro 
neo Company The copying question is 
treated very exhaustively. Competing meth 
ods are dealt with individually, there being 


special articles on the advantages claimed 
for the Roneo over the letter book and 
screw press, carbon system, and water bath 
copying machines \ copy of this cata- 
logue will be mailed to any dealer suffici- 
ently interested to write the Roneo Com- 
pany TOt 


FARWELL HOLDS RECORD. 
Some ago Office Appliances printed 
writing of 13,170 
a feat ac 


time 


an article relating to the 


words on an ordinary postal card, 


complished by A. J. Farwell, of Brooklyn, 
New York, for which he received the foun- 
tain pen offered in a contest by the Crocker 
Fountain Pen Company 

In November of last year Mr. Farwell’s 
record was broken by G. L. Reynolds, of 
Auburn New York, who wrote 16,250 
words. Mr. Reynolds, however, used a card 
with a prepared surface, while the card 
used by Mr. Farwell was the common U. S. 
postal 

Mr. Farwell immediateiy began to strive 
to beat all records, and we now learn that 
he has written 21,320 words on the regular 
surface f an-ordinary Pesta! card. This 
writing was done under a strong magnifier 
and cannot be read without its aid. The 
21,320 words were ritten in 283 lines 
dow1 ength of the card, an average of 


meer os nes to the incl 
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This Machine Produces From 


1 to 1OO Good, 


Bright Copies 


Quickly—Economically 


—ON 
ANY 
WEIGHT 
PAPER 


No Type to Set 
No Stencils to Cut 
No Washing 

No Soiled Hands 


duy 


The Billograph is a new type of 
service to such business houses as 1 
tter speedily and economically 
the first duplicating machine 
billing field, its scope is so broad and 
to rapid and economical reproductior 
reports, notices, inter- rorms, 
price-lists, stock-quotations, desc ‘rip 
plans, real estate plats and other doc 
is clear and readable—no blurred ca 

and do not curl. 


to of! 


he use 


yffer 


rbon effects. 





jlicating machine that offers an important 
‘equire from 1 to 100 copies of original 
made on any weight paper. 


Although 
efficient service in the order and 
varied that it lends the same efficiency 
1 of specifications, statements, statistics, 
instructions to buyers and salesmen, 
‘tions of real-estate, bulletins, maps, 
uments in colors, etc. And every copy 
The sheets come out flat 








BI O 
Simple N, 


THE PROCESS 

The Billograph process is {simple 

no stencils to cut—no type to set. 
From original documents written 
with copying ink—copying ribbon, 
copying carbon or indelible pencil, 
impressions are made on a gelatine 
band 16 feet long supported by a steel 
plate and over which is run a simple 
mechanism for feeding and drawing 
off copy by the same operation. A 
single turn of the crank brings a fresh 
surface into position to receive a new 
original. As it takes but five seconds 
to replace a band, little time is there- 


WRITE FO 


DU BL 


\/ 


GRAPH 


C ps R Efficient 


fore lost between operations. Bands 
may be covered with original matter 
once each day. The ink is absorbed 
over night and they are again ready 
for use the following morning—and 
no washing is necessary. 


THE SAVING 


The Billograph offers to firms having 
sufficient duplicating work of the 
character for which the Billograph 
is intended, a tangible saving of from 
25 to 95%. One large business house 
states that our machine will save 
them fully $25,000.00 per year. 


R BOOKLET 


Our new booklet describing the single type Billograph is just off the press. 


For a more definite understanding of 
in the business world—simply write 
and we will be pleased to forward on 


this new machine—and its new mission 


us on one of your business letterhea Is 


of 


these booklets to you immediately. 


BILLOGRAPH SALES COMPANY 


444-51 MONADNOCK BLOCK 


CHICAGO 




















Remington Managers Hold Convention. 


HE most recent and greatest of all 
Remington conventions was held 
during the five days commencing 
Monday, July 25th and ending Friday, July 
29th. Every day of the five was a “red 
letter” day in Remington history. “Rem- 
ington spirit” was in evidence during every 
minute of the 
As the months 
Remington organization 
and greater, keeping step with the contin- 
ued improvements of the Remington type- 


convention 


and years slip by the 


grows stronger 


writer itself as well as with the increasing 
volume of business of the firm. This 
makes it only natural that each new con- 


vention should excel its predecessor in size, 
scope and influence. That this 1910 
vention should break all existing Reming- 
ton records is, therefore, only what might 
have been expected in view of the contin- 
uous progress which the Remington organi 


con- 


zation is making. 

The 
members, a larger number than ever before 
attended a general Remington gathering. It 
officers of the com 


convention numbered eighty-seven 


included the executive 


REMINGTON MANAGERS’ CONVENTION DELEGATES BEFORE REMINGTON FOREMEN’S CLUB HOUSE, 


Sales Heavyweights Gather for Festive and 
Useful Meeting. 


pany, a majority of the board of directors, 


the domestic members of the advisory 
board, the heads of the various depart- 
ments of the New York home office, and 


the managers of all Remington branch of- 
fices located in Canada, Mexico and the 
United States. 

Many long trips terminated at New York, 
as a number of the delegates came from 
distant points. The record in this 
was attained by E. C. Niles, the 
of the Remington office in Seattle, 
Alaskan trip when he received 


respect 
manager 
who was 
on a special 
whose 


notification, and 


fellow Remingtonians 


his convention 


“hike” to 


meet his 


necessitated the long journey from Skag- 
way, Alaska, to New York city 
The first complete gathering of the dele- 


Remington 
York, as 
program 
10:30 


rates 


great 
New 


convention 


took place at the 
Works at Ilion, 
the 
an inspection of the 


Monday, 


gates 
Typewriter 
the first act on 
factory. By 
deleg 


Was 


a. m., on July 25th, the 


had all assembled, the rendezvous being 
the charming club house of the Remington 
Foremen’s Club. 

This Foremen’s Club House is a striking 
example that the fraternal spirit is just as 
strong in ‘the manufacturing end of the 
Remington organization as it is in the sell 

The ground site and the materials 
club house were donated by C. W 

and the foremen themselves built 
made of it, 


ing end. 
for the 
Seamans 
it—and a number one job they 
way of Remington work 
The location is ideal, 
one of the pretty hills overlooking Ilion 
and commanding one of the most beautiful 
Mohawk Valley. 


worthy in every 


manship being on 


views in the 


It was in this club house that the 
vention held its first 


followed and this was made doubly a 


Luncheon 


“Rem 


session 


ington” affair, inasmuch as it was served by 
a dozen of the young ladies from the Rem 
ington factory. This act of welcome made 
a decided “hit” with each and every dele- 
gate to the convention. Another pleasing 
feature of this luncheon was the splendid 


concert given by the Remington Type 
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ILION, N. Y. 

















riter Ba which all the way from 
Northern New Yorl here they were | 

ncert especially to be present whet 
the convention visited Ilio1 

After lunch: gates turned their | 
attention to the factory and spent the after- | 
noon in inspecting the vast plant. At 
convention two years O an inspection 
the fact is minent feature, but 
those wl vere present at that convention 


found many new a1 nteresting improve- 
ngst 


mechanical author- 


ments Foremost an these was the 


new power plant, which 


declared is most up-to-date, 


efficient in the country. 


ties have 
economi and 


At 4 p. m. the delegates took a special 





conventi train at Ilion station and wer 
taken t \lbany, where they boarded 
Hudson ver night boat for New York. | 
At New York they transferred to a spe 
cial harbor boat which carried them to the 
Communipaw statio1 f the Central Rail- | 
road of New Jersey Here they entrained | 
for Atlantic City, making a fast run to that | 
point on a special train | 
\rriving Atlar City at noon on | 
Tuesday, the first event was the luncheon 
and this d was imm ediately and well 
performed. Following, the convention con 
vened for its first regular meeting in the 
fine room set at the convention’s disposal 
by the management of the St. Charles 
Hotel. Here the sessions of the conven- 
tion held at 2 p. m. on Tuesday, 
Wednesd Thursday and Friday. No 
sessions were held in the morning, as the 





mornings were devoted to recreation. 


The ghness was the keynote of the 
co Comparatively few papers were 
read, but each paper was prepared by a 
man who was thoroughly familiar with his 
subject whose paper showed by the 
searching way in which it covered the sub- 
ject that had been’ most carefully pre 
pared [The general discussions which fol- 


lowed the reading of each paper were also 


marked by the same spirit of thoroughness 


the delegate . going to the bottom of every 


subject and exhausting it before passing on 
to thé next. Nothing was stinted in either 
time or attention. 

As on died the personne! of the con- 


vention he realized that these delegates rep 
domestic Reming 
hands 
Going 


resented the best oT the 
ton organization, men in whose 


Remington business would be safe. 


into the subject another very 
that 


more de: ply 


feature was noted, namely, 


striking 


almost without exception, these leaders had 


won their way through sheer merit and 


ability The Remington ladder of promo 
tion always has been, and will continue to 
be ever open to the Remington man who 
“makes good” in any capacity. To many 
of the branch office managers present this 
was their first Remingt convention, they 
having 1 managerial posts from the 
selling ranks since the convention of two 


years agé 


In the ral discussions of the 
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lst We carry a 
2nd. We 


Arar 
good bright condition 


If you have not received our 
will interest you. 

We invite you tocall. If 5 
for the Fall trad 








WE SELL 
TO THE 
TRADE ONLY 


Some Facts in Which Every Dealer is Interested: 


B. D. Underwood 
Typewriter Exchange 


171 Randolph Street, 
CHICAGO, ILL, 















very large stock of all makes of typewriters. 
are receiving additional! large shipments daily for the Fall trade. 


We do not draw any stock for retail use, and therefore give dealers 
the advantage of a selection of all stock received by us. 


ith. Every machine is guaranteed to be complete with all parts and in 


from use 
5th. We can supply you with first class machines at right prices. 
test price list write for it at once. It 


an’t call write for our special prices 




















TO WRITE” 





With a DUDLEY No. 6 COPY 
HOLDER attached to your type- 
writer, copy is ‘“right-in-sight-to- 
write’’. This makes following and 
comparison easy—error uncom- 
mon. Light weight but rigid. 
The name Dudiey covers a lot of 
office helps that you need. Sup- 
write for descriptive 
circular and prices. Now is the 
best time. 


DUDLEY MFG. CO. 
MARION, OHIO 


pose you 





many gene 
conventions, every delegate, whether newly 
appoint manager or veteran, showed by 
his st attention, snappy thinking and 


“RIGHT IN SIGHT 














have made the sale. 


NEW BRUNSWICK, - 














-——SMIRCHLESS=> 
Pencil Carbon 


DEALERS~ See 3es show sour cotomer 


pencil carbon paper that will not 
smudge his hands every time he replaces it ia his ‘sales book, you 


Write to-day for samples and prices. 
You'll find them both “‘right.”’ 


PEN CARBON MANIFOLD CO. 
N. J., U.S.A. 


is made by a new 
and improved 
process unknown 
to other manufac- 
turers. The colors 
are exceedingly 
bright and true. 


The carbon paper is 

absolutely, non- 

ake, the coating is 
evenand 





one 








— NEW JERSEY 
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apt remarks how wrapped up he is, heart 
and soul, in Remington work, and how 
fixed is his determination to do his share 
and more than his share to advance the 


cause of the Remington. 

The convention closed with the banquet 
on Friday night. Eighty-seven gentlemen 
were seated at the board, over which H. H. 
the Remington 


presided as_ toast- 


president of 


Company, 


Benedict, 
Typewriter 
master. 

One of the surprises of the evening was 
the skilled of well 
ceived selections by a quartette consisting 
of W. F. Helf, of Dallas, L. N. Casewell, 
H. N. Matthews and G,. B. Pelten of New 
York city. 

During the 
adopted to send greetings to two of the 
Seamans, the treasurer of the 
company, Mr. Lahm, the European 
member of the advisory board. Also silent 
toasts were drunk to the memory of the de- 
parted W. O. Wyckoff, “The Grand Old 
Man of the Typewriter Business,” and How 
ard B. Wilson. 

The Remington spirit which was rampant 
all through the banquet from its beginning 
tremendous 


rendition several re- 


evening resolutions were 
absent, I. C. 
and 


at 9 p. m., culminated in a 

burst of enthusiasm at the close of Mr 
Van Buskirk’s concluding remarks at 2 
o’clock Saturday morning. The_ general 


manager called upon the Remington organi 
zation, individually and collectively, both 
the leaders who were present and the many 
times as many members of the ranks who 
were not to maintain at every 
point their steady onward progress; to put 
forth still greater efforts and to win still 


present, 


greater victories than those which make 
Remington history the grand record of 
achievement that it is. This was the final 


word of the 1910 convention, which goes 
down in Remington annals as the biggest 
and best convention ever held under the 


“Red Seal” banner. 


VALUABLE TREATISE ON CORRO- 
SION OF IRON AND STEEL. 

Anent the present widespread discussion 
of corrosion of steel and iron we note the 
timely issue of a very comprehensive treat- 
ise on the subject by the makers of Toncan 
Metal. 

The treatise sets forth, clearly and con- 
cisely, the facts concerning corrosion and 
rust, how and why they differ, their causes 
and what should be done to overcome them. 

Some interesting comparisons are made 
of old time iron and modern iron and steel 
which comparisons make clear the fact that 
the degree of purity, homogeneity and dens- 
ity largely govern the life of iron and steel 
The results of many comparative tests are 
shown by tables and illustrations, and these 
results will undoubtedly be of great value 
and interest to sheet metal workers every 
where 

The general tone of the treatise is in line 
with the ideas of eminent metallurg 
ists as Cushman, Walker and Sang. 


such 


No attempt is made to delve deeply into 
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chemistry the fine points of metal- 


The simplicity of the English is a 
when one 
of the 


nor 
lurgy. 
feature particularly 
considers the 
ject matter. 


prominent 


technical nature sub- 

The many uses to which a rust-resisting 
product like Toncan Metal is adaptable are 
described and illustrated. 

The illustrations throughout are fine half- 
tone reproductions of photographs; the 
printing is in two colors, and the buff cover 
French vermillion, altogether 


ot 


embossed in 


as attractive a plece printing as one 
would care to see. 

The Stark Rolling Mill Company of Can- 
ton, Ohio, makers of Toncan Metal, intend 
them for the sheet metal trade, but any 
person interested in the subject can obtain 


a copy by writing to the Canton offices 
NEW REBUILDING COMPANY 
FORMED. 

C.. E. Gaerte, formerly secretary of the 
Typewriter Shop, South Bend, Indiana, anc 
who has been engaged in the rebuilt type- 





c. E. GAERTE. 


writer business for the past four years, has 
organized a Chicago company for the pur- 
pose of turning out high grade rebuilt type- 
writers. The new concern is known as the 
Gaerte Typewriter Company, and the of- 
located at 40 Dearborn street, 
Chicago. The company will conduct a gen- 
eral manufacturing and sales business. 
About 900 square feet of space has been 
leased for the carrying on of the business, 
and modern shops and offices will be fitted 


fices are 


up. 
Mr. Gaerte believes in the possibilities of 
high grade rebuilt machines, and eagerly 
seized the chance of locating in a large city. 
He is a man of ability, and the new com- 
pany is possessed of ample capital to carry 
on a prosperous business. Experienced men 
have associated themselves with the enter- 
prise, and the future of the company should 
be one of lasting success. 
contest held in Denver, 
Marshall, of Kings- 
champion, 





In a shorthand 
\ugust 24th, Clyde H 
declared 


ton, New York, was 
and won the cup. His average was 268 
words per minute. W. B. Bottome, of New 


York, formerly champion and ineligible for 
the broke the record 


with an average of 269 words. 


cup again, world’s 


WALTER PEABODY WITH DERBY 
DESK COMPANY. 


Walter Peabody, for several years gen 
eral manager of American Business Supplies 
Co., at Boston, also sales manager of Clarke 
& Baker Co., New York, has becon L 
member of the organization of the Derby 
Desk Company. J. Frank Dunleavy 
merly superintendent of the Cambridg: 
plant of the Library Bureau, has also joined 
the Derby Desk Company. Mr. Dunleavy 
has been a factor in the Cambridge plant 
for many years. He is one of the best in 
formed men in the country on office fur 
niture manufacture and will take the ad 
vantage of his experience to the new con 
cern. Walter Peabody is one of the best 
known and best liked men in the office ap 
pliance business As general sales in 
ager for the supplies company he did much 
personal fleld work. No man in the whol 
industry has made more friends. Peabody 
gets the glad hand wherever he goes. He: 
radiates personal sunshine. It is said that 
no one ever saw Peabody’s rotund un 
wreathed in smiles. Mr. Peabody is a Bos 
tonian from way back. He knows Emet 
son. He exemplifies Emerson's mpensa 
tion. Always giving good cheer, he receives 
good cheer 

Office Appliances congratulates Derby 


Desk Company upon securing the services 


of Peabody and Dunleavy. Their special 
work will be devoted to what the company 
calls promotion of sales Both men are 
sure to give good account of themselves 


NEW BURROUGHS MANAGER FOR 


HARTFORD. 

The Burroughs Adding Machine Com 
pany has announced the appointment as 
sales manager of the Hartford, Conn., 
agency, of Charles P. Staubach, who has 
been connected with the New York agency 
for the past four years. 

Mr. Staubach succeeds Charles S. Pike, 


who has closed a long and very successful 
selling connection with the Burroughs com- 
pany in order to take up the secretaryship 


of a large manufacturing concern in De- 
troit, Mich., in which he becomes financial- 
ly interested. Meanwhile Mr. Pike is tak 
ing an extended trip abroad before en 


gaging actively in his new work 

The promotion of the new sales manager 
at Hartford comes as a merited reward for 
His connection with 
the 


results accomplished. 
Mr. 


of 


Peter's forces was first in capacity 


office manager, transferring two years 


ago to the selling force, where he made an 
the start, as 


judged by his sale of eighty-three machines 


enviable record from may be 


in ninety days (October, November and 
December, 1909), and forty-eight in a sin 
gle month (December, 1909) His last 
month with the New York office made a 
very handsome valedictory showing of 
twenty-six sales. 

Mr. Staubach carries the best wishes of 
a large metropolitan acquaintance with him, 
and will no doubt be found among the 
prize winners as of old, 
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) SILK 
m= GAUZE 


Is not like other carbon paper. 















It is absolutely in a class by itself. 


Its appearance alone will create a sale. It is also unique in wearing 
and writing qualities and once tried a pleased customer is secured 
made fast for as long as you sell this exceptional quality 
By selling ‘“‘Quality Goods’? you build up a first-class reputation for 
yourself. 
Beware of Imitators. 
We are the only manufacturers using the name Columbia 
Write for samples. (Each sheet stamped.) 


COLUMBIA RIBBON & CARBON MFG. CO., 111-173 West'Brondway, New York 


Branches: 225 E. Randolph St., Chicago, Ill. 1305 Arch St., Philadelphia 
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Check the Articles that You Use 


and drop in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial. 












Adding Machine 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Card Cabinet (size) 
elephone 


Special Machines 


“*As Convenient as Your Favorite Pen’’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto- 

aphic Register Machines and Small Card 
oe ae Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this “‘ad’’ and send 
it to me? at’s all I want, but I want 
you to de it now. HENDRICKS. 


Adjustable Table Co. (ite ia. 














IMPORTED BRUSHES | 


FOR THE 


STATIONER’S TRADE 
— TRIDENT BRUSHES am 
SxC | 


! 


We carry in stock German Water Color Brushes. 


Our imported line of these brushes is unexcelled for 
quality and finish. They are of excellent value. Sizes 
one to eight. Samples and prices sent on application. Write { 


WE CAN SAVE YOU MONEY 


JAMES H. RICE CO. 


IMinois and St. Clair Sts. 


CHICAGO, ILL. . 



































VALLEY CITY DESKS 





have raised the quality standard 
of the furniture world. 


r dealers’ proposition. 


VALLEY CITY DESK CO., GRAND,RAPIDS 























So 


jeletsias 






Guaranteed 
for one 
year. 


Capital Shift 
Figure Shift 
Visible Writing 

Le Paper Feed Guide 


C. 





— Marginal Stop 














keybcaid 

inches—weighs 44 pound 

fessional and 

satisfies their requirements. 

The **Bennmett’’ machine is a product of the Elliott-Fisher factory 

and is backed by the 
Those who 
universally suc 
operaiton 


Agents wante« 


N. 
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Portable 
Siselouselcce 2 | 8 ‘ 


Line Space Lever 
Keyboard Lock 
Folding Paper Table 
Movable Scale 
Ribbon Reverse 
Type Guide 

Bell 

Keyboard— 84 Characters 


SOLD ON APPROVAL 


The “‘Bennett’’ Portable 





in the U.S. 





Inquire price 
in foreign 
countries. 











the work of the high cost typewriter. The only 
priced machine writing with a ribbon. It has standard 
It is as small as an efficient machine can be (11x5x2 
Thousands of letters from pro 
the **Bennett’’ complete! 


lo« 5 all 


iow 


in case) 


business men testify that 


manufacturers’ one year guarantee. 

have secured the agency for the **Bennett’’ are 
essful in tts sale 1f they are familiar with the 
typewriter as a demonstration means a sale 


for a few unfilled territories 


I. BENNETT TYPEWRITER CO. 
366 Broadway, New York City 





















15 years’ experience 





JOHN 


NEW BRUNSWICK, NEW JERSEY 


CARBON PAPER AND RIBBON 


M AC H | N E R Y Jaenpners 


Hard Finish Carbon Machinery 


enter SPECIacy, 


writer Cover. 
Machines. 


Registers, etc. 





that is best in a typewriter cover. Get our prices and 
discounts tothe trade. :: They will please you. 





WALDRON — TYPEWRITER SPECIALTY CO., Inc. 


72 West Broadway New York 


*\ 
—— | 





TO STATIONERS 
who handle Typewrit- 
ers or Supplies we want 
to send a sample of our 
RRub-beRR Type- 
For all 
Also for 
Adding Machines, Cash 
RRub- 
beRR stands for all 











A FORTUNE 


IN THIS EXCLUSIVE AGENCY 


The best selling typewriter 
attachment ever marketed. 
You dive no credit and have 
no risks of losses; cash flow- 
ing in every day; monopoly 
to you ta your territory. For 


terms and territory address 


Louis E. Baltzley 


1303 Euclid St., Washington, D.C. 








The L.E.B. Shock Absorber 


For the Typewriter 
Accomplishes So Much That It Passes Belief 


It prolongs the life of your typewriter. Keeps it in fine ad- 
justment. Reduces repairs one half. Delightfully softens the 
touch. Makes more neat, clean and uniform work. Increases 
typewriter’s speed fifteen words a minute, and therefore the out- 
put of work. Enables the typist todo more work with less ef- 
tort, nervous strain and fatigue,and therefore increases her 
accuracy. Makes one ribbon last as long as three, and two boxes 
of carbon paper go as faras three. Improves stencils. Reduces 
type cleaning to almost nothing per month, because lint is not 
cut and thrown up from the ribbon by the type. Eliminates 
ALL DRUM noise of the desk. Softens the click of the typebars 
and carriage. Provides means for instantly attaching the type- 
writer to, and detaching it from the desk for repairs, sanitary 
cleaning, etc. Also prevents “‘creeping.”’ 

Here is the Simple Reason 

Strike a rigid piece of steel with a hammer and you will cut and 
bruise it. Strike a spring with the same force and you will make no 
impression on it whatever, but the spring will react on the hammer, 
instantly throwing it back. Your typewriter, set rigidly on the desk, 
Is the equivalent of the rigid steel, and therefore all the strokes of the 
typebars and carriage are cutting blows to the ribbon, carbons and 
platen, and a destructive shock to the typewriter. But when mounted 
on the Shock Absorber—the spring—the force of the blow Is absorbed 
by the “give,” the resilieace of the spring, and the effect is to deliver 
pressure, and quickened, equalizing typebar action, and not the de- 
structive cut and shock. It is to typewriters what springs and rubber 
tires are to automobiles 





TEN DAYS FREE TRIAL 
Louis E. Baltzley, 1303 Euclid St., Washington, D. C. 

I enctose $3.00 for which you may send me one L. E. B. Shock 
Absorber with the distinct understanding that if I desire I can re- 
turn the Absorber any time within 10 days and you will refund my 
money 
Kind 
Name 
Address 


of Typewriter Model No 
































A VALUABLE SOUVENIR. 


finest souvenir which was given at 


The 
the recent thirty-first triennial conclave of 
the Knights Templar was that presented by 
the Grand Commandery, Knights Templar 
Illinois; to the various Grand Recorders 

the 


Templar commanderies of 


of 
and 


Grand Correspondents of all 
ferent Knights 
the different 
ticipated in the recent event 

This s 


Triner Se 


states and countries that 


par 


uuvenir, which was made by th 
ale of 


a postal scale made of quadrup! 


Company Chicago, cor 
sisted of 


silver 


On the platform is inscribed in 
ver letters the following: “Grand Command 
ery Knights Templar of Illinois to the Very 
Eminent Grand Recorder of the Grand 
Encampment of the United States at th 


first Triennial Conclave, Grand ] 


Thirty 








THE TEMPLAR SOUVENIR. 


campment Knights Templar of the United 
States, Chicago, August, 1910.” 


The scales presented to the Grand Re- 
corders of England, Wales, Ireland and 
Scotland were lettered to correspond to 


these countries, and were fitted with 


lish dials for the postage of the British 
Empire. On the face of the scale is the 
motto of the commandery and the hand 
indicating the amount of postage required 
is a Knights Templar sword made of gold 
and silver. The rim of the dial is of gold 

On the right side of the scale is the coat 
of arms of the state of Illinois in gold, 
while on the other side is the coat of arms 
of the individual commandery to which 
the scale was presented. 

About 100 of these souvenir scales were 
presented to the different commanderies by 


the Knights Templar of Illinois 
This souvenir will prove to be a memento 
combines rare 


of merit. It 


beauty with practical utility. It is 


uncommon 


an ex- 








pensive souvenir, likewise—something 
which, were it made for a_ lady’s_ desk, 
would be an acceptable gift from an in 
tended husband. Bearing as it does the in 
signia of the Masonic Order, it will be 
treasured by the commanderies both for its 
intrinsic value and far more for the asso 
ciations sentiment connected with it. 


ROYAL TAKES ADDITIONAL OFFICE 


SPACE. 
usand square feet of additio 

pac s been added to the home office 
quart f the Royal Typewriter Com 
pany iccommodate the 
creas rce of workers... For the past 
two weeks a for: f carpenters and cab 
inet-makers have been busily engaged at 
cutting ew doorways, removing and al- 

ring ions general re-arrang 
ing the floor plan of the company’s hand 
som fices at 364 Broadway. The new 
irrangement will not only give the badly 
needed room, but will result in greater con- 
veniel a around 

The city shipping and mechanical depart- 
ments will occupy the front half of the 
basement, directly under the city salesroom 
[The large prisms in the sidewalks along 
Broadway and Franklin street will give an 
abund: light, and there will be a sep 
arat elevator 01 Franklin street fe 
freight, as well as a private entrance for the 
workme1 The general department ship- 
ping and storeroom will occupy the rear 
half of the basement, also with private ele 
vatol entrance 

Upstairs the various office departments 
will be shifted around so as to give more 

needed, The executive depart 

I : ipy all of the rear part of the 
fl lvertising department will be 
move t] d department also will 
be pt d for. Already one of the hand 
some ew | il offices will now be 
mong t most commodious of the typ¢ 
writer offices that line Broadway, occupying 


st floor and basement and over 
half of the second floor of the Royal Type 
writer building at the northeast corner of 


APPOINTED MANAGER. 


P. S. J for me years ciy salesman 
f the Remington Typewriter Company, has 
been appointed manager of the Albany of 
fice to s eed T. T. Malleson, whose resig 


nation takes effe August 1 Mr. Malle 
ealth and will go 

rbroac t once to spend a few months in 

eT, for tak gy up special work 

the mpany on his return to New York 


Mr. Jones wish him the suc- 
cess which his wide circle of acquaintances 
and | ss ability guarantees. 

Every t we perform has either an up- 


lifting effect or its opposite on those around 
us. The servant problem is a problem for 
each of us to consider, as each of us fills 
that position. The question of whether we 
are serving well or ill in great part ac- 
for the position we hold. 
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Van Dorn Steel Files installed in Cook Co. Court House, Chicago, Ill. 


The Van Dorn Iron Works Co. 


METALLIC FURNITURE DEPT. 


CLEVELAND, OHIO 


BRANCH OFFICES: NEW YORK, CHICAGO, BOSTON, PITTSBURG 





SS) nd 


STEEL 
FURNITURE 


for Banks, Court 
Houses, Corpora- 
tions, Libraries, 
State Capitols, 
City Halls, etc., etc. 


’ 
; 





Send us your deur 
ings for estimates. 





7 


' 











WE WANT: STATIONERS—TYPEWRITER SUPPLY MEN—OPERATORS 





ae 


The Chase Shock and Sound Reducers and 
Spring Clamp Attachments for all Type- 
Price, per complete set, ... $1.00 


TO TRY 








; writers. 
| ¥ 
| REOUGERS We can ref 
Agencies 
wanted in pamy \ 
every city. rf nts 


J. L. CHASE MFG. CO. 


er you to the largest firms, banks and type 
encies in the country. 


talogue, Selling Plan, Liberal Trade Dis- 


juest 


Dept. O. TOLEDO, OHIO 








J. E: THOMAS, President 





THE PIONEERS IN THE 


A. K. GOODRICH, Secretary 


BUSINESS 





OF REBUILDING TYPEWRITERS 


Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 


Cylinders Recovered 
All Makes 





TYPEWRITER INSPECTION CO. 
317 BROADWAY, NEW YORK. « 


ESTABLISHED: - --1892. 
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Inter-Inter Filing Cabinets 


A System of Interchangeable Interior Units comprising 
every modern filing device—A Series of Outside Cabinets 
having open spaces to receive the Units. 


The various filing devices are arranged 
in units of standard dimensions, made 
interchangeable so that any desired com- 
bination can be produced. 

The outside cabinets are made in four 
widths — 15 inch, 18 inch, 21 inch and 
28 inch; .and four heights—full size, with 
four openings, 52 inches; three-quarter 
size with three openings, 40 inches; one- 
half size with two openings, 27 inches, 
and one-quarter size with one opening, 
134 inches. High and Low Leg Bases 


are provided for all sizes. 

This construction enables you to select 
and arrange a cabinet to suit your own 
requirements—with all others your re- 
quirements must be modified or changed 
to suit the cabinet. 

The beautiful wood, fine finish, supe- 





rior trimmings and uniformity of appear- 
ance make the Macey Inter-Inter cabinets 
the most attractive as well as the most 
practical office equipment ever devised. 
Catalogue No. X-4210 on request. 
Trade discounts to reliable dealers. 





MieNacey Co 


: GRAND RAPIDS. MICHIGAN 














| 
| 
| 





NEW ROYAL MANAGER AT WASH- 
INGTON. 

The Royal Typewriter Company 
nounces the promotion of C. A. Conrard t 
the position of manager of the Washington 
branch office, succeeding W. F. Sroufe, ri 
signed Mr. Conrard has been a membe 
of the Washington sales force for some 
time, and by his work among the gov 
ment departments has amply demonstrated 
his qualifications for the position 
ager. It will be readily understoos 
position of Washington manager 
Royal Typewriter Company is a m 
ordinarily important one, calling for 


of ability, experience and tact. Mr. ¢ 





Cc. A. CONRARD. 


s just such a mat He has at xt 
acquaintance in Washington, both | 

and commercial circles, and _ thos¢ 
know him say that the Royal’s intet 

the capital city are in safe and competent 
hands 


EXHIBITION OF ACCURACY AND 
SPEED IN TYPEWRITING. 
The Gregg convention was held re: 
in Chicago at the Gregg School and during 
the Convention, Miss Allena Kanka, operat 


ing a Smith Premier typewriter Model 10 


gave an exhibition of speed typewriting 
Miss Kanka has used the touch method but 
a little over a year and yet wrote 
unfamiliar matter 124 words in one minut 
without error From familiar matter 
wrote 199 words in one minute and 
same day wrote for five minutes making a 
record of 505 words without an error 
unfamiliar printed matter 

At the Chautauqua Institute recently, 
Miss Kanka wrote 127 words in one mi! 
ute from unfamiliar printed matter an 
208 words in one minute from familiar mat 


1 


ter and without error. 











Rt eng pee 











aes 











SMITH PREMIER EMPLOYES CELE- 
BRATE. 

The annual outing of the Smith Premier 
employes, which was postponed from July 
on account of rain, was held at Kirk Park, 
August 27th 

The greatest rivalry was shown between 
the aligners and men from the factory at 
large in a game of baseball. The aligners 
were “not in it” with their opponents, and 
were defeated by a score of 27 to 14. 

The company, through Manager Dean 
Clark, donated $100 for prizes. The win 
ners of these prizes were: 50-yard dash, 
Stack, first, $5; Wahl, second, $3. Running 
broad jump, Stack, first, $5; Wahl, second, 
$3: Costello, third, $1. 100-yard dash, 
Bresnahan, first, $5; Zell, second, $3; 
Quinn, third, $1. Three legged race, Cas- 
well and Vedder, first, $6; Van Kuren and 
Bentley, second, $4. Quarter mile race, 


Bentley, first, $5. Bresnahan, second, $3; 
Kimman, third, $1] Running high jump, 
Caswell, first, $5; Costello, second, $3; 
Kimman, third, $1 Potato race, for wo- 
men, Margaret Burke, first, $3; Josephine 
soyd, second, $2. 50-yard dash, boys un- 


der 18 years, Tremain, first, $3; Holcomb, 
second, $2; Johnson, third, $1. 

The great crowd of rooters’ returned 
home well satisfied with the afternoon’s 


sport. 


MACHINE-A-DAY MAN PROMOTED. 

Evidence that membership in the Royal 
Typewriter Company’s famous Machine-a 
Day Club is the surest road to advance 
ment in the Royal organization was the 
appointment of Paul F. West as manager 
of the Richmond office, to succeed A. 
Smith, who resigned to take up other work. 

Mr. West had been a machine-a-day man 
since March, 1909, until the day of his ap- 
pointment and had always ranked as one 
of the strohg men of the Kansas City of- 
fice. He had been covering an outside 
territory, including several of the larger 
cities in Northeastern Kansas, and had 


steadily produced an _ exceptionally large 


amount of business. His previous fine rec 
ord and his undoubted ability as a salesman 
won for him this promotion, and those 
who know him are certain that he will meet 
with equal success as a manager in the 
new field. 

J. B. BLAFFER RETURNS TO THE 

UNDERWOOD. 

J. B. Blaffer has returned to the type- 
writer business and is traveling for the 
Underwood Typewriter Company out of 
the Dallas branch, 413 Main street, Dallas, 
Tex. Mr. Blaffer is a “live wire,” and a 
fine typewriter salesman. He knows the 
game thoroughly, and will repeat his pre- 
vious successes as a bearer of the type- 


writer gospel. 





A quarterly dividend of one and three- 
fourths per cent payable October Ist, has 
been declared by the Underwood Typewrit- 
er Company. 


| 
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If it’s multiplication or division, in 
whole numbers, fractions or decimals 





You can do it quicker 


with the 





IT PROVES AS!IT CALCULATES 


i INFALLIBLY ACCURATE RESULT 





— 


The accuracy, speed and versatility of this device are wonderful—almost beyond belief. 
There seems to be no problem too complicated or too extended for these mechanical 
brains. Business men everywhere are using this machine for cost finding, inventories, 
pay-rolls, discounts, invoices, percentages, etc., etc. 


High Class Specialty Salesmen and Dealers 


There are still a few cities where we want representatives of big calibre and strong 
enough mental fibre to swing a big thing among big business men. Your earning power 
will be tremendous if you can put this proposition over. Write at once for particulars 
You may be just the man we are looking for. If you hesitate now—you're not the man. 
We must have action at once, TODAY. Write, right now. 








JAMES J. HINDE COMPANY, 700 Ellastone Bldg., Cleveland, 0. 4 


The Automatic 
Tabulato 


@ Costs only 25c and saves dollars every day. Any eg ey N+ spe toe operator, 
in an office where neatness is essential, will make this little desk companion save 
hours of valuable time. By using this tabulator, a typewritten page approaches as 
near as possible the printed page. Can be used on any machine having ten type to 


‘The Only Device of the Kind 


and fully protected by patents. This Automatic Tabulator.is a celluloid rule on the 
front of which are two scales corresponding to the scales on the typewriter, and on 
the reverse side is marked the distance between single space lines on one edge, and 
the distance between double space lines on the other. By this means headings, etc. 
can be centered instantly, and the work can be accurately spaced either vertically 
or horizontally 


Saves Time, Adds Neatness and Tone 


q This Tabulator is not a time consumer, but atime saver. Practical stenogra- 
phers use it for all classes of work, such as letters, contract work, descriptions, state- 
ments, documents, legal forms, copy matter, etc. 

—- 


” 






















Retail price 25c. Dealers and agents write for discounts. 


THE TABULATOR COMPANY 


STEELVILLE, MO. 















Dealers and Manufacturers Should Work Together. 


STENSIBLY, all 
formed 


associations are 


and tostered with 


definite objects im view; trade as 


trade conditions; po 
better 


furniture 


sociations for better 
litical 


and so on 


associations for 


Retail 
ciations may be a power for good, but, like 


dealers’ 


asso 


} 


all other forces for good, they must be in 


telligently directed or they will not realize 
the more *substantial benefits which the 
law of co-operation affords. The social 


side of these associations makes friends of 


competitors and leads to appreciation ot 
better 


other fellow’s motives; acquaintance 


means greater_respect and establishes that 
broader and more _ charitable basis _ for 
mutual confidence and esteem without 


which the highest ideals and the most ad- 


vanced methods in business would remai 
but names 
[hese stepping stones on the road of 


progress must not be mistaken for the final 


goal. They are but the fragrant and showy 


blossoms which precede the ripened fruit 


There are two elements, either one ofl 
which will blight the efforts of any asso 
ciation. The name of one is Distrust; the 


other, Indifference; and of the two the lat 
ter is the worse 

There are three kinds of 
the kind that helps nobody, the kind that 


co-operation 


helps somebody at the expense of some 
body else, and the kind that helps every 
body The first is a waste of time, result 
ing in misspent energy and neglect otf op 


portunities for good; the second works on 
the principle of helping yourself at the ex- 
pense of another; the third is the only form 
of co-operation worth while; it benefits 
everybody and hurts nobody. 

The progress of the world in de- 
partment of life may be traced to helpful 
co-operation. All efforts of that 
nature have resulted in failure because they 


every 
other 


engendered opposition, which grew strong- 
er and stronger until its force was great 
enough not only to resist but to destroy its 
enemy—and so will it ever be 
The Need of Creating Desire. 

The one great common error which busi- 
ness men commit is that they take mankind 
inconsistent with hu- 


Man is a frivo- 


too seriously. It is 
serious 


man nature to be 

lous creature by instinct. I mean by this 
what we call civilization and progress is 
nothing more nor less than sentiment—a 


desire to shine and satisfy the wants cre 


ated by our own desires 
It is 
late the wholesome desires of others in or 


der to create new and greater wants to be 


therefore good business to stimu 


supplied by ourselves, I doubt if more than 
one-tenth of the money expended by peo 
ple goes for their actual needs; the rest 


of it goes for wants. There is a vast dif 
ference between human needs and human 
wants; all that any one really needs is 


food and shelter sufficient to sustain life 


and health, and these are abundantly pro 


some 


government, 


the 


From an Address Delivered Before the Re- 
tail Furniture Dealers’ Association of 
North Carolina at High Point, Aug. 10, 
by O. H. L. Wernicke, President of the 
Macey Company. 

Mother Natur 

WW hi h 


vided for by Beyond 


these simple needs, every living 


creature enjoys, our activities have to do 
with our wants, and this represents busi 
ess or commerce: 


Furniture is a human want—not a neces 


sity—and it follows logically that every ef- 
fort which results in a greater desire for 
furniture will benefit those who are en- 
gaged in that business, It follows, also, 
that all of us, whether we make or sell 
furniture, should co-operate to enlarge the 


desire for more and better furniture. It is 
the one and only sane and permanent solu- 
for all of the the 

The only way to bring this about 
inter 


tion so-called evils in 
trade. 
is by organized effort to create mor¢ 


est in furniture. There is no such thing as 


over-production in our industry; but we are 
suffering from under-education 
We need more foolishness over furniture, 





Oo. H. L. WERNICKE. 


more furniture talk—call it whatever you 
please; but, remember, we need it just the 
same. Start any fad or fashion, give it 


interesting publicity, endow it with. senti- 


ments that appeal to people’s wants and 
forthwith it is a seller! This sort of edu 
cation knocks’ over-production into a 
cocked hat. There is never any trouble 
over prices or profits when the demand 


equals or exceeds production, and if we can 
make people want to spend two dollars for 


furniture where they were spending but 
one dollar before, there would be no “jobs” 
at half price, no complaint about mail 


order competition and no threats to boycott 
manufacturers 
Dealers Should Know Their Goods. 


How many of us in the business really 


the 


know some interesting things to say about 
that make 
want to his 


furniture—something would 


some oither person spend 


money for it? Mighty few! The _ reason 


for this is that furniture manufacturers 
have been narrow minded regarding pub- 
licity and blind to their own interests 
[hey have not taken the public into their 


telling them the many inter 
ut fu 


confidence by 
hings that may be 


said abi rni 


esting 


ture. The talented designer and the skilled 
producer have hugged their own knowledge 
of interesting furniture lore so closely to 
their bosoms that they have nearly squeez- 
ed the life out of it. They shut themselves 
up like ick-knife for fear that someone 
may st idea from them 


Ideas, like grains of wheat, only grow 
and multiply when they are scattered 
broadcast in the soil. A disagreeable truth 
is sometimes a better business asset than 
the most pleasant fiction, but the truth need 
not be disagreeable. It is usually quite 
pleasant to take when one gets the habit 
It is largely a matter of acquired taste and 


cultivated with diligence. Truth 
knowledge 


should be 


always goes hand in hand with 


and progress, while Ignorance is ever tl 
handmaid of error and despair 

It is a curious fact that those who 
their business and find pleasur« t é 
who hav: purpose beyond th 
making of money, often succeed in making 
the greatest profits, while those who regard 


as a means for getting ri 
their 
understand why this is s 


their business 


seldom realize ambitions It is not 


difficult t 


man who likes his business makes others 
like it, him, too. All the world loves 
a lover and cheers him on, but no one cares 
for tl sluggard or loves the sel! and 


the world easily detects truth from false 


hood 

Whe man talks about a thing he 
should | what he is talking al id 
if he does not know enough about it to 
talk as much as he wants to he should hunt 
around for interesting facts and informa- 
tion, 1 not go on talking what is not 
so. The average retail furniture merchant 
does t know enough about furniture 
to make him an interesting talker on the 
subject, and very often the manufa 
knows as little about the subject as the 


merchant does. 
“Price” Not the Greatest Feature. 


There one thought which appeals to 
me with impressive force and seems to find 
confirmation in experienc Since the de 


velopment, production and use of good fur- 


niture appeals to the sentimental 1 artist 
1¢ consid ration of people with b t the 
same force that they do their practical no 
tions, it follows that extreme economies 


distribution, 


at- 


duction, sale and 
thought and 
importance as to 
lies the 


in its pr 
deserving of careful 
not of 
overshadow all others, 
educational 
of the wants, thoughts 


while 
tention, ar such 
herein 


which 


and 


need of work, take 
and 


and will be 


account sympa- 
thies of the people of our time 


expressed in the quality, character and de- 











A Franklin 
Desk 
Exclusive 
Agency 


will materially incr e the profits ot 
your desk department Our policy of 
giving one dealer in cach town the ex- 
clusive agency for our desks, and then 
helping him develop a substantial bust- 


ness out of the agency, is winning for 
us the finest accounts in the country 

q The progre sive dealer who secures 
this agency = out a desk that retails 


at a price a 1at will give him a grip on 
the business at once Our price to you 
allows a liberal profit You don’t have 
to take our word for this—let us prove 11 





FRANKLIN 
DESKS 





are unimpeachable in’ quality of mate- 
rials, finish, workmanship: and: design 
The cabinet-making (not carpentry) 1s 
the best. We have left nothing undone 
to turn out a product of which not only 


we can be proud; but on which the. 


dealer to whom we give an exclusive 


contract can build a reputation for - 


quality at a fair price. 


@ You will be as enthusiastic over this 
proposition as we are when you learn 
the full details. Write at once. Every 
day counts. You can’t makea mistake 
in writing us, unless you put it off. 





RRR 
#.%0% a teh atetatete tere ete a ate a eta Meta te et eteteteteteteretete set ete%s 
eoeeeeene oe eee eee eeeseree 


Franklin Desk Company 


46 E. Jackson Blvd. 
CHICAGO 
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Something to crow about. 


@ The continual rise in popular favor of 


Satin Finish and Cobweb Carbons 


is heralded from coast to coast by the increasing or- 
ders from dealers who find there customers ca ling for 
that ‘‘Spider’’ Brand: 


@ The making of a fine typewriter carbon paper is an 
accomplishment. It means experience, skill and 


brains, as well as excellence of materials. 


@ Like other good things worth having, these papers 
must be seen to be appreciated. Write for samples 
and prices. A postal will bring them to you at once. 


q Our dealers’ proposition is worth your looking 


into. 
A. P. LITTLE 


Main Office and Factory 


ROCHESTER, NEW YORK, U. S.A. 
Branch Offic 
NEW YORK, PHILADELPHIA, PITTSBURGH, “CLEVELAND, WASHINGTON, D.C. 
Distributing Offices: 
For Chicago and the West: 
ROCKWELL-BARNES CO., CHICAGO. 
For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London E. C. 
For Australia: Stott & Hoare, 426 Collins St., Melbourne. 


The New York Office is a spacious ground floor at 287 Broadway, Cor. Reade St., the 
largest, finest and best equipped office in the world devoted solely to Typewriter Supplies. 
Dealers, Typewriter Men, Purchasing Agents always welcome. 
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While it 
added to 


signs of our furniture may be 
true that little 


designs as received from earlier periods, it 


can be 


is also true that each epoch in the history 
of every progressive nation has left its dis 
tinct impress furniture, and we 
have the 
dominant 


ture and thereby discharge our debts to the 


upon its 


same opportunity to express the 


forces of our time in our furni 


past by legacies to posterity. This need 
not take the form of designs alone, but 
may find expression in many other ways, 


such as quality, practical ideas and a greate! 
harmiony in all these 
The Interests of the Retail Dealer. 
Your interests and mine; the 
every turniture retailer and of every manu 
We ar 


hurts or 


facturer are absolutely identical 
all in the 
helps the retailer also affects the manufac 


There are really but 


same boat; whatever 


turer, and vice versa 
two sides to the problem; the producer and 


the seller on one hand and the consumer 
on the other hand. It is plain to all that 
in the end you retailers will only sell as 


much furniture as the consumer can be in 
duced to buy; and if the manufacturer pro- 


furniture 


interests of 
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duces more than that, or you lay in any 
more than that, one or both will be stuck 
for it You can not make consumers want 


more furniture by keeping them in ignor- 
most interesting facts 


the most 


ance regarding the 


about it; and one of intensely in 


teresting facts about furniture from a con 


sumer’s point of view is that it was made 
by a house that knows how 

Many retailers prefer to believe that 
their word goes farther with a consumer 
than anything the manufacturer can say 
Sometimes that is true, but the smartest 
dealer does not know as much about a piece 
of furniture as the man who made it He 


may have the confidence of his neighbors 


but he can not make them believe he knows 


that which in fact he does not know 


The responsible merchant who handles 


made by reputable and well known 


goods 


producers has a two-fold advantage and 


inspires a confidence which results in satis 
factory both The 
who makes a good article and who lets the 
public know it, helps the merchant to sell 
it. What 


a better appreciation of 


business for producer 


we want in the furniture trade is 
the fact that the 


makers and merchants can double the con- 


sumer’s demand for furniture by working 


together and by giving the subject greater 


and more interesting publicity 


The Value of a Trade-Mark. 


furniture should brand 


Every maker of 
his goods with a name or trade mark, to let 
the world know who is responsible 
Then if it s good, he gets credit; 1 S 
bad, the merchant is at least partly re ed 
from blame by placing it where it belongs 


A merchant’s guaranty not publicly backed 


by a reputabl and responsible maker 
volves a bigger risk than any retailer can 
afford to assume for the ordinary profits in 
the busines 1 am glad to note that more 
and more, the furniture makers are beg 
ning to appreciate the value of trade marks 
and publicity, and that the best merchants 
are giving them encouragement and sup 


will result 


Hindering the Export Man. 


Every day some big, successful house is 
breaking into the export game—going at it 
open-eyed and with a shrewd idea of what 
must be done, and yet getting into a lot of 
easily avoidable trouble. 

Pretty nearly always such a house will 
see the advantage of putting the new de 
partment up to a good man, who is reall) 
familiar with the customs and conditions of 
foreign business, and who is given entire 
charge of and held fully responsible for his 
department—and NOTHING ELSE. Here 
the No one de 
inde 


is where trouble comes. 


partment of any business is wholly 
Somewhere or other it touches or 
overlaps the others. The man can 
never get far from the factory, the shipping 
room, the the advertising d« 
partment, given 


thority over all these things 


pendent 
export 
credit man, 
absolute au 


as they apply 


unless he is 


to export 

Usually, instead of 
is simply export SALES manager 
Suppose then, he 


being export man 
ager, he 
a very different thing. 
goes ahead right, and begins right by be 
ginning slowly, making sure of every step, 
getting the abroad and 
taking the right course for producing busi 
ness through them 
At best he will do a lot of 
spend a lot of time and a fair amount of 
money before he digs up his first order 
And then his fight begins 


right connections 


work and 


Pretty nearly always the customer has 
good reasons for wanting some minor 
change, some petty concession or altera- 


tion which means a change of system—not 
of the export department, but of some other 
branch of the Usually its not 
only good business, but absolutely essen 
tial, to grant the request 


business. 


By Harold B. Miller, Export Manager, The 
Royal Typewriter Company. 


Reprinted by Permission of “How to Ex- 
port.” 





The export manager gets on his knees 


and begs the favor of the factory superin- 


endent, of the shipping clerk, of the draft- 





HAROLD B. MILLER. 


port. This form of co-operation 

in better furniture, and better furniture 1] 
increase the demand. It will also increasé 
profits and, together with publicity vill 
drive the snide houses out of business, to 
the lasting benefit and greater stability of 
the whole industry. 

ing room, of the credit man. Sometimes he 


gets it, but more often the other employe 
Then the 
export man finds 
that he is a newcomer, that Bill, the packer, 
or Jake, the shipper, or Jim, the bookkeep 
er, has been with the house so long that his 


shows his authority by refusing 


higher. Here he 


gyoes 


judgment is trusted over that of the newer 
And the fight 
the export 


and higher priced employs 


thus begun never stops until 


man gets control or quits. In any case, it 


costs a lot of money and time and loses a 
lot of business 

It’s pure folly to go after export at all 
unless you expect to meet altered condi 
tions with altered methods, and as far as 
possible, with altered goods That the 


only reason [fof hiring an expensive ex] rt 
man—if he’s any good he costs money—if 
your own old systems and goods I 
work abroad, you wouldn’t need or want 
him, 

(And it’s worse folly, even, having hired 


your good man, to let some bundle boy 


shipping clerk tie a ball and chain to hit 

If you’re paying the right man’s salary, 
you need his best results. You'll never get 
them till you give him his best chance 


Until then you're paying for what you 
don’t get And there are plenty of wise 


people here that are doing exactly that 


“What you accomplish will depend uy 
your own efforts for self development 
Keep doing something; if’ you cannot do 
big things, do little things. There was a 


tramp who could not work because he was 
too heavy for light work and too light f 
heavy work. Don’t be too heavy for light 
work. “Whatsoever thy 
do, do with thy might.” 


findet 


hand 








NOW VISITING JU. S&S. 


W. A. Lingham, agent for the Americat 
Cash Register Company, also for the Fox 
Typewriter Co., at Sydney, Australia, 1s 
now on a visit to this country. He ex 
pects to return to \ustraha shortly. 

Mr. Lingham was formerly and for many 
years manager of the National Cash Reg 





W. A. LINGHAM. 


ister Company at Sydney He is an ag 


gressive, able man and has done good 
business for the firms he represents. 

Mr. Lingham will make appointments at 
the offices of this magazine at 303 Dear 


born street, Chicago. Any communications 


to him for the next few weeks should be 


} 


addressed in care of Office Appliances. 


NEW ROYAL CATALOGUE. 


The Sackett & Wilhelms Company, of 
Brooklyn, are 


Royal typewriter catalogue, which is -ex- 


busily engaged upon the new 


pected to be issued gbout the first of Oc 
tober. It will consist of thirty-two pages, 
printed throughout in two colors, with an 
embossed cover in three colors. The finest 
grade of materials is being used, the cover 
stock being manufactured to order, so that 
there will not be: another cover like it in 


existence. The body of the catalogue is on 


Dill & Collins India tint paper, which is | 


recognized as the finest grade of book pa- 
per. It will be profusely illustrated, and 
will contain a very complete description of 
the Royal, including the new wide carriage 
model and the new card machine. The 
cover has a peculiar fold, with a die-cut flap 
which acts as a binding clip. The colors 
The catalogue 
will be in size about 5x8 inches, side fold, 
and tied with a silk cord instead of being 


are purple, gold and white. 


wire stitched 

Net earnings of the Underwood Type- 
writer Company for July are said to be 
fifty per of those for the 
corresponding month of last year. 


cent in excess 
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Character and Reputation for the Buyer 


Character is in the man; reputation is in the minds of 
others. The character ina made thing is the quality of 
materials used and the quality of workmanship in the 
production of the article. Good reputation follows if 
honest quality exists, and bad reputation — and in time 
iailure —if the public is hoodwinked. Good character 
necessarily produces good reputation. Good character 
and good reputation are man’s greatest blessing. In made 
things they mean success for the maker. A manufactur- 
ing concern that enjoys a high reputation has followed a 
policy deserving it. It gives confidence, credit and unso- 
licited business — and continues it. It means a depend- 
able house of dependable goods. Why are we today the 
most reputable house of its kind in the world? How 
was this reputation secured? Why is it being continued 
and growing constantly? Why should you buy our 
goods? Because we buy the best raw materials the 
market affords. Because we employ the best mechanical 
labor that can be secured. Because we have superior 
factory facilities. Because we render the best service. 
Because we build machines and make supplies that have 
character engraved in every separate item. Because we 
keep up with the times, and see in improvements. 
Because we do all experimenting at our expense. Because 
we have the longest experience and give users the benefit 
of it. Because we are originators, pioneers and the only 
one having imitators. Because we have the largest and 
most perfect organization to meet the needs of the busi- 
ness public, no matter where located. Because we have 
“‘made good”’ with every buyer, at our expense. Because 
we enjoy the highest possible reputation through the com- 
bined good opinion and following of over 300,000 buyers. 
Is this worth something to you when you buy a duplicatin 

machine ? Whose goods of this nature will you loys 


A. B. DICK COMPANY, new‘vorx”” 


Duplicating Machine Makers of Highest Reputation 





Here is illustrated our very 
lastest product with improve- 
- ments that place it in a class by 
itself. It has an Automatic 
Self -Inker — the greatest ad- 
vancement ever made since dup- 
licating machines were first in- 
vented, 


Ask for “Catalog A.” 





The New Numkter 76 Rotary Mimeograph 














——=FOR—— 








QO Years 


We have enjoyed constant pros- 
perity through selling right 
goods under right methods at 
right prices. 


WHY NOT STOCK A LINE OF 


OUR “or GOODS 


IN : 


YOUR BOXES? 


Build upon a brand or trade- 
mark of your own! It elimi- 
nates competition and enables 
you to fix and maintain prices. 


Are you not getting tired of 
promoting other people’s goods 
to the profit of some cheap com- 
petitor? Look about, can you 
find a single large, prosperous 
concern who have built and 
maintained their business upon 
some other man’s controlled 
brand? 

We are specialists in imprint 
goods, will attend to all the de- 
tail and will furnish goods at a 
price which will enable you to 
realize larger profits. At the 
same time the pleased customer 
will come back to you every 
time! 

Let us send samples and our 
plan. It leaves you absolutely 
free in every detail. 

















New Process Carbon Papers 
and Inked Ribbons 


for every known purpose. 





Contract work a Specialty. 








U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U. S.A. 
Cable Address, MUSTR. 
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Albany, N.Y. 

When the managersnip .of. the Remington 
Typewriter Company’s Albany office became va- 
cant Paul S. Jones, the star’ salesman of ‘the 

lbany office was promoted to fill the Vacancy. 
Mr. Jones has had a thorough-going Reming- 
ton experience, starting as a mechanic at ‘the 
Remington factory at Vion. and_including sev- 
eral years’ well varied experience as ‘salesman 

n different country and city territories of the 
Albany office Consequently, he knows the _re- 
quirements of his new post thoroughly and t 
knowledge and his undoubted ability constitute 
a fine equipment for the new “Albany Reming- 
ton manager's further success . 

1.8. 6 

Manager H. B. Moninger, of the Albany office 

of the Royal Typewriter Company, is contem- 


plating with a great deal of pleaSure his trip to 
New York and Hartford as the winher of the 
branch office contest for the month of July 

* . 7 


The Roval branches hail with delight jthe 
idvent of the new 20-ineh model; the No. 4-A 
which made its appearance about the first, of 
August It is a finely .constructed machine, i 


having all the distinguishing Royal attributes, 


. ~ 





ROYAL FORCE AT ALBANY. 


and a number of mechanical features all its 
own. One surprising feature of the new 20-inch 
machine is its extremely light shift: another ad- 


vantage is the fact that it is impossible to tip 


the machine, even though the carriage is drawn 
out to the extreme end 
* a . 


Messrs. Santaus, Schultz and Leliman, of the 
Albany force of the Royal Typewriter Company, 
are all doing good work in their respective fields. 
They did much toward winning the July con- 
test for Albany. 

Appleton, Wis. 

At a special meeting of the stockholders of 
the Molle Typewriter Company, heid at Apple- 
ton, Wis., it was practicaliy decided to dis- 
solve the company and sell to Frank Robbins 
and J. C. Segerstrom of the Rhinelander Paper 
Company The Rhinelander men have agreed 
to finance the manufacture of the new type- 
writer to the extent of $100,000 if the plant is 
established at Rhinelander. The directors have 
decided to locate the plant at Rhinelander in 
stead of at- Appleton. _The company was or 
ganized some time ago with a capital stock of 
$50,000, much of which was subscribed by Ap- 
There has been a feeling of 


pleton investors. 
unrest among the Appleton stockholders ot 
late. who were fearful lest they might be 

esult- 


crowded out by other investors, and this 
ed in the movement to take the plant to Khin¢ 
lander, Wis. The delay in paying in the assess 
ments and the refusal of some to pay at all 
created dissension. Some believed that the 
working: capital was too small and there was a 
doubt as to whether stockholders might be 
called upon later to pay the full face value of 
the stock 

At a meeting of the stockholders, held at Ap- 
pleton, Wis., some time ago, the following di- 
rectors were elected: James A. Wood, John E 
Molle, E. A. Edmonds, George A. Schmidt and 
Fred F. Wettengel, Appleton; S. J. McMahon 
and J. L. Klock, Antigo, Wis.; F. S. Robbins 
and J. Segerstrom, Rhinelander, Wis.; George 
J. Danforth, Sioux Falls, S. D., and R. G. Gies- 
ler, Chicago 

The following officers were elected Presi- 
dent. John E. Molle; vice-president, S. J. Mc- 





Mahon; treasurer, James A. Wood; secretary, 
t. E. Carnecross., 

It is understood that the Rhinelander parties 
stand ready to capitalize the company at $100,- 
000, providing John E. Molle, the inventor of 
the machine, will accept one-quarter of the 
company’s capitalization for his patent, instead 
of cne-half. 

Atlanta, Ga. 
T. C. Malone, manager of the Monarch Type 


writer Company recently visited the execu- 
tive offices in New York, and the works at 
Syracus M Malone reports an enjoyable and 
profitable trip 

« . > 


The Atlanta office of the Monarch Typewriter 
Company has established a sub-office at Chat- 
tanoopga, under the direction of F. E. Hawkins 

. * . 

R.: L. Keith, the efficient manager of the 
Monarch Jacksonville, Fla., sub-office under At 
lanta, has been turning excellent business all 
summer. The Monarch has a firm hold in the 
land; of flowers. 

ie * 2 « 

The Southern Typewriter Exchange, Mont- 
goméry, Ala., B. E. Minchener, manager, is do- 
ing fine business in Monarch machines in that 
territory, under the direction of the Atlanta 
office. 

- . > 

The Atlanta office of the Remington Type- 
writer Company has transferred W. H. Scott, 
who'has had charge of their Macon sub-office 
for some time, to one of their best city terri- 
tories. Mr. Scott has to his credit a splendid 
saleg’ record made in his Remington work in 
Macon and there. is ample ground for expecting 
him ‘to add to his record in his new Remington 
field! 
4 e * > 

A ‘former Remingtonian who has once mo 
entefed Remington service is Ray A. Ramsey, 
who.at one time»was a Remington salesman at 
San ‘Antonio, Texas. Mr. Ramsay was recently 
employed by the Atlanta Remington office to 
take charge of their Southeastern Georgia ter- 
ritory. He quickly caught step with the sales 
organization of that office and is now turning 
in his orders regularly and in quick succession 

Atlantic City, N. J. 

The recently held 1910 convention of Reming- 

ton Managers held its business sessions at the 


re 


St. Charles Hotel in Atlantic City Each ses- 
sion was called at 2 p. m. on convention days 
Tuesday, Wednesday, Thursday and Friday, 
July 26, 27, 28 and 29. Friday evening eighty 


+} 


seven Remingtonians, the leaders of lo 
tic organization, participated in a banquet at 
the St. Charles, this banquet being the closing 
event of the convention. More detailed ac 
counts of the convention will be found 
where in this issue. 

Auckland, New Zealand. 

A member of the Remington Typewrit« 
Company’s Auckland force, H. A. Park, has 
recently entered the Five-Year Group of the 
Remington Roll of Honor 

Boston, Mass. 

Manager Heimer has returned from the 
derwood convention and is looking fine I 
has the smile which says that he is going after 





the business stronger than ever 

* > 
Carl Long Pease, formerly assistant shipper 
with the Underwood Company, has accepted the 
position of head shipper with the Royal Com 
pany at their Boston office. 

> 


‘Robbie’ Gardner of tae Underwood Mechan 
ical Department of New York, spent a few days 


in joston during his vacation and was in 
terested in sight seeing. 
ia * * 


William Flynn, who has been with F. Schoen 
thal for the past two years, has accepted a 
position with Shaw & McLeod. 

Buffalo, N. Y. 

A new salesman engaged by the Remington 
Typewriter Company’s Buffalo office, C ec 
Webb, is an experienced typewriter salesman 
He has been given a city territory and the fine 
grist of sales he has milled in that territory 
justifies the prediction that his Remington rec- 
ord will surpass the splendid record he held 
prior to his entry into Remington servic 

. - > 

Sales Agent J. M. Morton of the Baltimore of 
fice of the Elliott-Fisher Company, has ust 
returned from his vacation and is back again 
among his office folks smiling and happy with 
the desire to do or die and get more business 
than ever before. 
. + . 

Mechanical Inspector Wm. Lutters of the Bal- 
timore office of the Elliott-Fisher Co., returned 
from his vacation the latter part of July dur 
ing which time he visited several of the Eastern 
states and had a very pleasant stay with his 
home people 
7 « * 

Miss Mae M. McGreevy, assistant to the sales 
agent of the Baltimore office of the Elliott- 
Fisher Co., leaves on her vacation on the 15th 
at which time she expects to visit several wa- 
tering places and return to take up her duties 
the latter part of the month. 

+. * = 


Sales Agent W. E. Pearce, of Elliott-Fisher 
Company, Richmond, Va., office, paid a short 











TYPEWRITER NEWS—Continued. 


visit to the saltimo1 office on the 10th of 
August, en route back from a trip to the fac- 
tory at Harrisburg, Pa Mr. Pearce was on his 
vacation at the time pending same at Ocean 
View with Mrs. Pearce 

* . - 

Sales Agent C. G. Ebert, of Elliott-Fisher 
New Orleans, La., offi paid a short visit to 
the Baltimore office en route to his home in 
Harrisburg ‘a.. also the home of Elliott-Fisher 
Co. Ebert was looking fine and said the out 
look was fine for the fall business. He ex- 
pects to break all records for that office this 
coming ur We hope he will do so. He’s a 
hustler and deserves it 

= 


I W. Rung of the Monarch sales force, 


be en spending a few weeks’ vacation at 

Maitland, Ont Mr. Rung reports fishing good 

and state that he expects to have just as 

good ing lig h Monarchs this fall 
* * 


for th 


bookkeeper } 
enjoy- 


spent an 


Thompson 
pany, 


Miss Gertrude 
Monarch Typ 


writer Con 


able vacatior mn the Allegheny Mountains 
. > > 
Chas for f Monarch Repa 
1 weeks’ visit at Ri 


Calcutta, 
office of T 
exhibited among other Ren 
yme Remington Urdu 
Devanagari-Hindi typewriters at 

and Agricu 


India. : 
! Remington 
writer Company 


ewriters s 
+ 


of 


recent Industrial Itural Exhibition 
the Punij Northwest Frontier Province and 
Kashn eld at Lahore At this Exhibition 
the jul irded a Certificate of Merit to th 
Remingt ernacula typewriters above men 
tioned s vernacular machines write na- 
tive Ind inguages in the native characters 
They i d in steadily increasing volume 
since tl vere placed upon the market and the 
opening 1dditional Remington offices ir 
India tt is still further stimulated their 
sale 
Cedar Rapids, lowa. 

H. Iu fre of Cedar Rapids, Iowa, dealer 
for tl Roy: Typewriter under the Chicago 
office n several Vv ries recently against 
all con ! Mr. Godfrey is one of the most 


has. 


active dealer the Cl igo office 


Chicago, Ill. 
T 


he Smith Premier 


The ¢ office f 
rypew Company ports that July was a 
record mont} That office sold 17% per cent 
mor new hines thar n any July since the 
existence if the office covering a period of 
nearly twent years 

> . > 

cs 2 Aver! city unager of the Chi- 
cago office f the Smit Premier Typewriter 
Compa , ent hi tv yeeks’ vacation in 
Boston, New York nd at his old home at 
Monticello, S in Cour New York. 

aa . * 

H. D. Q of t Smith Premier Com- 
pany’'s ¢ igo office mpanied by his wife, 
sper ' tion at t old home in Maine. 

. * > 

F. E. G cashi¢ nd bookkeeper of the 
Chicag I the Smith Premier Typewriter 
Compar é ved a ty weeks’ vacation in 
Michigar 

. . e 

W. H. Marti: for! junior salesman in 

the Cl ig ffice of t Royal Typewriter Com- 


traveling for 
has been 


has re ntly been 
in Northern Illinois, 
country territory. 

* . *. 


pany and who 
the company 
transf ed 

bookkeeper of 


Mis Gra Lundeen, assistant 


the Monars Typewriter Company, has _ spent 
two we ication at her old home, Warren, 
Pa 

. > . 

We hear kinds of good reports of H. H. 
McKenzie former assistant manager of the 
Monarch Typewriter Company, Chicago. We 
understand that Mr. McKenzie is making them 
sit up und take notice since he was advanced 
to the managership of the Omaha office. 

. > . 


Monarch repair 


remar f the 


shor turned fro the East, where he 
St} ? T 
> > . 

L. J Armstrong, resident salesman of the 
Monarch at South Bend, Indiana, has purchased 
an automobil He claims that he can get more 
business by using a machine to make short 
runs in outlying territory Mr. Armstrong is a 
hustler reports good business in his terri- 
tory 

* J * 

O. J. Carow Monarch resident salesman at 

Burlington, Iowa, is wasting none of his time 


He has lined up a number of fine 
September Mr. Carow also cov- 
territory and reports condi- 
hat section. 
> o 
R. D. Aldrich, Monarch dealer in Sterling. 
Ill., spent a week in Chicago during the Knight 
Templar Conclave. Bob looks fine in a white 
plume and a “Prince Albert” coat. Mr. Aldrich 
is using an automobile to 


these davs 
prospects for 
ers the Davenport 
tions satisfactory in t 
*. 


cover his territory 
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ind states t t t is a great p in get ~ 
busines 
> * 7 
R. S. Smith & Co., Monarch dealers in Feoria 
lll., have had remarkable success I selling 
Monarch machines in that $ r of é 
country 
: * * . 
W. F. Murray, one of the 1g 
ile en, expects to beat the I 
fice for the month of August ha 
rked ird to introduce the ! I 
‘ irgest users in tne { 
> * . 
| J. Goldblatt, the “crack salesman of 
Monare Typewriter Company is rec 
written an article on typewriters, whi 
ra hi technical knowledg of 
ide. 
> . « 
les ind repair force f ti Mo 
( go office I invited to the camp of 
nager at Williams Bay, Wis n Satu 
S ember! rd, for a fishing trip A prize 
been offered for the man who cat 
ost fish, weight to be the test OT ¢ 
manager has been barred from this t 
yne decided that there would not 1} 
st yw for anyone if Mr \ ff 
+ > * 
\ Anna G hel Mona 
ned ym a vacation spe Ss Jose] 
* *¢ & 
R. ¢ iberlain, former! s 
M s ( izo ffice ¢ I 
pany rite tnree ai 5 I 
" yt r line 
* * « 
A fte L we arned vacatior L l I S 
} ! ~ in the Monal ffice 
a. 2 
] W. Patterson f the Mor fice re 
y turned from Grays Lak I 


and 


M repall op, spent tnel vacatior 
W ims Bay, Wis They broke all records f 
ng in t t section 
Ss ¢ 64 

the fifth convention of t Gregg 5S! 
and Association held at Gregg School, Chicag 
Remington typewriters were well representé 
ind Remington representatives played a prom 
nent part in the proceedings rhe new mod 
Remingtons were exhibited and speed de 
tration upon those new models were £ 
Ve attractive Remington souvenirs 


ibuted On Thursday, August 4th 











Edward Rittenberg of the 


representatives entertained the con 
gates at an afternoon outing to Fo n 
tl Desplaines River. This proved » be 1 
n t enjoyable event and the next day the cor 
vention passed resolutions declaring the dels 
gates’ appreciation of the courtesy he Re! 
ngton Typewriter Company. 

. > * 

Gus Strahlhoff, of the Remington Typewri 
Company’s Chicago force, has. entered tl re 
Year Group of the Remington R of Hono 

. . . 

Manager W H. Harmo ) 
department f t Royal Ty} 

t Chicago s not only al il ! ig 
g 1 write! His contrib a) 

the R | Sixty-Five are ext t 

l ontain much wit, philos I 

+ * * 
eo. E. Tack, Jr., assistant es ma er of 

e Royal Typewriter Company, return fron 

month’s tour of Europe, reports a very enjoy 

trip Mr. Tack found time to take in most 

principal points of interest Belgiun 

e, Germany and Switzerland, leaving the 

inder of the “‘Continong”’ for another triz 
. > = 

F. E. Craig, traveling in Indiana for the 
Chicago office of the toyal Typewriter Com 

is knocking on the door of the Machin¢ 

Day Club, and his colleagues at Chicago are 

ling’’ for him. 


* * 
Sales Manager J. ¢ 
toyal Typewriter Company, ist 
from an extended visit to the Pacific 
While there he visited all of the 
st branches, and 
measure responsible 


Assistant ». Phelan, 


Coas 
coa his cheerful presence 
large 
ng of thos ¢ 
Cleveland, Ohlo, 


formerly at 103 Colonnade 


Snow 


ACS. & 


enney 


; 


of the 


returnes 


] 
| 


company s 


for the excellent 
offices durir the t weather 


roledo, Ohio, has been transferred 6 
pont Ave., N. E., Cleveland, Ohi Mr. Ker 
ney is in the service of the Roy Typewrit 
Company and spends part of his time on t 
road 

* ~ . 

Four ew salesmen have been added to t 
Remington Typewriter Company’s Cleveland 
force. FE. J. Perkins is one of them and a city 
territory has been assigned to him Here 
has already shown indications which point 
his becoming a very valuable member of 
selling organization of the Cleveland Remingt 
force. 

> . * 
Another of the new salesmen at the Reming- 


ton Typewriter Company’s Cleveland office 


S 


t 
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Tinse and Money 


Seals 50 Envelopes a Minute 


Sealing envelopes in the old, disagreeable “gum 
lunch” way wastes expensivetime. Even the wet 
sponge method is slow and sloppy when compared 
with the rapidity and neatness with which 


The New Model 


AUNDERS 
EALER: 


does the work. Wasy to use and triples the capac- 
ity of your mailing clerks. With one motion it 
automatically moistens, closes and seals 50 envel- 
opes a minute. Will seal 2,000 envelopes without 
refilling. Simply constructed of brass finished in 
polished nickel; no wearing parts or adjustments; 
will not rust, leak or corrode. Requires filling with 
water but once a week and lasts a life time. 


Price $2.00 Postpaid 


with agreement, to refund money if you are not 
perfectly satisfied after 10 days’ use. 


A¢ents Wanted. Exclusive agencies are 
rapidly being appointed for this quick seller. Write 
today for descriptive booklet and our liberal new 
Selling Plan. 


The Saunders Sealer Co. 


(Dept. 23) 1814 E. 40th Street 
Cleveland, Ohio 























TYPEWRITER DEALERS 
ATTENTION! 


We have bought the entire stock Fay- 
Sholes-Remington-Sholes blind typewriter parts 
—some visible parts. Send 10c for sam- 
ple of our New Platen Knob Cushion, the best 
cushion ever devised for platen knob and 
a good seller. We sell hundreds of them 
every month in our own retail store. 


Ben Samuelson & Co. 


Rebuilders of Fay-Sholes and Remington-Sholes 
Typewriters. 


R. 309, 225 Dearborn St., Chicago 
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G. A. Callender, who is also working a city ter- 
ritory of that office. Mr. Callender has started 
off at a splendid clip and if he develops his 
Remington opportunities in line with the abil- 
ity he bas shown in his opening Remington 
work he will make another fine salesman for 
the Cleveland Remington sofice. 


One of the country territories of the Reming- 
ton Typewriter Company’s Cleveland office is 
being worked by F. C. Kleopfer, a third mem- 
ber of the quartet of new salesmen recently en- 
gesed by that Remington office. Mr. Kleopfer 

working his territory in a Geone-quns and 
result-accomplishing manner and the Cleveland 
Remington boys expect him to make an able 
member of their organization. 


In another of the country territories of the 
Remington Typewriter Company's Cleveland of- 
fice the fourth new salesman recently engaged 
by that office, F. W. Allison, has been put to 
work. Mr. Allison has just got started but it 
is an excellent start he has made and he is 
expected to build an enviable record by his 
work in the Remington. selling ranks. 

. 


The manager of the Remington Typewriter 
Company's Cleveland office, H. M. Wakeman, is 
at present enjoying a well earned vacation. Mr. 
Wakeman is touring Europe and is having a 
splendid trip according to the last reports re- 
ceived from him. In his absence, M. K. Deale, 
from the New York Remington executive of- 
fices is keeping Cleveland Remington matters 
in the very best of shape. 

Charleston, S. C. 

The ranks of the Five-Year Group of the 
Remington Typewriter Company's Roll of Honor 
have opened to admit F. M. Cutler, of the 
Charleston Remington force, to membership in 


flat group. 
Cincinnati, Ohio. 

F. B. Procter. of the Cincinnati Royal force 
won the Cincinnati office contest for July 
Manager MacGuffin has wired a reservation for 
a berth in the Machine-a-Day Club for Procter. 

Denver, Colorado. 

The Denver selling organization of the Rem- 
ington Typewriter Company has recently been 
joined by L. W. Zipf, who comes to Denver from 
the Oklahoma City Remington office. Judging 
by the fast selling pace Mr. Zipf maintained in 
Oklahoma, he will make a valuable addition to 
the Denver Remington sales force. 

Des Moines, lowa. 

Since J. R. Healey, one of the salesmen of 
the Remington Typewriter Company’s Des 
Moines organization, returned from his vacation 
he has surely been working like the proverbial 
beaver and getting fine results from his work, 


too. 
> . > 


The Remington Typewriter Company's Des 
Moines office has added a lady’s name to the 
Remington Roll of Honor, Miss FP. Stutsman, of 
that office, having entered the Five-Year Rem- 
ington Group. 

Detroit, Mich. 

Don R. Godkin is the newest member of the 
Royal Machine-a-Day Club at Detroit, and D. P 
Critchfield is being touted as the next one in. 

> 


One of the hustling Remington Typewriter 
salesmen of the Detroit Remington force, R. T. 
Hosking, is treasuring the memory of a well- 
spent vacation which recently came to an end. 
Mr. Hosking is now in splendid trim and he 
says to watch the orders he piles up this fall 
for new model Remington typewriters. 

Duluth, Minn. 

R. G. Roberts, who looks after Remington in- 
terests in the Duluth territory of the St. Pauli 
Remington office, is now traveling his route 
again after a two weeks’ vacation, every min- 
ute of which Mr. Roberts enjoyed to the limit. 


Dover, ° ‘ 
Edward H. Quimby, representing the Royal 
Typewriter at Dover, N. H., is one of the 


“livest’’ dealers in the jurisdiction of the Boston 
office. His two assistants, Miss Glover and Mr. 
Dole, are also “‘live’’ ones, and the three of 
them are genuine Royal hustlers. 

Gothenberg, Sweden. 

To the Five Year Group of the Remington 
Typewriter Company's Roll of Honor the name 
of August Braugtigam, a member of the Rem- 
ington organization at Gothenberger, has been 


added. 
Guatemala City, Guatemala. 

The Remington Typewriter Company has re- 
cently established a dealership with Schwartz 
& Co., of Guatemala City, Guatemala. 

Houston, Tex. 

Barron & Friedlander are now handling the 
Royal typewriter at Houston, Texas. This is 
one of the best established and most successful 
firms engaged in the typewriter trade in Texas, 
having handled other standard typewriters for 
years. They have taken a large territory for 
the Royal and are going after a large slice of 
the business in their home city and surrourding 


country. 
Ilion, N. Y. 

Ilion, N. Y., the home of the great Reming- 
ton Typewriter Works, was the scene of the 
first eres of the delegates to tie recent 
Remington anagers’ Convention. This first 
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BUILDING A NAME 


Fourteen years ago we started out to build 
a name that would be known everywhere, a 
name that everybody in the trade knew stood 
for Carbon Paper —Carbon Paper for every 
purpose. 

Today we manufacture more carbon paper 
than anyone — anywhere. Many buy all their 
carbon paper from us and their business shows 


why. 


Uc\V/ 
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The line that can’t be matched. 


CARBON PAPERS 


We have a department making a specialty of Roll 
carbons for Typewriter Registers, Adding Machines, etc. 


MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 


188-190 Third Avenue, BROOKLYN, N. Y. 
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Perhaps a little too frank, but nevertheless 


true. Making a typewriter ribbon is not the mere 
inking of a piece of cloth. 


But this is practically what the manufacturer does 
who has not by original investigation proven that such 
and such ingredients make a proper ink, to give the 
finest work on a particular typewriter. 


Ordinary practice is to use the same cloth and ink 
for every typewriting machine. 


To quickly prove the varying conditions between 
typewriters have your operator make carbon copies 
using the same carbon on different makes of machines 
and you will note each machine has characteristics of 


its own. 


Our ribbon department is today the finest rftbbon 
department in this country, every order is filled 
promptly, no errors in marking boxes, spools to fit the 
several typewriting machines are used. 


M S Typewriter Ribbons are the best wearing 
Typewriter Ribbons made. Will you try a sample 
(free for the asking) and satisfy yourself? A\ll prices. 


MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 


188-190 Third Avenue, BROOKLYN, N. Y. 
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| 
| gathering took place at the charmingly situ- 
| ated club houses of the Remington emen’s 
| Club. ‘This Foremen’s Club House is splendid- 
| ly located on one of the hills overlooking Lion. 
| After a luncheon at the club the convention 
delegates inspected the Remington Typewriter 
Works and then adjourned to Atlantic City, at 
which latter point the regular sessions of the 
convention were held. 3 


| Sinee returning from a recent concert tour 
which the Remington Typewriter Band made 
| through Northern New York and Eastern On- 
tario, the director of the band, P. H. Putnam, 
has received a letter under date of August 17th, 
from the Hon. D. Couper, the Mayor of Kings- 
ton, one of the stopping places of the band. 

This letter conveyed the thanks of the corpora- 
tion of the City of Kingston “for the very ex- 
| cellent complimentary nd concert that you 
| gave on the evening of the 14th inst.’”’ It men 
| without saying that this letter is sure of an 

honored place among the archives of the Rem- 
ington Band. This musical organization is 
composed exclusively of employes of the grea 
| Remington Typewriter Factory at Ilion, N. Y. 
Jacksonville, Fla. 

Manager H. D. Land of the Jacksonville of- 
fice of the Smith Premier Fe fave twine Moos ew & 
was in Columbus, Ga., on election day an - 
vises that he viewed the Georgia election re- 
turns that night. The returns were written on 
films by Model 10 Smith Premier typewriters 
and were thrown upon the screen by means of 
a stereopticon. The process was perfected by 
Manager L. 8. Wilson of the supply department 
of the home office of the Smith Premier T - 
writer Company and newspapers in Columbus 
pronounced the service the best ever witnessed 
by the public. 

Kansas City, Mo, 

The members of the Kansas City force of the 
Remington Typewriter eo presented a 
handsome gold watch to their fellow Reming- 
tonian, T. S. Handley, just before he left Kan- 
sas City to take up the duties of his new st 
as manager of the Richmond Remington office. 
They took this method of expressing their 

pleasure over his promotion and their warm 
good wishes for his success at Richmond, 
Kingston, Ont. 

Kingston, Ontario, was one of the stopping 
places of the Remington Typewriter Band, com- 
posed of Remington Typewriter Factory em- 
ployes, upon the tour of Upper New York and 
Eastern Ontario, which this musical organiza- 
tion has very recently completed. At Kings- 
ton they gave Sunday concerts at Rockwood 
Hospital and another public institution and 
Sunday evening gave a third concert at Mac- 
Donald Park where they had an audience of 
10,000 people on land and another big audience 
on the river which was alive with boats. While 
in Kingston the band was presented with a 
large oak shield mounted with a silver plate 
upon which was inscribed “To the Remin 
Band. In appreciation, from the Citizens of 
Kingston, Canada.” 

Lahore, India. 

W. Lennox, who has been in command of the 
Remington Typewriter Company’s office at La- 
hore since that branch was opened on the first 
of last January, is making that new Reming- 
ton office and also its sub-office at Simla 
worthy members of the Remington’s chain of 
highly successful Indian offices. He has in his 
charge an extensive and a very important ter- 
ritory and under his able direction Remington 
interests in that territory are making splendid 


| progress. 


| his return to his o 


gl 








Little Rock, Ark. 

Geo. A. McLean, manager sub-office of the 
Underwood at Little Rock, Ark., was recently 
operated on for ——— in Chicago.. Since 

ce he reports that the busi- 
ness has been on the jump and the largest sales 
in the history of that office have been recorded. 
Twenty-five Underwoods have been put in the 
public schools of that city through the assistance 
of R. C. Howison, who filled Mr. McLean's po- 
sition in his absence. The office of the com- 
pany has been removed to the ground floor of 
the handsome new Gazette building, where 
spacious quarters have been recently fitted up. 

London, England. 

The London office of the Remington Type- 
writer Company contributes this month two 
changes to the Remington roll of honor. H. H. 
Turner of that office has entered the 20-year 
Remington group, and H. B. Fairman, another 
member of the London force, has entered the 
5-year group. 
Louisville, Ky. 

The Louisville office of the Remington Type- 
writer Company recently employed a new sales- . 
man to cover their Lexington (Ry-) me dene! 
The gentleman in question, R. C. McDow 


| has made an excellent start; in fact, the 


day he was out he landed several orders for 

machines and also for supplies. The Louisville 

Remington office feel confident Mr. McDowell is 
| going to make a splendid falesman for them. 


Wellman Bros. Company, who sell Royal type- 

| writers at Louisville, Ky., are cond a 
vigorous advertising and selling cam 4 

| They have employed additional help in the sa 
department, and are sending out large quantities 
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With your first order Pohang 
for a stack of St. Johns Office 
Tables we furnish, free, a set 
of extra legs, stubs,—to help 
you save display space. It 
takes but a moment to loosen 
bolts in each corner and 
deliver any size the customer orders, with full height legs. 


St. Johns “Workative Tables” are your field. 


They are sturdy, business-like patterns, made 
under most advantageous conditions, in the 
largest table factory in America, of the best 
Michigan timber, mostly sawn within gunshot 
of the factory, in Cadillac's gigantic’ lumber 
mills. 
These tables are just naturally better values 
than are possible in smaller plants — or 
better than St. Johns :could make if their 
popularity warranted only small quantities 
at each ageg. Ae 

The catalog is valuable to an office supply company 

whether stock is car: red or each order is bought as 


chosen by a customer. We shall be glad to inform 
you fully about tables 


ST. JOHNS TABLE CO., Cadillac, Mich. 


— -- 





No. 46, Quartered Oak 





0” x 72" Price $22.00 
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Mail Your Calendars, Hangers, etc., in the 


Mail Wrapper- Tube 


“ THE MAILING TUBE THAT COMES IN A FLAT SHEET” 











It will deliver your rolled mail matter Simply rott uptike tnis 
in perfect condition and the recipient 
has no trouble in removing contents 
from the Wrapper-Tube. 


Saves storage space, as it comes flat. 
The best container for all rolled mail 
matter. 

DEALERS !—You will find The Mail 
Wrapper-Tube the most easily handled 
and quickest-selling mailing tube ever Ready for mailing 
made. We supply a sample assortment of popular sizes 


and weights for $3.50. 








The Mail Wrapper- Tube Company 


45 Murray Street, New York, N. Y. 
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TYPEWRITER NEWS—Continued. 
of advertising matter. “Bill’’ Wellman, a mem- 
ber of the firm, is devoting his time exclusively 
to the Royal typewriter department, and he has 
with him a number of able assistants, both 
salesmen and mechanics. 


Carl C. Holland, a hails from Dallas, Tex., 
is a new member of the force of Wellman B ros. 
Company, Royal dealers at Louisville, Ky ‘arl 
is a genius; he has a style all his own, and want 
he doesn’t know about adjusting typewriters he 
can quickly learn. 

Los Angeles, Cal. 
Richard Hoffman, Los Angeles man: age r 


L. & M. Alexander & Co., has no complaint 
make, as business nae been go ing splend il] 
through southern ‘alifornia More t n ten 
schools have re ae. purchased new I C 
Smith typewriters, and sales have ilso been 
made to the Golden State Life Insuran Com- 
pany, the Covina City Water Compal the 
Home Realty Company and the Sar Cruz 
Land Company 
* sd > 

The place formerly occupied by J. D. Hoey as 
Los Angeles manager for the Royal Typewriter 
Company's coast department, has been taken 
by Mr. Va nt, the oldest salesmar n the 
Royal organization on the coast Mr. \V iant 
has made fine record in the centr part of 
the stat 

> > > 

Here is ; ot weather item that is sual 
July was the biggest month the Los Angeles 
branch of the Royal Typewriter Company ever 
had; and August was a record breaker for San 
Francis Going some! 

Macon, Ga. 

cj A. G iner, who for four years has been 
the Remington Typewriter Company’s repre 
sentative 1 southern Florida wit! eadquarters 
at Tam} is been promoted to the Macon 
Ga., te tory of the Atlanta Remington office, 
having been recently placed in charge of the 
Macon sub-office The record of Mr. Gardner’s 
work in Florida shows that he sold more No. 11 
Remington typewriters than he did of N 10’s 
this being in keeping with his former re rd of 
selling more No. 7 Remingtons with tabulators 
than No. 6's Considering that this record was 
made in a country territory, it is consequently 
all the more noteworthy. 

Melbourne, Australia. 

Charles Riddell of the Remington Typewriter 
Cc ‘ompany’s Melbourne force has recently entered 
the 20-year group of the Remington roll of 
hono 

Minneapolis, Minn. 

The employes of the Minneapolis office f 
Smith Premier Typewriter Company, with M 
iger Gibson and Mrs. Gibson, enjoyed a 
delightful water party on August Ist rt 
party, numbering eighteen, took the car at ; 
in the afternoon for Lake Minnetonka, where 
an electric launch had been engaged t i 
them for a tour of the lake A picr 
was sé ed n the boat and every 
thoroug y good time 

> > * 

H. K. Zuppinger has taken the at 
giance to the Oliver cause at Minneapolis ind 
with his previous training promises » | t 
a very successful Oliver man 

. > > 

Oliver travelers especially entitled t edit 
for their August results are Messrs. H. R. Bey 
er, H. V. E ind C. E. Morris 

7 . > 

Flovd St John the Oliver manager it Mir 
neapolis, took his vacation by the auto routé 
from Minneapolis to Omaha, wher Manage 
Stewart of the Oliver joined him r wit hei 
families visited friends along t} ite t Chi 
cago 

> o >. 

P. W. Reidhead has been assigned to terri- 

tory for the Oliver in western Minnes 
> . * 

The high school at Billings, Mont is in- 
stalled five Olivers, making an exclusive Oliver 
equipment established for the purpose f in 
struction in typewriting. 

>. > > 

A. C. Hanson of the Monar sales force is 
spending his vacation in the hospital He was 
quite severely hurt while alighting from a train 
He expects to resume work shortly 

= 
E. R. Welch, formerly in the real estate busi 


ness, has joined the Monarcl forces and is 
meeting with success. 
. ° > 
Miss May Harold, Monarch employment man- 
ager, spent her vacation at Independence Lake, 
Minn. 


. > ” 
George W Dickerman, general manager of 
the Monarch Typewriter Company made a 


short visit to the Minneapolis office recently 
e . . 


B. L. Cook reports country business for the 
Monarch very flourishing. He is located at 
Mankato, Minn 


> > > 
The demand for Oliver operators has been 
constantly increasing until it is practically im- 
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TYPEWRITER NEWS—Continued. 
possible to get a sufficient number of applicants 
to fill the demand. 

° * 

Miss Olga Salak of the Mon?rch office re- 
cently returned from a visit to relatives in Wis- 
consin. 

Milwaukee, Wis. 

The ¢ity sales force of the Milwaukee office 
of the Monarch has been increased by the ad 
dition of J. F. Jones, who has been in the type- 
writer field for several years. A steadily in- 
creasing business in the supply department of 
the Monarch has resulted in the appointment of 
H. J. Smith as manager of this branch. 

. > > 


Andreas Bothe, Wisconsin manager of the 
Monarch Typewriter Company, has returned 
from a business trip to Chicago and southern 
Wisconsin points. Mr. Bothe reports business 
good and with prospects of a heavy fall trade 
especially bright. 

. « > 

E. R. Johnston, Wisconsin manager of the 
Smith Premier Typewriter Company, believes 
that the automobile is a valuable asset for the 
typewriter man Mr. Johnston, with his-order 
book well filled, has just returned from an ex- 
tended trip in his automobile about Wisconsin 
territory. Mr. Johnston’s shop foreman accom 
panied him on the trip 

Memphis, Tenn. 
Miss B. B. Bryant, head bookkeeper of the 


Underwood Typewriter Company, who is widely 
known throughout the system on account of 
long and continuous service as well as for her 
genial nature was given 1 complimentary 


vacation for the month of August by Manager 
Howison. She spent the time at Hot Springs, 
Ark 

> > e 

Among the recent additions to the ranks of 

high class salesmen in the typewriter business 
is H. B. Homes at the Memphis office of the 
Underwood Mr. Homes is a clean-cut fellow 
of fine sddress and experience who is making 
friends very fast for his machine in the Delta 
section of Mississippi 

7 


Very few young men who enlist as salesmen 
for typewriters attain a more significant suc- 
cess in a new business than A. C. Sperry, who 
has just celebrated his third successive year in 
the territory of eastern Arkansas, which is un- 


der the management of the Memphis office of 
the Underwood Mr. Sperry is about to pur- 
chase a high grade automobile out of his sav- 
ings for the past two years 

> * * 


During the absence of Manager Howison of 
the Memphis office of the Underwood Type- 
writer Company, who is in attendance upon the 
managers’ convention at New York during Au- 
gust, his place will be filled by his brother, Rob- 
ert C. Howison The latter was for several 
years manager of the Richmond (Va.) office of 
the Smith Premier Typewriter Company, but 
has been with the Underwood forces for the 
past year. 

Montreal, Quebec. 

One of the country salesmen working under 
the Remington Typewriter Company’s Mon- 
treal office, A. R. Peltier, has recently been 
tasting the delights of a thoroughly enjoyed 
vacation and has returned to work feeling fit to 
tackle anything. He says he stored up enough 
energy to carry him at full speed right through 
to next summer. 

Moscow, Russla. 

A recent addition to the 20-year group of the 
roll of honor of the Remington Typewriter Com- 
pany is Valerian Brunfaut, who is a member of 
the Remington organization at Moscow. 

Mexico City, Mexico. 

H. M. Cammack, who has been manager of 
the San Antonio branch of the Underwood 
Typewriter Company, has been appointed as- 
sistant to W. A. Parker, general agent for the 
Oliver Typewriter Company at Mexico - City, 
Mexico. He assumed the new position Septem- 
ber Ist. 

New Castle, Pa. 

W. C. Walton, a member of the Remington 
Typewriter Company’s New Castle force, has 
recently entered the 5-year group of the Rem- 
ington roll of honor. 

New York City, N. Y. 

That wondeful piece of electrical engineering, 
“Leaders of the World’’ moving chariot race, 
which the Rice Electric Display Company is 
operating on the roof of the Normandie Hotel, 
Thirty-eighth street and Broadway, New. York, 
has jarred blase Broadway crowds out of their 
habitual indifference to things new and novel. 
Its 20,000 electric lights flashing at the rate of 
2,500 flashes per minute depict a Roman chariot 
race that is alive with motion. Above this dis- 
Play advertisements are also shown under the 
heading. ‘‘Leaders of the World,” these adver- 
tisements being changed every few seconds. 
Prominent among the advertisements shown is 
that of the Remington Typewriter Company. 

>. « . 


S. B. Hall, Monarch field representative, cov- 
ered the eastern territory recently. 
>. - a 
The 20-year group of the Remington Type- 
writer Company's roll of honor has recently re- 
ceived a new addition, H. C. Coleman, a mem- 
ber of the New York Remington force being 
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ust Look at This 


Here is a cut showing specimen pages in our new catalog of Filing Furniture. 

Our catalog is ‘‘a book-full’’ of pract information for dealers in—and users 

up-to-date filing syste 

Complete information—fully illustrated—of Standard Vertical and Lateral 
sections-—Cabinets and ‘‘Cabinettes”’ (little fractional sections)—Transfer Cases— 
Card Trays—and all sorts of stock cards is included in our catalog. 

Also—information as to how any special filing needs may be met. 


This Book Yours—FREE 


If you can make practical use of this information, we will cheerfully mail the 
catalog to you FREE and postpaid 

Simply write on your business stationery ‘Send me your catalog.” Mail this 
request to us and, as soon as we receive it, we will forward the catalog to your 
address. This will not obligate you in any way, shape or manner and—you will 
find the catalog a big help in your busin« ‘ | 


Special to Dealers 


Dealers who are handling the ‘‘B-M Quality Line” of Filing Furniture find it 
attracts new trade—increases the satisfaction of regular customers—and that the 
volume of their Filing Furniture business, and profits they realize upon it, grow 
steadily. * 

Dealers find our ‘‘Exclusive Agent's Proposition” liberal as to inducements, 
prices and terms. This is well worth investigating. If you wish to investigate, 
mention your wish when you write for our catalog. Address— 


Browne-Morse Co., 109 {x Muskegon, Michigan 




















OLIVER 


2-Color Attachments for Oliver and Remington 
Typewriters, 75c each, $6.00 per Doz. 





BEAUBIEN @ BOOTH COMPANY 


43-45 LaSalle St., CHICAGO, ILL. 
Manufacturers of Typewriter Tools and Parts Send for Catalogue 
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the gentleman whose name has been added to 
that group. - 
> > 


Frank E. Hanchett, who formerly operated a 
typewriter and office supply business at James 
town, N. Y., and who is thoroughly conversant 
with the field, has become manager of the 
Typewriter Reconstruction Company, 171 Front 
street, New York City. 


A. E. Katz, president of the Typewriter Re- 
construction Company, 171 Front street, New 
York City, has gone to Europe, where he will 
establish headquarters in several of the largest 
a for the purpose of supplying the foreign 
trade. 


> > 7 
The members of the New York: sales force 
of the Royal Typewriter Company have now a 
well organized baseball team, and are playing 
match games every Saturday afternoon. They 
are the proud possessors of uniforms and a full 
equipment of baseball paraphernalia. They are 
challenging everybody, right and left, and, one 
good thing about the Royal bunch, they are just 

as happy when they, lose. 
> 


New Orleans, La. 

The New Orleans office of the Royal Type- 
writer Company sold the first typewriter to the 
World's Panama Exposition Company. The sale 
was made by Mr. Soniat. " 


Cc. Adolph Chalaron, a well known young 
business man, has accepted a position as billing 
machine salesman for the Monarch Typewriter 
Company and will be put in charge of the Mo- 


bile, Ala., territory, working under New Or- 
leans office. 
> . * 
R. J. Pickett, expert typewriter and short- 


hand writer, is a recent addition to the Monarch 
sales force, and will be assigned to the Shreve- 
ort, La., territory, working under New Or- 
eans, 

> a > 

Miss Bthel Hauch, in charge of the Monarch 
employment department, has just returned from 
a well-earned two weeks’ vacation, spent on 
the lake coast. The telephone is now working 
overtime, and those on the “waiting list’’ are 
happy once more. 

> > ao 
Oklahoma City, Okla. 

Ben H. Ash, one of the city salesmen of the 
Remington Typewriter Company's Oklahoma 
City force, is not so large in size, but measured 
by deeds he is one of the biggest typewriter 
salesmen in Uncle Sam’s new state. ‘“‘Ben’’ has 
been and is so busy selling new model Rem- 
ingtons that he didn’t take’all the vacation that 
was coming to him. He is one of the many 
Remingtcnians who are wedded to their work. 

* > 7. 


The svutheastern Oklahoma salesman of the 
Remington Typewriter Company's Oklahoma 
City office, M. EB. Reynolds, is such an enthusi- 
astic Remingtonian that he spent his vacation 
taking a trip to the Remington typewriter fac- 
tory at Ilion, N. Y., and to the home office at 
New York City. He says his trip is something 
he will long remember, and since his return a 
more enthusiastic salesman than he is cannot be 
found anywhere in the state. 

>. . > 


The bookkeeper of the Remington Typewriter 
Company's Oklahoma City office, F. H. Hurry 
is enjoying his vacation “on the farm,”’ where 
with pipe, overalls and Mrs. Hurry, he is having 
a good time. 

> . > 

O. M. Spratt, traveling salesman for the Smith 
Premier Typewriter Company in northwestern 
Missouri, will go to Oklahoma City for the same 
company, where he will travel out of Enid, cov- 
ering part of western Oklahoma. Mr. Spratt 
has only been in the typewriter business for 
about a year, but his success has been such 
that it is expected he will make things hum 
when he reaches the sage brush. 


Omaha, Neb. 

John R. Hollis has taken charge of the new 
branch of the Royal Typewriter Company at 
Omaha, Neb. 

om . . 

W. O. Synnamon, manager for the Smith Pre- 

mier Typewriter Company at Oklahoma City 


has been promoted to the position of assistant 
manager at Kansas City, Mo., for the same 
company. He began his new work September 


1st. 
> > 7 
The Monarch employment department, under 
the efficient management of Miss Fay Watts 


itself proud this season and has set 
will be hard to surpass. 
> * 7 


has done 
a record that 


Paris, France. 

Mrs. 8. Brebion, connected with the Reming- 
ton Typewriter Companv’'s Paris office, has re- 
cently entered the 10-year group of the Rem- 
ington roll of honor. 

Perth, Western Australia. 
E. C. Stott & Co., the Remington Typewriter 


Company's representatives at Perth, in West- 
ern Australia, recently decided that their in 
creasing business necessitated more commo- 


dious quarters. They accordingly moved their 
offices from their former location in the Royal 
Arcade at Hay and tarrack streets to their 
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present location at Furnival Chambers, 45 St 

George's Terrace. In their new home the fa 

cilities for transacting business are much better 

than those which the old quarters afforded. 

Remington business in the territory this com- 

pany covers is in a most prosperous condition 
Philadeiphia, Pa. 

The Philadelphia office of the Royal Type 
writer Company has a baseball team also, and 
they are practicing nights with the intention of 
going over to New York and taking a fall out of 
the home office team or the New York City team 
or any other old Royal team that dares to cross 
bats with them. Wow! Philly is on the 
rampage! 

Phoenix, Ariz. 
Royal typewriter is now represented in 
Ariz., by the Berryhill Company, the 
and office supply store of the 


The 
Phoenix, 
leading stationery 


city At Prescott, Ariz., is another new Royal 
dealer, C. A. Peters, Jr., who is a well known 
business man of that city, being also a prom 


inent Elk and a county official. 
Pittsburg, Pa. 
Ben B. Courtney is a new member of the 


Royal sales force at Pittsburg. He has a country 
territory. 
- > - 

The Royal Typewriter Company is sending 
to its agents and branches a new window trans 
fer. It is in the form of a keystone, measuring 
19 inches in height and 24 inches wide at the 
top, with a fine picture of the Royal in the 
center of it. It is one of the finest looking as 
well as one of the largest decalcomania 
that has been put out by any typewriter com- 
pany 


signs 


Portland, Ore. 

manager for L. & M. Alexan- 
marked growth of business 
in all parts of Oregon. He has recently sold L 
Cc. Smith machines to the Portland Concealed 
Bed Company, the Marvelo Manufacturing Com 
pany, the Glendale State Bank and the Hibernia 
Realty Company. 


Mr. Stemmler, 
der Co., reports a 


7 > * 

When it comes to getting all the 
out of a vacation no one can beat C. B. Waters, 
a member of the Remington Typewriter Com- 
pany’s Portland sales organization. Mr. Waters 
recently returned to the office and entertained 
the boys with a long string of reminiscences of 
his vacation. 


enjoyment 


Providence, R. I. 
Underwood employment department, in 
charge of Miss Sarah Andrews, has had the 
largest business for August in the history of 
the office. It was very hard work to find a suf- 
ficient number of stenographers to fill the calls. 
> > > 


The 


Manager Knopp of the Underwood Typewriter 
Company has returned from a convention of 
managers held at New York and Hartford, and 
says the convention was the best ever held by 
any typewriter company. He found when he 





returned that every machine in the office had 
been sold and orders waiting for more 
. > + 


ae F 
for the 


McKay, 
Underwood 


special billing representative 
Typewriter Company, has 
just returned from his vacation greatly re- 
freshed and is picking off orders for billing 
machines faster than they can be delivered 

. * > 


Jack Dorgan, foreman at the Underwood 
Typewriter Company, is taking an extended 
trip to Boston, Hartford, New York, Buffalo, 
Detroit and other points. 

* * > 
Miss Alice Feely. cashier at the Underwood 


has returned from her vacation, spent 
Massachusetts Summer resorts 
Richmond, Va. 

His splendid selling record while a member 
of the Remington Typewriter Company’s Kan- 
sas City force led to T. S. Handley’s recent 
promotion to the managership of their office at 
Richmond Mr Handley was a Kansas City 
Remington salesman for four years, ind 
throughout that period he showed selling ability 
of the highest order At Richmond he has 
every opportunity for adding still greater 
achievements to his enviable Remington record 

Rochester, N. Y. 

J. C. Bonner has been transferred from Phil- 
adelphia to Rochester, where he will have 
charge of the sub-office under Buffalo of the 
Royal Typewriter Company 

St. Paul, Minn. 

The Si. Paul branch of the Royal Typewriter 
Company has taken a new office in the Endicott 
Arcade Annex, a much better location than the 
one formerly occupied. 

St. Joseph, Mo. 

Maloney, manager of the Smith 
Company at St. Joseph, 
Mo., has been transferred to Oklahoma City 
where ne will have charge of the company’s 
interests for the state of Oklahoma, outside of 
the Muskogee, Okla., field after September Ist 
Maloney has handled the St. Joseph office for 
three years, and the position comes as an ad- 
vancement 


Company, 
at several 


George A 
Premier Typewriter 


* . > 
A. B. Munsey, traveling for the Smith Pre- 
mier Typewriter Company in northern Okla- 
homa, has been promoted to the position of 
manager for the same company at St. Joseph, 
Mo. Mr. Munsey has done a land office busi- 
ness in Oklahoma He is in the ‘‘one-a-day” 
class, and his good work has been noticed by 
the company and his promotion comes as a re- 
ward. 
. * > 
The Royal Typewriter Company’s San Fran- 
cisco office is now in its permanent location at 


404 Market street, near the corner of Front 
street. The space is the same as that vacated 
early last spring. but since then a fine rein- 





$0 ied OPEB rete e em ~ 








anata 





UNDERWOOD BRANCH, 


SPRINGFIELD, MASS 

















OFFICE APPLIANCES 95 

















(STAND MACHINE. Securely fastens from two to ten sheets of paper together without the use of foreign material, in one operation, thus eliminating 















CLIPLESS PAPER FASTENER 


Guaranteed for Five Years 


Increases Capacity of your Files 25 % Saves, Time, Space, Money 


THE CLIPLESS PAPER FASTENER DOES IT ALL 





the use of clips, pins or fastenings of any kind, and their attendant expense. 
The paper itself forms the fastening—it is neat and secure and destroys none of the paper. It is as strong as the paper itself—a clip 
or pin is no stronger. The above illustrations show the fastening 
Every f.le remains independent of every other file—no clips to push off or pins to fall out. 
Use it to attach the carbon reply to your letters, before it leaves your stenographer’s hands, thus avoiding the possibility 
error. 
Use it to attach to your letter check, drafts, estimates, price-lists, invoices, statements, etc. 
Use it wherever you would use a clip or pin. 
As to construction the Fastener is made of the best tool steel and is as perfectly finished as a surgical instru- 
ment. It will last a lifetime. We guarantee it for five years in all its parts. 
R he —- is all ours—we are not imitators—we are the inventors, manufacturers and sole distributom of 
the “Clipless” 
Ask your dealer for the ‘‘Clipless” or write us. We will be pleased to send one to any responsible party 
on five days’ trial, express prepaid. We have 
sold thousands in this way to the best firms 
in this country—we bank on your judg- 
ment. You will find it indispensable to 
your business—you will buy it. Itis 
our faith in the “‘Clipless’’ that 
prompts this offer. Send for one 
today. 


—PRICE $3.50— 





(HAND MACHINE) 





LENGTH 6 1/2 INCHES 





DEALERS:— 








Write for trade discount. No middleman’s profit. You deal with us direct 


CLIPLESS PAPER FASTENER COMPANY 
NEWTON, IOWA 





















SOONER OR LATER 


You will show it in your stock. The other enter- 
prising dealers are. 


A New Post Binder 


Slotted, with a simple locking device on an 
entire new principle. 













Unquestionably the simplest, neatest, easiest working, most secure locking 
device ever used on a post-binder. 

This locking device consists of two hardened steel balls or rollers so held in 
position by e simple mechanical device that a movement of the button slide 
drops them into a wedge-shaped slot in the steel carrier plate, thus forming a 
“ball elutch,”’ the most secure and reliable clutch known. 

A reverse movement of the slide instantly releases the clutch and at the same 
time opens the slot so that cover can be withdrawn without the necessity of 
raising same over the posts. 

They are bound in heavy drab duck with round leather corners. 

The exposed metal parts are heavily plated and highly polished, making a 
most attractive binder. 

Packed six in a heavy, white cloth-stayed box, with green label. 

Every binder fully guaranteed. 

A large number of stock sizes always on hand. Special sizes to order 
Sample to the trade upon application. 


IRVING-PITT MFG. CO. 


Kansas City, Mo. 
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TYPEWRITER NEWS—Continued. 


forced concrete building has been erected on 
the site, and the new office, while not the larg- 
est, is one of the neatest and most convenient 
typewriter establishments in the city, with suf- 
ficient space for the business handied. D. J 
Lynch, the coast manager, completed moving 
August 21, but the new place is not yet in final 
order. Some decorations are to be put in the 
store, and a complete outfit of Lake sanitary 
furniture is to be put in. No repair work will 
be done in the store, as there is a fine space 
in the basement under the sidewalk for that 
purpose, and a freight elevator will make it 
possible to get in stock without carrying it 
through the store. The basement is larger than 
the store itself, and one side of it will be filled 
with shelves, the other being occupied by un- 
opened stock. Notwithstanding the confusion 
of moving, Mr. Lynch characterizes this month 
as one of the best he has ever had. 
> * > 
Cc. J. Browne, coast manager for the Under- 
wood Typewriter Company, has recovered from 
an illness of several months’ duration, and is 
now attending the managers’ meeting at the 
eastern office of the company. He is expected 
back at his desk in San Francisco in about a 
week.e« . 
> >. > 
Harry Wilde, California manager for the 
Remington Typewriter Company, has just re- 
turned from a trip east. He says business is 
keeping up in fine style. The local Remington 
office is employing about twice as many men as 
last year, and notwithstanding increased com 
petition, the volume of sales is larger than 
2ver be fore 
> . > 
W. R. Jenkins, of the Geo. C. Bornemann 
Company, is making a trip to Alaska to look 
after his interests. He has a graphite mine in 
that country and believes he will be able to 
make something out of it. 
* > > 


J. Gunzendorfer, head of the Typewritorium, 
Inc., reports considerable improvement in the 
sale of the Stearns typewriter with the ap- 
proach of the fall season. 

> . > 

Wolf & Isenbruck, who have for a number of 
years conducted the local agency for the Mon- 
arch typewriter, announce that the partnership 
has beqen dissolved. Mr. Wolf has taken over 
the entire business and expects to continue it 
along about the same lines as before. Mr. Isen- 
bruck has not yet announced his plans for the 
future. 

. > > 

The Pacific Typewriter Company, 107 Mont- 
gomery street, agent for the Sun typewriter, the 
American Writing Machine Company, and the 
Wholesale Typewriter Company of New York, 
has closed out the store at 255 Montgomery 
street, recently acquired from the Typewriter 
Exchange. George Coker, formerly manager of 
the latter place, has taken charge of the city 
sales department of the Pacific Typewriter 
Company. George T. Pearson, who started the 
Typewriter Exchange here, has purchased a 
ranch in Mendocino county ‘and retired to rural 


life. 
e o . 


C, Russ, recently with the local office of the 
Underwood Typewriter Company, has taken up 
city selling for L. & M. Alexander & Co., 
agents for the L. C. Smith & Bros. typewriter, 
and has picked up a large business. 

> 7 > 

James D. Hoey, who was formerly with L. & 
M. Alexander & Co., and for the last six months 
has been Los Angeles manager for the Royal 
Typewriter Company under Mr. Lynch of San 
Francisco, has resigned from that position and 
returned to his former employment, handling his 
old territory, known as the coast division. 

> . . 

L. & M. Alexander & Co. have recently se 
cured orders for L. C. Smith machines from 
some of the largest firms in the city, including 
the Firemen’s Fund Insurance Company. the 
Western Pacific Railroad, the Alaska Packers 
Association, the Zellerbach Paper Company, et< 

San Jose, Calif. 

A new sub-office of the Remington Typewriter 
Company's San Francisco office has been opened 
at 114 South First street, San Jose This new 
branch affords ample facilities for properly 
handling the rapidly growing Remingten busi 
ness in that section of California. 


San Antonio, Texas. 

Geo. W. Center, formerly with the Roya 
typewriter agency, dealers at San Antonio, Tex 
enters the regular employ of the field depart 
ment of that company August 15th as traveling 
salesman. His territory will be that part of 
western Texas known as the Panhandl 


San Salvador, Salvador. 
M. Castillo, P., of San Salvador, Salvador, re 
cently secured the Remington typewriter dealer 
ship for that section of Central America 


Seattle, Wash. 

Mr. Scharman, manager for L. & M. Alex 
ander & Co., reports a splendid business of late 
on the L. C. Smith typewriter, closing large 
sales with the Seattle Lighting Company, the 
Offices of the Standard Oil Company, t) First 
National Bank, the Coiumbia Construction Con 
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pany, and the Union Savings & Trust Company. 
Seattle, Wash. 

Ee. Cc. Niles, the manager of the 
Typewriter Company’s Seattle office, 
his first Remington convention this summer. 
At the time of the Remington convention of two 
years ago the invitation to the convention 
reached Mr. Niles when he was in the middle of 
a special Alaskan trip, and he could not arrange 
matters so that he could leave and, consequent- 
y e missed the 1908 convention. By a singu- 
ir coincidence the invitation to this year’s 
Remington convention again reached Mr. Niles 
while he was in Alaska, but this time he was 
able to get away, and by making the long trip 
from Skagway, Alaska, to New York he enjoyed 
the pleasure of meeting all of his fellow man- 
agers in the domestic Remington organization. 

Shreveport, La. 

The Underwood Typewriter Company reports 
a big business in this territory for the month of 
August, and since Manager Armstrong's recent 
visit to Monroe, La., he seems to be putting 
forth double energy in his work. We will not 
ittempt to guess the reason why, but as a word 
if encouragement will say that ‘‘minnie’”’ a fel- 
low wins out who “starts’’ right, and we wish 
J. L. the best of luck and continued success in 
the typewriter field 

St. Louis, Mo. 

On July 26th the engagement was announced 
of Charles S. Lippman to Miss Betty Rosenthal, 
ind. it is understood that the marriage is to 
take place in December. Mr. Lippman is a 
salesman for the St. Louis office of the Smith 
Premier Typewriter Company. His marriage will 
doubtless mean that St. Louis will be his per- 
manent home, which will be most satisfactory 
for all concerned, as he has already written a 
good record for himself in the St. Louis office. 
Congratulations to Mr. Lippman and Miss Ros- 
enthal. 


Remington 
attended 


. * « 

Harry Taylor has been transferred from the 
Minneapolis territory and made assistant man- 
iger of the St. Louis office of the Royal Type- 
writer Company Mr. Taylor has for a long 
time been recognized as one of the strong men 
of the Royal organization, and this promotion 
is a well earned one. He is to have charge of 
the country territory under the St. Louis office, 
1 line of work for which he is unusually well 
qualified. 
. . « 

Harry Taylor of the Royal Typewriter Com- 
pany’s Minneapolis territory has been trans- 
ferred to St. Louis to become assistant manager 
of the Royal’s office in that city. 

. > > 


The recent window display of the L. C, Smith 
& Bros. Typewriter Company at their St. Louis 
electrically driven 


branch, consisting of an 

paper feed device, attracted quite a lot of at- 

tention. Great credit is due to the repair force 

and its foreman, Jack Charters, for its success. 
” * > 


L. C. Smith & Bros. Typewriter Co. have re- 
cently added three “live wires’’ to their already 
efficient sales force at their St. Louis office. 
They are Walter McRaven, formerly of Little 
Rock, Ark.; Goebles, of Minneapolis, and Rogers, 
of St. Louis. All are typewriter men of ability 
and experience. The manager, H. S. Gilbert 
says that prospects for business for his company 
were never brighter than at the present time, 
and all of the salesmen look forward to an in 
crease in business. The St. Louis boys are sure 
enough hustlers. 
St. Louis, Mo. 

St Louis office of the Royal Typewriter 
Company recently enjoyed a visit from Manager 
Pike, of New Orleans, who took a run up to 
St. Louis to get away from the heat (It never 
rets hot in the shadow of Anheuser-Busch.) 

° * > 


Maxwell Morris, field manager of the Roval 
turned from 


1? 


Typewriter Company recently re 


in extensive tour of the West He. visited a 


of the Royal! dealers in the West, and appointed 
a number of new ones Mr. Morris says busi 
ness is booming all over the West, and the 


Royal dealers are getting “‘their share 
a «© . 


The field department of the Royal Typewriter 
Company announces the appointment of a num- 
ber of new dealers in Texas, Arizona and NeW 
Mexico; also in Colorado and Wyoming 

Sydney, Australia. 

The Sydney organization of the Remington 
Typewriter Company has made a change in and 
also added a new name to the Remington roll of 
honor Harold Woods, of the Sydney force, has 
entered the 15-year Remington group, and John 
Kent, also of Sydney, has entered the 5-year 
Remington group 

Syracuse, N. Y. 


W. H. Blaney, manager of the Evansville, Ind., 
sub-office of the L. C. Smith & Bros, Typewriter 
Company, took a vacation trip to eastern cities, 
stopping off at Syracuse, N. Y., for a sit to 
the factory, where he had an enjoyable 

. > . 

M. C. Smith, of Syracuse, N. Y., was nt 

visitor at the St. Louis office. 
Syracuse, N. Y. 

H. Griffen, manager of the Providenc: R. I 
office of the Monarch Typewriter Com was 
in town th last week in August, wearing his 
usual smile Mr. Griffen says things are coming 
our way, with prospects for a big fall > 3s 

« « * 

Richard J. Harris, known by all the | s as 
“Dick,’”’ and one of ‘‘Monarch’s’”’ popular align 
ers, has resigned his position and has gone to 
the land of flowers and sunshin« Los Angeles 
As a token of friendship and brotherly love the 
aligners presented him with a fine traveling 
bag, and gave him a rousing sendoff wl 
departed on August 30th. 

* * . 

During the two week’s annual vacatio1 int- 
ed by the Monarch Typewriter Compar the 
works were busy installing new automatic 1 





chinery and getting ready for their increas 
business Superintendent George Brand says 
that all officers and dealers were notified that 
the works were to be closed the first two weeks 
in August, and that as a result not much 
business was expected during the shut dowr 
On returning from his vacation Mr, Brand was 
surprised to find that the volume of business 


done this year exceeded that for August in 
1909. 
* * * 

John Love and Clyde House, former 8S; sé 
boys, now traveling for the Monarch Type- 
writer Company, Ltd., Toronto, Canada have 
been spending their vacations visiting thei 
parents in Syracuse. soth are very enthusiastic 


with their new. surroundings, reporting that 
while over the line they “are from Missouri’ 
yet when you show them you have the goods it 
easy sailing 
* + ~ 
With vacations over, the outlook in the type 
writer business is very promising The pe 





writer companies are all running full time The 
Smith Premier factory expect to increase its 
output to 150 machines per day At the Smith 
Bros. factory they are way behind in fillins 
orders on account of the extra order fo! 2 
machines given by the Dupont Powder Com- 
pany. 


Tacoma, Wash. 

Victor Houston is handling the I ( Smith 
typewriter in Tacoma as sub-dealer for L. & M 
Alexander & Co. Among his most important 
sales recent have been those to the Central 
News Company, the Washington Bankers’ Ab 
stract Company, and the Tacoma Office Supply 
Company 

Toronto, Can. 


Perry J. Alexander of the Toronto office of 
the Remington Typewriter Company has been 
promoted to a foremanship 

















SMITH PREMIER BRANCH AT SEATTLE. 
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Comptograph Adding Machine 
on our Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
of such office appliances as adding ma- 
chines, typewriters, envelope seal- 
ers, stampers, ietter duplicators, 
coin counting, changing and as- 
sorting machines, laundry mark- 
ers, phonographs, dictation and 
transcribing machines, letter cop- 
lers and other office appliance 
machinery. They are compact, sanitary, 
stronger, lighter, more rigid, and in every 
Way superior to any other kind of stand 
for business office use. 

9 They are made of cold-drawn, seam- 
less, steel tubing, highly finished; trim- 
mings nickel plated and feet are equipped 
with easy revolving casters, that vill not 
mar the floor, or with nickel plated ball 
feet, or rubber tips 

¥ The typewriting demonstrating stand, 
shown, has a revolving table top, which 
can be locked in position so as not to re- 
voive, permits demonstrator to show all 
sides of machine without moving from 
one position. Every retailer of these de- 
vices should have them on his floor. 

4 If you are interested in a stand that 
will increase the value of your product, 
send us your specifications and we shal] 
be pleased to submit sample with quota- 
tions. 

The cuts herewith show but 3 

of a great variety of Styles. 


4 Our stands are used by most of the 
principal adding machine.manufacturers 
and manufacturers of other business office 
machinery. 


For further information and 
catalogue write the 


Fowler - Manson - Sherman 
Cycle Mig. Co. 


Lake and Peoria Sts., Chicago, Ill. 


Typewriter Demon- 
strating Stand. 





Typewriter mounted on our Stand, 


Roll Top 
Flat Top 


DESKS iiewiters 


Sanitary 


H. Herrmann Furniture Co. 
258 Canal St., - New York, N. Y. 


BLUEPRINTS FOR THE ASKING 











Gaerte Renewed Typewriters 


rhe only high grade renewed typewriter 
on the market today. 


Remington, Oliver and L. C. Smith are Our Leaders. 
Workmanship and Finish Perfect. 


Look better than the day they left the factory. 





Order a sample and be convinced. 


$20 is my price. Send for me. ; ‘ . . 
i Our new Price List to Trade just out. 


look like new. 


Gaerte Typewriter Exchange, 40 Dearborn St., CHICAGO 
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OUALITY 


is essential in office chairs. They have the 
hardest wear, and the most banging 
around. They require a superior grade of 
workmanship and materials in order to 
outlive the desk, of which they are the 


companion pieces. 


COLONIAL CHAIRS 


are built with just this ideain mind. They 
must be beautiful in appearance, original 
in design, and made to last. That is why 
we now have a big plant working night 
ind day, although our factory is only 
three years old. 


Dealers: Get wise to this opportunity TODAY. 
Colonial Chair Company 


1732-58 N. Maplewood Avenue, Chicago, Ill. 














The despot’s heel is on thy shore, 
Maryland, my Maryland! 

His torch is at thy temple door, 
Maryland, my Maryland! 

Avenge the patriotic gore 

That flecked the streets of Baltimore, 

And be the battle queen of yore, 
Maryland, my Maryland! 


ALTIMORE stationers are preparing 
for a gala time during the second 
week of October, when the National 
Manufactur 
that 


Association of Stationers and 
ers will meet in annual convention in 


An especially strong list of commit 


city. 
tees has been appointed, the personnel of 
which is given in another part of this 
article 

The meeting at Baltimore, while it will 
be essentially a business meeting, will not 
lack in those features of entertainment 
which have been so conspicuous at previous 
meetings of the association The prover 


will not permit the guests 


saltimore to lack anything in 


bial hospitality 
of the city of 

the way of entertainment during their stay 
Realizing their privilege with respect to 
saltimore as 
tels are well prepared to care for all the 
delegates and their friends and the Belve 
Hotel especially is making extensive 
meetings. The head 
will be at the 


a town of sightseers, the ho 


dere 
preparations for the 
quarters of the 
Hotel Belvedere, whose fine cuisine and ap 
pointments have made it famous among the 


hostelries of the South 


association 


In many respects the city of Baltimore 
is one of the most interesting places in the 
United States old. It was 
founded during the early days of coloniza 
tion in what is now the United States, and 
it reflected at the time of its founding the 
life of the old world from whence it sprang 
The city was named after Lord Baltimore 
of England, who was given a grant of an 
immense tract of land covering a consider- 
able portion of the present State of Mary- 
The history of the city has been full 
It has participated in all the 


Baltimore is 


land. 
of incident 
great events which have made the history 
of the United States; its sons have fought 
in all wars, and the streets of Baltimore 
themselves have more than once echoed to 
the sounds of battle 

Following the Civil War, the city of Bal 
timore took on an era of growth and civic 
expansion which began as soon as the ex- 
haustion caused by the war had given place 

Powerful 
of commu 


to more conditions. 


prosperous 
interests organized a campaign 
nity promotion, and up to the year 1904 
the city had made immense strides forward, 
ranking as one of the most aggressive of 
the communities of the United States 
When the fire of February, 1904, destroyed 
the entire business section of Baltimore, it 
was thought that this growth 
checked, but the fire has proved a blessing 
It took twenty months of pro 


might be 


in disguise 


digious efforts on the part of the citizens of 


On to Baltimore. 


MARYLAND, MY MARYLAND. 


Hark to an exiled son’s appeal, 
Maryland, my Maryland! 

My Mother State to thee | kneel, 
Maryland, my Maryland! 

For life and death, for woe and weal, 

Thy peerless chivairy reveal, 

And gird thy beauteous limbs with steel, 
Maryland, my Maryland! 


Stationers of the City Making Extensive 
Preparations for the Entertainment of 
Delegates and Guests at the Coming An- 
nual Convention of the Association. 


rebuild the city and recover 
lost ground, but they 
realizing their opportunity, so that the Bal 


city in almost 


Baltimore to 
were not slow in 
timore of to-day is a new 
all but history and tradition. 

The city of Baltimore is one of the most 
the cities of the 
hours’ 


fortunately situated of 
world. It is within 
ride of Washington; but a few hours’ ride 
from New York City and Philadelphia; a 
day and a night brings the Chicagoan to its 


less than two 


doors; while it is within equally easy dis 


tance of St. Louis. Cincinnati is but part 


of a day’s journey away. 


While Baltimore is not a coastwise city 
it nevertheless bears an important rank 
among the maritime cities of the United 


It is a curious fact that while Bal 
timore in population has not yet reached 
the million mark, it nevertheless ranks sec 

following New 
Baltimore lies at 
Bay, the largest 


States. 


ond in point of exports, 
York, which stands first. 

the head of Chesapeake 

bay on the Atlantic coast, and it possesses 
opportunities for harbor expansion that are 
unequaled. The harbor of Baltimore ad 
mits ocean vessels of the deepest draught, 
engaged in 
in 


and the Government is now 
deepening the inner channel further to 
crease the harbor facilities of this remark 
able city. 

Some Historical Data. 

The first house on the present site of the 
city of Baltimore built in 1652. It 
was a tiny log cabin which might today be 
placed in the center of the great ballroom 


of the Belvedere Hotel and still leave room 
A century 


was 


for a hundred couples to dance. 
saltimore was a village encircled by 


later 
to keep the 


a fence—a good, strong fence 
Indians out and the cattle in, as one witty 
writer has put it. 

Revolutionary 
for a time the 


Four of the signers 


days the city of 


During 
seat of the 


Baltimore was 
Continental congress. 

Declaration of 
Baltimore, while the 
soldiers to the revolutionary 


of the Independence came 


from city furnished 
hundreds of 
cause, among them being the famous gen 
eral, John Eager Howard, been 


called the Chevalier Bayard of Revolution 


who has 


ary days 

George Washington made his first speech 
as President of the United States in the 
Baltimore. Here the 


first railroad 


Jaltimore was one 


city of 
was organized in 1827 


of the termini of the first telegraph lines 





Thou wilt not cower in the dust, 
Maryland. my Maryland! 

Thy gleaming sword shall never rust, 
Maryland, my Maryland! 

Remember Carroll’s sacred trust, 

Remember Howard’s warlike thrust, 

And all thy slumb’rers with the just, 
Maryland, my Maryland! 


ever established in the world, and it was 
here that the famous first telegraph mes 
sage was received, “What hath God 
wrought? 

The first patent for a locomotive engine 
was granted to a Baltimorean In Balti 
more was made the first ribbon of Ameri 
can silk. From the port of Baltimore set 
sail the first steam vessel to cross the At 
lantic, and in her docks was laid the keel 
of the first steam vessel to be built entirely 
of iron. Baltimore saw the first iron build 


ing erected; made the first revolving cylin 


der press; the first armor plate; operated 
the first electric car; saw the operation of 
the first electric 


Here was made the first linotype machine, 


locomotive on a railroad 
carbureted hydrogen gas for illu 
minating purposes; Baltimore built the first 
Washington. 


the first 


monument te 


Baltim« a city famous for the extent 


re 1s 


and the excellence of its outdoor resorts. 
The 
many points within a radius of forty miles 
One of the finest trips is along the shore 


of Chesapeake Bay. The service is equal to 


ubiquitous trolley connects it with 


the best in the world and the scenes are en 


chanting. The parks, beaches, hills, woods, 


all appeal to the lover of nature, especially 


during when the leaves are 
beginning to take on hues of gold and the 
1 


foliage is brilliant+«with the lingering touch 
foretaste of fall 


the early fall 


of summer and the first 


Local Committees. 


Following is the personnel of the local 


convention committees—truly a strong ag- 


men: 


COMMITTE E—E. B 


gregation of 


PUBLICITY 


Luckett, of The Luckett-Rittler Co., chair- 
man; James H. Schmidt, of M. W. Wolf 
& Co., secretary; Martin Meyer, of Meyer 
& Thalheimer, T. A. Steinmueller, of Lucas 


jros., Inc., James T. Kelley, of The Kelley 


Stationery Co. 
Thal 


FINANCE COMMITTEE —S. J 
heimer, chairman; W. F. Lucas, M. W. 
Wolf, E. B. Young. 

BADGES AND PRINTING—T. A. Stein 
mueller, chairman; S. Lowenthal, Daniel 


O’ Donovan 
HOTELS—F. A. Kurtz, chairman; 
F. Bockmiller, W. F. Smith. 
ENTERTAINMENT—W. F. Lucas, 


chairman; James T. Kelly, H. F. Rittler 


Wm 


LADIES—Harry Murray, chairman; R 
H. Lewis, J. C. Watts. 

BANQUET—J. W. Kennedy, chairman; 
W. F. Lucas, Jr., Charles F. Evans 

REGISTRATION—F. H. Holthaus, 
chairman; Wm. Benson, John G. Hullett 

RECEPTION—W. A. Houston, chair- 











man, Union Trust bldg.; W. F. Smith, rep 
resenting American Pad & Paper Co.; R. 
H. Lewis, representing Dennison Mfg. Co.; 
Martin Meyer, of Meyer & Thalheimer; W 
P. Reese, of John W. Kennedy & Co.; E 
B. Luckett, of Luckett, Rittler & Co.; 
Arthur T. Selden, of Young & Selden Co.; 
C. M. Falconer, of The Falconer Company; 


ALES are often made and lost by sug 
gestio1 All actions result from 
thought, and thought is so easily 


switched by appearances, mannerisms, etc., 
that whether or not a sale is effected often 
depends upon the effect made on the mind 
of the person who enters the store. 


The arrangement of the store, then, is of 


great importance, as also is the provision 
for light heat. cleanliness, orderliness, 
neatness employes, their mannerisms, 
for in a great measure the success of the 
business, the growth of new trade, rests 
on. th ire taken in watching over the 
methods whereby good effects are pro- 
duced 

Large rms who have won a national 


reputation and who have studied the sub 


ject thoroughly, know the value of this 


psychological effect—not only in their win 
dow displays, but in the arrangement of 
their stores as well, the impression made 


on the mind of the customers being the 
main target aimed at, the success of the 
business bearing testimony that it has paid. 

To make a customer feel at ease; to im- 
press him that the store he enters is the 
right one for the article he desires, is half 
the battle when it comes to making sales. 

The effect of good store arrangement is 
instantly felt If the display is pleasing, 
the customer is pleased. If it is jumbled 
and confusing, he is apt to feel not so agree 
ably disposed. Whether for ill effect or 
good, the mind of the customer has been 
molded by the skill or lack of skill of the 
arrangement of the store. If the article de 
sired is in view, so much the better—he 
will feel the more at home. But if the ar- 
rangement is not good, the customer is lia- 
ble to feel a little uneasy—to doubt wheth 
er or not he has visited the right store 
and overcoming this doubting period makes 
selling hard 

Arrangement Inside the Store. 

The arrangement of the articles on exhi- 
bition within a store should be such as to 
strengthen the impression of the window 
display—and the window display should al- 
ways, of course, be as near perfection in 
interest and value as the stock of the 
store and the skill of the window dresser 
can make it. As the window is the card 
of welcome which bids the public enter, 
the store should carry out the window’s 
promises and give the purchaser a sense 
of satisfaction—not disappointment, when 
once he is inside 


It is well in arranging articles for show 


OFFICE APPLIANCES 


W. E. Paul, Jr., of The Paul Company; J 
\. Zimmerman, of The Price Company; J 


S. Hopkins, of W. Stewart Brown Com 


pany; C. B. Royston, W. P. Gildea, of The 


Falconer Company. 
CONVENTION 


E. Falconer, chairman; Chas. F 


COM MITTEE—Chas 


Evans, I 


Goods in the Store With a View 
to Moving Them Out. 


to group them in a harmonious manner, as 
hey will perhaps appear later in the hom« 
or ofhes For instance, if the dealer is 
selling office supplies or office furniture, it 
is good policy to arrange part of the stock 

the way it will be used in a place ol 
HDusiness 

Therefore, if a well-fitted office is pre 


sent 


ed, the customer will be likely to note 
that his own office is not quite complete, 
r, should he be in the market for new 
ods, he will perhaps take more furnitur« 


than he would have bought if the sugges 


t 
I 


tion of completeness had not been so f 
cibly brought out 

Perhaps the customer comes to buy an 

fice desk—if office chairs are placed in 
vitingly, he may drop into one and uncon 
sciously try it before he is aware that it 
would be a good thing to include a chair 
in his purchase. The matching of a chair 
with a desk is a good suggestion. After 
deciding to take the two articles, he may 
decide to include other items in the group, 
because something may suggest the utility 
and economy, as well as the harmony of a 
proper office arrangement 

Some say this is not good policy; and 
that it is better to have all articles of simi 
lar kind placed together. They reason that 
by this method the customer’s patience is 
not taxed by having to move from one end 
of the store to the other to find a suitable 
article. 

While the point may be well taken, those 
who favor the plan of showing an article 
as it will appear in use later, say that argu 
ment is avoided, and the questions of why 
one article is higher priced than another, 
and why one article is better than another 
are not asked. 

Service. 

It should be the aim of every merchant 
to serve his customers to the best advan 
tage. The better a man is served the more 
ikely he will be to give bigger orders in 


the first place, and second, to give repeat 


orders when new goods are wanted. Again, 


he will say a good word for his house when 


opportunity offers 


[To serve trade well, those who wait upon 


ustomers must know the constructive fea 
tures of their goods, the workmanship 


above all, the utility and other desirable 


points possessed by the articles on display 
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Thomas & Evans; Wm. F. Lucas, Jr., of 
Lucas Bros., Inc. 

ADDITIONAL MEMBERS OF RE- 
CEPTION COMMITTEE—E. B. Young, 
of Young & Selden Co.; J. E. Nunn, of 
Meyer & Thalheimer; J. H. Schmidt, of 
M. W. Wolf & Co.; J. T. Kelly, of The 
Kelly Stationery Co. 


Store Arrangement. 


Some Suggestions on the Movement of 


Those articles which it is desired to dis- 
pose of first should be brought out into 
the limelight, while those that one can 
more safely count on disposing of later 
may be kept in the background. Should 
the customer make definite request for 
something, it is up to the dealer to bring it 
out cheerfully, but having other goods in 
greater prominence will sometimes divert 
the buyer’s mind in the direction the dealer 
wishes, 

\nother feature worthy of consideration 
are the price tickets. These, if attached to 
the articles on exhibition, will be appre- 
ciated, for customers like to find out for 
themselves as much as possible about the 
article without having to ask questions, 
and the question of price is always impor- 
tant, 


Changing Displays. 


There are ways of modifying and chang- 
ing about the interior arrangement that 
give the effect of freshness and novelty 
without interfering with the arrangement 
of the stock. When size of floor space per- 
mits the business to be departmentized the 
arrangement of goods on display in each 
department may be changed around occa- 
sionally. This serves more than one pur- 
pose—it keeps the place from getting stale, 
makes it necessary to keep the floor free 
from dust and the goods in the right con- 
dition of cleanliness; gives the employes a 
chance to make suggestions; results in an 
appearance of life and freshness, and keeps 
all the goods-successively on the firing line, 
tending to prevent some piece or machine 
or odd lot from being overlooked and for- 
gotten in some poorly lighted corner. 

By all means keep the goods moving. 
By doing so, say, once a week, more goods 
will move out on sales; more ideas about 
the right general arrangement will germi- 
nate; the interested workers will gain more 
interest; and customers will be better 
pleased. 

By occasional changes in arrangement, 
by rotating the different lines into and out 
of the best positions, the stock, some have 
found, can be made to move more evenly. 

These changes need not be great, nor 
need they involve much labor, for they 
amount merely to this, that the progres- 
sive dealer who is after more trade should 
lead out something different every week or 
two—not at cut prices, but at regular rates 

merely to keep the store bright and live- 
ly, and to give all important lines an equal 
chance to show a profit. 














Displaying Loose Leaf in the Stationery Store 


74 OODS well displayed are half 
(5 sold.” This axiom is fully rec- 
ognized by all shrewd and suc- 
cessful merchants and the stationer will 
do well to follow their example and see 
that his best and most profitable lines are 
forcibly brought to the attention of his 
customers when in the store and those that 
may be attracted by his window display. 
This is not intended as an article on 
store and window display, for the writer 
lays claim to no special knowledge in that 
direction. The purpose is to show why 
some stationers have been more successful 
in their loose leaf departments than others. 
It is very generally admitted that the 
profits on loose leaf devices and supplies are 
satisfactory, that the demand is large and 
that the investment required for a repre- 
sentative and complete stock is only nomi- 
nal. This being true, is there not every 
reason why the line should have a promi- 
nent place among the general stock where 
it can be readily seen and easily shown 
and demonstrated to interested customers? 
A manufacturer’s salesman recently vis- 
ited the store of a large and well-known 
stationer and during the interval, while he 
was waiting for the buyer, who in this in- 
stance was the president of the concern, 
glanced around to post himself as to what 
line the firm might be handling. Stuck 
away in one of the show cases in a dark 
corner of the store he discovered a few 
loose leaf memorandum and price books, 
and even these were not kept separate but 
were thrown, without any effort at ar- 
rangement or display, among a lot of 
bound memorandum books and _ other 
leather goods, 

Not a ledger, transfer, post 
any of the various other items comprising 
a loose leaf line was to be seen. To the 
salesman these conditions indicated a pros- 
pective fine order. Here was a house that 
commanded a good following of customers 
to whom they might be selling loose leaf 
as well as printing, stationery and blank 
books. During the subsequent conversa- 
tion he suggested that it might be well 
for the buyer to look over his line of cur- 
rent ledgers and supplies with a view of 
stocking up on these, as thus far they had 
apparently no stock of these goods. 

Instantly came the buyer’s reply, “We 
certainly have, and a good stock at that, 
but we have no call for it.” To prove this 
statement, the salesman was “shown,” and 
the buyer was right; they did have a stock 
of loose leaf and a good one, under one of 
the counters in the rear of the store, where 
nobody could find it unless a search was 
instituted and where furthermore it was a 
hardship to get at any certain article after 
found. Please read the last portion of the 
buyer’s remark again, “but we have no call 
for it.” The only way you can get any 


binder or 


loose leaf stuff out of that house is with a 


By Arthur H. Breuel, Sales Manager, Sta- 
tioners’ Loose Leaf Company. 
New York City. 


dark lantern and a jimmy, and badly as 
the consumer may want it, he can hardly 
be expected to resort to such means. 

In the same city is a store, no better, no 
larger, no better following, and no more 
favorably located, in fact it is on the same 
street and in the same block. Go in there, 
ask the buyer about loose leaf, and note 
how he.cheers up and listen to his answer, 
“Fine, one of the big factors of our busi- 
ness.” Let us investigate and see if we 
can find the reason. Not a difficult task 
even if our eyesight is poor, for there well 
up in front of the store is the loose leaf 
department with a nicely painted sign in- 
dicating this, hanging directly above the 
counter so that it may be seen on enter- 
ing the front door. 

On the counter are displayed a number 
of small outfits with price tickets attached, 
together with a short description of the 
items comprising the equipment. In addi- 
tion the’ counter carries ledgers of two 
standard filled with leaves and in- 
dexes as well as transfers, the latter in two 
of the most popular bindings. In the 
shelves directly behind the counter is a 
complete stock (not more than the other 
fellow had) but so arranged that it can be 
readily taken out and shown, and what is 
of still more importance, so the customer 
can see it and feel “here is the house that 
has the goods.” And as a result of this 
slight effort at arrangement and display 
this buyer is able to say about loose leaf, 
“one of the big factors of our business.” 

Any stationer that is trying to do busi- 
ness under the conditions described in the 
first instance had better do one thing or 
the other, take hold of the loose leaf de- 
partment with a firm hand and give it an 
equal chance with the rest of his line, or 
hand, 


sizes 


junk the stock he may have on 
charge it to profit and loss and thus re- 
lieve himself of the constant worry of 


what in his case was an unwise investment. 

It is time that every commercial stationer 

recognizes loose leaf as a staple and fits 

himself to push it to the best advantage 
Hard to Lay Down Rules. 

It is difficult to lay down hard and fast 
rules about the arrangement of the loose 
leaf department, as conditions vary so ma- 
terially in different stores, but there are a 
few suggestions that may be of benefit. It 
is obvious that in recognition of the im- 
portance of the line and the handsome and 
attractive showing that can be made with 
it, the department should be allotted a 
place as far as possible toward the front, 
center of the store. 
is well to have a 
sign hung so that it may be 
seen on entering “LOOSE LEAF DE- 
PARTMENT.” In fact, this suggestion is 


or at least near the 
To attract attention, it 
permanent 


applicable to all other lines, a good many 
stationers having adopted a series of signs 
for their various departments indicating 
where certain goods can be found. 

For the display of the goods and sam- 
ples, a six or eight foot counter, depending 
on the stock carried, or better still a large 
full height, plate glass show case should 
be used. If the counter is best available, 
display thereon a full line of the various 
devices and complete outfits stocked. It 
is well to have prominent price tickets on 
the smaller outfits, arranging them from 
the cheapest to the best grades. There 
is a large number of people whd are ready 
to buy small ledger outfits but who still 
labor under the mistaken impression that 
prices are prohibitive. All of these can be 
developed into buyers if they are shown 
that an equipment can be purchased at a 
nominal figure. 

If it is at all possible, a show case should 
be used, one of the type that sets directly 
on the floor, this giving ample room for 
the display of the different articles. I: 
this style case a nice line of current ledgers 
can be ranged along the bottom, while 
transfers, post binders, sheetholders, price 
books, memorandum books and small out- 
fits can be placed on the plate glass 
shelves. A particular advantage of the 
case is that it not only makes for better 
display but the goods are kept in better 
and more salable condition. 

In the shelving immediately behind the 
counter or case have a complete 
stock of everything that 
loose leaf line. If necessary, bulky stuff 
such as leaves and a surplus of binders can 
be carried in the stock room. In order to 
assist the clerks in promptly naming prices 
assembling them from the 
marks 


show 
belongs to the 


without first 


manufacturers’ catalogs or price 
have a price book or card for various com 
ledger, transfer, indexes 


the same thing with 500 


binations, i. eé., 
and 1,000 leaves, 
leaves, ledger, index and 1,000 leaves, the 
same thing with 500 leaves, and such other 
combinations as may suggest themselves 

In conclusion let me offer a suggestion 
that will eliminate a material loss. Always 
keep your samples moving, do not let them 
become shop or shelf worn. There is no 
more reason why an expensive line of loose 
leaf samples should be permanently ex- 
posed than there would be for an equal 
waste in the display of blank books. Keep 
your samples in good condition and send 
them out on orders at the first opportunity. 
This will serve a double purpose, save the 
ruin of expensive goods and will further- 
more enable you to show purchasers new 
and attractive samples at all times. 





To climb a hill with least fatigue, never 
give thought to the many steps to the top, 
but only to the one step ahead.—Piccolo. 
Pointer. 

















THE mon CHARLES H. MANN, PRESIDENT THE WILLIAM MANN COMPANY, PHILA- 
ELPHIA; PAST PRESIDENT THE NATIONAL ASSOCIATION OF STA 


TIONERS AND MANUFACTURERS. 


Charles H. Mann Passes Away. 


Charles H. Mann, president of the Wil- 
liam Mann Co., died in Paris, August 18, 
1910. It is believed that heart iailure was 
the cause of his death. The end came sud- 
denly, and the only warning received at 
heme was a cablegram 
tal illness, was _ received only two 
days before his demise. Mr. Mann had 
gone to Europe to bring his daughter, Mrs. 
H. C. Moses, and her two children home. 

Mr. Mann was president of the National 
Stationers and Manufactur- 


announcing his fa- 


which 


Association of 


ers in 1906-07, having been elected to that 
office at the annual meeting in New York 
1 June, 1906. He had long been prominent 


in the stationery world, and his whole busi 
been centered in its interests. 
Mann was the son of Wil- 
inventor of the Mann bind- 


ness life had 
Charles H 
liam Mann, the 


er, which invention was, perhaps, the rea- 
son why the Manns became such well 
known factors in the stationery field. 
Shortly after the invention William Mann 
opened a store on Fourth street, below 
Rich street, Philadelphia. This was in 
1848. In 1852 the well known Mann parch- 


ment copying paper was patented by him. 


The growth of the business necessitated 
the firm removing several. times, aad in 


1872 it located at 539 Market street, Phila- 


delphia, where it has since remained. 
Charles H. Mann was educated in private 


Former President of National Association 
and a Leading Figure in Stationery 
World, Dies in Paris. 


stationery business 


1869, his first duties 


schools and entered the 
in his father’s store in 
order department. He rapidly 
father’s death 
-president, 


being in the 
promotion, and at his 
in September, 1881, became -vic¢ 
Joseph filling his father’s posi- 
death in 
became 


won 


his brother 
as president. At 
1909, Charles H. 


Joseph's 
Mann 


tion 
February, 
head of the firm 

Mr. Mann was successful in carrying out 
the policies of those who preceded him, and 


he soon became prominent in the stationery 
world. Through his influence the Philadel- 
phia Stationers’ Association was formed, 
and when this association became a mem- 
ber of the national body, Mr. Mann was 


made the national president. 

Co-operation was a strong feature in Mr 
Mann’s business policy. He took an active 
the em- 


respect 


interest in the firm, and also in 
thus winning from them the 
and loyalty that makes for larger 
He was especially interested in the Old Re- 
liable Mills at Lambertville, New Jersey, 
where the Mann parchment paper is made. 
Prominently active in Masonic 
Mr, Mann was for two years Grand Master 
became a 


pli ry + 
service. 


circles, 


in New Jersey. Six years ago he 


thirty-third degree Mason. “He was also a 
member of the Manufacturers’ Club, the 
Art Club and other organizations. In poli- 
tics he was a Cleveland democrat, being 
chosen Cleveland elector for New Jersey 
at one time. 

A widow, a daughter, and a son, Charles 
H. Mann, Jr., superintendent of the factory 
on- Fifth -street,- Philadelphia, survive . him. 
He is also survived by his brother Benja- 
min, who is superintendent of the Mann 
store. 

The Mann business will continue in its 
regular course, and HK. Prizer, now 
vice-president of thé company, will succeed 
Mr. Mann as president for the present. 

Charles H. Mann was one of the strong 
and dominant personalities in the station- 
ery world. He was a man of compact 
physique, carrying well upon broad shoul- 
ders a massive brain and a countenance 
instict with dignity, power and: kindliness. 
His death leaves a void in the ranks of 
the National Association that will be keen- 
ly felt, for he was one of the best thinkers 
in the organization—a man who always. did 
his duty no matter what the labor involved. 
His labors in the stationery field of Phil- 
adelphia and in the broader sphere of Na- 
tional Association work have been of a 
character that will leave théir uneffaceable 
impression upon the destiny of the station- 
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ery business,—a fitting monument to the 
work of a man who sought not the small, 
personal advantage, but worked from the 
higher, broader view and sought for ¢he 
upbuilding of the business at large and did 
what he deemed best for the good of other 
men. He was reserved, kindly, 
judgment and _ vigorous in 


true in 


action and 


OFFICE APPLIANCES 


cause of 
his 
and 
States. 


death ts a 
sorrow family, 
ployes and thousands of friends 
quaintances throughout the United 

The funeral was held on Friday, Septem- 
2, at 2 o’clock, from the family 
Haddonfield, N. J., and was con- 


ducted by the Grand Lodge, F. & A. M. of 


speech, and his pro- 


found among his em- 


ac- 


ber resi- 


dence at 


which Mr. Mann was a Past 
All other affiliated Masonic 


New Jersey, of 
Grand Master 


A New Loose Sheet Ledger. 


TATIONERS handle leaf 
devices will be interested in the steel 
frame ledgers just put upon the mar- 

ket by the Samuel C. 
Cincinnati, Ohio. 
While in appearance somewhat similar to 
other ledgers, the 
ferent in the 
mechanical 


who loose 


Tatum Company of 


Tatum ledger is quite dif- 
character and fitting of the 
features, 
For a good ledger the requisites 
be: 1, workmanship; 2, high 
grade of material and finish; 3, 
of parts; 4, 
and stiffness in use; 
durability; 
When these 
Tatum ledger, it is said, 
meet all requirements 


The for 


seem to 
accuracy of 
simplicity 

strength 
6, proper expansion; 7, 


ease of operation; 5, 
8, good appearance. 

the 
found to 


measured by standards 


will be 


power opening and closing is 


provided through a screw shaft, on which 
two traveling nuts are fitted, one at each 
end, and these nuts have twice the usual 





The Tatum “Steel Frame” Ledger With 


Metal Hinges a New Claimant for 
Loose Leaf Popularity. 





OPERATING MECHANISM—BOOK 
EXPANDED. 


and not upon the threaded portion, or on a 


1ead formed with the usual countersink. 


catalogue, 


organizations were represented in the list 
of honorary pallbearers. 

The members of the Philadelphia Sta 
tioners’ Association attended in a body, and 
more than 100 employes of the company 
members of the family, and friends 
is thrown upon the working parts by 
son of the riveting process 

The Samuel C. Tatum Company ciaim 
that the new ledger here described con 
tains fewer pieces or parts than any other, 
thus greatly reducing the likelihood of 


trouble, and with the accurate fit provided, 


it will remain, they state, as at first, in easy 


working shape under severe conditions. The 


sheets are tightly held at any degree of ex 
pansion, 

For those who desire to lock sheets so 
they cannot be tampered with, a special 


tumbler lock, made under the company’s 
own patent, is provided, and the key con- 
trol is such that a withdrawal of the key 
does not turn the screw shaft, but leaves 
the sheets tightly clamped in the original 


position, 
] 


These ledgers are made in the usual 


variety of sizes, as will be seen from the 


which the Tatum company will 





REMOVING SHEET FROM TATUM LEDGER. 


bearing surface, resting upon and carefully 
fitted to the curvature of the back 
This gives them a rigid and accurate bear 
ing the back 
and prevents any 
The 


piece, as 


steel 


upon as a guide or runway, 


chance of their getting 
traveling nuts themselves 


the 


out of line. 


are in may be seen trom 


illustration. 
The expanding links are 


one 


of steel of un 


usual rigidity, and are held in place by the 
traveling nuts and by screws with special 
filister head, so that the fulcrum bearing 


comes upon the straight sides of the head 


Z 
4 
4 
4 
4 
4 
, 
. 
4 





SECTIONAL VIEW OF TRAVELING NUT. 





The hinged lugs are of brass and double 
riveted by a “spinning” process. 

The straps which hold the screw shaft 
are accurately finished and given the same 
curvature as the steel back to which they 
are attached. . The end pieces, each of one 


piece, are of aluminum, ensuring strength 


and lightness. The backs are of cold rolled 
steel of heavy gauge and so formed up as 
to withstand very severe and unusual abuse. 

\ll bearing pins are provided with spe- 
strain 


cial shouldered bearings, so that no 


CURRENT LEDGER AND KEY. 


be pleased to send to those who may be 
interested. 

The vacation number of “The Pen 
Prophet,” published by the L. E. Water- 
man Company, 173 Broadway, New York, is 
filled with fine half tones and clever articles 
which make mighty interesting reading, and 
he who whiles away a few moments of his 


vacation with this copy will surely be re 


paid 
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Talking From the Money Standpoint 


Let’s lay aside all sentiment for the time being and discuss 


MultiKopy Carbon Paper in a purely unsentimental manner:— 
for the actual dollars and cents it will bring you. 


Let’s do away with generalities—get right down to your cus- 
tomers and people who ought to be and will be your customers. 


Every one of these firms—bar none—have real desire to do 


things better and more economically. 


Every one who 
reads, will see 
MultikKopy ad- 
vertising, and 
every one inter- 
ested in business 
will be interested 
in MultiKopy to 
the extent of read- 
ing about it, be- 
cause these advertisements tell how to 
make neater, cleaner, better carbon 
copies and more of them. So every 
one is bound to try it at least once. 

If every one of your customers and 
probable customers know you keep 
Multikopy they will buy their order 
from you. Even one order from every 





one is something big for you—even 


though they never buy again. 


Murrikor 


CARBON PAPER 


Because that’s business. 


But,a firm hav- 


ing tried it, will 
undoubtedly use 
it again, and 
always —because 
they’ll find one 
sheet of Multi- 
Kopy makes 100 
copies;—and that 
they can take 20 
copies at one writing with this carbon. 

So there’s a big source of continual 
revenue for you. 

Then you'll keep and sell Star Brand 
Typewriter Ribbons, of course—they 
naturally go with MultiKopy. That’s 
another line eternally producing money. 

MultiKopy is made in black, blue, 
purple, red and green—lasts long and 
keeps its users satisfied. 





Star Brand Typewriter Ribbons are made in all colors—stand all weather 


é¢,,7? 


conditions—and are guaranteed to make 75,000 impressions of the letter ‘‘a’’ or 
‘“‘e”’ without clogging the type so as to show on the paper. 


Talking from the money standpoint—now—won’t you write mow for 


more information ? 


F. S. Webster Co. ual 


338 Congress Street, Boston, Mass. 


TRADE 
UITIY 
CARBON PAPERS 43. 5iare st. 


Vienna 
Adlergasse, 16 


New York 
396-398 Broadway 


211 Madison St. 


on 

67 King William St. 
Berlin Budapest 
Friedrichstr, 60 


Philadelphia 
908 Walnut St. 


Paris 
Rue Saulnier, 10 


V-Alkotmany,u, 19 







































Interesting Line of Metal Tip Guides 


Poor Richard’s maxims 


NE OF 


“A penny saved is a penny earned.” 


was 


In the exuberdnce of our later pros 
perity we all but lost sight of the kernel 
truth but 
when 


of in this homely philosophy; 


now, men are gleaning fortunes 


from the abandoned tailings of old 
when the millionaire packers are known to 


mines, 


reap most of their “velvet” from by-prod 
ucts that were once buried or thrown 
away; when large concerns acknowledge 
that their profits are derived from the 
discounts they save, it must be realized 
that we are entering upon an era of busi 
ness economy, however much we may b« 


lectured upon individual extravagance 


Economy is the key that will unlock the 


door to almost any business office Not 
price—not how cheap—but what will it 
save or how much more will it do with the 


same expense: these are the ques 


Chicago Firm Makes Big Success With 
Patented Metal-Tip Guides for Filing 
Work, Etc. 


of a thousand rate, getting durability and 
adaptability 

\ll this is apropos of the Simonson Pat- 
ented Metal 
controlled and distributed by the Roger A. 
Ill. The 
guide, which is rapidly gaining in use and 
to 


Tip Guides, which are owned, 


Simonson Company, of Chicago, 


popularity fast as it becomes known 
the 
Roger A. Simonson at Washington on July 
18, Patent Number 794,749, 
which number stamped on all 


The following paragraph 


as 


general business public was patented by 


1905, and bears 
genuine 


1s 


Simonson guides, 


the patent specifications gives an ac- 


albeit 


irom 
in 


the 


urate description of these guides, 


the somewhat technical verbiage of 


patent office 


the metal and appear at the aperture 
vided. This arrangement makes the Simon 
son Metal Tip Guides suitable for any sort 


of a filing arrangement, either numerical, 
alphabetical, by states, cities, mames, or 
what-not, it being necessary only to change 
the slides to adapt the device to any filing 
system desired 

These metal tips are made in half a dozen 
or more different lengths to accommodate 
various requirements, and are attached to 


guide cards suitable for any sort of filing, 





tions that are asked of the man 
who would sell something for the 
office 

The guide cards in a file box 
may not look like a large item 
Heavy manila is cheap and the 
cards cost only $10 a thousand. 
But the big business that files 
thousands of letters in a year— 


correspondence which must be 


worked and over re- 
ferred to, returned, taken out, filed 
that 


thumbed every day until the guide 


over again, 


again: card indexes are 
cards became dog-eared and illegi 
ble—surely this concern buys more 
than a thousand guide cards in a 
year, perhaps several thousand, for 
clerks are not notoriously careful 
in handling filing accessories. Now 
if it $60, or perhaps a 


few of 


costs, say, 


dollars less, to buy a set 


metal-tip guide cards that will last 





indefinitely, say even twenty-five 
years, then the consideration of 
economy lies with the greater ini 
tial expense. The proposition is 
even a better one, as far as it goes, 
than buying a house to save rent, for the 


house at least demands taxes and up-keep 
On the other hand, take the small or the 
moderate sized business which may not use 
To 

the 


1,000 guide cards in half a dozen years. 
that to 
ten dollar rate is not economy, for the cards 


buy number in order secure 


stored where 
likely 


furthermore, the 


which are not used must be 


space is limited and more than is 


needed for other purposes; 
longer they are stored, the less likely they 
are to come out clean and acceptable when 
Here, then, 


they are finally needed is 


waste. 

Economy lies, therefore, not in buying 
quantity, but in buying quality—in purchas 
ing only the required number of guides of a 
kind that does not 


price for them based upon a hundre 


wear out, and paying a 











PATENT METAL TIP GUIDE. 


DEMONSTRATING 
“3. A slip-strip holder for card-filing par- 


titions, consisting of a piece of sheet 
metal folded back upon itself with its leaves 
practically adjacent to each other, one side 
of said leaves: having an aperture near the 
fold of the holder for exposing a slip-strip 
and means 


the 


between said leaves 


the 


contained 
slip- 


for supporting lower edge of 


strip in the holder, and also preventing ex 


cessive sinking of the holder upon the par 
tition.’ 
In non-technical language the Simonson 


Metal Tip Guide consists ota folded piece 
of metal, nickel plated, and fastened to a 


strong binder’s board guide card with riv 


eted eyelet holes at either end. The top of 
the 
inch 


projects above guide 


of 


the metal guide 


card about five-eighths an and in 


the top portion a rectangular aperature 1s 
that the cardboard tip 
may be slipped between the fold of 


metal or 


cut so 


slides 


the cards being cut to order to fit the cus 
tomer’s filing equipment if suitable sizes 
are not in stock. Neither cards nor metal 
tips wear out, but stand up under all man 
ner of usage and in any climate. The com 
pany will be glad to make estimates at any 
time of the cost of fitting any filing equip 
ment with its guides. 

coger A. Simonson of the a é 
ompany has recently returned 
from a tripto the Pacific coast and 
intermediate points. He appointed 
many new agents for the Si 
son Patented Metal Tip Gu 
demand for which is increasing 
steadily The company has ri 
cently sent to each of its agent i 
‘handsome wall hanger containing 
all the different kinds of its met 
tip guides attached to the stock 
card sizes. These are attached to 
a substantial backing, and framed 
in an oak frame under glass, and 
have been sent to all the Sim 
son agents in the United Stat: 
express prepaid. 

The company has recently got 
ten out an adjustable metal mark 
er tor use with the guides [his 
is indestructible as to material and 
characters, and may be had with 
any lettering desired. 

[It is astonishing, Mr. Simons 

| says, to realize how many of these 

metal tip guides can be used even 

in a business of moderate size. The 

fact that these guides are so sightly, s 

practical and convenient, and enable filing 

to be done and documents found with eas¢ 

and speed, makes them a delight to the 
user, and a profitable line for the dealet 


WEDDING BELLS. 


Cards are out announcing the marriage of 
Miss Mae Fitzgerald, daughter of Mr. and 
Mrs. Edward W. Fitzgerald, Coving 
Ky., to Mr. James T. Mudd, of Chicag 
The wedding will take place Wednesday 
morning, September 14th, at St. Mary’s 
Cathedral, Covington. Jas. T. Mudd is the 


son 


of Joseph A. Mudd, President Chicag 
Binder & File Co. Mr. Mudd is connecté 


with one of the big railroads and is destined 


to win a place for himself. 


Have Page 148 of this issue 


Take a 


you 


Li 4 yk 


seen 
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The Simonson 
METAL TIP GUIDE 


is easy to mark, 
easy to change, and 


EVERLASTING 


Not. an Expense, but. an Investment. 














This guide is made of oe ird upon which is securely mounted a nickel-plated metal tip 
provided to receive removable cardboard name slips instantly 
‘ard because it lasts forever, is clean, strong and stiff, and 


We call it the Perpetual Guide (¢ 
alphabetically, numerically, 


may be used over and over again for any variety of purposes 
geographically, or by date. 

As a vertical file guide it has the advantage over To appreciate the value of this, just take a look at 
paper and cardboard guides of holding up your letters your present guide cards. If they are not worn down, 
in a vertical position because of its stiffness. Thetops soiled, and broken, they soon will be, and new ones 
never break down or wear out, nor will the cards bend will have to replace them. That means more expense 
or soil. and another bill toOK. When you put you money into 

It is a pleasure to use them and they increase the a Simonson Metal Tip Guide you are not only getting 
eficiency of your card index, vertical or check file, satisfaction, but a good investment. It’s just the same 
as the _— ‘rence between renting a typewriter and buy- 









100%. They decrease the expense of constantly sup- 
plyi ing new guides of the old fashioned type. ing one » first is expense; the second, investment, 
Consumers and Dealers: CAUTION! 
LEG A 6 o£ 4 3. A slip-strip holder for card-file partitions, 
, —— a ee consisting of a piece of sheet metal folded 
: back upon itself with its leaves practically ad- 
i jacent to each other, one of said leaves having 70 
i an aperture near the fold of the holder for ex- 
Al posing a slip-strip contained between said 
i Hi | L3 leaves and means for supporting the lower 
H} |" | ii) edge of the slip-strip in the holder, and also 
I q preventing excessive sinking of the holder 75 
) upon the partition 











Inventor, ROGER A. SIMONSON, By Cheever & Cox, Attys. 

This device is fully patented under date of July 18, 1905. All genuine Simonson Patented Metal Tip Guides 
are stamped, United States Patent 794,749, on the metal tip. The guide has been copied by many concerns. 
We wish to caution both dealers and users against the sale or use of infringing devices. 

DEALERS: There is a good profit for you in this Patented Guide. Every business man needs it, and in 
supplying the demand you have the advantage of knowing that you are giving a man the very best there is to 
be had, as well as making a fair margin of profit for yourself. 


Write today for full information, samples, terms, discounts, etc. 


Roger A. Simonson @ Co., 7 ™"®"aicgo, iL, U.S. A. 


Sa 
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Prominent in Fountain Pen Field. 


Well Known New York Manufacturer a 
Leader in Important Industry. 


N OUR frontispiece this month we 
() present a very good likeness of D. 

W. Beaumel, head of the firm of D. 
W. Beaumel & Co., 35 and 37 Ann street, 
New York, and one of the pioneer fountain 
pen manufacturers of the United States. 
Not only is Mr. Beaumel one of the pio- 
neer fountain pen manufacturers, but he 
easily ranks as one of the most successful 
manufacturers in his line to-day. His firm 
makes fountain pens for some of the larg- 
est distributors in the country. “D. W.,” 
as he is known to his intimate friends, is 
a striking example of a self-made man, 
having advanced step by step from the 
humble position of office boy to owner of a 
modern manufacturing plant. After a brief 
experience as office boy Mr. Beaumel was 
apprenticed to a jeweler in New York, in 
which city, by the way, he first saw the 
light of day on October 22d, 1857. At the 
age of twenty he was placed in charge of 
trade. A change in the firm caused him to 
leave and go with the jewelry firm of Hale 
& Mulford, the latter being now publisher 
of The Jewelers’ Circular. From there Mr. 
went with James M. Clarke, at 
that time the largest pencil case 
manufacturers in the United States. He 
started in to do fine filing on stylo pen 
points and was there but a short time when 
he was found to be the most rapid as well 
as thorough workman in the place. Five 
weeks from the day he started with Mr. 
Clarke he was placed in charge of the rub- 
ber department and stylographic pens. It 
was here that Mr. Beaumel first displayed 
his inventive genius. He made numerous 
improvements in the manufacturing meth- 
ods and found various ways of cutting 
down costs and improving the product. He 
had been with Mr. Clarke about a year 
and a half when he invented his first foun- 
tain pen, which he sold later to the Caw’s 
Dashaway Fountain Pen Company. He 
next invented his well known Rival Foun- 
tain Pen, which proved to be one of the 
most successful top feed fountain pens ever 
produced. The patent on the Rival ran out 
February 14th, 1910, but Mr. Beaumel has 
made several improvements in it during the 
past few years, one of the most important 
being to make it an underfeed in the well 
known flat shape so much in demand now. 
Mr. Beaumel is inventor of numerous foun- 
tain pens and most of them have been very 
successful. His “Graphic” stylo has been 
one of the successful and popular stylo 
pens made without an air tube. It is used 
largely by corporations, such as express 
companies, and in the clerical department 


Beaumel 
one of 


of the N. Y. Central R. R. The pearl 
mounted fountain pen is one of Mr. Beau- 
mel’s inventions. This has become very 


popular in recent years. 


Mr. Beaumel started in business for him 


self in a little room about ten by fourteen 
at 17 John street, with only three lathes. He 
managed to keep these busy though, and 
it was not long until he had to get larger 
quarters in the same building and double 
his force. He was at this address twelve 
years when he moved to 45 John street, re- 
maining there about ten years until he took 
his present place at 35 and 37 Ann street. 
Anyone meeting the modest and unassum- 
ing D. W. Beaumel casually would hardly 
guess that he was the head of the success- 
ful business he runs. He still puts in a full 
day’s work himself almost seven days a 
week, and it is doubtful if a man in his 
employ can keep pace with him. He prides 
himself on the fact that his firm has no 
parts made outside but manufacture every- 
thing they Their large business is 
in imprint pens, manufacturing these for 
concerns in the 


sell. 
some of the _ biggest 
country. 

D. W. Beaumel has traveled pretty well 
over the country and is well known and 
well liked by the trade. About two years 
ago he took his son, Walter D. Beaumel, 
into the business and the latter now does 
the traveling for the firm. He has been 
very successful and has so far managed 
to follow the rapid pace set by his father. 

Speaking of pace reminds us that about a 
year or so ago Beaumel Sr. became 
sessed of a desire to own and run an auto- 
mobile. It only took long enough to look 
over the cars on the market thoroughly so 
as to be sure to select the best suited ma- 
chine until this desire was satisfied. Now 
it seems to be a case of which Beaumel 
gets through the day’s work first to get 
out and drive the Chalmers. From obser- 
vations of friends, though, it would seem 
that both father and son got some pretty 
exhilarating runs down on Long Island this 
past summer. 


p< S- 





Thomas a Kempis has said that the spir- 
itual life has three periods. First, when 
the joy of the new life reveals itself and 
the convert is happy because he has chosen 
it; then the dark period of depression when 
the soul doubts and sometimes falls away; 
lastly, the triumphant overcoming of this 
doubt, after which the life goes on its way 
rejoicing. If the period of doubt is the 
period to overcome in the greater life, so 
also should it be in the every day business 
life. Overcome the doubtful period and 
there will come a sunshine that will dispel 
the clouds of depression and make things 
seem worth while. 





One must be willing to walk the rug- 
ged road to success without discontentedly 
wishing for an automobile to carry him 
there. That which is gained without effort 
seldom benefits in large measure. 


PHILADELPHIA ASSOCIATION 
MEETS. 





Resolutions on Death of Charles H. Mann 
Passed. 


T THE Hotel Bellevue-Stratford, 
A Philadelphia, Pa., on August 23rd, at 

3 p. m., a largely attended special 
meeting was held of the Philadelphia Sta- 
tioners’ Association. It was called for the 
purpose of taking appropriate action on the 
death of its beloved president, Charles H. 
Mann. 

William J. Coane, second vice-president 
of the association, presided in the absence 
of Vice-President William H. Brooks. 

In hig opening words Mr: Coane said 
that he little thought he would be called 
upon to perform so sad a duty when he 
for the office of second vice- 
president of the association. Proceeding, 
he remarked with much feeling that Mr. 
Mann had been one of the best friends he 
ever had. The eulogy he gave the dead 
president was sincere and heart-felt and 
made a deep impression on every member 





was chosen 


present. 

Briefly, Mr. Coane told of the president’s 
pleasure trip to Europe; how he had been 
stricken, almost without warning, in the 
city of Paris, He announced that the re- 
mains were then being brought home on 
the steamer Oceanic, and that the funeral 
would be held on Friday, September 2nd, at 
2 p. m., under the Masonic ritual, and that 
a committee of the Masonic order would 
accompany the body from the steamer to 
the family home at Haddonfield, New Jer- 
sey. 

Touching on the Mr. 
Mann, the speaker said that the members 
of the Philadelphia Stationers’ Association 
had lost more than a president and busi- 
ness associate—they had also lost a warm 
personal friend, and that in the years to 
come they would recall his kind and pleas- 
generous nature and 
his other manly traits. The late president 
was square, broad and liberal in all his 
dealings, and had a heart of pure gold 

Referring to the banquet which Mr. 
Mann recently gave at his home to the 
association, Mr. Coane called attention to 
the inimitable charm of the host that night 
and stated that the memories of that event 
would always linger in the minds of those 
who had attended. The speaker said: 
“While we honored him each succeeding 
year with the office of president, he amply 
repaid us by unselfish devotion and un- 
equaled ability in the cause we all repre- 


personality of 


ing personality, his 


sent.” 

Attention was called to the distinguish- 
ing features of the deceased. He spoke of 
the honor conferred upon him by the Na- 
tional Stationers’ and Manufacturers’ As- 
sociation in making him president shortly 
after the Philadelphia Stationers’ Associa- 
tion joined the national organization. He 
spoke of the creditable manner in which 
Mr. Mann had held the position, and of 














his merits and worth to the body. He 
spoke also of his standing in the Masonic 
order, where he stood highest among its 
members—how he had served as Grand 
Master in New Jersey for two years, and 
had then been called to Boston to have 
conferred upon him the rarest of all Ma- 
sonic honors—the thirty-third degree. The 
speaker also mentioned the high social 
standing of the late president, Mr. Mann 
having been a member of the Manufactur- 
ers’ Club, the Art Club, the Columbia Club, 
the Philadelphia Athletic Club and the Ves- 
per Boat Club—in all of which he had a 
host of loyal friends. 

The remarks with which Mr. Coane 
closed his tribute were feelingly apprecia- 
tive, as he dwelt upon the fact that not 
only the association, but every member, in- 
dividually, would feel the loss which had 
come to them, 

The various members were then called 
upon, and each gave some kindly sentiment 
of regard as a tribute to the dead. 

Resolutions were then read, and a mo- 
tion was carried to spread them on the 
minutes and send a copy to the family. 
Later they will be given out for publica- 
tion. James Hogan, Sidney J. Burgoyne 
and Roland Altemus were appointed a 
committee to arrange for the engrossing 
of the resolutions. 

The following was then adopted unani- 
mously: “Resolved, That the Philadelphia 
Stationers’ Association act as a committee 
of the whole and attend the funeral of our 
late president, and that the secretary notify 
the members of the date at the earliest pos- 
sible moment.” 





CONSOLIDATION OF STATIONERY 
HOUSES. 

The interests of the W. Millard Palmer 
Company, Grand Rapids, Mich., have been 
absorbed by the E. Higgins Company, a 
firm that has been interested in the book 
and stationery business in Milwaukee and 


Omaha for years. The new concern will 


be known as the Edward Higgins Company | 


in Grand Rapids. Thomas B. King, for- 
merly of Chicago, a man who has had con- 
siderable experience in book store enter- 
prises, will be manager. 

Mr. Palmer and J, Frank Quinn, his 
partner, will continue their mutual relations 
in other lines. Mr. 
present offices and will devote his time to 
real estate and other business 
He is president of the Business Realty 
Company and the Valley City Realty Com- 
pany. 

Mr. commenced the book busi- 
ness in Grand Rapids in 1880, with the 
firm of Eaton & Lyon. After various 
changes, the concern finally became known 
as the W. Millard Palmer Company. Mr. 
Palmer was also president of the Ameri- 
can Booksellers’ Association for four years. 


Palmer 


Time makes character; every minute, ev- 
ery hour, one goes either forward or back- 
ward. There is no such thing as standing 


still 


Palmer will retain his | 


interests. | 
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LOOSE LEAF 


BINDERS HOLDERS 


AND 


SHEETS 


COMPLETE STOCK ALWAYS ON HAND, INSURING 
QUICK DELIVERIES 








LEDGER OUTFITS CARRIED IN STOCK 
Nine Stock Sizes—Eleven Different Styles of Stock Rulings 


EVERYTHING IN LOOSE LEAF 








METAL HINGE JOINTED POST BINDER 
Nine Sizes Carried in Stock 
Our line of canvas binders is very complete. 3-8 inch and 3-16 inch. 


We will make special binders, any size, any covering material, any number of posts, 
any diameter, posts set any distance apart. 


We make loose leaf sheets of all kinds on any grade of paper, any color; also mani- 
fold sets, any number of sheets to a set. : 


We have a very attractive exclusive agency 
pr it for stati ‘8. 


THE TWINLOCK CO. 


Duane St. 
New York City 


Ask for Catalogue. 





Sycamore St. 
Cincinnati, Ohio 
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Every Kind for 
Every Purpose 


Thomas gummed tape is made in all widths— 


all kinds—ail grades—including KRAFT. 


q It is being used for a hundred different purposes, in laundries, 
in box factories, in binderies, in distilleries, in department 
stores, in libraries, in banks, in groceries, in flower stores, 
in express offices, in furniture factories. 


Stationers and Office Appliance Dealers Everywhere 
are getting big results with the Thomas line from users of all 


makes of sealing machines. 





Write for Catalogue—Surprising Prices. 


Thomas Stationery Mfg. Gompany 


New York Salesrooms: Rooms 537 Pear! St. 


SPRINGFIELD, OHIO 








REMODELS STORE. 
L. G. Harpel, proprietor of the Cumber- 
land Street Picture Store of Lebanon, Pa., 


has lately remodeled his establishment. 
Changes have been made in all depart- 
ments. The stationery section will now oc- 


cupy more than double the space formerly 
used. 

This store is said to be one of 
equipped stationery establishments in Cen- 
tral Pennsylvania. 


the best 





any field of activ- 


to this he adds wis- 


No man can win in 
ity without Pluck. If 
‘dom and knowledge he 1s 


vincible 


well nigh in- 


The first annual outing of the Minne- 
apolis and St. Paul Stationers’ Association 
was held Saturday, August 20th, at Tonka 
Bay, Lake Minnetonka. Cars bearing 120 
the two organizations left 
Minneapolis at 1 p. m. A baseball game 
was a feature of the entertainment. Dinner 


members of 


was served at 6 p. m., at the Tonka Bay 
hotel, after which a launch trip was taken. 
The this organization is 
composed of the office forces and traveling 
men representing Twin Cities stationers 


membership of 





Of business, the more you know about it, 
the more you know there is to know about 


it \kers. 








GOOD BUSINESS FOR FALL. 

The Monarch Glue Company say that the 
superior quality of their goods and the re- 
value they give for the 


gor »d 


markably 
prices charged have resulted in some un- 
usually fine business for the coming season 
They have recently closed contracts to sup 
ply paste and inks to the public schools in 
This company makes 

mucilages, inks 


various cities. 


plete line of pastes, gums, 





A MONARCH SPECIALTY. 


of all kinds, liquid and solid flexible glues 
envelope gums, printers’ make-ready past 
etc. One of their leaders with stationers 
and dealers is illustrated herewit! On 
these ready-to-market goods an 
profit is afforded the trade. The company 
makes a specialty of gums and glues for the 
individual requirements of large cons rs 
of all kinds. They say they have on hand 
or can prepare formulas for any glues 
pastes and that they are especially particu 
lar in regard to prompt delivery Chey 
invite correspondence from all class 
trade Letters should be addresse¢ he 


Si nd 


Monarch Glue Company, 125 East 

street, Cincinnati, Ohio 

HANDY COVER FOR LOOSE SHEET 
CATALOGUES. 


The Chicago Binder & File Company 
118-124 South Clinton street, Chicago, man 
ufacturers of loose leaf binders, ar 
ing out a fine line of catalogue covers for 
use with loose leaf catalogues. This is 
idea which will appeal to many manufac 


turers and dealers, as by its use the¢ 


keeping catalogues up to date will be n 
terially reduced. If an article listed in the 
loose leaf catalogue fluctuates in price the 


dealer has only to send a new sheet to his 


and it can be inserted without 


a new article is produced or a 


customers 
trouble; if 
change or revision made in the regular line 
the particular sheets describing the matter 
are all that need be prepared; thus the cost 


of compiling a complete new catalogue is 





saved. 

The loose leaf plan of catalogue produc 
tion will, in all probability, be welcomed 
gladly by those firms whose price lists d 
mand frequent changes. 

A great thing is faith. Without it the 
wheels of commerce refuse to move; with 


it, it is not hard to keep up the eighty mile 


gait. 














(By 


Special Correspondence.) 


Chicago, IIl. 


The latest graduate from the 
School of Inspection is Rhodes Currie. Mr 
Currie has accepted a position with the 
Chicago branch, where he will assist his 


father, W. I. Currie, in looking after Dal- 


ton business 


Cleveland, Ohio. 


D. C. Boyer, Ohio manager of the Dal- 
ton Adding Machine Company’s _§head- 


quarters at Cleveland, reports for July the 
month in the Dalton’s Ohio 
Some of the largest corpora- 
Ohio are 
adding machines 

Dallas, Tex. 


rey is the latest acquisition to the 


banner sales 
sales force. 
state of users of 


tions in the 


Dalton 


L. Sto 


Dalton selling force at Dallas. 
Des Moines, Ia. 

The Des Moines branch of the Dalton 
Company has secured a ground floor loca 
tion at 417 Locust street 

Detroit, Mich. 

©. B. Shreve, superintendent of construc 
tion of the new high school for the Ster- 
ling Engineering & Construction company, 
is in Detroit superintendenting the build- 
ing of new factories for the Burroughs 
Adding Machine company and the Ford 
Motor company. 

Houston, Tex. 
R. E. Ledwige, formerly connected with 


a prominent office appliance company, has 
joined the Texas selling force of the Dal- 
ton Company as manager of the Houston 
office 

Kansas City, Mo. 

Geo. H. Davis, an experienced office spe- 
cialty salesman, has identified himself with 
the Kansas City branch of the Dalton 
Company 

Milwaukee, Wis. 

G. V. Anderson, formerly connected 
with the Chicago branch of the Dalton 
Company, has been appointed sales mana- 
ger for Wisconsin, with offices at 1004 Ma 
Mr. Anderson 


jestic Building, Milwaukee. 
is a young man of exceptional ability and 
will no doubt be successful in his new en- 
terpris¢ 
x * * 
E. D. Haven, Milwaukee and Wisconsin 


manager of the Burroughs Adding Ma- 
chine company, is congratulating himself 
upon the fact that his office received 111 
per cent of its quota for July, usually one 
of the dullest months of the year. Mr. 
Haven is confident that the coming fall 


business wi'l be a record breaker. 
* — * 
G. E. Soli, a member of the city sales 
force of the Milwaukee office of the Bur- 
roughs, has just closed a deal for the sale 


Dalton | 
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A sheet of paper which introduced a new element into 
business correspondence; a factor which the most pro- 


gressive business men take into account. 


It gives to the letter that subtle touch of agreeable- 
ness not adequately described as “quality”; an im- 
pression, without a recollection of detail, akin to that 
made upon one by the well-dressed man or woman. 


Business letters on Old Hampshire have an atmos- 
phere of refinement not attained by ordinary pa- 


Old Hampshire is not made for esthetics: it is sold to 
hard-headed business men, on the assumption that it 
is profitable to make your customers and prospective cus- 
tomers think well of your concern and your goods. 


Old Hampshire is also put up in papeteries for those 


dealers whose customers demand the best. | 


Samples upon request 


Kampshive Paper Company 
South Hadley Falls, Blass. 


EXPORT AGENTS: 


National Paper & Type Company, 31-3 Burling Slip, New York City. | 
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Pennsylvania Coal & Supply com- 
of Milwaukee the 


to the 


pany, This is one of 


best sales made during the month of Aug- 


| ust 


* * 


Charles A. Welch, Welch 


Brothers, Milwaukee representatives of the 


president of 


Dalton adding machine, died of heart fail- 
ure recently at his summer home in White- 
Mich., Mr. Welch 
came to Wisconsin about ten years ago as 


hall, aged 59 years 


secretary and treasurer of the White Rock 


Spring Company, of Waukesha, and 
through his efforts the name White Rock 
became famous throughout the country. 


Five years later he sold his interests to 


of a $600 Burroughs, electrically operated, | eastern capitalists for $1,250,000 and came 


to Milwaukee to reside. He then entered 
the automobile business and a year ago 
obtained the Milwaukee agency for the 
Dalton adding machine. Besides his wife, 
Mr. Welch is survived by three sons and 
one daughter. 
+ . + 

E. D. Haven, Wisconsin manager of the 
Burroughs Adding Machine Company, 
was in attendance with a fine line of Bur- 
roughs at the annual convention of the 
Wisconsin Bankers’ association, held at 
La Crosse, Wis., Aug. 17 and 18. 

Minneapolis, Minn. 

C. E. Latshaw has secured the agency 
for the Dalton Adding machine in Minne- 
apolis. 
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THE BADGER BEAUTY LEDGER 
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3.19 


COMPLETE 





“A BEAUTY” IN FACT 
AS WELL AS IN NAME 


The Ledger is bound in black seal or walrus grain cowhide leather 
back and corners, cloth sides, with heavy 
beveled covers. 


It contains 250 Double Entry leaves ruled on good clear white ledger 
paper, with printed headings, and a leather tabbed 
alphabetical index, embossed in 
genuine gold leaf. 


All dealers familiar with the Badger devices know they are built right. 
The Badger Beauty is no exception, and is positively 
the best popular priced ledger 
on the market. 


LIST PRICE $3.75 


COMPLETE 


LIBERAL DISCOUNT TO THE TRADE 


If you want to examine the “Badger Beauty,” just drop us a line on 
your letterhead, and we will send one on approval 
to any responsible dealer. 





ORIGINATORS OF THE LOOSE LEAF SYSTEM OF CATALOGING 
MILWAUKEE, WISCONSIN 


New York, N. Y. 

George W. Fox, of Brooklyn, is a direc- 
tor of the X. X. X. Company, of New York 
City, organized with the Secretary of State, 
with a capital of $25,000, to deal in adding 
machines, etc. 

Omaha, Neb. 

V. D. Reynolds, the genial Dalton sales 
manager of Omaha, after a brief vacation, 
is again hustling for business. 

Peoria, III. 

A. J. Anderson, who for sometime past 
has been grooming in the Dalton factory 
at Poplar Bluff, has accepted a position as 
Central 
Mr 


sales for lllinois with 


headquarters at Peoria 


manager 
Anderson was 


formerly identified with the selling force 
of another leading adding machine 
and bids fair to make a success with 


Dalton 


com- 

pany 

the 
Philadelphia, Pa. 

\. Morris Hall, manager of the Phila- 

delphia office of the Dalton Company, has 

added L. E. Collins to his staff of 


men. 


sales- 


Poplar Bluff, Mo. 
Sales Managers Moody of Dallas, 
Center of San Antonio, were recent visitors 
30th report an ex- 


and 


at the Dalton factory. 


cellent business in Texas. 
Fa * * 
Messrs. Hinton and Read of Arkansas 





report a very pleasant visit to the Dalton 
factory on the 29th, 

Portland, Ore. 
Rhodes, formerly Dalton inspec- 
Seattle branch, has joined the 


A. M. 
tor at the 


Portland, Ore., selling organization and is 


giving a splendid account of himself in his 
new line of work. 
San Antonio, Tex. 
P. McNelly has been transferred from 
the Dalton factory to the San Antonio 


iT 
iii~ 


branch, where he takes charge of the 
spection department. 
San Francisco, Cal. 

A good many of the Burroughs office 
people are now taking their annual outings 
J. L. Cook, local office manager, and W. E 
Smith, one of the city salesmen, have been 
enjoying themselves at Capitola for the 
last three weeks, and have just returned 
C. L. McFarland, another city salesman, 
has returned from a couple of 
Santa Cruz. The local department of the 
Burroughs has recently delivered to a local 
office one of the largest adding machines of 


weeks at 


special design ever seen on the Coast 
x * * 

F. C. Metcalf, local manager for the 
Comptometer, is keeping very busy around 
the city these days, and has made some 
very gratifying sales during the last month 

* * * 

Harry Wilde, California manager for the 
Remington Typewriter Company, says sales 
of the Wahl adding attachment are unus 
ually active at present, and have shown a 
steady growth in San Francisco and vicin 
ity. Some recent sales have been unusually 
large, company taking 75 machines 
while a large number have taken three or: 
four. Two special machines were delivere: 
to one firm last week at a cost of $605 
The Wahl business has grown to such pro 
portions that it has been necessary to put 


one 


on a special demonstrator. 
€ * * 

F, F. Wright & Co. expect a visit in th 
near future from A. J. DeBerard, genera 
eastern sales agent for the Felt & Tarrant 
Manufacturing Company. 

Shreveport, La. 

M. L. Bath Company, Limited, the well 
known’ Shreveport, La., office 
dealers, have taken the agency for the Da 
ton adding machine in that territory 


Toledo, Ohio. 


equipment 


W. M. Murphy, Toledo manager of the 
Dalton Adding Machine Company, has been 
sending in some nice business from his 


Toledo territory. 
Topeka, Kansas. 

Joseph C. Wilson, manager of the Wi 
son Office Supply Company, Topeka, Kar 
sas, has been appointed city salesmai 
the Burroughs Adding Machine Company 


Mr. Wilson has been connected with the 
3urroughs Company for the past three 
years, but has never before been a men 
ber of the sales force. He began his ne 
duties August Ist, succeeding FE. L. B 
delle, who has been transferred to the 


Hastings, Nebraska, territory 











(By Special Correspondence.) 


Atlanta, Ga. 

A. R. Spillers, formerly branch 
manager of the American Multigraph 
Sales Company, at Nashville, Tenn., New 
York city and Jacksonville, Fla., has re- 
cently been appointed division sales mana- 


1 
sales 


ger of this company at Atlanta, Ga. 
Reading, Pa. 

The Standard Typewriter and Supply 
Company, 42 North Sixth street, agents for 
the Monarch Visible, have taken the agency 
for the U. S. Printograph Machine. It is a 
multicopying device, capable of turning 
out from 4,000 to 5,000 printed letters an 
hour. It is run by motor power, H. C. 
Harding is demonstrating the machine. 

San Francisco, Cal. 

The Western Specialty Company, gener- 
agents for the Mahlstedt Multi- 
color Press, have moved their San. Fran- 
cisco offices from 1058 to 668 Phelan build- 
have good facilities for 
demonstrating as well as for office pur- 
poses. Some new machinery has been ad- 
ded at the factory at Fresno, Cal., and 
new model machines are being turned out, 
the office. Two 


«| ] 
al Saies 


ing, where they 


one being on display at 
new have been put on in the 
local territory, Mr. Wolf, formerly with 
the Ribbon & Carbon Company of North 


salesmen 


America, and Mr. Weed, formerly with 
the Simplex Folding Company. The com- 
pany has made arrangements ffor I. 
Allen to open a number of offices at im- 
portant points in the East, and he will 
probably leave early next month. So far 
the local selling force has been able to 
dispose of the entire output of the fac- 


tory, but with the new manufacturing fa- 
cilities it that the market can 


be extended all over the country. 
* * * 


is believed 


Mr. Shorey, local agent for the Writer- 
press, expects to get into the game this 
fall more actively than before. He is pre- 
paring to do a lot of work with local 
restaurants, as he believes the Writerpress 
will hit the spot for making out the daily 
bills of fare 

* 7 * 

The Commercial Supply Company, agent 
for the Elliott addressing machine, has dis- 
posed of its lease on the store at 75 Fourth 
street to good advantage, and is temporari- 
ly located at 114 Fourth street. Mr. 
Sanger, the manager, is looking for a 
location on Mission street, in the office fur- 
niture district, and expects to get into per- 
manent quarters some time next month. 

* * * 

R. J. Ludlow, representing the A. B. 
Dick Company, is still visiting H. S. 
Crocker & Company of San Francisco, but 


expects to make a trip to southern Cali- 
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E YOU CONSIDERED 











the vital points which make for successful sell- 
Three of these are worthy of your con- 
sideration. Under conditions which are without 


ing ? 


THE 
MANUFACTURER 
AND HIS 
RELIABILITY 


| celebrated 
| artistic productions of the EATON, CRANE & 
PIKE CO. are made. The Reputation won by 


STANDARD FROM 
THE USERS’ 
VIEWPOINT 


care 





so that liberal profits are insured the dealer, 
who may reach all users of fine stationery, 
even those of moderate means. 
magazine advertising and other helps have 


made business for the dealer. 


THE INTEREST 
| OF THE 
| DEALER 
| 








parallel, the largest plant in the world, for the 
manufacture of high-grade writing papers, is 
successfully operated. There, by combining the 
highest artistic and mechanical skill, the justly 


merit and maintained by continually advancing 
to higher degrees of excellence, has been the 
result of efforts, requiring years of study and 
Users have learned to know the ‘‘ MADE 
IN BERKSHIRE” papers and ask for them. 
@ The line is extensive and varied, and priced 


Do these facts interest yeu? 
We co-operate with and aid 
the dealer to sell the goods 
backed by our reputation. 


| EATON, CRANE & PIKE COMPANY 


PITTSFIELD, MASS. 


New York Office: 
Brunswick Building, 225 Fifth Ave. 


“CRANE PAPERS” and the 


Our extensive 




















future. J. L. Har- 
Crocker & 


the near 


manager of H. S. 


fornia in 
rington, 

Co.’s office appliance department, returned 
from Los Angeles a couple of weeks ago 
He reports a fine addressograph business 
all over California. In addition to many 
good sales in Los Angeles, he sold the 
Los Angeles Gas & Electric Company a 
$4,000 outfit. The Sacremento Gas & 
Electric Company has bought a $1,500 out- 
fit. While H. S. Crocker & Co. have the 
largest office appliance department on the 
Coast, employing five salesmen and twelve 
people in the office, they are constantly on 
the lookout for new articles. In addition 
to their numerous duplicating devices, etc., 


they have just taken up the agency for the 
Everett Change Maker, the deal being 
closed by Mr. Everett on a visit to this 
city about two weeks ago. Mr. Everett 
placed his Los Angeles agency with the 
Grimes-Stassforth Company of that city. 


Toronto, Can, 


P. J. F. Baker, Canadian division sales 
manager of the American Multigraph Sales 
Co., Toronto, Canada, has recently re- 
turned from an inspection trip to the coast. 
He states he had a splendid trip from a 
business standpoint, and that in July all 
records were broken in volume of business 
for the Canadian territory. He further 
states that prospects never looked brighter. 











Some New Weis Lines. 


LD SOLOMON said “There’s noth- 
ing new under the sun.” But in our 
own day new things have come, 

while we would hardly care to match wis- 
dom with the wisest, yet we know—all of 
us—to a certainty that new inventions have 
blessed the world ever since King Solomon 
held his royal court. What King Sol. meant 
we leave to the theologians. For us it is 
sufficient to rest in the confident belief that 





STACK WITH TWO-DRAWER SECTION. 


as long as men continue going onward and 
upward the sun will never set on the new 
things devised by the brain and hand of 
man. 

Now comes the Weis Manufacturing 
Company of Monroe, Mich., with an im- 
provement bookcases—some- 
thing new—something that hasn't been 
seen before in the field of sectional book- 
case development. This is the Weis Slide 
Door Sectional Bookcase, which is shipped 
knocked down flat. It has a double glass 
door which slides horizontally in a metal 
frame. That, they say, is a distinguishing 
feature of these goods and a great advan- 
tage withal, since metal frames that run in 
metal lined grooves do not stick. Second, 
there is absolutely no waste space. But 
these are not the only advantages of this 
Other advantages fol- 
For 


in sectional 


new Weis product 
low from their peculiar construction. 
instance, there’s the saving of space in 
freight car and warehouse. Four sections, 
top and base when knocked 
packed in the same space occupied by one 
This means that the 


down are 


section when set up 
dealer can keep a bigger stock without in- 
creasing his space and it means prompt de 





Well Known Concern Produces New Sec- 
tional Goods. 


livery to customers, because a good sizable 
stock may always be kept on hand. 

Again, the freight rate on these knocked 
down cases is second class. Any one who 
has been against the freight proposition 
that there is some difference be- 
tween one and one-half times first class 
($2.45 to Denver) and second-class freight 
Ocean rates are likewise compara- 


knows 


rates. 


CASE SET UP AND KNOCKED DOWN. 


tively low and the company solicits foreign 
business. 

The ends of these cases are doubly 
hinged to the bottoms. The ends project 
below and are braced against the bottoms 
by the panel which locks into 
grooves at the back. The sectione are 
square, perfectly rigid and like a solid sec- 
tion when put together. It is said that 
the assembling takes less time than to tell 
how it is done, and that no tools but two 
hands are required. 

The Weis Manufacturing 
selling these new cases in plain oak, any 
finish, at $2.25 per section, but they are not 
boasting of the low price because there is 


veneer 


Company is 


really nothing cheap about these goods. 

The company is authority for the state- 
ment that the line is very complete and 
that an ample variety of sizes in book sec- 
tions, tops and bases is available. 

A desk section stacks up with the book 
section and is a valuable addition to the 
line. 

Another 


drawer section. 


excellent feature is a _ single 
As many of these as may 
be needed can be had in a stack—at the 
bottom or under the desk. 

All are made in plain or quartered oak 


in all the popular dull finishes, birch, ma- 
hogany and genuine solid mahogany 

While the new to the trade in 
general, it has sold experimentally, for 
some time past. The first large shipment 
went to Porto Rico, arrived without dam- 
age, and the following is an extract from 
the letter received from the customer 


case is 


“Cases arrived, are set up and are entire- 
ly satisfactory. Send sixteen more sections, 
tops and bases at once.” 

Many similar letters have been received 
from other satisfied customers. 

Dealers who may be interested 
address the Weis Manufacturing Company, 


should 





SECTIONS KNOCKED DOWN. 
Mich., 


Monroe, for descriptive matter, dis 


counts, etc 





BOURSE APPOINTS OFFICERS. 

At a director’s meeting of the Interna 
tional Office Equipment Bourse, held on Fri 
day, August 19th, the following officers were 
elected: H. S. McCormack, President; J 
Geo. Fredericks, Vice President; E. W 
McCormack, Secretary and Treasurer; Geo 
P. Metzger Park Mathewson, Direc- 
tors. 

At the monthly exhibition day, Septem- 
ber 13th, the following will be specially 
featured: The Belknap Facsimile Stencils, 
the Batsdorff Coin Handling Machine, and 


and 





the McMillan Non-protruding Post 
Binder. 

The Ready Writer, published by P. H 
Siever at Avord, Texas, is a new eight 
page little magazine which made its first 
appearance with the May, 1910, number 
This little publication is given up entirely 
to the subject of Siever’s American short 
hand, for which great things are promised 
by the publisher. The price of the maga 
zine is ten cents per copy. Arrangements 


will be made for teaching Siever’s Ameri 
can shorthand by mail. Tuition will be rea 
sonable and_ satisfaction is guaranteed 
Those interested should address P. H. Sic 


ver, Alvord, Texas. 


There is no method of making friends equal 
to the method of making good. 
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m4 quainted with it let us 


, Southworth Paper Co. 








Business Acquaint- 
ance is Frequently Made 
Through Correspond- 


ence. There is a First 
Impression to be Con- 4 
sidered. The Paper / 


which adds a special tone 
to business stationery. 
Gives it that little touch 
of excellence and life 
which creates a pleasant 
impression when the let- 
ter is held in the hand. 
It is not stiff nor brittle, 
but fibrous and snappy. 


Dealers 


who handle it find a dif- 
ference in the satisfac- 
tion of theircustomers. 
It is a sheet in which 
J everyone takes pride. 
If you are not ac- 







send you samples. 
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That’s Why Most Busi- “Q 
ness Men Are so Very \g@ 
Particular About Their ¥ 
Correspondence Paper f[ 
and Also Why so Many =; 
of Them Use 

4 
There is a character to 
the Bankers Linen sheet f 
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CHAIRS 


OFFICES, HOMES, 
RECEPTION 


DESK CHAIRS 
OFFICE STOOLS 


COSTUMERS 
SANITARY, STRONG 


Steel Tendon Kind 
JACOB anp JOSEF 


KOHN. 


110-112 W.27th Street 


NEW YORK 
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“The Best 
of Ali’ 


There are many im- 
portant points which 
must be considered 


Exp.16ibs . : 
Commercial, 121bs in the selection of a 


Mafland 


Victor - - 1hlts POSTAL seale 


Reliability 
mee 
ccuracy 
Economy and 
Efficiency 


Are a few of the most important. 


The Pelouze 
Postal Scales 


embody all of these good — 
These scales give not only the exact 
weight but the cost of postage in 
cents. Their use does away with 
postage mistakes 
and waste. The 
Pelouze Scale is a 
wise investment. 


For sale by leading 
dealers every- 
where. Every scale 
warranted. 


Send for Catalogue “S” 


Pelouze Scale 
& Mfg. Co. 

















following a good lead 


lead a good following 


If you are 


you will 





For the best lead try 


Carter’s Ideal 
Ribbons and Carbons 


and just watch your 











Boston 


following grow 


The propositions which we offer to dealers are very 
attractive and are based on furnishing the best goods that 
can be manufactured. A postal will bring full information. 


The Carter’s Ink Co. 


New York 
















Chicago 











Interesting Steel Furniture. 


HE New Style Enameled Steel Ver- 
tical Letter and Legal Cap Size 
Units, and the Steel Vertical Combi- 
nation Units, the product of the Fire-Proof 
and Construction Company of 
Hamilton, Ohio, for whom the Herring- 
Hall-Marvin Safe Company are _ Selling 
Agents, are receiving the approval of archi- 
and 


Furniture 


tects, engineers 
business men, whose 
artistic and_ scientific 


practice and general 
standard of business 
requirements give force 
to their approval. 

The Fire-Proof 
niture and Construc- 
tion Company has been 
through- 
of its 


Fur- 





distinguished 
ONE OF THE BIG out the 
a development with the 
constructive genius of 
its president, Charles U. Carpenter, who 
is also president of the MHerring-Hall- 
Marvin Safe Company, and vice-president 
of the Republic Motor Car Company, of 
Hamilton, Ohio. Great liberality has been 
shown in the search for new ideas. Prece- 
dent has had no weight. The old “stand 
by” methods have been repeatedly discard- 
ed in the everlasting search for the “star 
idea.” That the new product meets a re- 
quirement in the filing case market will be 
conceded after a close examination. 

By reason of these comprehensive meth- 
ods this new product is placed on a basis 
whereby quality, workmanship and me- 
chanical excellence are not sacrificed. The 
buyer may confidently expect the results 
of most approved manufacturing methods 
in the quality of product he secures by rea- 
son of these methods. 

The Fire-Proof Furniture and Construc- 
tion Company’s new “Addto” feature of 
Vertical File and Combination Units is the 
most recent feature in the development of 
these important business tools. 

The Interchangeable Unit—the little sec- 
tions that may be stacked side by side or 
one above the other—is especially designed 
for the smaller offices,—law, insurance and 
general mercantile work. It is a boon to 
the general real estate office. 

The Combination Unit, on the other 
hand, which in its varied forms may be 
used with the “Addto” feature, is designed 
to meet the needs of the mercantile and 
manufacturing system on a larger scale. 
Vertical Units may be made up into solid 
cases of four vertical letter file drawers, 
or any combination of four Combination 
Unit Cases shown in the catalog. The 
“Addto” feature is comprised in setting up 
these varied arrangements of cases four 
high, in one or more groups, under one or 
more pairs of ends, but without the labor 
and space consuming separator. 

The “Addto” feature will be particularly 


course 


commercial and 





Well Known Company Presents Hatdsome 
Line. 


welcome to the business where the filing 
records is 
under 


instead 


of a considerable variety of 


necessary, the devices being added 


one comprehensive arrangement, 
of being stored in a variety of cases. Quo- 
tations on this form of equipment will af- 
ford a striking illustration of the price fea- 


ture to the low. buyer. 

The Interchangeable 
Unit schemes give the customer of limited 
requirements, as well as the manufacturer, 
a choice of two methods, and the manufac- 


and Combination 





COMBINATION STEEL SANITARY STACK. 


turer has especially the remarkably elastic 
Combination Unit. 

The Interchangeable Unit on account of 
its low price is especially welcome in the 
growing business, where the actual direction 
and extent of growth may not at first be 
apparent. 

On the other hand, the company claims 
that the “Addto” feature makes a strong 
bid for popularity with its elimination of 
the intermediate finished ends. 

Practically every class of business can be 
covered by the Combination Unit, which 
combines in one unit: 

Maximum adaptability to system needs; 

Fire-resisting qualities of undoubted 
value; 

Security with the automatic lock; 

The “Addto” feature with its concession 


in price; 


Quality of high rate throughout 

The agency department of the Herring 
Hall-Marvin Safe Company will gladly 
line the possibilities of its line, its money- 
making features, and its liberal proposal 


agents to anyone using the coupon on the 
advertising page. 
Combination units have 10,000 possibl 


arrangements. 


CHICAGO MARKET WEEK. 


It is estimated that not less than 200,000 


Market 


buyers visited Chicago during 
Week in August, following the Knights 
The Chicago Associa- 


Templar Conclave. 
tion of Commerce, after heroic labors, 
pleted preparations for this event early in 
August and set the date about the middle 
Eighty big retail stores in 


Ww eek 


com- 


of the month. 
the heart of Chicago for one entir« 
devoted their whole window display space 
manufactured in Chicago, or 
whose manufacture is controlled 
is said that not less than 500 

dows were devoted to displays 
made or controlled in Chicago. 


to goods 
here. It 


show win 


of goods 


The event was very widely advertised by 
the Association of Commerce, and proved 
to be such a big and profitable factor in 
world during August, that it 


repeated next year upon 


the business 
will probably be 
an even larger scale. 

Market Week 
the manufacturing 
kind of merchandise, 


that Chicago is 


center for 


proved 
every con- 
ceivable from hats 
to’ hardware, and 
scale to the office desk and the cumbrous 


from the delicate postal 
safe. 

The advertising campaign which preceded 
the Market Week of Aug. 15 to 20 was con- 
ducted by the Association of Commerce with- 
out regard to anything but merit and effect- 
iveness, and it cost many thousands of dol- 
lars. Handsome booklets 
week and describing the products of Chi- 


announcing the 


cago and the advantages and beauties of 
the city were gotten out and sent to 150,- 
000 dealers in thirty states. The Chicago 
newspapers used, both in the 


advertising and editorial departments, and 


were also 
in addition was carried on quite an exten 
sive poster campaign. 

To visitors and Chicagoans 
advent of Market Week was 
by the appearance of hundreds of 
trimmed windows the following distinctly 
lettered announcement: 

“The Goods Displayed in This Window 
Were Made in Chicago or Are Under Chi- 
cago Control.” 

While it is not known what the results 
of Market Week were in actual dollars and 
cents, there is no doubt but that it proved 
a marked financial success, and that many 
new accounts were opened and goods pur- 
chased directly as a result of the Market 
Week event. 


alike the 
announced 
neatly 
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The housewife knows that two pins 
are necessary to attain the desired result. 
Business men appreciate the value of 
the double pointed 


SUPERIOR 
PAPER FASTENER 


The pa The double 
are h i gripping 
permar capacity 
ositi makes them 
hey different 
pivot from all 


others. 





en_Write for samples and prices. 


SUPERIOR MFG. CO., Sydney, Ohio, U. S. A. 








ADDING 
MACHINE ROLLS 


Satisfactory Quality 
Full Length 

One Piece 

Clean Edges 

Well Centered Cores 





Ask for Trade Discounts 


CHARLES BECK COMPANY 
609 Chestnut Street 
PHILADELPHIA 











fill 





SOLE MAKERS OF THE ROY. 
ae Y BOND LINES— 
aN SS 7 al 


NOTENDRAFTS&KECEIPS 


THE LARGEST & MOST COMPLETE 
LINES IN THE WORLD. 


914 WALNUT ST- PHILADELPHIA. 
WESTERN OFFICE-209 STATE ST CHICAGO 


WALTER H. FURLONG ~ MANAGER. 























THE THREE “RIVAL” 
FOUNTAIN PENS 


RIVAL NON-LEAKABLE 


Perfect Fitti air-tight joints form a perfect, abso- 
lutely non-leaking writing rument, 


RIVAL SELF-FILLER 


No metal parts to injure rubber sacs. Can be 
twisted to fill right or left and cleaned alse 
time. 
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The PHONE-EZE 
Telephone Bracket 








Stays Put 


Turns All 
Way Around 





A child or a grown 
person standing or 
seated.can use it. 


Style— 

A—Side of roll 
top desk. 
B—Top of flat 

desk. 
C—Side of flat 
desk. 
D—Wall or par- 
tition. 
E—Top of roll 
top desk. 
F—Floor or sta- 
tion use. 


Style F Ask your dealer or write 


SEELY OFFICE APPLIANCE CO. 


95Liberty Street New York City 











la 














ADAMS’ 


Improved Sanitary 





A brass screen allows free circulation of 
fresh air in moistening beds where Slime 
and Odors accumulate without it. 


NO RUST 


A double constructed Copying Cloth, or 
2in 1. Something new. It will interest. 
Sample free. 


ADAMS MFG. COMPANY 


PHILADELPHIA, U.S.A 








Thumb ‘Fass: 


Steel, Brass, and German Silver. 


Pen and Pencil Clips 


2 Styles. 2 Finishes. 1 Price. 
$3.00 per gross to dealers. 
Liberal discount to jobbers. 


HOGE MFG. CO. 
108 Fulton St. 


New York 





“Modern B” Clip. 
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TOWER EMPLOYES HOLD OUTING. 

About 200 members of the Tower Manu- 
facturing and Novelty Company, with their 
friends, held a delightful outing and field 
‘day .on Aug. 14th at Eitner’s Midland Park, 
‘Grant City, Staten Island, N. Y. 

The weather was almost perfect and the 
opportunity for the “Tower family” to get 
together and enjoy itself was greatly appre- 
«ciated by all. To show their appreciation, 
in the midst of their enthusiasm three 
hearty cheers were given for D. A. Tower, 
treasurer and manager of the company, 
who is now in Europe on his vacation. 

Plenty of good things to eat and drink 
were spread before the merrymakers dur- 
ing the early part of the day, both break- 
fast and dinner being enjoyed in the open 
air. 

In the afternoon there was a base-ball 
game between the single and. married men, 
in which the single men came off victors 
by a score of eleven to eighteen. 

Aside from the national game there were 
other diversions, such as a sack race, shoe 
race, fat men’s race, three-legged race and 
mile race. J. H. Einstein, who has charge 
of the auditing department of the com- 
pany, acted as judge in the races. Mr. 
Einstein afterwards made a short speech, 
and was followed by J. B. Fisher. 

Other stationery houses were represent- 
ed at the outing and several guests not 
<onnected with the trade were present, in- 
cluding Martin Major, county clerk of 
Queens, and Joseph Quinn, his secretary. 





SUMMER SEASON AT THE DEN. 





Social News Gleaned by Our Special Cor- 
respondent the Cub Reportcr. 





from Baer Facts, by permis- 
sion.) 


(Reprinted 


August 14—Among those registered at 
the Den for the season as guests of Host 
Pap Baer are Mrs. Wabash File, Wabash 
File, Jr., of Wabash, Ind., the Smith Steel 
Signals of Exeter, Neb., the banker Meilink 











Small Safe, the I1.-P. Loose Leaf family of 
Kansas City. Victor Inkwell of New York, 
the three Clip brothers, Weis, Gem and 
Uneedit, and both the Metal and the Wil- 
low Waste Basket families. 

Montague Addressor, the well-known ad- 
vertiser, is enjoying his favorite sport of 


Loose Leaf 


stenciling as much as ever and manages to 
uphold his title as champion. 

Miss Ruby Time Recorder of Chicago 
is spending her—consecutive season at the 
Den and is giving several a good time. 

Higgins’ Paste has been forbidden water 
by his physician and when interviewed by 
the Cub Reporter yesterday afternoon said 
he didn’t need it. 





LOOSE LEAF TYPEWRITER BOOK. 

For a long time after typewriters came 
into use, they were largely handicapped by 
reason of the fact that they were adapted 
only to loose sheets of paper, and if one 
desired to preserve the records in durable 
form it was necessary to bind them up 
after fully transcribed or else paste the 
leaves in a scrap book. Later on, a machine 
was designed to operate on a bound book, 
but with this the principal objection lay in 
the fact that when work was being done 
the book itself could not be used for refer- 
ence by another person. At the present 
time it is possible ta use an ordinary type- 
writer, transcribe the records and bind in 
a volume as securely as the ordinary bound 
book, and, as the leaves are removed for 
transcription, the book itself is available 
for reference at any time. For this purpose 
the H. & M. Loose Leaf Typewriter Book 
has been designed and it is meeting with a 
large sale the country over. For record 
purposes a heavy ledger paper is provided, 
while for manifolding charges and invoices, 
or orders and acknowledgements, a tough, 








The H&M 


Typewriter Book 


ADAPTED FOR 


COUNTY AND OFFICIAL RECORDS, 
MINUTES OF CORPORATION MEETINGS, 
BILLING AND CHARGE SHEETS, 
Etc., Etc., Etc. 


Leaves are released by moving the rod only about 
a half inch. Can be used with any typewriter. 
Circulars on application. 


HALL & McCHESNEY 


Sole Manufacturers 
SYRACUSE, N. Y. 




















light weight bond is best. The H. & M. is 
manufactured by Hall & McChesney, Syra- 
cuse, N. Y., known to stationers all around 
the world as makers of Graves’ Printed In- 
dex and Raymond’s Trial Balance, and 
those interested would do well to ask for 
descriptive circulars. 





MONEY IN VACUUM CLEANERS. 

A new and extensive field for specialty 
men has been opened in the rap.u develop- 
ment of portable vacuum cleaners. In fact, 
many of the top-notchers in this bustmess 
have been recruited from the older and 
over-crowded lines and are now realizing 
double their previous income, 

Three years ago, when vacuum cleaning 
was done by the peripatetic “wagon man” 
who stopped for a day at the front door, 
and with considerable chugging and snort- 
ing managed to extract a quantity of dust 
from the furnishings and incidentally $25 
to $50 from the household treasury, the 
benefits of this system were obviously con- 
fined to the well-to-do class. 

At that time, in response to the world- 
wide demands for an efficient and econom- 
ical portable cleaner for general use, not 
twice a year, but every day, Mr. Julius Kel- 
ler, of pneumatic tool fame, decided to 
market an electric cleaner which he had 
been developing for several years. 

Since the introduction of the “Keller- 
Santo,” this industry has grown more rap- 
idly than did the automobile during the 
the first five years of its existence. 

That the Keller-Santo embodies the best 
principles known in the science of vacuum 
engineering is attested by its wonderful 
success. No one has questioned the thor- 
oughness of its separation system, and the 
painstaking workmanship expended on 
every part 1s apparent to any one who ex- 
aminés the readily accessible pump and 
motor. 

If we read the signs aright, vacuum 
cleaners are destined to eclipse sewing ma- 
chines, cash registers and typewriters com- 
bined, because there is a market for an 
efficient cleaner wherever people reside, 
work or congregate. 

There is a Keller Cleaner to fit every 
purse, from the small but highly efficient 
hand power cleaner to the electrically op 
erated stationary plant equipped with a du 
plex pump 

The makers have evolved a selling plan 
by which the Keller dealer or agent may 
realize a steady income while demonstrat- 
ing the machines, thus eliminating the big- 
gest item of expense in selling a specialty. 

3ut by long odds the most attractive 
feature in handling the Keller line is the 
fact that no “Supply and Repair” service 
is required. After a machine is sold, it 
stays sold, with absolutely no come-back of 
any nature. . 

Full particulars, prices and terms will be 
mailed to responsible dealers and salesmen 
who address Keller Manufacturing Com- 
pany, 3133-3159 North 21st street, Philadel- 
phia, Pa. 
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Why the Triner Postal Scales 
are the Only Positively Accurate and 
ae stifically Perfect Automatic Scales 


BECAUSE— They do not show any 
variation, no matter where the article 
is placed on the platform, they reg- 
“ cavers correct. 
ner are constructed entirely of the 

me. old Rolled Steel; absolutely no 

castings to break in transportation, 
and handsome in design and finish. 

Sold by all Leading Stationers. If 
yours cannot supply you, we will pre- 
pay the express charges. 


TRINER SCALE & MFG. CO. 
1155-57-59 W. 2ist St., Chicago, Il. 


ll Pens Dip 











@ For Fluidity, Perma- 
nency, Non-corrosion of 
the Pen, and Splendid 
Copying Qualities, these 
inks have never been 
equaled. 


Ask for them at 
your stationer’s 








MANUFACTURED BY 


JOHN UNDERWOOD & CO. 


44 Park Place, New York. 


90 Richmond St. E., 120 Queen Victoria St. 
TORONTO, CANADA. LONDON, E. C., ENGLAND, 
19 Pearl Street, 36 Boulevard des Italiens, 

BOSTON, MASS. PARIS, FRANCE. 


~ 


Underwoods Inks 
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Men Who Have Made a Big Business. 


Personnel of C. S. & R. B. Company of 
Chicago Comprises Unusual Lot 
of Young Men. 


N the opposite page is a group show- 
ing President Ralph B. Wilson of 
the Chicago Shipping and Receipt 

Book Company, his field staff and depart- 
mental chiefs. Aside from their very evi- 
dent good looks, the picture proves that 
these are all young men. It is doubtful if 
any concern of like importance in the world 
has all of its principal positions filled by 
men so far on the sunny side of middle 
age, 

President Wilson has followed the policy 
of hiring young men throughout his entire 
career, and notwithstanding that, it is an in- 
teresting fact that many of the young men 
have been with the company for 
years and have developed mature judgment 
in the development of their respective de- 
The C. S. & R. B. Company 
has made a marvelous success, and Mr. 
Wilson is of the opinion that a large part 
of that creditable achievement is due to the 
efforts of these young men., He says they 


several 


partments 


sometimes make mistakes, and that he 
would not have them if they didn’t. “R. B.” 
further intimates that he does not want 


people to get the idea he is operating a 
bank, that being the only place he knows of 
where they don’t make mistakes. 

The Staff of the Production Department. 

To get a good start on correct principles 
is the very foundation of success. Probably 
Leonard R. Dickerson is the youngest man 
who ever had the experimental department 
of any large business in charge. The writer 
used to urge him to take up the sales end 
of the proposition, but he would have none 
of it. “Dick” went through a mining school, 
then took a finishing course at the Colum- 
bia University. The writer believes, how- 
ever, that most of his best mechanical ideas 
were gathered on a railroad while riding in 
the caboose of a construction train. It is 
said that he used to take the engine apart 
on these occasions when the train was tied 
up on a siding, waiting for the construction 
gang to get back. 

The manufacturing end of the business is 
under the direct of Tom J. 
Scott, who while the metal 
working department, made good to such a 
degree that he earned the general superin- 
tendency of the plant and the respect and 
Mr. Scott is a 
like 


supervision 
foreman of 


esteem of every man in it. 


Kentuckian by birth, and many an 





other southerner, has escaped the “hook- 
worm” complaint. He is brimful of execu- 
tive energy. 

W. K. McClure, the purchasing agent, is 
a beardless chap, but beardless as a result 
of his morning safety razor, not on account 
of his tender years. He has a facuity of 
keeping in close touch with the market 
place. McClure not only buys the -supplies, 
but he with Dickerson and 
Scott in superintending the producing 


co-operates 
end 
of the business. 

These three men, working on the 
that experimental work, manufacturing and 
raw material are all integral parts of a suc- 
cessful whole, have devised a plan of co- 
operation which produces at all times the 
best results possible. While each man at- 
to his own specific department, the 
three constitute what might be called a 
board of control of manufacture that 
duces results of rare and unusual merit. 


Distribution Department. 

The organization naturally divides itself 
into two parts—the producing and the dis- 
tributing division. The division of distribu- 
tion, which includes sales, accounts, etc., is 
as ably manned as‘the department of pro- 
duction. This division is sub-divided into 
parts, which the company designates 
general staff officers and firing Nat- 
urally the general staff is always at head 
Here is R. L. Winans, 
Winans is not only one of the 


idea 


tends 


pro- 


two 
line. 
quarters. sales 
manager. 
ablest sales managers in the field, but he is 
likewise one of those good all around men 
who fits into all the conditions of company 
He is a clever writer, and would 
have been a successful editor had he not 
gone into the manufacturing business. He 
can deliver a speech, write a clever article, 


business. 


or compose a poem. 

Then there is P. P. Plutz—credit man— 
Peter Plutz, who grew up with the com- 
pany. Time was when Peter handled all 
the office details, and had to stand the brunt 
of the boss’s ill humor when things didn’t 
go right. In the old days Peter’s private 
office consisted of twenty-four inches of 
floor space—just enough room to stand at a 
wobbly desk. When the business developed 
so fast it had growing pains Peter found 


ether 


himself often ground between the 
mill stone of the producing department and 


the upper mill stone of the distributing de- 
partment. 
W. W. | 
ment, who 
dreamed that the day would come when all 
directing 


ordet depart- 


isher, chief of the order depart- 
“growed up on the place,” never 


of his time would be employed in 
a corps of assistants in the 
ment. Taking care of the orders in the early 
days permitted time also for being handy 
man about the place. Fisher is now one of 
the plutocrats of the general staff 

But the general staff has no advantage in 
personnel over the firing line, for there is 
I. P. Denison, the eastern representative of 
the company—“Denny’—who not only 


knows the loose leaf business thoroughly. 


but knows every line and angle of the sta- 


tionery business as well. He was for sev- 
eral years with S. D. Childs & Company of 
Chicago, and made a good record there. 
Denny's friends are legion. 

Then there is R. J. Doyle, western rep- 
resentative Bob Doyle. Bob started very 
young. He began at the bottom, even tak- 


wrapping 
details of 


ing a post-graduate course in the 
department, and he knows all the 


manufacturing every device the company 
turns out. 


“Dr.” Watson Y. Arrington, whose su 


disposition and historic Van Dyke gl: 





iddens 


the hearts of the dealers in Dixie, is a 
southerner. It is said that Arrington is the 
man who described Mason and _ Dixon's 
line as the line of demarcation between cold 


bread and hot biscuits. 

The city staff constitutes the skirmishers 
of the firing line. The manager of the city 
sales department is R. D. 
known to every stationer in Chicago. He 
knows all the conditions surrounding the 
business, and was once buyer for one of 


Evans, who is 


the largest concerns in the United States. 

George Langguth, with a profile like 
Kenesaw Mountain Landis, is always on the 
job with William S. Hanna, a sort of work- 
ing partner. Langguth and Hanna are the 
men who give the daily greetings to the 
buyers in the city. 

Permeating all the C. S. & R. B 
zation is an atmosphere of camaraderie, 
which is a step in advance of the esprit de 
corps. As a result, the organization works 
like a machine, with President Wilson’s 
hand on the throttle. 


organi- 


‘I'd rather be a one-legged optimist than 
a centipede with a grouch.” 
































AND THE MEMBERS OF HIS SPARE we a 


J. Doyle, Western Representative. 
. D. Evans, City Sales Mar. 
R. Fargo, Mgr. Pub. Record Index Dept. 


. Winans, Gen’l. Sales Mgr. 

P. Christopher, Special Representative. 
. P. Denison, Eastern Representative. 

i . Reprenstative 
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S. Hanna, City Representative. 
. H. Langguth, City Representative. 
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Progressive Specialty Manufacturers. 


OR quick and substantial success the 

Maxim Specialty Company, New 

York and Chicago, seems to hold the 
record, for, in less than eight months they 
have built up a business that is known by 
business men, stationers and office applian- 
ces dealers everywhere. 

The head offices of 
the Maxim Specialty 
Company are at 11-13 
Waverly place, New 
York, and its Chicago 
offices, recently opened, 
are at 17-21 Quincy 
street. Kurt Lisser has 
been placed in charge 
of the latter offices as 
general manager. Mr. 
Lisser is an admirable 
man for the company. 
He is alert, enterpris- 
ing, energetic and in 
thorough accord with 
the policy of the company in all re- 
spects. Furthermore, he is a .good sales- 
man and a good general of sales—a 
man who will keep the western office right 
up to the scratch and make the easterners 
work their best to keep abreast of the rec- 
ord, 

Mr. Lisser is a very clever, young Ger- 
man, who came to this country about three 
years ago. He became interested in the 
office appliance business and allied him- 
self with the Maxim Specialty Company. 
Mr. Lisser is a man who is ceaselessly 
industrious and energetic. His mind is 
filled with good business getting plans. 
His is a business which demands the sale 
of many small! articles, hence he pays 





Maxim Moistener 





MAXIM MOISTENER, 


scrupulous attention to all the details of 
the business. Mr. Lisser personally sells 
large amounts of goods to the dealers, and 
here his careful attention to his business 
wins him many an order. Having placed 
the goods for an initial order he keeps in 
touch with the store and knows how the 
goods are going. 

The little sketch of Mr. Lisser which ac- 


Maxim Specialty Co. Makes Remarkable 
Record in Short Time. 





companies this article was done by an ar- 
tist friend, in Chicago. 

The Maxim Specialty Company is a most 
enterprising concern. The gentlemen who 
compose the management of the company, 
headed by D. J. Rosenwald, have shown 
rare foresight and acumen in the conduct 
of the growing business of the company. 
Mr. Rosenwald, the treasurer, has had a 
most thorough business experience, and is 


Antiseptic 


MAXIM fiocF. 





ANTISEPTIC MOUTHPIECE ATTACHED. 


known to be a man who has made a suc- 
cess of all the business ventures in which 
he has been engaged. He was quick to 
see the value of the Maxim specialties, and 
he formed the company for their manu- 
facture and arranged the plans for their 
sale. His judgment has been amply vindi- 
cated by the popularity of the devices and 
by the success of the sales campaign which 
he inaugurated. ‘ While the members of the 





MAXIM ANTISEPTIC TELEPHONE MOUTH- 
PIECE. 


company are themselves practical inventors, 
they possess what is said to be rare among 
men of the inventive turn, namely, busi- 
ness capacity. Their judgment as to the 
needs of the public and what will prove 
salable by dealers, combined with their 
capacity to work out their ideas has proved 
a rare and effective combination, as the suc- 
cess of their company proves. They are 
thorough masters of the art of publicity, ad- 
vertising their goods with effectiveness and 
without waste, attractively and without ex- 
aggeration. Their advertisements are sim- 
ple and appeal to judgment and good taste, 


and their illustrative matter is apt and com- 
peiling without offence. 

The specialties of this company include 
the Maxim Antiseptic Telephone Mouth- 
piece, the Maxim Check Stub Holder, the 
Maxim Moistener and other goods suitable 
for the stationery and the office appliances 
trade. On all these goods the company has 
followed an advertising policy at once lib- 


Check 
Stub 
Holder 
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USING MAXIM CHECK STUB HOLDER. 


~~ 


eral and thorough. They have advertised 
in the recognized magazines of general cir 
culation, such as the Saturday Evening 
Post, Life, System, Collier’s Weekly, etc., 
and, unlike many general advertisers, they 
have recognized the value and the necessity 
for the class periodical as well as the gen 
eral magazine, carrying regular advertising 
in Office Appliances and other trade period 
icals and following in these the same ener 
getic, forceful, trade getting methods that 
distinguish their advertising in the larger 
field. 

The Maxim Antiseptic Telephone Mouth 
piece is one of the most generally used 
small devices on the market. The anti 
septic property is supplied by medicated air 
filters at the smaller end of the cone. The 
mouthpiece itself is of clear glass which 
may be instantly cleaned, making the whol: 
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SHOWING THE USE OF THE MOISTENER. 


device as nearly germ-proof as is possible 
with any article in such common use 

The Maxim Moistener is a very simple 
but efficient device for affixing stamps, 
moistening envelopes, etc. It will neither 
leak, clog or rust, and affords a convenient 
desk utility that is always ready, never in 
the way and never out of place in the gen- 
eral scheme of desk accessories. 
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STATIONERS GET RICH 


You can double your loose-leaf business with an 
AUTOMATIC LOOSE LEAF SALESMAN BOOK. 
It will make a loose leaf expert out of every sales- 
man in your store. 


This book carries 130 systems of loose leaf fo 
special knowledge of the loose leaf business 


By ordering at once you can get these Loose Leaf Salesmen Books at cost, as we do not 

wish to make apenny onthem. We will sell you the sheets, and « yne sale from the book 

will give you enough profit to pay the $2.50 we ask for it, merely as a deposit For we will 

refund this money to you as soon as we have received $25.00 worth of orders from you within 

a year. In the end, therefore, this beautiful, order producing book will not cost you acent 
You don’t have to make a big investment. We carry the stock for you. You get the ad” 
vantage of our long experience in this business, and capital. without having to put up a 
dollar excepting for the deposit on the book. There is big profit for you in the line. 


Can you beat that for a cinch? 
Write at once for our complete list of forms and systems, and full information. 


Only 
$3.00 











rms which easily can be understood without 








This HANDY LEDGER is a WINNER 








Bound in leatherette and handsomely gotten up in every way. You 
can’t get as good anywhere else in the country for the money. Get in 
touch with us at once. We'll co-operate with you to help you get results. 


WEIL BROS., 302 Dearborn St., Chicago, Ill. 








The ADAMS COLLEGE BOOK RINGS are 
Used Wherever a Cheap 
Quickly Operated Loose 
Leaf Binder Is Desired 

Most Satisfactory Loose Leaf Ring Ever Invented 
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Allows Sheets to Lie Perfectly Flat at Any Point 
Can also be used as a key ring 
Sold by Leading Stationers 
Order Through Your Jobber Write for Catalogue 
HENRY T. ADAMS 
6823 SO. CHICAGO AVE., CHICAGO, ILL., U.S.A. 

















VOLGER’S 


“NEW DEPARTURE” 
QUICK DRYING INK PAD 





a Cee 
VOLGERS 

| NeW DEPARTGERE ; 

£ QUICK DRYING INK 

STAMP PAD y 


NO. 559. 


« 


NOT SMUT OR BI 





Made by the Manufacturer of the well 
known “Excelsior Pa 


Warranted not to injure Stamps. 
Impressions Dry Instantly the very moment the 


stamp is lifted and penetrate the paper or 
material stamped. 


Tables 


MEDICINE CABINETS 





OFFICE TABLE—QUARTERED OAK 
Top, 96x42—Legs, 4 inches 


WE MAKE FOR OFFICE USE 


Costumer’s 








UMBRELLA STANDS 





NO OFFSETTING 
RETAIL PRICES OF PADS: 


Send for Complete Catalogues 










No. 0. abe «wi bedeeedkenn cy ee eaneeaiee $0.25 
a A Sones cccncedatedtshaeyannanee 85 
SS OO Oe 50 
No. 3. ier bode cteedeh’setneanonatennes 1.00 
WO. Gs Gs adewecccecssesddsdcucupaunen 1.00 


Trade price list sent on request. 


B.G. VOLGER MFG.CO. 


PASSAIC, N. J. 























CONREY-DAVIS MFG. CO. 


SHELBY VILLE, IND. 
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| “VERIBEST BRAND” 


| 
Carbon Paper and 
| Typewriter Ribbons 








**“VERIBEST”’ Carbon Paper 


Standard weight, for manifolding one to five copies. 
Medium weight, for manifolding one to ten copies 
Light weight, for manifolding one to fifteen copies. 
Six colors: black, purple, blue, red, green and brown. 
Veribest brand typewriter carbon in all weights is made from an imported 


white tissue, and instead of being surface coated, by our special chemical 
process, the coating is driven into the fibre of the tissue. 


This process of coating requires 20% more ink than other carbons, 
has that much greater durability, greater cleanliness, sharper writing 
qualities, and is absolutely free from curling or flaking. 


It has a distinctive appearance, which is as great a selling point 
as its unusual merit. 


We claim for the VERIBEST brand that it— 
Has the strongest colors; 

Is the cleanest writing; 

Is the best manifolding; 

Will outwear any sheet of carbon in the market. 


These are strong claims, but a test of the samples which we will send 
you on request, will convince you of the truth of what we claim. 


**VERIBEST” Brand Typewriter Ribbons 


Made from the highest grade of imported cloth, and having all of the 
merit that we claim for the same brand of typewriter carbon. Record, 
copy, hectograph, rapid roller, also bi-chrome and tri-chrome. 


**“VERIBEST’”’ Brand Semi-Inked Ribbons 


Made on a fine grade imported fabric, inked on one side only’ 
guaranteed to be sharp writing, clean handling and cannot fill the type. 


Multigraph, Writerpress, Printograph ribbons, in three grades. 
Guaranteed full length, and wound on regulation spools. 


Our line is complete, includes everything in typewriter, billing, pen 
and pencil carbon, and ribbons for every machine and every purpose, 
at the right price. 


We would like a representative in every city, and would like to hear 
from dealers who are looking for a high grade, distinctive line of type- 
writer supplies. We can show you a good profit and will protect you in 
the way of an exclusive selling arrangement. Write us. 


GUERTIN-DANFORTH COMPANY 


611 Bulletin Building, Philadelphia, Pa. 
Factory: BURLINGTON, N. J. 


Address all correspondence to the Philadelphia office. 


























RIBBON excer ‘news 





(By Special Correspondence.) 


New York, N. Y. 


That old established firm, John Under 
wood & Co., makers of the Underwood 
ribbons and inks, owing to the demolition 
of their building, have removed to 44 Park 
place, New York, where they have fine 
quarters on the ground floor. On the right 
of the entrance are the offices, which ex 
tend half way through the block to Bar 
clay street. On the left is the retail coun 
ter with a fine display of the varied man 
ufactures of the of the firm. 

Beneath the offices are two floors, a 
basement and a sub-basement, extending 
clear through the block to Barclay street, 
each affording a space 150 long by 70 wide 
Even this extensive space is crowded with 
the products of the firm. The move is a 
great improvement over the old quarters, 
but possibly other changes will be neces 
sary, when the new building, particulars of 
which were given in our last issue, is com 
pleted. 


San Francisco, Cal. 

The Ribbon & Carbon Company of North 
America, coast agent for the Neidich Pro 
cess Company, is now busy with prepara- 
tions for moving, as the new offices on 
Market street near Front are being put in 


‘| shape for occupancy. S. W. J. Matthew, 


the head of the house, is enthusiastic over 
the location, and expects to get a largely 
increased business in the carbon line during 
the fall. He notes quite an improvement 
already. 

* * * 

Joe A. Gottlieb, of the Coast Typewriter 
Supply Company, is in Southern California, 
but will return about the first of September 

x . * 

J. Gunzendorfer, of the Typewritorium 
reports a heavy demand for Webster Multi 
Copy carbons. 





SILENCE IS CAPITAL. 

One prime essential in stenographers is 
secrecy. They should be given to under- 
stand that the business of the firm is abso- 
lutely confidential and that it is not only 
business courtesy, but also their duty never 
to mention details, no matter how trivial, 
outside of the office or to other employes.— 
System. 





The Emerson “Booster” for August made 
its appearance in increased size and with a 
correspondingly increased amount of en- 
thusiastic boosting. There are four pages 
in this number and every inch is filled with 
some interesting bit of news that has to do 
with the “Emerson,” or some little nugget 
of wisdom, 
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MP. VICTOR “MW” 


The Improved. 
Victor “M” Transfer Binder 
























is the latest and best candidate for your customers 
favor, where a Sectional Post Binder of exceptional 












Metal 

Ends quality and merit is wanted in the accounting depart- 
ment. A binder of the highest grade at a nominal 

Metal price. Made in all standard sizes and sold. either 

Hinge complete or metal fixtures only. Have you our 
Catalog? If not, better write today and get in touch 

No with “The line that leads.” 

Rubber 

rmés I 6Stationers Loose Leaf Co. 2s creamy, New York Cy 


**SELLS TO THE TRADE ONLY” 












John Holland Self-Filling and Safety Fountain Pens 


Up-to-the-minute in latest construction in pen making. 
Each unconditionally guaranteed as to pen and holder for two years. 


JOHNHOLLAND. ace . Eureka 
pom elke Self-Filler. 


John 
Holland 
Self-Inke 





Safety 
Self-Filler. 





Combined safety with self-filling.—The very latest—a great boon for travelers. 


Plate glass show cases furnished free with two dozens 
pensandup. Attractive terms given to dealers opening a new account. 


The John Holland Gold Pen Company 


Est’d 1841 127-129 East Fourth St., Cincinnati, O. Catalogues Free. 


We make a very complete line of dropper filled pens in plain and fancy holders. 
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The Public 
Does Not Encore 
Failures 


The fact that one of the largest con- 
cerns in the world in its particular 
field has purchased Twelve Thousand “‘CROWN”’ Price Books com- 
plete with one million two hundred thousand sheets, is evidence that 


The “CROWN” IS MAKING GOOD 








A new catalog will be ready for 
distribution soon. Shall we mail it? 





C.H. Green Mfg. Co. 


“BUILT FOR SERVICE DEVICES” 


Freeport, - - Illinois 











To You, Mr. Stationer 


We made inks 85 years ago, improved the 
quality each year, and mind you our inks 
were the best on the market in 1825. 


LIVE DEALERS 


would do well to put in our line of inks 
and adhesives as they make a larger margin 
of profit on our goods than they can on any 
other competitive line. Our inks give your* 
trade entire satisfaction. Get our prices 
and we'll get part of your business. Let us 
send you our handsome illustrated catalogue. 


Thaddeus Davids Co., 9537 Vandam st, New York 
































(By Special Correspondence.) 


Appleton, Wis. 

Contracts have been awarded by the 
Appleton Chair Company of Appleton, 
Wis., for the erection of its new plant at 
Appleton Junction. The new plant will 
consist of a large factory building, a fin- 
ishing room, engine room, dry kiln and 
bending room. The cost will be about 
$48,000. 

* ~ - 

Subscriptions amounting to $41,000 have 
been received by Dr. Vaughn, fiscal agent 
for Lawrence college, Appleton, Wis., to 
be used in furnishing the rooms in the 
new college dormitory. 

Algoma, Wis. 

Plans have been completed by the Ahna- 
pee Veneer & Seating Company of Algoma, 
Wis., for enlarging its plant. At the pres- 
ent time the company is employing 150 
hands, but the business has outgrown its 
present quarters and in order that the 
business can expand it has become neces- 
sary to enlarge the plant. 

Chippewa Falls, Wis. 

After being remodeled and equipped with 
new machinery the plant of the Pozanski 
Furniture Company at Chippewa Falls, 
Wis., has been placed in operation. 

Evansville, Ind. 

The Evansville Desk Company is doing 
a constantly increasing business and re- 
ports the factory as busy to full capacity 
But W. M. Elles, the manager, has re- 
cently purchased for the company a good 
sized piece of adjacent land and has com- 
pleted arrangements for an addition to the 
plant which will increase its capacity one- 
third. This company makes a specialty of 
office desks which it claims are remarka- 
bly good value for the prices charged 
Dealers should address the company at 
Evansville, Indiana for catalog. 


Fond du Lac, Wis. 


All of the men who walked out of the 
plant of the Fond du Lac Church Fur- 
nishing Company of Fond du Lac, recent- 
ly, when it was announced the the premium 
system of payment would be instituted, 
have returned to work. The strike was set- 
tled during a conference between the 
company officials and a representative of 
the Carpenters and Joiners’ International 
Union. The sole point at issue—the prem- 
ium plan—which the men held constituted 
piece work and which was in opposition 
to their rules, was conceded by the man 
agement of the company. 

Monroe, Mich. 

A representative of Office Appliances 
dropped off at Monroe, Michigan, the other 
day and as usual was given a genial greet- 
ing by President Andrew L. Weis and al) 
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the Weis brothers of the thriving Weis 
Manufacturing Company. President Weis 
always takes pleasure in showing visitors 
through the company’s magnificent plant 
and invariably one finds in process of ad- 
dition some new or enlarged 
feature or department. This time the Office 
Appliances man’s attention was called par- 
ticularly to the beginning of a new large 
lumber kiln and to the complete printing 
plant recently installed. And of course 
there were several new machines in proc- 
ess of installation. In fact the growth of 
this plant is really a thing of wonder as 
it must be “joy for ever” to the 
Weiss boys. 


or erection 


also a 


Manitowoc, Wis. 
Arthur Schuetze Manufacturing 
Company of Manitowoc, Wis., has been 
awarded the contract for supplying’ the 
furniture for the new city hall of Mani- 


The 


towoc. The contract price is $1,100. 
Port Washington, Wis. 
Mrs. Sarah Gale Dennett, mother of F. 


A. Dennett, a prominent chair manufac 
turer of Sheboygan, Wis., died recently at 
her home in Port Washington, Wis., at the 
age of 83 years. Mrs. Dennett is believed 
to have been the only Wisconsin member 
of an-original chapter of the Daughters of 
the Revolution. 
Milwaukee, Wis. 

The contract for vault fixtures in the reg- 
ister of deeds office of the Milwaukee coun- 
ty court house, Milwaukee, Wis., has been 
awarded to the Art Metal Construction 
Company for $2,772.60. 

Monroe, Wis. 

The Invincible Bank Protection 
pany of Monroe, Wis., has been 
the contract for furnishing the new steel 
desks to be used in the assembly chamber 
of the new state capitol building at Madi- 
The contract price was $3,265.75. 

Racine, Wis. 

J. L. Dembosky, who for several years 
has been connected with the Racine Manu- 
Company, resigned to 


American 


Com- 


awarded 


son 


facturing has ac- 


a position with the newly organized 


cept 
Racine Stool Manufacturing Company. 
San Francisco, Cal. 
Mr. Victor, coast manager for the Yaw- 
man & Erbe Manufacturing Company, is 


keeping very busy at present on account 
of the absence of several salesmen on vaca- 


tions. He reports a very satisfactory busti- 
ness for August, with a good many large 
sales, though there has been nothing of 
particular importance. 

* * * 


Figures are being:taken on the furniture 
Custom House, which will 


for the new 
come to a large figure, the filing equip- 
ment alone amounting to about $6,000 


Wooden furniture will be used throughout 

Experience is the best teacher, but the 
road of the individual’s experience is nar- 
row and rugged, and it does not fall to each 
to have the same experience, or to have 
the same views of similar experiences. At 
the same time, by being observant many 
heedless pitfalls may be avoided. 












Like all ACME 


trates the thickest paper. 


legal documents, etc. 


European Agents: 


London, E. C. 


Illustrated List furnished dealers on request. 
BINDERS are sold by leading Jobbers. 
Acme Staple Co., Ltd., Camden, N. J. 


Progress Typewriter Supply Co., Ltd., 
85 Golden Lane and Hatfield Street, 
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ALWAYS READY 


> 


machines, it is made right and works right. 
Meets all demands for the average office. 

Drives a broad, flat staple. Holds the thinnest and pene- 

Very convenient for filing letters, 

binding vouchers, fastening pay roll envelopes, statements, 


ACME 


OLDS 50 STAPLES 



















and makes it very flexible. 
EACH outfit consists of: 


J Pen Attachment and Ruler 


You can draw either a straight, wave or dash line by one stroke of the pen. 


NO BLOT because the Pen cannot touch edge of Ruler. The Ruler 
is made of aluminum with a thin rubber backing which prevents slipping 


Ruler, Pen holder, Pen attachment and Pen. 


Retail Price, 


" 18-inch 


12-inch outfit. complete, 60c 


oe sé 


75c 


QUICK SELLER—GOOD PROFITS 


NOTE: Dealers, write us at once for our proposition. 


RodneyS. Pullen Mfg. Co.,1005 Chestnut St., Philadelphia,Pa. 


A. R. MacDougall & Co, 42 Adelaide Street, W. Toronto, Canada. 


Canadian Agents: 
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TUXEDO! 


TyPEWRITER 
RIBBON 








WON-FICLING 
LONG LASTING 


TYPEWRITER 
- RIBBON 


Typewriter Ribbons as Lasting as 

















The Pyramids 


They will present a well balanced combination of colors, fabric and skill. 
Dealers—Write today for our proposition. 











The International Carbon Paper Company 
241 Center Street, New York, V.S. A. 


THE BOCK COMPANY, Western Agents, 17-21 Quincy St., Chicago 
QUAKER CITY OFFICE SUPPLY CO., Philadelphia, Distributing Agents for Pennsylvania 
CENTRAL TYPEWRITER SUPPLY COMPANY, Kansas City, Mo. 











MAX BECK 
106-108 6th Ave., New York 
Importer and Publisher 


POST CARDS 


JOBBERS ONLY 


THE PRATT DOCFILE 


for filing all kinds of folded papers. 
Both back and front are made from strong, 
durable press board, the front having 
blank space for indexing contents of the 
packet. 














As the packet thickness increases, the 
file may be extended by simply drawing 
the tapes through the shits in the back— 
the leh hand fastenings act as a hinge and 

do not have to be released. 
The file will hold a pile of papers five inches thick. 
A sample file will be mailed to any address on receipt of a dime 


Pratt F. Mfg. Co., 111 Point St., Providence, R. I. 


Ask For MASON’S | 


PENS 
12 ci re nM SONE CO) 2) 


To convince you that our pensare of superior quality and 
durability will mail 25 No. 20 Pens on receipt of 25c. One 
gross only $1.00 prepaid. Order today. Satisfaction guar- 
EFNE. N. H. 








| anteed. W. L. M4&SON CO., 





WEIS CO. ISSUES NEW CATALOG. 
The Weis catalog “D,” which 
be ready for delivery on or about Septen 
ber 15th, contain additions to 
the present extensive line shown in Weis 
This will strengthen 


new will 


will several 
catalogs “B” and “C.” 
the Weis line still more and make the line 
more salable in several ways. 


The lines of filing devices that were 
somewhat incomplete have been filled out 
with a complete list of sections to meet 
every requirement for any business or pro 


fessional office 


The Weis Manufacturing Company will 
print a western edition of this catalog 
This will be the first time that this com 


th 


pany has issued a western catalog and the 


western dealers that have been questioned 
express themselves as well pleased with 
this change. 

The catalog contains sixty-four pages and 
is the first work to be produced by the new 
and modern printing department in the 


Weis plant 


Dealers’ requests for catalogs will be 
filled as promptly as possible. 
VISITS UNITED STATES. 
J. Pollach, manager of the Oliver 


Schreibmaschinen-Gesellschaft, Berlin, Ger- 
to visit the United States 
order to become better ac- 
the 


many, 
this month 
quainted with the headquarter’s staff of 


expects 


in 


Oliver Company. 

While here he desires to enter into com: 
mercial relations with manufacturers of 
office equipment, especially duplicating and 
printing machines, supplies, etc 
organization which Mr. 


agencl 


Pollach 


in 


The 
represents has 38 branches and es 
Germany, and he is, therefore, in position 
to be of material to American 

] + 


manufacturers in introducing their lines to 


assistance 





the German trade. 
Baldwin’s Ginger Pot for July, August 


and September is even more gingery than 


its predecessors. The Ginger Pot is print 


ed on the Multigraph and its attractive 
typography is good advertising for that 
machine, notwithstanding the fact that it 


is a deliberate booster for the rebuilt type- 
The last number of the Ginger Pot 


writer. 

contains five pages, and is filled with hot 
stuff for the benefit of the dealers who 
handle rebuilt typewriters. Any dealer 
who does not get the Ginger Pot is missing 
something. He ought to subscribe now. 


The terms are nothing a year in advance. 
A bad wretched amidst 
earthly advantage; a good man—troubled 


on every side, yet not distressed; perplexed, 


man 15S every 


but not in despair; persecuted, but not for 


saken; cast down but not destroyed 


Plato. 


week a man came out of 
with a look disap- 
Later he entered 


Lox se 


One day last 
a stationery 
pointment on his face. 
another store, and came 
Leaf Ledger under his arm and a 


on his face. Continued on Page 148 


store of 


out with a 
smile 




















AN ENERGETIC AND SUCCESSFUL 
LAD. 

On a farm near Kingston, Ont., some 
twenty-five years ago was born into the 
world a bald-headed, noisy infant. When 
this infant attained the stature of a fat, 
robust, red-headed youth, he was given a 
business college education and became one 
of the speediest typewriter operators in 
Canada. Later he developed into a crack- 
er-jack typewriter salesman. His name is 
P. J. F Baker, and he is known all over 
Canada as manager of the Canadian divis- 
ion of the American Multigraph Sales Com- 
pany. 

Not long ago he was spied out from afar 
at the entrance to Windsor Hotel, Mon- 
treal. Upon drawing near he was found to 














P. J. F. BAKER. 


be in the midst of a heart-to-heart talk 
with J. F. Feightner, the Multigraph sales- 
man, who is doing things in Montreal. 
Upon gaining Mr. Baker’s attention it was 
learned that he had just returned from a 
trip to the Western coast. Did he get any 
business? He did. He cleaned up a pile 
of the kind of orders that make the Multi- 
graph proposition look like a gold mine. 

Mr. Baker has agents in all the important 
cities. Among them are: A. L. Phillips, 
Vancouver; Hal E. Middleton, president of 
the Calgary Baseball League, Calgary; W. 
C. Bradburn, Edmonton; F. A. Dunlop, 
Winnipeg, and E. R. McNeil, Ottawa. 

The head office for Canada is located in 
Toronto, where Mr. Baker resides. 





Discouragement is a fault, a weakness of 
character, a pessimistic outlook of disas- 
trous result. Seeming disadvantages are 
turned into real advantages by tactful, opti- 
mistic, progressive business men, with the 
final outcome a triumph instead of a fail- 
ure, 


Some stationery salesmen are scared stiff 
when a customer asks for a Loose Leaf 
Ledger. There’s a remedy for this on Page 
148. 
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This is the Safe-Caniiil F ae System 


You’ve heard so much about— 


The time it saves—the errors it prevents—the labor it eliminates 
—in offices no larger or smaller than your own. 

For the GlobeSWernicke Safe-Guard System does away entirely 
with the old-time, cumbersome, miscellaneous files. By it—even 
the office boy can accurately file and instantly find correspondence 
from unknown as well as known lool the = it = = . 

IER, install than t e comp cated an 
~e = ML ling and agae expensive systems that are some- 

_— ng 4 times adopted by the uninitiated 
Division Guide business man. 
showing alphabetical classi- 


fication of customers an Globe=We ry icke 


correspondence. 
Safe-Guard System 
Individual 


= iling Cabinets 


olderm> - 
Alphabetically —— = ted we D\, ‘ In 


For miscellanecus 

correspondence. 

arranged. P ? * 
—are indestructible and everlasting in service. 

Whether your office be big or little—there i is a size, 












matter how rapid that growth may be. 


Globe Wernicke F iling Cabinets in Wood and Steel 
are sold at uniform prices, freight prepaid everywhere. 


Send for the book “Filing and Finding Papers” and our 
Complete Filing Cabinet Catalegnp=e th h Mailed Free 


One describes and illustrates the GlobeSWernicke Safe-Guard System down 
to the smallest detail. It pictures and tells of a dozen or more modern office 
systems that every business man—that you—want to know about. The ae 








describes the entire line of Wood and Steel devices as assembled in con- .s° 
venient sizes of upright or horizontal sections—the variety being so great 978 
as to entirely eliminate the cost and delay incidental to obtaining ro 
special sizes made to order. Carried in stock by agents in principal z 4 
towns and cities in'the United States. Prices uniform and freight ’ oF pel cs 
paid everywhere. Both the book and the catalogue will be woe. er 
mailed free upon request. Simply sign and mail coupon below. Ps sah 


a 
The Globe=Wernicke Co., HPSS 
Cincinnati, U. S. A. LF SOE - 
Chi ngs! thn ae Wehede kus | Saran oo Sere Federal St. oe le e : ‘oe t 
ceee ne Washington, 1218-1220 F St., N. W. wee Ste PS SM uf 


You Can Safe ; Gana Ton ‘ees By 
Placing Orders Now For Globe=Wernicke 
Safe-Guard Supplies. 


The above advertisement will appear in a large number of business ines and 


standard publications during November, and you can get the benefit of this national adver- 
tising by stocking Globe 2Wernicke Supplies and putting a card in your window announcing 


that you have them. 
Every dealer should have 9p Globe2Weentehe Catalogue, because it describes just 


those very Supplies that help the sale of other goods you carry. It is yours on request. 


The Globe“Wernicke Co. aamiu ss 


Ss ee 


eg 


age ge = ts 


ent ee eT. 


ar a ey ae 








SSS ee 
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BUILD YOUR REPUTATION 
CROWN RIBBONS AND CARBONS 


They will bring you the telephone repeat orders, that put every good sales- 
man on easy street. You are truly building your own business when you 


ON 


of our capital and repu- 





take our agency, for these 
ribbons and carbons will 
bring you satisfied cus- 
tomers that no amount 
of attempted competition 
will be able to take away 
from you 

We will help you develop 
your territory to the 





best advantage as well 





tation. You will be par- 
ticularly interested in 
our Special Proposition 
to stationers and type- 
writer supply dealers. 

Write today for complete 
particulars. We will send 
you samples for you to 
try out. Test them to the 








as give you the backing 





limit—we want you to 


be perfectly satisfied that Crown goods are first-class in every way. Then 
let us tell you how you can make good money from the line. Put it up to us 
—but do it now, TO-DAY, while you have the matter in mind. Address 


Crown Ribbon & Carbon Mfg. Co., Rochester, N. Y. 














= 


THE pa —ey 
CLIP é4pa PAPER FASTENER 


THE CORNER CLIP that binds all papers securely 
Fills every business requirement. Lies perfectly flat. 
Equally useful as a temporary or permanent fastener 
Does not interfere with reading matter and will not 
become undone in handling papers. Low-priced and 
a to progressive business houses. Ask 
your 

clips 











ler or send 10c. today for a trial box of one hundred 
DEALERS: Write for samples and prices. 


WEST MFG. CO., 1112 Chestnut St., Philadelphia, Pa 














ALL SHAPES 


GOLD PEN AND STYLES 


Gold Pens for Jobbers and Fountain Pen 
Manufacturers. 
IMPRINT WORK A SPECIALTY 








PROMPT REPAIR SERVICE 


All makes Gold, Fountain, Stylographic Pens, 
Pencil Cases perfectly repaired and returned 
day received. Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 








The above is a cut of our dollar outfit 
250 sheets and index 








Dealers Everywhere are selling the 


Rochester Loose Leaf Devices 


Why not get some of the business in your town? Our line is so com- 
plete that you would have no trouble to satisfy the most critical customer. 








Write Us 
for Prices and 
Discounts 


NOW 








Henry Conolly Co. 


42-48 Stone Street 


ntaining 
Rochester, N.Y. 














(By Special Correspondente.) 


Baltimore, Md. 

The Western Blank Book Company have 
commenced business in Baltimore, being lo 
cated at 304 West Baltimore street. Mr 
Davis has charge of the business. 

Chicago, IIl. 

E. V. Palmer and wife of St. Louis, wer: 
in Chicago, conclave week. Mr. Palmer is 
a member of the firm of Levison & Blyth 
Manufacturing Company, St. souis He 
was entertained by a number of stationer 
friends while in the city. 

* oo” x 


Mr. La Mar, of the firm of Dietch & La 
Mar, Sioux City, lowa, visited Chicago dut 
ing the conclave. While here he visited a 
number of acquaintances engaged in th 
stationery business 

x * x 

L. G. Stevens, of the Chicago office 
Carter’s Ink Company, was compelled 
give up his work on account of illness, and 
is now recuperating in a Wisconsin sun 
mer resort. His many friends hope for 
speedy recovery. 

* - * 

A. E. Eggert, who manages the business 
of the Yawman & Erbe Company in Chi 
cago, returned recently from Rochester, N 
Y., where he visited the factory. He states 
that business continues to be unusualls 
good at headquarters for this season of the 
year. 

a 2 

Millington Lockwood, the prominent sta 
tioner of Buffalo, N. Y., accompanied by 
his wife, were Chicago visitors during th 
conclave 

Clinton, Mass. 

There will be a new stationery stor 
Clinton very soon. This will be located a 
the corner of Water and Birch Streets, and 
it will be managed by Albert Beck 

Houston, Tex. 

A new book and stationery store has 
been opened in the Temple Building, Hous 
ton, under the management of E. M. Par- 
rish 

Huntington, W. Va. 

With a capital of $10,000, the Huntingt 
Novelty Company, Huntington, W Va., 
has just been incorporated. The members 
of the corporation are J. A. Steele, Roy 
Brammer, D. B. Dougherty, J. C. Steele, 
and H. C. Giles. 

Madison, Wis. 

C. E. Morris, who has been junior mem 
ber of the Capital City Paper Company, of 
Madison, Wis., for the past three years, has 
disposed of his stock and moved to Salem, 
Ore., where he will make his future home 
On account of this change the following 


























men have become stockholders: W. D. Cur- 
tis, E. F. Riley, George Sturm, Israel 
Sweet, Louis D. Marsh and Lionel Bar- 
nett. These holdings, together with the in- 
terest of T. S. Morris, constitute the pres 
ent company. 

Marinette, Wis. 

Otto Leonardson of Marinette, Wis., 
who has been engaged in the printing and 
publishing business for several years, has 
accepted a position as manager of the Min- 
neapolis agency of the Augustana Book 
Concern of Rock Island, III. 

Milwaukee, Wis. 

William Beveridge, vice-president of the 
H. H. West Company, of Milwaukee, has 
returned from a three months’ trip through 
Europe. He visited in England, Ireland, 
France, Germany and Switzerland. 

x * * 

Business in Milwaukee during the past 
month has been exceptionally good for this 
time of the year and prospects for a heavy 
fall trade are bright. With the opening of 
the city schools a rush in the school sup- 
ply business will, of course, be encountered. 
Preparations for this business have already 
been commenced by the stationers of th« 
city, who say that each year this part of 
their trade grows larger as the population 
of the city increases 

Manufacturers also report a heavy sum- 
mer trade, the volume of business carried 
on during the past months showing a sub 
stantial increase over that of a similar pe- 
riod of 1909, according to one prominent 
manufacturer. Orders, which are being re- 
ceived, call entirely for staple goods, the 
demands for new lines of stationery and 
blank books having fallen off to a large ex 
tent 

* *x * 

Charles W. Meyrick, secretary of the H. 
H. West Company of Milwaukee, is spend- 
ing a two weeks’ vacation on a fishing ex 
pedition among the lakes of Northern Wis 
consin. 

New York, N. Y. 

\ $3,000 loss by fire was felt by Ship 
man's stationery store and _ advertising 
agency, located on Tremont avenue, near 
Washington avenue, New York City, re- 
cently. 

oe 

A new corporation in New York City is 
known as the ‘Davenport Novelty Company. 
They will manufacture and deal in novel- 
ties of various kinds. The capital stock ts 
$10,000, and the incorporators are Joseph- 
ine Carton and Ella Trenbath, both of No 
1 West Thirty-fourth street and Frank L 
Ryan, No. 87 Nassau street, all of New 
York City. 

x * * 

Peek & Company are opening a stationery 
and art novelty store on Seventh avenue, 
above One Hundred and Twenty-sixth 
street, New York. 

_* * 

The lofts of the Weeks-Numan Company, 

39-41 Park place, New York, which have 
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Mann Yale Lock 
Typewriter Minute and Record Books 


have merits not pos- 
sessed by similar books. 
The Yale Lock feature 
gives bound book se- 
curity to all of the 
leaves. 


They are “ideal” for 
minutes and records of 
every sort, because a 
leaf cannot be written 
upon by the typist 
until the person in pos- 
session of the Yale key 
removes it from the 


book. 


Furthermore, the 
vise-back makes it im- 
possible for a leaf to 
be torn from the book 


without leaving evi- WILLIAM MANN COMPANY 


dence of its intentional 
extraction. Makers of Lodse-Leaf Devices Copying Books and Papers 


Full description and YY 529 Market Street, PHILADELPHIA 
cS 


prices gladly furnished. Copying Paper Mills at Lambertville, N. ¥. 




















THE ORIGINAL “GEM” PAPER CLIPS 





ARE UNEQUALLED FOR QUALITY AND FINISH. ASK FOR THE BLACK BOXES! 


CUSHMAN & DENISON MFG. CO., 240-242 W. 23rd Street, N. Y. City 








The dealer’s best investment with BOO e~ KEEPERS 








CUT OUT YOUR TRIAL BALANCE of Personal Ac- 
$ 1 .50 cuunts, by using our Ledger Balance Proof. It's 
: new, and you have not seen it. Write us and we will 
is a subscription to Orrice APPLIANCES. jar you testimonials that will make you SIT UP 

It is a sure method of keeping thoroughly AND TAKE NOTICE 


posted on the Office Applaance Business. MILLER & HAM, Chattanooga, Tenn. 
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SHIPPED LAST MONTH 


7,825,973,418,922,347,817,603, 
217,510,938,249,123,415 





been undergoing alterations, are now com- 
pleted. The machinery has been installed, 
and with enlarged facilities the company 
expects to be able to attend to their in- 
creasing business with better deliveries than 










heretofore. 





Orange, N. J. 
The Bates Manufacturing Company’s fac- 
tory at Orange, N. J., is to be enlarged by 
a large addition, to take care of their in- 


| creasing business. 
fe ow mm Philadelphia, Pa 
A new concern in Philadelphia is known 
as the Shore Novelty Company, 12 South 


60th street. Jesse Shore is manager of this 
Can you repeat that number? establishment. 





San Antonio, Tex. 





THE REASON W HY; The right quality at the right prices, Dasanes to the eiieunt of $93,000 was 
and immediate shipment characterize Crescent reported by L. B. Clegg, president of the 
Bank and Office Pins. San Antonio Printing Company, as the re- 


sult of a fire which occurred July 3lst, in 
the new Veramendi building, 130 Soledad 
street, owned and occupied by the compa- 


BRASS & ny. Almost all of the furniture, stationery 
DETROIT, MICH e | and other stock was damaged. 
, . 


San Francisco, Cal. 

| The Bailey Specialty Company is doing a 
| lot of work with the Mem-Index in San 
| Francisco. A number of local stationery 


| houses are now featuring this line, and giv- 
| 
| 


























KELLER’S CRYSTAL INKWELL 


is a ready seller with 
stationers and office 
appliances dealers. The 
best 50c inkwell on 
the market. Of all 
glass construction with 
no tin or rubber attach- 
ments. Can not be tip- 
ped over. Easily 
cleaned by simply lift- 
ing out the funnel. 


| ing it a prominent position in their window 





displays. 
* * * 





McNutt, Kahn, & Company are making 
active preparations to move into the new 
building on Market street near Front, where 
they will be located in about two weeks. 

x * * 








The Wm. A, Welty Company has opened 


an office in San Francisco, at 558 Market 





street, under the management of W. W. 
Phillips. The business will be conducted 
under the name of the Welty Pen Specialty 
Company, and a large stock will be carried 
The San Francisco office will cover all the 












territory from Denver west. 
* * + 








PATENT APPLIED FOR 
RIGHT PRICES TO DEALERS 
Sample Crystal Inkwell to dealers, postage prepaid, 50 cents. Add a dozen to your next order for inks. 


Send for full particulars regarding the complete Keller line 
of inks, pastes, mucilages and sealing wax. 


THE ROBERT KELLER INK CO., DETROIT, MICH. 


A. C. Bowles, the new manager on the 






coast for the Joseph Dixon Crucible Com- 
pany, will leave in a few days for a tour of 
the northwest. A. G. Thompson, who cov 
ered the northern coast territory for this 







company some time ago, is resuming his 





former position. Geo. V. Guyer has left 






for a southern trip. 











We want to arrange for sole agencies throughout the United States and Europe for 
the sale of our new invention, 


_ SPIRO’S ‘‘AUTO-FOLDING” TYPEWRITER COVER 


The only cover that is a dust-proof protection when closed but en- 
tirely out of the way, occupying no valuable space, when open 
Fastens to the machine. Folding steel frame swings open and 
closed. Covering is fine fabric leather. 
This device is needed by every typewriter owner. Does away 
with bulky tin cover and ill-fitting cloth cover 

An ideal side-line for anyone in the typewriter business 


Write immediately for fullparticulars. 


TSS A 
ATTENTION! TYPEWRITER DEALERS AND AGENTS: 




































JEMISON NOW WITH SHERICK. 

J. T. Jemison has resigned from his po 
sition as secretary of the Samuel C. Tatum 
Company and has become manager for the 
loose leaf department of the old established 
manufacturing book binding business of 
Henry C. Sherick, Cincinnati, Ohio. Mr. 
Jemison had been with the Tatum Com- 
pany about three years, and prior to that 
with the Twinlock Company about two 
years. He is thoroughly experienced in 
the loose leaf line. This department of the 





J. T. JEMISON. 


Sherick business has been in operation for 
some three years, but from now on it 
will be pushed vigorously under the direc- 
tion of Mr. Jemison to the trade nationally. 
The concern will make a specialty of sell- 
ing to dealers only. 

Mr. Jemison is well known to the trade 
throughout the country, and his many 
friends will be interested to learn of his 
new connection. The firm of Henry C. 
Sherick is already in the market with some 
twenty devices in the loose leaf line, several 
of which are of this concern’s own design. 
A new catalogue will be mailed to any 
dealer who will drop a postal to Henry C. 
Sherick, 300 Walnut street, Cincinnati, 
Ohio. 


OPENS NEW BRANCH STORE. 

The Louis F. Dow Company, lithograph- 
ers, stationers and printers, opened up a 
beautiful branch store in Minneapolis, 
Minn., recently, where a full line of safes, 
filing devices and stationery is being car- 
ried. The company ranks very high as 
one of the most progressive in its line in 
the Northwest. E. S. Alderman, formerly 
proprietor of Alderman’s Book Shop, Day- 
ton, Ohio, has been made manager of the 
stationery department, succeeding E. R. 
Snyder, who has resigned. Albert Dorn, 
recently of the H. H. West Company, Mil- 
waukee, Wis., has been added to the effi- 
cient corps of salesmen for the company. 
Mr. Dorn will have charge of the floor. 





It is better to fulfill a promise than to 


make one 
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\ HAS THIS EVER | 
) HAPPENED TO YOU? 


@ If it has you will appreciate one point of supe- 
riority of our metal fumiture over wood. We 
mention here a few of the many others. Our 
furniture is mechanically perfect — will not split 
or warp, and drawers will not stick, like wood— 
will outwear woed many years—is not easily 
scuffed. 


BERGER’S 


Metal Furniture 








is fire and rodent proof—light—easily moved—made in every orm 
obtainable in wood—finished so perfectly in any hardwood grain, 
mahogany, ebony, oak, mission, etc.—that you cannot detect it from 
the real thing. Fine polished su:face is easy to keep clean and 
keeps its handsome appearance indefinitely. Saves insurance and 
trouble. 


Write for **Metal Furniture’’—it gives you many complete data. 


Pemadaphia The Berger Mfg. Co. Mineapolis 


Chicago + 
St. Louis Canton, Ohio oo Sa 























“LA FRANCE” RIBBONS 


are guaranteed to contain the highest grade of 
imported fabric. We do not accept orders for 
domestic cloth made ribbons. 


Poor Ribbons are 
dear at any price 


We offer the best you can get, and at a low price. 


We manufacture all kinds of Carbon Paper. Our 

“Nosmudge” and “Gold Leaf” brands have 

stood the test of years. Write for samples and 
prices. To the trade only. 


HIRAM STRAUS & CO. 


411 Frankfort Ave. Cleveland, Ohio 























132 

















) 


ae ay 


16-28 Osborne St. 








COMPANY 


THREE 


DETROIT, MICH. 
Manufacturers of High Grade 


CARBON PAPER 


“Detroit BB” is a high grade mani 





You can make a profitable 


LEADER 


of C. A. Cook Company’s 


“Quality” Office Chairs 


Cc. A. COOK CO. 


Manufacturers 
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These chairs are built with an 
eye single to the production 
of a meritorious article to sell 
at a fair figure to the business 
man and still leave a good 
of for the 










margin proht 







dealer. 

These chairs will build you a 
REPUTATION if you feature 
them to advantage. Write at 
once for illustrated catalogue 







and terms. 


Cambridge, Mass. 


GET OUR LIST 


of REBUILT and SLIGHTLY 
USED TYPEWRITERS 


At Remarkably Low Prices 


We make a specialty of machines of the 

lesser known makes. Also, we are interested 
most in orders from dealers who do not carry large 
stocks of Rebuilt Typewriters but who prefer to 
order ONE or TWO at a time. 


WRITE FOR FULL PARTICULARS. 
WHAT YOU NEED. 


Plummer & Williams, 
Postal Telegraph Bidg., Chicago, Ill. 





TELL US 





manif aides 
“Copy work. 
gasben for the spent enacts - Fd 


—> 

_ and are made in black, blue or purple. 

Our Thine BBB Typewriter Ribbons een 
— ite f Sam rices. 

DEALERS — Write, fet Homtend Building 








ee 








Embossed Gold | | 
SEALS For all Secret 


Societies 

Gummed for Cards, Stationery, Post 
Cards, Souvenirs, etc. Sold in bulk: 
or 24 in small envelope, to retail for 
/0c.. Samples upon request. 


FRANK G. SHUMAN, 39 River St., CHICAGO 















The Taft-Peirce 
Manufacturing 
Company 


Woonsocket, 


R, I. 










attractive to new enterprises. 


@Send for our 
building a plant of your own. 


literature before 









Q We develop and manufacture 
high grade mechanical specialties 
on the contract basis. 
@ We have the 
ment in the world in our line, con- 
ducted solely on the contract basis. 
@ We can handle any sized contract, 


G Our proposition is particularly 







largest establish- 









Contract 








Figure Means 


An Assured Profit | 





LEADING SCOTTISH DEALER IN- 
TERESTED IN AVIATION. 
Walter G. Duncan, of the firm of Dun 
can & Company, who operate the. “Type- 
writer Stores” at Glasgow and other points 
in Scotland, is one of the most enterpris 


ing men in the office appliances trade. He 
is quite a distinguished traveler, having 
spent sometime in Africa, where he 


plored parts of the Dark Continent with 
considerable thoroughness. 

Duncan is a red-blooded, energetic S 
He is right up to date, and takes hold of 
a new thing with a vigor that suggests the 
spirit of the pioneer and pathfinder 

Mr. Duncan’s 
the 


most recent undertaking 
promotion of the Scottish Int 
Meet, which was held 
Lanark, 6th to August 13th 

The organization of this international 
meeting was carried out in its entirety 
Mr. Duncan with Mr 
Knight, both of whom are to be congratu 


was 
Aviation 
August 


national 


in conjunction 












WALTER G. DUNCAN. 


the 


in aviation 


success of 


interest 


marked 
the 
and advanced the science of air navigatio1 


the 
intensified 


lated on 
which 


It is interesting to note that at this 
meeting J. A. Drexel, an American, mad 
what was at that time the world’s re l 


a heavier than air machine 
davs 


for altitude 
The daily papers during the last few 
have reported that another aviator 
made a higher flight than Mr. Drexel, but 


in 


itor nas 


nevertheless, the exploit was one which 
made him the hero of the Scottish Inter 
national Meeting, and has won him an en- 
viable reputation for daring and achieve- 
ment. 

It is said that the Lanark meeting was 
in many respects the most successful ever 
held in Great Britain. The managers, 


Messrs. Duncan and Knight, made a most 
creditable record for the excellence of their 
arrangements for spectators and 
tors alike. The catering was 
prices charged for admission were moder 


competi 


first class 
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ate, and the spectators were constantly 
amused with a variety of side shows in 
the intervals between flights. 

The Scottish people are notably inter- 
ested in the subject of aviation, and the 
papers of Edinburgh and other cities pub 
lished accounts notable for technical ac- 
curacy and fine descriptive ability. A full 
report of the Lanark meeting was pub- 
lished in the Aero of London on Wednes 
day, August 17th. We acknowledge with 
thanks the receipt of a copy of that num- 
ber from Mr. Duncan, also a copy of the 
Official Program of the Lanark meeting, 
which is in every way worthy of the skill 
and enterprise of the promoters. The pro- 
gram contains a brief statement of the pur- 
pose of the meeting, a historical sketch of 
the science of aeronautics, together with 
the program of the flights, a sketch of the 
Aeronautical Society, and the rules of the 
meet, followed by the various events dur 
ing the four days of the meeting. In the cen- 
ter of the program booklet is a plan of the 
course, followed by a musical program, 
etc., etc. A large amount of information 
regarding aeronautics may also be found in 
the program, which is in itself a compen- 
dium of data on that interesting subject. 


ADOPTS PROGRESSIVE METHODS. 

The Johnson Book Store of Springfield, 
Mass., has many simple, time-saving de- 
vices in the handling of stationery that 
should be of interest to all stationers who 
may not have tried them. For instance, 
when showing mailing envelopes of dii- 
ferent kinds it is often necessary to pull 
down a dozen boxes or more to display 
the various sizes and styles. 

The Johnson store does away with this 
bother by using boxes about two feet 
square at the base and a foot or more high 
in the rear, slanted down to about three 
inches in front. These boxes are parti- 
tioned off and the smaller envelopes are 
placed in front with the larger ones ar- 
ranged in the back according to size. Each 
envelope has its number and size written 
on the front so that after the customer 
makes his choice it is a simple matter to 
turn to the corresponding box on the shelf 
and procure the desired goods. 

With tags and labels they have a similar 
system, with the exception that these are 
placed in a book, the pages of which can 
be rapidly turned and the choice made. 
The boxes on the shelves have a corre- 
sponding mark to the tags in the sample 
book 

Mr. Johnson is now thinking out a 
scheme for displaying lead pencils in a 
similar manner, which will give the cus- 
tomer an opportunity to try the pencil be- 
fore purchasing. 

The Johnson Book Store carries a com- 
plete line of stationery, as well as filing 
devices, and it is a pleasure to visit a store 
kept so thoroughly orderly and up to date. 





To lose money twice with the same cus- 


tomer is folly. 








The Tip Which Saves the Card 


bone 


NA ie Li a RP 
Cemalold ip Tord ip : 
Treble the life of your filing system by using Celluloid Tipped 


Guide Cards. 
Don’t fray, crack, curl up nor show finger marks. Look neater 


than plain Guide Cards. 


Celluloid Tipped 
Guide Cards 


are proof against ordinary handling. ‘Tip folds over top of card where wear 
comes. Other Guides wear out in a third the time. Ask your dealer for the 
famous one-piece tip or write us for samples. 


STANDARD INDEX CARD CO., 
701-709 Arch Street, Philadelphia 

















Improved PROUDFIT GIBSON’S 
Loose Leaf Devices RUBBER 
STAMP 


INKS 


Sold in non-leaking 
screw top bottles. 
with brush firmly 
secured in the 
brass cap.-: 


A Boon to Rubber Stamp Users 


NO POSTS Inside the brass cap of bottle is a rubber bg = 
moulded with a convex face, which forces the ink 

down instead of letting it get outside to soil every- 
thing it touches. This is poole. the best container 


THE made for rubber stamp 
/ The ink is the best quality ponte to make and 
OOSE, EAF G@ colors are strong. Made in violet, carmine, 
‘ black, green and blue. Retail at Tf Dbe each or $2.50 per 
doz. for 1 oz. size and 35c each or $3.50 doz. for 2 oz. size, 


FACTORY AND MAIN OFFICE: Liberal Discounts to Trade. 

Lyon and Campau Sts., Grand Rapids, Michigan, U.S.A 
BRANCHES: 

New York City. Washington,D.C. Boston. Phila. A. S. GIBSON Co., Inc. 


ee ee 15 N. Division St., :: BUFFALO,N. Y. 


Oklahoma City Buffalo 





FLAT OPENING 





Unlimited Expansion 

















We place it at 


Opportunity=*2 Service 


A personal talk of five minutes would put you on our list of Clients. We 
can’t possibly explain our Service in person or in this small space. Why 


not sign up by mail? 

The Editors of this paper claim that all Office Appliance Dealers are ‘Live 
Wires.’’ Now to prove it, let us have a card of inquiry from you, 

We can help to increase your profits and your business. Our place is located 


in St. Louis, Mo. 


THE SYSTEMS BUREAU 
COMMERCIAL AND INDUSTRIAL ECONOMISTS 

















134 -OFFICE APPLIANCES 








FIREPROOF WASTE BASKETS AND LETTER TRAYS 
EARN DOLLARS 9mm ew 


Made of Cold Rolled Steel, 


Oxidized Copper or Brass 
Finish. Absolutely Fireproof. 


ATTRACTIVE and SANITARY 
Write for Prices of 


PRESSED STEEL 
SPECIALTIES 
DUGGAN-RIDER COMPANY, 


a 


Lineal 
ee | sein) | 


= 
= ssa ‘haergy, 





ERIE, PA. 














About a Thoroughly 











EVERY LOOSE LEAF LIES FLAT WHEN USING 
THE IMPROVED UNIVERSITY BOOK RING 


Open Sidewise 5 


It meets every requirement for the 
From A to B bandit 


temporary binding of student's 
and stenographer’s note books, 
and various loose leaves. Simple, 
strong and neat. Made in four 
A sizes. No. 1, 1} inches diameter, 
light weight; No. 1, heavy weight, 
14 inches; No. 2, 1} inches diam- 
eter, light weight; No. 2, 1/, inches 
diameter, heavy weight. Unjointed 
ring, 14 inches diameter. 


Write for particulars. 


4028 STATE STREET, CHICAGO 


BtoA 


Patented Nov. 24, 1908 Patented Feb. 4, 1902 


OTTO KELLNER, JR., 








How Do You Put Your Name Plate on Your Product? 


Are you using a dull, unattractive metal or celluloid name plate that you cannot decipher five feet 
away and which is expensive to apply? Why not consider 


MEYERCORD DECALCOMANIA TRANSFER NAME PLATES 


right now? They can be applied in a jiffy onto wood, glass, tron or japanned surfaces. Any size 
or style of design can be reproduced in beautiful colors and gold. Can be put underneath a coat 
of varnish if desired. Used by all leading manufacturers of office appliances. 


Write today for Samples. Sketches Free. 


THE MEYERCORD Company, INC., 


American Manufacturers of Guaranteed Decalcomania Products 
Branches in All Large Cities. 


Main Offices: Suite 1107-1112 Chamber of Commerce Building, Chicago, Illinois 








THE WELTY SWINGING TYPEWRITER 
TABLE REVOLVES 


The advantage is obvious. It is neat, strong, 
rigid—supported by an adjustable bracket 
that can be attached to either side of the 
desk and which can be locked at any angle from 
the desk. 


SOLD WHEREVER SHOWN 
Write for prices and trade discount 




















Our Paste Remains Soft 


Besides having all the qualities required for a superior Office, Photo and 
Library Paste. Our 


INVINCIBLE 


possesses a feature that no other manufacturer can successfully prove for his 
product—IT DOES NOT DRY OUT OR SPOIL—but REMAINS MOIST 
AND USABLE for years if necessary. Send for sample and special prices. 


The National Paste Co., Columbus, O., U.S.A. 


WM. A. WELTY CO., Waterloo, lowa 
















Good Pen Holder 


‘That Does What No Other Will 








CUTS OUT 
tHe REACHING 
avome DIP -DIP - DIP. 


SUITS YOUR FAVORITE 
PEN. 





THE ‘ 
ATS RIGHT 
TIP “Th PATENTED MAY /2 (9/0 


Saves Time and Money 
CUTS OFFICE EXPENSES 


A light, strong, handy pen holder—just 
like you're ‘‘used to’’ but Dip Once and 
you have ink enough to write two lette1 
heads FULL of manuscript, or to write 
your signaturesmore than 100 times. 
No reaching — No blots— No bunygle 
Better than a fountain pen 

Use any of 100 makes of high-grad: 
pens — Your kind. 

Cuts drudgery, speeds up work, pr 
motes neatness, lasts forever and 1 
guaranteed to please you or 


| Money Back if you say so 


Try it 30 days. If not pleased, return 
and get your money. 
Price 10c. Dozen $1.00 


If your dealer is not stocked send his name 
with your order today. Allorders sent prepaid. 
Good Seller for Dealers. 

Snap for Agents. 

SPECIAL PRICES FOR QUANTITIES. 


The “Economy” Penholder Co. 
602 Continental Building, Room C 
BALTIMORE, MARYLAND, U. S. A. 
i ee 








HEADQUARTERS FOR 





Typewriter Ribbons, Typewriter Paper, 
Carbon Paper, for all uses. 
We manufacture the best line of TYPEWRITER 
SUPPLIES on the market. 


THE 8S. T. SMITH COMPANY 
11 Barclay St., New York City. Tel. 5922 Barclay. 
Please send for our Catalogue and samples of Mani- 


fold, Typewriter Linen and Carbon Papers; also 
Price Lists of same. DISCOUNTS TO THE TRADE 
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> DAW 
POST PRICE BOOK 


Sheets can not tear out. 
Opens with penny, or any small coin. 
Furnished in any size or binding. 


A Few Popular cease eps 








NEW WATERMAN PLANT TO BE 
DEDICATED. 

The official opening of the new Water- 
man’s Ideal Fountain Pen factory will take 
place on Saturday, September 10th, 1910, | 
from one until six o’clock in the afternoon. 
The new factory is located at No. 40 
Fletcher street, New York City. It is one 
of the best equipped and most splendidly 
appointed factories in the United States, 
and has been erected and arranged with a 





view to the greatest convenience and util 

ity in fountain pen manufacture. 6 x 9—! inch back : $2.00 
A : 84x11 —1 inch back : . 2.40 
The Waterman Company has sent out ll x 84—1 inch back 2.55 

numerous invitations to members of the 12 x 94—1 inch back 3.00 


Sheets and Indexes Extra. 
Write for Our Catalogue. 


trade to be present on the occasion of the 
opening of the new factory. The editor of 
Office Appliances acknowledges receipt of 
an invitation. 

The Waterman Pen Company is to be 
congratulated upon the erection of this ’ 
splendid factory—an evidence of the contin- Th *, | C T t + 
uing and increasing prosperity of an in- e vam atum 6 
dustry which has assumed striking and re 
markable importance in the commercial 
world. The Waterman people are worthy 
of high honors for their business acumen, 
and for the policy of fairness, equal prices 
and high quality of goods which they have 
always consistently maintained and en- 
forced 





Sixteen Stock Sizes 


Prices on Specials Quoted Upon Request 


Main Office and Factory: 
No. 3301 Colerain Ave., New York Office: 
Cincinnati 180 Fulton St. 


IF IT’S ANYTHING GOOD IN THE LOOSE LEAF LINE, WE HAVE IT 




















Che Herkimer The 
SASS Herkimer 
Grand pga 


THE NEW RELIABLE TIME STAMP. 
The Reliable Time Stamp Company of 
3 West Broadway, New York, are about 


Trademarks and Copyrights 





to put on the market a new time stamp, Send your business direct to 
: . . : Washington. Saves time and insures better service. 
which prints automatically in a straight A new European plan hotel +. class and die 
li he sacmth the duc Gea anes Personal Attention Guaranteed : tinction. Thoroughly equipped, liberal manag 
ine the month, the day, the year, the hour, 25 Years’ Active Practice ment, courteous a everythi ion 
the minute and A. M. or P. M. At the Special iti d Adding Machines Goons On teemninn ee 5 pivision in 
: . ; :—Typewriting an 
Same time it prints one’s business name ape. _ _ Colonial.and en Cafes whose culsins G00 Gor 
. ° ° vice is unexcelled at modera rices 
and address, together with six different Address E. G. S I G G E R S Four blocks from Unies Station. Take 
words such as: Received, Answered, Paid, Suite 33, N. U. Bldg., Washington, DC. Wealthy-Scribner south bound car,” 














C. O. D., Shipped, Arrived, Departed, Re- 
corded, Commenced, Finished, etc., or any 








other words suitable to one’s business. It 


+ 
is about 8 inches high by 3 inches wide, | Cuspidor Selling 


having in front of it a dial, showing the 


enact time. Above this & 8 Belem. 10 | When we began making a 7} inch self-righting, all brass Cuspidor with 
wee oe ee Oe eee. See | soldered seams to retail at one dollar, leaving a profit of a dutch one per cent, 
wergns less than two pouees, maces, & we created a stir in the cuspidor business. And now comes the No. 28 Sani- 
upon the paper to be stapes aoe enero 1h tae (patent applied for), strong as a cast Cuspidor and a great deal more 
es the handle. It immediately prints, |] casily cleaned, retailing for $3. This one, like its worthy predecessor, is now 
through a ribbon, any of the data above |! Causing dollars to flow your way. Get our catalog showing the No. 28 
— and 27 others. Made in Detroit. 


The stamp seems strong and well made, | 
and is sold under a twelve months’ guar- | THE IRELAND & MATTHEWS MFG. co. 
antee, with ten days’ free trial. All the 
type wheels are made of metal, and the | 


name and address on the name plate are | Send for a Free BRIGHTEN UP ke Kou 3 
also engraved iu metal. Any wording can | S P k tt 
| | | ample Package . 














be inserted in the name plate at a cost of 


ers : . P 99 
five cents per letter. The price of the ma- cons of T Pins 


chine is $18 retail. Dealers who are on 
the lookout for a good time stamp should Tr office use. 
@=gue without hurting the fingers, and 


investigate the merits of the “Reliable.” withdrawn, no matter how 
firmly imbedded, without break- 












The perfect pin for home and 
It can be inserted 














‘ ing the finger nalis. Always 
FILLS LONG FELT WANT. holds securely—the head can- 
2 , sain ‘ i not possibly pull through. 
The Consolidated Typewriter Company Strong, needle pointed, made 
: . a in seven sizes. Write for the 
has invented a machine that spells cor- | free sample package today. 
. - i . 
rectly, according to the announcement of Cushman & Denison Mfg. Co. 
the president of the company.—Chicago | 240-242 23rd St. NEW YORK 
Examiner. 








oa 
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Show 


f Drawing Inks, Blacks and Colors 
Eternal Writing Ink 
Engrossin 


Office Paste 
Liquid Paste 
Vegetabie Giue, etc., etc. 


r 
HIGGINS’ ! Past Wat ey assum 


Strictly Original Goods of the Highest Grade Only. 
Cards, Color Cards and Imprinted Matter Supplied to the 





Trade. 


smelling inks and adhesiv 


Consumers, emancipate yourselves from the use of corrosive and ill- 
es and adopt the Higgins’ Inks and 
Adhesives. They will be a revelation to you. 


AT DEALERS GENERALLY 











Originators and Manufacturers 


CHAS. M. HIGGINS & CO., Refined Inks and Adhesives 
Main Office and Factory, Brooklyn, N. Y., U.S. A. 


New York—Chicago—London 














YOU CAN’T LOSE BILLS 


or valuable papers when they 
are gripped together with 


Grips easily from two to sixty 
sheets 

They never are torn or mutilated 
but stay together as firmly as the 
leaves of a book. No slipping either way. Recom- 
mended everywhere by lawyers and merchants. You 
need them in your business Send 10 cents for 
sample box of fifty—assorted sizes 


THE H.C. COOK CO. Ansonia, Conn. 











WHEN IN 


DETROIT 


STOP AT 


HOTEL TULLEA 


m and absolutely fire- 


“s Adams and Park Sts. 

In the center of the The- 
atre, Shopping and Busi- 
ness District 

Hee large Convention 


Ha 
Has Grand Roof Garden 
Cafe. 


Music from 6 to 12 Pp. 
Every room has eetvete 
bath. 


8 2 = 


a 


my 
~ 
- 
4 
1 


Ew nm Plan. 
Rates $1.50 per day and up 
L. W. TULLER, Prop, 
































| 
|! LEOPOLD DESKS 
THE NAME STANDS FOR QUALITY 


Think Leopold 


when you 2 ink Desks 


a yu Lhink Best. 


' Get New Catalog. 


Leopold Desk Co. 


BURLINGTON, IA., U.S. A. 















Sengbusch Self-Closing 
Inkstand Sells Itself— 





Wm And Carries With It 
TiS is without question the most popular inks 
correct acientific principles and delights the 


of operation. 
well and consequent inconvenience to the user 


a Larger Profit Fer You, 


Mr. Dealer, Than The Old-Fashioned Kind 


tand on the market. It is built upon 
customer with its ease and simplicity 


There is absolutely no chance for evaporation of the ink or clogging of the 


The pen-dip is perfect and allows only 


a sufficient quantity of ink to fill the pen—no possibility of blots or smudgy fingers. 
We are creating a steady demand for this inkwell bya consistent and persistent 


advertising campaign in the magazines. 
have to do all the pushing. We will send the cu 


with money in their pockets and their minds 


That means that you don’t 
stomers to your door 


made up to buy. 





WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUE OF OUR COMPLETE LINES 





Sengbusch Self-Closing Inkstand Co. 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U. S. A. 














NEW ADVERTISING MANAGER. 


In the August issue of Office Appliances 
we announced the appointment of Edward 





S. Babcox as advertising manager of the 
Yawman & Erbe Manufacturing Company 
of Rochester, N. Y., succeeding Marquis 

Regan, resigned. Mr. Babcox was former 
ly the assistant advertising manager of the | 








EDWARD S. BABCOX. 


Burroughs Adding Machine Company 
Detroit. He is one of the most enterp: 
ing and efficient laborers in the advertising 
held, and is the sort of a man who brings 
in the results 

We take pleasure in presenting the 
ness of Mr. Babcox herewith. His app 





ment was effective last month / 


WINS INK WELL SUIT. 


The United States Circuit Court 
Southern District of New York has gt 
ed an injunction restraining the Samuel 
Tatum Company of Cincinnati from ma 
facturing ink wells alleged to be simular 
in design and construction to the “Capit 
line” manufactured by the Cushman & Det 
nison Manufacturing Company of New 
Y ork. 

Judge Hand stated in his decision that 
the Cushman & Dennison patent is valid 
He said that according to the evidence 
which appeared in the case the comp 
ant was the first to conceive of an ink wel 
with a flat, broad base surmounted by a 
low dome. Continuing, the court said “the 
complainant has invented a wholly new 
scheme of element and proportion, result 
ing in a cheap ink well of real artistic valu 
which, deliberately or not, follows th 
cellent canon that beauty depends rathet 
upon perfect adaptation to use and pleasing 
proportion. It is fitted for its purpose in 
that its weight and low height insures it 
against accident and keeps it near the 


table’s level.” 

















INTEREsTING LOOSE LEAF 
SPECIALTIES. 

The manufacturing and sale of ledger 
sheets for loose leaf ledgers is increasing 
at a rapid rate and progressive business 
houses everywhere are finding it to their 
advantage to put into use some one or 
more of the loose leaf systems that are 
most adapted to their particular line of busi 
ness. 

The stationer who is wide awake and 
progressive has already found this out, and 
is continually looking for ideas along the 
loose leaf line. How to get the attention 
of the progressive business man; how to in 
terest him in advanced ideas of up-to-date 
systems for his office- use—these are the 
questions uppermost in his mind. 

Among the new ideas along this line is 
the Automatic Loose Leaf Salesman book 
gotten out by Weil Bros. & Company, 302 
Dearborn street, Chicago, announced in this 
issue of Office Appliances. The book shows 
130 systems of loose leaf sheets now used 
in different business houses, and is in itself 
an automatic salesman. Its possession in 
any stationery store tends to make expert 
loose leaf men out of all connected with 
the firm. 

The automatic salesman book is an in 
stance of the progressive enterprise of Wei 
3ros. & Company, who started in business 
at their present site upwards of ten years 
ago. By close attention to details they have 
built up a good business. They make a spe 
cialty of loose leaf ledger sheets, carrying 
the different forms in stock to supply sta- 
tioners 

The handly loose leaf ledger, another 
Weil product, appears to fill a long felt want 
in a smzll, compact ledger. The self index 
ing feature of this ledger 1s especially 
notable, as it enables one to turn to any 
account without wasting time to look up its 
number or page, the customer’s name ap- 
pearing on the extended part of the ledger 
sheet. The leather tab index used with this 
ledger divides the accounts, according to 
the initial letter of the customer’s name. 


The firms of Richardson and Sanders, 
book dealers, 126 North Travis Street, Sher 
man, Tex., and Reynolds-Parker Company, 
printers, 141 North Travis Street, have 
been consolidated, incorporating with a cap- 
ital stock of $25,000.00, fully paid. Both of 
these concerns have been successful in their 
respective lines, and the merging of the 
companies will enable them to do still great- 
er business. The new firm will carry in 
stock every class of books, stationery, and 
blank books, and will increase their stock 
of office supplies, making it complete in 
every detail. L. J. Reynolds is president of 
the new corporation, J. M. Richardson is 
secretary, and C. W. Parker will be in im- 
mediate charge of the conduct of the busi- 


ness, 


Don’t zig-zag. The straightest is the 


nearest way. 
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The Most Gom- Carbon Papers, Transfer Papers, Stamp Rib- 
bons, Carbon Rolls, Typewriter Ribbons, Type- 


plete Line..... writer Oil, Numbering Machine Ink. 


Interesting Proposition to Dealers. 


J. A. HEALE & CO. 


MANUFACTURERS 











The Lineograph 
DUPLICATOR 


Simple in construction. Simple to 
operate. Results always satisfac- 
tory whether type or hand-written 


circular. Neat, clean, compact. 


IMPORTANT. | Lineograph machines are 
sold without restricting the user to purchase or 
use our supplies. Send for Price Lists and de- 
scriptive booklet. 


TheLineograph Company 
Makers of Duplicates and Supplies 
112 Fulton St., New York, U. S. A. 








The Bristow 
Radial Distribu tor 


A new device for Economizing the 
time of the people whose time 
is the Valuable 

Compartments are assigned for the 
distribution of papers by d ting 
markings upon the Ivorine plates 
dispensing with baskets and trays. The 
base of a distributor with fifteen com- 
partments occupies about the same 
space as one t. Write for com- 
plete catalog. 


FREDERICK BRISTOW 
East Orange New 














AD D ING ay the <= ee pear — Pike, 
’ ’ t Standard ? 

poorest should be seat. Es in ‘ack by the 3 
Stationer $ 

: ) 

ROLLS ee 
samples. $ 

Te, 

| Colonial Company, Has: Pitta: 














oe al 


CASH WITH ORDER to the trade only. We engrave a one line 

late and furnish 100 engraved cards best stock, postpaid, Script s0c, 
Bloc k or Gothic 1.15, fid Roman, Old English or French Seript 1.25, 
Shaded Old English or Block 1.50, Shaded rench Script or Roman 
1.60. Plate and 50 cards 20c less than above a cards irom 
old plate 30c: 100, 50c. Wedding Stationery, Business Cards, Em- 
bossed*Stationery. 


The American Embossing Co., 192 ee 











<ersee g os ~ + _ 
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48 Good as Any— Betier than Many 


JOHN ALLEN & CO. 


478-480 Pearl Street, NEW YORK 
Manufacturers of 


Carbon Paper 


Tovgueteer, pen, Pencil and Full 


ok _-* Non-Sm ut 
Long-jasting, Clean Writings. 


Typewriter Ribbons 


For all makes of machines. Will give best 
service and iseure satisfaction to asers. 


Write For Samples 
and Pric 























To Large Consumers— 


We make a specialty of gums 
and glues for individual require- 
ments. We have, or can prepare 
formulas for any possible glue or 
And the prices are right. 


Write to us regarding your 


paste. U 7 
a 
> 


special needs. 


The Monarch 
Glue Company 















Reli 


o 


Ss 













The DETRO/T COIN WRAPPER 
ARE YOU SUPPLIED? 


These famous coin wrappers are quick sell- 
ers. Needed and used by bankers, offices 
= transportation companies and all firms 
who handle a volume of coin. 

SIZES TO FIT ALL U. S. AND 

CANADIAN COINS 

Saves half the time wrapping—cannot 
unroll and coins won’t slip out. Millions 
sold annually. Once used no other will do. 
Pays you larger profit than others. Let 
us send you si imples and prices. 

Lay Eureka Don’t Rip Coin Bag is the 
only coin bag that never Tips. 20 sizes. 
Write for sample and prices. 






Detroit Coin 
» Wrapper Co. 


371 Harper Ave. 
Detroit, Mich. 








stands for superiority in all lines of commercial glues, gums, pastes and mucilages. They 


‘stick like a poor relation, yea, even better.’ 
line of pastes, gums, mucilage, inks of all kinds, liquid and solid flexible glues, dry glues, 


envelope gums, printers’ make-ready paste, etc , etc. 


able 
. > 

>” 

s 

\y 





’ MONARCH goods make up a complete 


(De 


Paste 





| 

| 

To Stationers and Dealers— | | 
Don't forget that MONARCH | 


goods always create repeat orders 
And they pay you a good profit. 

NS Our Old Reliable Photo and | 

: Library Paste is a remarkable 

Send for full | 


ticulars of our dealers’ proposition | 


125-127 E. 2nd Street, 
Cincinnati, Ohio, U.S. A. | | 


trade-winner. par- 











“Q@ilLT EDGE” LINE 
LOOSE LEAF MEMOS AND DIARIES 
As thin as a sewed memo. 

Varioas Bindings and Prices 


TRUSSELL MEG. CO. 


POUGHKEEPSIE, N. Y. 
Branch, 108 Fulton Street New York City 














Mona-, Bi- and Tri- Chrome || | 
Typewriter Ribbons 


Perfect Combinations 


SNELLING & SON: Manufacturers 
So. Brooklyn, N. Y. 
MORE POPULAR EVERY DAY. 























WAX SEALS CHECKS CORPORATE 


@en 








123 
NUMBERING MACHINES 


SEALS POCKET NOTARY 





WeE ARE NOT AGENTS FoR THESE Goops 
WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 


NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 
WRITE FOR CATALOGUE , 
MEYER & WENTHE 
92 DEARBORN 8T. 
> CHICAGO 


METAL CHECKS 


“om 


__ RUBBER STAMPS 






















TAKES LARGER QUARTERS. 


The Green Manufacturing Company, 
manufacturers of the Crown loose leaf de 


vices of Freeport, Ill., has taken more cen- 


trally located quarters in that city. The 
new home of the company will afford them 
three times the space which they had in 
their former quarters on State street. The 
| company has put in a fairly complete ma 
chine shop and is now in a position to 
make tools, dies, etc., which they expect 
will result in lowering the cost of their 
price book metal considerably within the 
next few months. The company will also 
produce a line of catalogue covers, spring 
back holders, and other loose leaf devices 


The company’s working 
within 


of that character. 
force has been more than 
the last few months, and every prospect in- 
a rousing fall business. The man 
Green Manufacturing Company 
best 


doubled 


dicates 
ager of the 
is Harry F 
known loose 
Mr. Carroll is a former C. 


Carroll, who is one of the 
leaf men in = Middle West. 


. & R. B. Com 





pany boy, having grown up rok that com 
pany and achieved a thorough knowledge 
of the loose leaf business. He is a live 
wire, and one of the best fellows in the 
field. 
ENTERPRISING DEALERS. 

The R. P. Bronson Desk Company of 

Los Angeles, Cal., is one of the leading 


companies in the southwestern part of the 
United States. It is said to have the finest 
office furniture store in that section of the 
country. 

Charles Meilink, of the Meilink Manufac 
turing Company of Toledo, Ohio, 


ited the Bronson Desk Company's store re- 


who vis 





cently, is enthusiastic in his praise of its 
completeness and fine appointment. 
NEW “NATIONAL” CATALOGUE. 
The National Blank Book Company at 


Holyoke is happy. Requests for loose leaf 
catalogues are coming in with every mail— 


of new business in this 


a sure symptom 
line. 
The National has four sizes of loose leaf 


ledgers, all interchangeable. 

If there any dealer left who 
seen the National’s catalogue 
should send a post card request to the com 
pany at Holyoke, Mass., one of 


the catalogues now. 


not 
they 


has 


1S 


new 


and secure 





Articles of incorporation have been filed 
with the Secretary of the State of Wiscon- 
Wisconsin Office Supply Com- 
The capital stock of the 
and the incorporators 
W. W. Davidson and 


the 
Madison. 
$2,500, 


sin by 
pany of 
concern 
Me 


Cochran. 


18 


are: slissa Brown, 


W. K 
John P. Shafer of Niagra, Wis., 
application for a patent on a combination 
pen and hencil holder, with nail file, knife 
attachments. The article 
and plans for its manu- 
soon as the patent has been 
already been completed 


has made 


will 


and cleaner 
sell for ten cents, 
facture, 
awarded, 


as 
have 




















A DUPLICATOR THAT PRINTS IN 
THREE COLORS. 

Another duplicator is about to be intro- 
duced to the New York public by the Mul- 
ticolor Press of 905 Tribune Building, New 
York City. It is the product of the West 
ern Specialty Company of San Francisco, 
Cal., where it has been in use with many 
prominent firms for some months. 

The Multicolor Press differs from other 
duplicators, inasmuch as it prints direct 
from type, or cuts in three different colors, 
if desired, at the same time. This remark- 
able result is attained by having an auto 
matic ink fountain with inking plate at 
each end. Any color ink can be used. The 
body of a letter is set up in the usual 
way with ordinary type or cuts, and is 
placed on a bed, as usual in duplicators of 
this class, in the center of the machine 
To produce the ordinary typewriter effect 
a wide typewriter ribbon is fixed over this, 
passing through slots above and below the 
heading and signature. The heading of 
the letter, arranged either in ordinary type, 
or cut, is placed above the typwriter type, 
and the signature (another cut) is placed 
below it. The machine is operated by elec- 
tricity, and is very simple in construction, 
occupying a space about 4 feet by 18 inch- 
es, and is of course fixed on a stand. 

The body of the letter is inked by the 
ribbon; the heading is inked by a printer’s 
roller, which, carrying any colored ink de- 
sired, goes just far enough to ink the head- 
ing. The signature is inked by a similar 
roller carrying another colored ink. 

The paper is fed by hand into one end 
of the machine and is carried on to the 
printing surface, and printed in all three 
colors at one time, then delivered on a 
tray at the other end of the machine at 
the rate of from 1,500 to 3,000 copies per 
hour. An absolutely uniform impression 
can be obtained and the machine will print 
on any ordinary width of paper. 

If it is desired to do ordinary printing it 
is only necessary to make the rollers car- 
rying the ink from the ink fountains travel 
further. For this purpose the ribbon of 
course is removed, and the two rollers 
cover the entire surface. By this plan any 
ordinary forms, or regular printing matter, 
can be run off with accuracy and dispatch. 
The price of the machine complete will be 
$400. « The manager in charge of the East- 
ern office is Mr. Young Robinson, who will 
be happy to show what the machine 
will do. 





The New York office of “Office Appli- 
ances” recently received a visit from Mr. 
Henry Viay, business methodizer and ex- 
pert in time saving devices, of 248 Notre 
Dame street west, Montreal. He was on 
a tour of inspection of the latest and most 
up-to-date office requirements, and will re- 
turn home well posted in this respect. He 
reports that Canadians are daily becoming 
more alive to the great importance of a 
thorough acquaintance and use of labor- 
saving office devices 
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Are You With Us? 


The public is demanding Steel Filing 
Cabinets—because they are better than 
the wooden kind. They are fireproof, 
dustproof and sanitary. They look 
better, wear better, last longer and 
don’t cost any more. Our lines get the 
business. Write today for agency terms. 


The 


General Fireproofing Co. 


YOUNGSTOWN, OHIO 

















No. 481. 


Price $3.25 each. K. D. 







Size 18 in. x 32 in.; 264 in. high, 12 
x 15 drawer and 10 x 15 slide 
Easily put 

up.’ Not less than a pair sold. 


Here is at Last a 


color the Sanitary Desks. 


over all ot 


one crate. 






for the best goods. 


The Niemann & Weinhardt Table Co.,™™ tiicaco, AL 


Stenographer’s Table 


which matches in outline and 


Handsome, Trim, Staunch and 
True. This is the selection of 
Chicago Typewriter Companies 

_ makes. Be sure 
and try a half dozen packed in 


We are headquarters for Office 
Tables as well as every other kind 
of Standard Table for every pur- 
pose. Being in Chicago means 
quick shipments from our im- 
mense stock. Write for catalog 
and prices, which are the lowest 




















7 


taste 


There is so much manifest ‘ 


the inexperienced buyer. And as the 
conspicuously in evidence but it is supplemented by the charm of finer woods and t 
“extras’’ of the.cabinet-maker’s art which appeal so strongly to men of discriminating 


class’ 





D.£ .35:229 


The practical value of Olsen Desks is “pp 
in every number in the Line. In the c 





in preference to other makes that have only “‘price’’ to recommend them. 
Pick out something from the new Catalogue to strengthen 
your stock on the sales floor—do it to-day. 


0. C. S. OLSEN CO., 


2527 Moffat St. CHICAGO 






arent 
eaper 
grades serviceableness is the dominant quality— 
there is nothing deceptive to catch eye of 
grades improve this ‘‘serviceable’’ quality remains 

ale and the 


’ in Olsen Desks of all grades that they sell readily 
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NEW MIMEOGRAPH BOOK. 

The Direct Route from A to B is the 
title of a new booklet which the A. B. Dick 
Company of Chicago has just issued. We 
have a rather strong suspicion that this 
book was written by our friend, U. G. Case. 
It is brim full of good talk about the 
Mimeograph. The book deals with the use 
of the Mimeograph by the manufacturer, 
who desires to get as much for a reason- 
able sum as he can. It shows how a busi- 
ness man can use the Mimeograph in order 
to increase his business. 

The Mimeograph, with all the improve- 
ments which have been made upon it with- 
in the last two or three years, is a business 
getting machine, and it is almost indispen- 
sable to any firm which does a mail order 
business, or which gets out daily circulars 
to customers or salesmen. 

There are only two direct routes from 
A to B—one is by personal solicitation: the 
other is by letters. The Mimeograph offers 
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the merchant the means whereby he can 
reach a large number of customers by let- 
ters at the minimum of cost. Anyone who 
is not familiar with the work which the 
new Mimeograph is doing should get in 
touch with the nearest Dick representative, 
or with the main office at Chicago, and find 


out 





WANTS AMERICAN LINES. 

“The Organizers,’ W. Shedden Paxton, 
Manager, 38-2 Wellington street, Calcutta, 
desire to receive information and catalogues 
from American manufacturers of steel and 
wood office furniture, commercial phono- 
graphs and every description of labor sav- 
ing appliance and commercial time record 
ing appliances, who may wish to have their 
lines pushed in the far East. The informa- 
tion sent to Mr. Paxton should be as full 
and explicit as possible, fully describing the 
goods and outlining the terms of their sale 


in every detail. 


W. A. Sheldon, representing the Los An- 
geles Desk Company, 117-19 Broadway, Los 
Angeles, Cal., has just completed a trip to 
the Eastern markets. Mr. Sheldon reports 
excellent trade conditions in his city, and 
says that his concern’s business has shown 
a remarkable growth since it organized 
about three years ago. F. R. Feitshans is 
the president of the company. Mr. Shel 
don says that they have had such good 
success with the Dietz line of desks—which 
they have handled for some time—that they 
plan to push this line more vigorously than 
ever. 

“Luck means rising at 6 o’clock in the 
morning, living on a dollar a day if you earn 
two, minding your own business and not 
meddling with other people’s. Luck means 
appointments you have never failed to keep, 
trains you have never failed to catch. Luck 
means trusting in God and your own re- 


sources.” 








We are the largest manufacturers of imprint fountain nee in America and make vg 4 
pens for years for some of the largest and most particular 
plete line of fountain, stylographic and gold pens, for foreign and domestic trade. 


the most discriminating and our prices are right. 


SANFORD & BENNETT CO. ie "cnis"Sviet?Cocmercal’ Feutiates 51-53 Maiden Lane, New York 


THE PUBLIC WILL BE PLEASED 


with the fountain pens you sell if they come from our modern and completely equipped 
Whether the pen bears your imprint or ours—we 
same. The public will be pleased. 





uyers in the country is our 


make them either way—the result will be the 


high grade pens. The fact that we have made 
est advertisement. We manufacture a com- 
The quality and workmanship of our lines will satisfy 





factory. 








This Illustration Lies, for it Shows the Z C P Motionless, Whereas 





The ZONO CHECK PROTECTOR doesn’t sell itself. 
other profitless commodities do that. But asalesman’s snappy talk (and 
you simply can’t help being enthusiastic about it) sells them a’flying. 


Only sugar and 


the real machine moves so 
fast that Dealers who carry 
it need to re-order contin- 
ually. 

That’s not a bad state of 
affairs, however, for those 
who’re up-to-date enough to 
cinch the best Check Pro- 
tector ever, deserve and want 
to be kept busy. 

Isn't this a nice day—to 
write us? It is. 


ZONO MFG. CO. 
50 Union St., Pasadena, Calif. 
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New Goods and New 
Style Packages 


Re) 





No. 191—Non-Copying 
Carmine 
Doz. List 
-oz. Square. . - $1.50 
4 18.01 Loe. 2.50 


DAW LDS 


'GREEN [NK 


No. 296—Green Ink 
Quarts. ... $9.00 Doz. List 
Pints 5.25 °° ‘ 
+-Pints 





No 276—Violet Ink 
Quarts... . $9.00 Doz. List 
Pee ..si. Oe,” as 
4-Pints.... 3.25 “* 





No. 255—Blue Ink 
Quarts .. $9.00 Doz. List 
Pints 5.25 * sie 
4-Pints.. 3.25 “ 


No. 352—Black Marking 
Ink 


Doz. List 
-Quart Bottles. . . .$10.00 





No. 519-——Tip-Top Paste, Side Water Well and Brush 
4-07 ‘ peels ..» $3.00 Doz. List 
No. 517-——Jar General White Paste 


2-oz. Jar $10.50 Gross List 


3-oz. Jar seks c- 


THADDEUS DAVIDS CO. 


95 Vandam Street NEW YORK 





















































GREGG 
Legibility and Speed 


Again Demonstrated 














Charles L. Swem, a boy of seventeen, won the 
Gregg Trophy at the convention of the G. S. A. at 
Chicago, August 5th, with a net speed of 


200% Words Per Minute 


on a judge’s charge. Mr. Swem made two tran- 
scripts in the allotted time, qualifying on both. 

The records of previous contests show that only 
jour other writers have as yet made a net speed of 
over 200 words per minute on a judge’s charge, and 
none have made a record of 200 words on straight 
matter. 

The ‘‘Gregg Trophy Contest’’ was conducted un- 
der the same conditions as prevailed in the Interna- 
tional Contests. The matter was selected by Mr. J. 
N. Kimball, the expert shorthand writer of New York, 
sent under seal to the committee, opened in the pres- 
ence of the convention, and immediately dictated. 

This record demonstrates again the wonderful 
possibilities of Gregg Shorthand in the hands of even 
very young and inexperienced writers. 


In the Fifth International Shorthand Speed 
Contest last Spring, Gregg writer won first, 
second and third places in competition with 
all the leading Pitmanic systems. 


Send for full particulars of the contests. 








The Gregg 
Publishing Company 


New York Chicago 
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3 Months 


Our] Our Eaipense 


“BUSINESS 


The Book-Keeper” 


(Formerly THE BOOK-KEEPER) 
“‘BUSINESS and The Book-Keeper’’—the new name for the old magazine, ““THE 
BOOK-KEEPER’”’—commencing with September issue. 
The new title expresses more clearly the purpose and contents of this magazine. 
*‘BUSINESS and The Book-Keeper”’ is essentially a magazine for every business 
man and woman. 




















“BUSINESS and The Book-Keeper’”’ is progressive, practical and up-to-the-minute. 
“BUSINESS and The Book-Keeper”’ unifies and harmonizes organization. 
“‘BUSINESS and The Book-Keeper’’ encourages the ambitious office man. 
“BUSINESS and The Book-Keeper”’ will inspire every business man. 
“BUSINESS and The Book-Keeper”’ develops bookkeeping and accounting. 
“BUSINESS and The Book-Keeper”’ in- 
creases efficiency by method and system. 
“BUSINESS and The Book-Keeper” 


should count you among its sub- 
scribers 


Regular subscription price 
One Dollar ($1.00) 
per year. 


HERE IS OUR 
SPECIAL OFFER. 


FIFTEEN MONTHS FOR ONE DOLLAR ($1.00). 
Money refunded in Three Months if dissatisfied. 
Take advantageof the ‘‘SPECIAL OFFER” by using attached coupon 


SPECIAL FIFI1EEN MONTHS’ SUBSCRIPTION COUPON. 
The Business Man’s Publishing Co., Ltd., 
Detroit, Michigan. 166 W. Fort St. 

I enclose herewith One Dollar ($1 00) for which please send me *“*BUSINESS 
and The Book-Keeper’’ for Fifteen Months, begining with the September 
issue. If after constelty reading it Three Months I am dissatisfied, you will re 
fund the One Dollar ($1.00) paid. 


RT RE a PS OE City 
RE A , Occupation 
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Hotel Belwedere, A Modern Conwvention Hotel. 


The matter of hotel accommodations is 
always a question of concern for the con- 
vention delegate. Experienced delegates, 
knowing what it means to seek hotel or 
rooming accommodations on such occa- 


sions in a strange city, appreciate the im- 


portance of making advance hotel ar 
rangements. 

A convention frequently seems to be a 
signal to hotels to boost the rates to almost 


prohibitive figures. Every evidence indi- 
cates that no such tactics will be employed 
during the coming Baltimore convention of 
the National Association of Stationers and 
Manufacturers Oct. 10th to 15th. But the 
indications also are that there will be a 
large attendance, and, if possible, pros- 
pective delegates should make their hotel 
arrangements in advance. 

Visitors to Baltimore are assured of ev- 
erything in the way of physical comforts 
the most fastidious could desire. Balti- 
more has some fine hotels, and we are as- 
sured that there are none better anywhere 
than the Hotel Belvedere, which has been 


selected as the convention headquarters. 
Nowhere will one find greater refinement, 
better service or a more perfect cuisine 





Headquarters National Association of Sta- 
tioners and Manufacturers—Sixth An- 
nual Convention, Baltimore, Oct. 
10th to 15th. 














THE HOTEL BELVEDERE. 


than at the Belvedere. It is strictly modern 
in its appointments and is managed with a 
thoroughgoing conscientiousness and atten- 
tion to the comfort and well-being of 
guests unsurpassed by any other hotels in 
the United States. 


The Belvedere is a large, modern, fire- 


proof structure beautifully located in the 
heart of Baltimore. There is every con- 
venience found in the finest metropolitan 
hotels. The Belvedere is convenient to all 
lines of transportation, other hotels and 
the leading theaters and banks. Those 
who expect to attend the convention should 
by all means make their reservations at the 
Belvedere as early as possible, s6 that there 
may be no misunderstanding or inconveni- 
ence on arrival in Baltimore and because 
it is a practical certainty that the demand 
for rooms will tax the capacity of even this 


' big hotel to overflowing. Those who make 


their arrangements in good time ‘will get 
the best choice of accommodations. 

The rates at the Belvedere will be found 
to be very reasonable indeed, so that no 
one who expects‘to be present at the con- 
vention need hesitate to make arrangements 
at once with the management of that hotel. 

They will find many attraction§ in Balti- 
more, and with comfortable quarters and a 
table unexcelled, visitors will take away with 
them a sense of satisfaction and many hap- 
py recollections of their trip. 








of the Middle West. 
Something to Sell to Banks, 
Bankers or Investment Houses, 
Write to 


O. M. PAGUE, Publisher 
CHICAGO 





The Leading Financial Publication 


If You Have 


THE NATIONAL BANKER 


112 Dearborn Street 


Send for Sample Copy 


A Journal Discussing the Leading 
Current Financial Topics. | 
Subscription Price 

$3.00 Per Year 
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20 
CENTS 


Secures 
This 
Great 
Reference 


Book 


An entirely new, 

up-to-date, down- 
to-the-minute Ref- 
erence Book, for 
book-keepers, 
cashiers, account- 
ants and business 
men. 
This magnificent 
volame weighs 
nearly 6 pounds; 
contains over 500 
pages, 200,000 
words and 700 il- 
lustrationsof forms 
and tables; beau- 
tifully printed on 
fine paper; hand- 
somely and strong- 
ly bound ; produced 
and presented to 
the business woria at a cost which brings it within the reach of all; easiest 
for reference, plainest for acquiring information, and most economical 
when compared with all other publications of like nature. 






















It is yours on payment of only Fifty cents 


down and the balance in monthly installments of 50 cents or $1.00 as you prefer. 


Monthly installment price, $4.00 per copy; introductory special cash price 
(less 10 per cent) only $3.60. 

In either case the expressage is prepaid to your address in the United States 
and Canada. 


E. H. BEACH, Publisher, miaineot: 


o_O ~ AAA Aa 





Send 25 cents for 12 months’ trial 


subscription to 


BEACH’S MAGAZINE 


OF BUSINESS 
Teaches Business, Business Systems, Book- 
keeping, Accounting, Shorthand, Advertising, 
Law, Correspondence, Short Cuts, Etc. Eic. 
Splendid Business Stories. 


E. H. Beach, Publisher, 69 W. Fort St., Detroit, Mich. 

















oe 


Would you be 
willing to pay 


the price of a square meal for a book of 
useful general information which an- 
swers the thousands of questions that 
come up in the daily business and so 
cial life and can no where else be found ? 
Of course you would—because such 
a book is indispensable to everybody 
| and the knowledge it contains is 





worth many dollars, and because you 
know ‘‘Knowledge is Power.” It 
should be on every desk and in every 
home. Here is your opportunity—get 


“The World’s Knowledge” 


a 512 page closely printed handy ref- 
erence work, having also a concise 


geography of the world with 50 col- 
ored maps. Over 800,000 copies sold 
since first published, to those appre- 
ciating its value. A revised edition 


will be sent you postpaid for remit- 

| tance of only ONE DOLLAR Money 

refunded if contents are not worth 

much more to you. Get it at once— 
it will benefit you. 


The Knowledge Bureau 


La Grange, Illinois 


LARGEST POST CARD STORE IN MINNEAPOLIS 


THE WEST NOVELTY CO. 


Printers and Publishers of Post Cards 
Small Books and Magazines to order. 
$1.00 will bring you 100 Assorted Post Cards that will sur- 
prise you. We ship same day order received. 


817, 819, 81934 and 821 Cedar Ave., MINNEAPOLIS, MINN. 

















COMMONWEALTH HOTEL 


Incorporated 
Opposite State House Boston, Mass. 











| | Offers rooms with hot and cold water for 
| | $1.00 per day and up, which includes free 
| | use of public shower baths. Nothing to equal 
| | this in New England. Rooms with private 
| | baths for $1.50 per day and up; suites of two 
rooms and bath for $4.00 per dav and up 

Dining room and cafe first-class. Euro- 
pean plan. 

ABSOLUTELY FIREPROOF 
Stone floors, nothing wood but the doors. 
Equipped with its own Sanitary 
Vacuum Cleaning Plant 

Long-Distance Telephone in Every Room. 
STRICTLY A TEMPERANCE HOTEL 


Send for Booklet. 
STORER F. CRAFTS, Gen’l Manager 

















ITSELF. 
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SchaumEngraving 


sr 
a 


pesiceena™ 
ENGI AC a iat 
PRINTERS = 
ADVERTISERS ~ 


Gentlemen: 





SUCCESSORS TO 


Engraving & 
Llark coon’ Co. 


gins si 


& Printing Company4 


Milwaukee, Wis, 
September 1910. 


An order from you will give our quality an opportunity to sell 


Ask for booklet "A". 


Let us show you how well it is possible to design, 
engravings and print catalogs. 


retouch, make . 


Very truly yours, 
Schaum Engraving & Printing Company. 





In All Probability You’ve Never 


Appreciated Your Export Possibilities | 





R you with your quality product that has made 
good in America—the most exacting of all na- 
tions—the export field is ripe for exploitation. 
The success of your output at home is practical 
assurance of foreign recognition. This trade, pro- 
perly gone after, means that much greater sales, greater profits 
at a compar atively small expense. Your organization has been 
perfected. Export business can be added for only the cost of 


going after it. 


AMERICAN EXPORTER 


“The Strongest Single Power in Export Trade’”’ 











Offers a service of inestimable value to the far-sighted man- 
ufacturer seeking trade abroad. Representative space reg- 
ularly in its two editions each month, English and Spanish 
(EXPORTADOR AMERICANO), brings you in direct com- 
munication with the foreign merchants, the source of export 
orders. The advertising is supplemented by our Foreign Trade 
Service, which is free to all advertisers. 


This service is the final linking up and intelligent cultivation 
of foreign fields. It includes: 


135 William Street 


} 


The translation of correspondence in any language emanating 
from the advertisement and the translation of the reply into 


the proper language. 

Commercial reports on foreign merchants that will enable the 
determining of their responsibility. Specific information on 
any foreign trade subjects, reports on markets, opportunities 
for the sale of any particular goods, etc. Subscription for our 
Domestic Supplement, a monthly export guide. 


Ad writing and Art Services in designing export advertising 
copy. 
The services of our own representatives in connection with 


our Frequent Foreign Trade Tours to the export mar- 
kets. These trips are undertaken solely for the benefit of our 


advertisers. 


In short, by our service, we aim to help our clients in every 
way possible that they may accomplish their purpose of es- 
tablishing or enlarging their export trade. 


We'll be glad to send you of our 
service. This incurs no obligation. Will you 
make an investigation of your export 


tion and 
an Soe Yee 


AMERICAN EXPORTER _ New York City 
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ESTABLISHED 1864 
15 MAIDEN LANE 
NEw YORK 


ee ee —— 


We Manufacture the Finest 
) and Most Distinctive Line of 
9 9 Trade Specialties in the World 


*“Merchantile Fountain Pen’”’ 


The Famous “*A-L” Gold Pens 
Gold and Silver Pencils, Penknives, 
Cigar Cutters,**Universal” Outfits, etc. 


Aikin-Lambert products have, for many years, provided the trade lines 
which make most interesting and profitable departments. The high standard 
of quality, which we have always diligently maintained, is the keynote of 
success, in this branch, with many of the best and largest dealers in the 
world. Every year our entire line is renewed with new and improved 
designs. New lines are carefully studied for the benefit of the largest results 


s ae 


A) 


for our dealers. 


FOUNTAIN PENS FOR SPECIAL IMPRINTING 


are an extensive ccakah ie ta us. We manufacture a large number of 
» grades—all of which you would be glad to have connected with your name 
> and imprinted therewith. 


Mi 
es 








OS StS | 


9 >= 
Oa ch 


DEALERS desiring information in 
regard to A-L manufactures 
should write to us at once. We 


ev" 
/ AY 


. fl 
ee | 
N Tee 


are glad to send complete cata- 
logues and informa- 
tion and can assist 
you to large business. 


, AIKIN-LAMBERT CO. 
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CARBON PAPERS. 
See “‘Ribbons and Carbons.” 


CARD INDEXES. 
See ‘“‘Indexes’’ and ‘‘Files.”’ 


CHAIRS, OFFICE. 
A PP ree ee 


Tronte SNP TOR 6 is cer cred igs tuevews 

COR. SED Gath ds 6 chow xv ataciecknansccecs 

ee, See Gb FOG ciececusedessovcae 

Marete Chet Cau, B. dasccsccoirce ; 

Miarohe Bs BMGCEMCES < occ ticcciaccses 
CHECK PROTECTORS. 

DO Ee. Gans hie cvccsbstasicicn 


COPY HOLDERS. 


a Re ree eee ee 


COPYING DEVICES. 


Aa Cee, SO ic th camiabdobeaveveades 
Bureka Blotter Bath Co.........ccecceeees 


> Wrrrier rr tit 
COIN WRAPPERS. 


Detroit Coin Wrapper Co...........-++.6s:. 138 


COST UMERS. 


Conrey-Davis Mfg. C0.......cccccceccees 121 
Jacob & Josef BONN... .ccccccccccscsscces : 


CUSPIDORS 


Ireland & pa eae rr eyr es or eee 135 


DESKS. 


a Ae. Pree ee 27 


eS ae ae rere ey errs re 


Evansville Desk CO. cccccccssvcvscccceve 
Franklin Desk CoO....cccccccccccccccceces 
Hermann Furm. CO... cccccccccccccccess ‘ 
Leopold Desk Co..........++5: ga cbcevnees 36 
OR OE Cn ere eree re 


Se ys eer ee eee 
Quigley Furniture Co............+-. 
Valley City Desk Co.........-..e005- 


DICTATION MACHINES. 


Edison Bus. Phono, Co........+++++5+. 


DUPLICATE LETTER MACHINES. 


American Multigraph Sales Co....... ; 
Be, Wh TBa io. o.c 60 06.bn bo O2AbNE HCE pO obec dens 
Limeograph CO. ..sccccccccesessccscceces 3 
Underwood Duplicator Co...........600+. 
WiterMress CO. cccccccccccccvcccccccece 


ek oy: GOLD SEALS. 
Frank G. Shuman. .....cscccsececees 


EMBOSSING AND ENGRAVING. 


Amer. Embossing Co..........cceeseeeees 
Schaum Eng. & Pte. CO......--eeeeeeees 


ENVELOPE SEALERS. 


Ideal Envelope Sealer Co...........+-- xia 
H. J. Reynolds & C0......cecscsssccevecas 
Saunders Sealer ......cccccccccescsececs 


FILES AND FURNITURE, STEEL. 


Berger Mig. CO... cccccccscccccccccccces 
Gen’! Fireproofing Co.........-+6+++. 
Herring-Hall-Marvin Safe Co........... aia 
Van Dorm Iron WOrksS.......---scecesesees 
FILES AND FURNITURE, wooo.. 
srowne- Morse Gin. gs 6s bcdedeWewsietoccseue 4 93 
Globe-Wermicke CO... ..ccccccccccccccecs 
ee O°. POPP T Tete ree cr 
a) ae rere ee 
WON TE, Bik ciann da ceadyee ca es 00s see 


FILING DEVICES. 
Pratt Fastener Mfg. Co............. 


FOLDING MAICHINES. 


Amer. Multigraph Sales Co............... 
BD Bee Gein d cn cccdeud davscceedacseces 


FOUNTAIN PENS. ._ 
Alizin-EMMHOTt CO... cccvvsesvesvecse 


> Wr Bete C6... 5. cicesns Seer ceseds Jaa 
Holland, John, Gold Pen Co...........+-. 2: 


Onoto PeMm CO... cccccccvccccceseess 


LOOSE LEAF. 
Chicago Binder and File Co..... 
Chicago st SG SS Raa 


od 6 ae”, a eee eee 
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MAILING TUBES. 


nen Wr eG os wiienccecedaaseul 2 


MFRS. UNDER CONTRACT. 


Se ee SE RINGS ony ive dees de cnste 132 


MEMORANDUM Sons. 
See ‘‘Loose Leaf 


NUMBERING MACHINES. 


Cushman & Denison Mfg. Co............. : 


PAPER. 


ee we, eR eee oT 151 


eon, CORO Ge Pee Cis nicvsecoracvess 
Hampshire Paper Co......... eee 
OE EI Kn id cen dca taddensier kan 
PAPER FASTENERS AND CLIPS. 
Clipless Paper Fastener Co...... 
Cape Gok, ie. Gk cobb 0440 Scneneaae 
Cushman & Denison Mfg. Co... 


SE ae OO OSS a 

Superior a ate Ses is ee vis ae 

Rie. Ey heres ee 128 
PATENTS. 

ae Gy MG 6 os ecco baecedt dtatekbovessca 
PASTE 


See “‘Inks, Adhesives, Etc.”’ 
PEN AND PENCIL CLIPS. 

EROS DE. Cis csivicveceess oR 
PEN HOLDERS. 


Economy Pen Holder Co.........+..0es. : 
PENS. 

ceo: F. GaRPRees Gab) ccccccaccvecedossusd 

6 Es Sn scans ehscanbasdibeboektaaen 26 
PINS. 

Crescent Brass and Pin Co.............. 13 

Cushman & Denison Mfg. Co........... 
POSTAL SCALES. 

DS MI 6a as aS bles o 69S e yaar 

Trier Beste OABG Mis. Co... .ccveccccvesss 
POST CARDS. 

Die TE is és 0 s'ts 006s Sieiadte dO ever enkwows 

Wr, ee Dw ace ssc cee ncuéasctegvds 


PRICE BOOKS. 
See ‘‘Loose Leaf.’’ 

PROCESS DUPLICATORS. 
Billograph Sale Co..........«.. 

PUBLISHERS. 
American Exporter 
et Ue CRRA eee ray 
Business Man’s Pub. Co..........+eeeees 
Green’ PUB. CO... oc ci cwscccecces ‘ : 
Knowledge Bureau 


DEGREE DONG 65 6 ok 6.00 62 2btoete een exeee 4 


Read, F. H.........- 

Stationer and Printer. REP OS eae 
RIBBONS AND CARBONS. 

Jno. Allen & Co....... 


Deh Ae Mi EU 7.5 castdapcecctantiul 
eee Oe Ch OD. as cn cscccecesessasen * 


Carbonless Paper Co....... 
Carter’é TRE CO... is cecccccccceesss 


A.C, Gabe CUR 66 oso dscnce 

Meyer & Weathe.....222 
STANDS, METAL, F 

Adjustable Table ayy * ailine oe 7 

Fowler-Manson- ~ Beh Cycle Co......: 97 
STAPLING MACHINES. 

AERO Dawe OO 52 odie yds HU ose 125 
wae ta | Te ade STANDS. % 

Wolo: hte. Geen e 
SYSTEMS. 

i ed Fo eee Seb tessegch 129 

Syetenrs DwPea ios .cicecsotsesvecsaussee 133 
TABLES. 

een lt NL eat ee Cras SS 65 

Conrey-Davis Mfg. CO.....cccccccsccsces 121 

Niemann & Weinhardt Table Co......... 139 

Ot. Jed. Fe Coins 6s Kiccanh Ceetwoskdaud 92 

Stow & Davis Furniture Co............. 61 
TABULATING DEVICE. 

Taweeee OO. ss capsssess dsned sewers es oot 88 
TELEPHONE BRACKETS. 

Seely Office Appliance Co...............+. 115 
TELEPHONE MOUTHPIECES. 

Maxim Specialty Co... c...ccceesessseees 29 
THUMB TACKS. 

Farge .. Bie. Cc pkcccasdvnems hehise's Cagven 115 
TIME STAMPS. 

Ellis Time Stamp Co..........+.+. evans . 68 


TRANSFER CASES. 
See ‘“‘Files.’’ 
TRAYS—METAL AND wins. 
fey OU aics ics ttvises ta Peo saa - 137 
wan. Rider .C@..0..ccseve Et ee . 134 
TYPEWRITER R COVERS. 
Spire MIB. 0. dcicsicvecs 


Typewriter Specialty Co.........-..++06+ 80 
TYPEWRITER CUSHIONS. 
Baltaley, In W...ccisvesceass span thiecesSa 80 
J. Te CROSS Coie. icvccieciiven “lates te oven 
Turtes, C.. Ws ccspeec tomeetatineve peeve 67 
Ww. yy A = Ks one ot bn dk ePae ern er sone 74 
TYPEWRITERS, NEW. 
Baanett, TFT We Cio cevicc ad cvisuevesetess 80 
Blickensderfer Mfg. Co...... Ceh de 6 be swawid 71 
Eliiott-Fisher Co. ........- Se ehiwees ravens 21 
Emerson T. W. CO.....scccccceccccosces . 34 
Monarch T. W. CO.....cccccccessesseseses 61 
Oliver T. We. COiocevcccdes ude ‘ Back Cover 
Remington T. W. Co....-ceececececececes 
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Smith Premier ‘Typewriter S Leuricbouaee 5 
Standard Ty apr Ohi ciakopnesoeeere 23 
Sun Typewriter a, gkomhbettaveb oxutes 74 
Underwood T . Cie cetcseecesens 11 
Victor Typewriter Co..........-.- sncteveae 65 
TYPEWRITER PARTS. 
Ames & Filstead............+- andrea $2 


Beaubien & Booth Co........cccesssesees 98 
Ben Samuelson Co.. 





Thorp & Martin............+++- 3 
TYPEWRITERS, REBUILT. 

Albright Bros, Rebuilt T. W. Co.......--- 67 
Amer. Typewriter EX.........0-+eeeeeeers 68 
Am. Writing Mach, Co..........- ees ae 
Gaerte Typewriter EX.......-+-++s++e0+ . 97 
General T. W. Exchange......---+«++++++ 20 
Plummer & Williams..........++-+++++ . 1382 
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Loose Leaf Facts 


You cannot do an up-to-date stationery business with a ‘‘Has Been’’ 
line of Loose Leaf Devices. 

You cannot afford to let your regular customers go to your competi- 
tors for a Loose Leaf Ledger because your line isn’t RIGHT. 


In order to get ALL THE BUSINESS in this line that is legitimately 
yours, you must ‘have a line that is COMPLETE. 


In order to carry a COMPLETE LINE with the SMALLEST POSSIBLE 
INVESTMENT, your whole line ought to be INTERCHANGEABLE, which 
means that the paper that is punched to fit any one binder of a given size 
should fit every other binder of the same size in your stock. In other 
words, one stock of paper ought to correspond with as many kinds of 
Ledger Binders as you are carrying. 

To enable your store salesmen to sell Loose Leaf Ledgers, to make 
Loose Leaf Sales, you must provide them witha line that is free from all 
confusing detail—a line that is STANDARDIZED and COMPLETE, with a 
catalog printed in Stationer’s English, simple, concise, and easily understood. 

There is ONE complete standardized line that will meet with all of the 
above requirements, ONLY ONE, THE NATIONAL. 

There is only one house on earth that carries in stock ready for im- 
mediate delivery, seven forms of Ledger Rulings, every form in nine sizes 

sixty-three in all—ONLY ONE, THE NATIONAL. 

What do you know about 


The National Improved Ledger, listed at $9.00 and upward 


The Yorkshire a «3a © « 
The Saxon “ « 350 “« « 
The Kenmoor (complete outfits) "oe “* a 


If you are not familiar with this line, send for our Loose Leaf Catalog 
at once, and look it over, and you will readily understand why the L ATEST 
LINE is the BEST LINE, and why National dealers are getting the busi 


ness. Better do it to-day—Now. 


NATIONAL BLANK BOOK CO. 
HOLYOKE, MASS. 


N. B. Most manufacturers are making their latest styles of binders in standard gaugs 
The National is making the complete line that way—The National only 
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The Eureka Bath and Cloth 


constitutes a perfectly sanitary system of letter press copies. The composition 
in the bath assures even distribution of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The patent chemical surface cloth 
with non-raveling edge affords clean, clear-cut copies. There are more Eureka 
Baths in use than all others combined. The wire net in the composition makes 
them unbreakable. They are furnished in all sizes from correspondence to 
way bill. Sold through the dealers. Write for Eureka Booklet. 
THE EUREKA BLOTTER BATH CO., CHICAGO, ILL., U.S. A. 
6215-17-19 Wentworth Avenue 
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“PERFECT” 


LOOSE 


LEAF CATALOG BINDERS 

















DO YOU ISSUE A CATALOG? 


LISTEN—why not issue your next Catalog on 
the Loose Leaf plan and save money, have your 
prices always up to date and new goods shown 
in their proper places by simply sending new 
sheets to your customers from time to time to 


be inserted 


LOOSE LEAF CATALOG BINDERS 


It will pay you to secure our samples and prices 


118-124 S. Clinton St., CHICAGO, U.S. A, 


WE MAKE A SPECIALTY OF 


CHICAGO BINDER 
& FILE COMPANY 








NOTE—‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 


Only iegitimate advertisements receivéd, and 
those relating to trade necessities. 








HELP WANTED. 


WANTED—Enterprising young man to take 
charge of established office furniture depart- 
ment in thriving city 400 miles west of Chicago; 
one familiar with filing devices and systems. 
Good salary to start. Interest in department for 
man of enterprise and business acumen who 
will show his worth. Address B10, care Office 
Appliances. 

WANTED—A Spanish speaking typewriter 
salesman to handle a first-class machine. In 
answering state experience and give references. 
Address M13. care Office Appliances, Chicago. 

WANTED—A first-class typewriter repairman 
to take care of a growing repair business in a 
thriving city. A fine opportunity for a good man 
with experience. Good salary to right person. 
Address T12, care Office Appliances, Chicago. 

WANTED—Two good typewriter repairmen. 
State on what machine most experience and 
when can come. Address S15, care Office Ap- 
pliances, Chicago. 

WANT ED—Salesman, first-class, who can 
show successful record establishing agencies on 
office appliance lines, preferably filing devices; 

ve full particulars; strictly confidential. Ad- 
ress, Permanent, Office Appliances, Chicago. 

WANTED—A large Western office supply 
house handling a complete line of business furni- 
ture, among which are numbered the most 
services of a first-class city salesman. None but 
high-grade men will be considered, and applica- 
tions must be accompanied with references. Ad- 
dress X12, care Office Appliances, Chicago 


























SITUATIONS WANTED. 





A “BIG MAN” seeks identification to begin 
Jan. 1, 1911, with A-1 concern making either 
files, bookcases, desks, or all of them. Proof of 
ability for anyone interested who is willing to 
pay a “big man’s” salary; manager, sales man- 
ager, or advertising manager. Address H11, care 
Office Appliances, Chicago. 





ALL AROUND REPAIRMAN and salesman 
on Smith Premier or Remington wants position 
in the West. Either on the road or in the city. 
Address F10, care Office Appliances, Chicago. 


FOR SALE. 

FOR SALE—On account of family—Fine re- 
pair and second-hand typewriter trade, netting 
$2,500 to $3,000 per year, sell for half, popula- 
tion 700,000. Investigate. Address U10, Office 
Appliances, Chicago. 

FOR SALE—For reasons necessitating the 
owner's presence in the United States for some 
time the oldest and most profitable office ap- 
pliance business in Mexico can be bought for 
a comparatively small amount. The man or 
men who buy it can clean up a fine net profit 
yearly. The business has agency contracts for 
many of the best American office devices and 
supplies such as typewriters, duplicating ma- 
chines, cash registers, safes, phonographs, car- 
bon paper, ribbons, etc. It also has a three- 
year contract for typewriters with the state in 
which the city is located. It is enough removed 
from Mexico City to eliminate all competition 
from that center and is the only business of the 
kind in the entire section. The profits are large 
and absolutely sure. The expense of mainten- 
ance and operation are remarkably small in 
comparison with the volume of business. But 
two requirements on the part of the buyer are 
necessary—that he speak and read Spanish and 
understand the follow-up system. Exceptional 
opportunity for two young men. Address Mexi- 
co, care Office Appliances. 


A Live Wire 
Connection 


for High Class 


Salesmen 


A large manufacturer of a complete line of Cooking 
and Heating Stoves and Ranges, desires to secure the 
services of several strictly high-class traveling salesmen, 











who are able to deliver signed orders instead of promises 
None but men who have received a High School or College 
education will be considered. 

Please address with photograph and statement of 
qualifications, in own handwriting. 


**Progress’’—This Office 





BUSINESS OPPORTUNITIES. 


WANTED—A representative in each town to 
manage the subscription work of Office Ap- 
pliances. In the larger towns an enterprising 
young man can add materially to his income— 
in the smaller towns there is a chance to pick 
up a little extra from time to time. The propo- 
sition we will make you is inviting and includes 
a number of different subscription offers, any 
one of which are easy sellers for a good specialy 
man. All communications in answer to this 
ad will be considered strictly confidential 
Some one in your town is going to make extra 
money by answering this ad. Are you the man? 
Subscription Sales Department, Office Appliance 
Co., 303 Dearborn St., Chicago, IIl., 


WANTED—No. 4 Multigraph. Give full par- 
ticulars first letter A. C. Albright, Holland 
Bldg., St. Louis, Mo 


AGENCIES WANTED—The German Agents 
of the Oliver typewriter are open for sole agen- 
cies of duplicating and printing machines, also 
duplicator supplies and various specialties. Gen- 
eral offices in Berlin, 38 branches and agencies 
all over Germany. Personal negotiations are 
possible about September when Representative 
will arrive in the United States. Address Pollack, 
eare Office Appliances, Chicago. 








WANTED—An exclusive agent in every city 
to sell Transo (transparent face) envelopes) on 
a commission basis. Every business house a 
possible customer. Excellent proposition for 
men with selling ability. Samples and complete 
information on request. Transo Paper Co., 
Chicago. 


I want to represent a manufacturer of 
office furniture or good office appliances, on 
the road, for small salary and traveling ex- 
penses. I have a personal acquaintance with 
nearly all responsible dealers from coast to 
I can get the business 
HUSTLER, care Office Appliances. 


coast 


at present connected with one of the largest manufacturers in the field, is open for engagement as superintendent or manager of manufacture for 
TYPEWRITER, ADDING MACHINE OR OTHER OFFICE APPLIANCE 
Thoroughly experienced with proven ability as executive and factory organizer. Open for first-class connection with first-class concern only 


Address, Organizer, Care OFFICE APPLIANCES, CHICAGO 

















Sreownsrs 


Linen Ledger and Record 


PAPERS 


Have maintained a position of pre-eminence for more than sixty years, solely through 
their distinguishing qualities. There is but one standard to which every sheet conforms 
—the best that can be made. For Blank Books, Loose Leaf Ledgers or Permanent 
Records, there is no sheet carrying the same degree of excellence; and, for Merchants, 
Bankers and Other Paper Users who desire that quality which adds tone to cor- 
respondence and insures perpetuity to the records of business, there is nothing so good. 


DEALERS 


Can recommend Brown’s Linen Ledger and Record Papers without reserve 


ROWN APER O., DAMS, © ASS. 


ESTABLISHED i850 
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Throw 
Away 
That 
Leaky 
Fussy 
Mussy 
Old 
Dropper 
Filler! 


Get an 


ONOTO 


The Pen 
That 
FILLS 
ITSELF 
and 

CAN NOT 
LEAK! 


Four sizes. _‘ Fills itself by vacuum. 
Sixteen styles points. $2.50 up. 









Canadian Office: 332 Craig St. West, Montreal, Canada 


ONOTO PEN COMPANY, 26! Broadway, New York 








HE OLIVER Typewriter has won 

international fame as the perfect 

writing machine for every depart- 
ment of modern business. 

Its speed, convenience, legibility, 
durability, accuracy and neatness are 
absolutely unapproached by any other 
typewriter in existence. 

It is the simplest of all standard 
typewriters, yet the strongest and by 
far the most versatile. 

The wonderful simplicity of the Oliver 
is shown by the fact that it has several 
hundred less parts than other standard 
typewriters. 

The working parts are fitted into a 
solid metal framework, making the 
machine so strong that the hardest usage 
has no effect upon it. 

It is so easy to operate that anyone 
can master it with a few minutes’ prac- 
tice. The swiftest operator cannot 
overtake its speed. 

It has keyboards for all languages 
with all the characters needed. 

The Oliver Typewriter is equipped 
with many special devices for saving 
time and effort. 

Here are some of them: 

—The Oliver Back-Spacer, making 
it easy to go back and make corrections. 

—The Oliver Disappearing Indicator, 
showing exact printing point. 





—The Oliver Tabulator, invaluable 
in writing columns of figures. 

—The Oliver Automatic Ruling De- 
vice, for making horizontal and vertical 
lines. 

—The Oliver Automatic Paper Feed, 
handling any width of paper perfectly. 

Among other distinctive features, the 
following are of great practical value: 
Visible writing, dust-proof, easy to clean, 
perfect permanent alignment, ability to 
make many clear carbon copies. All 
parts interchangeable. Duplicate parts 
easily obtainable and replaced in case of 


accident. 


We invite correspondence from business men, 
professional men, public officials and all who 
have use for this splendid writing machine. The 
handsome catalog, which we will send you free 
on request, explains in detail] the merits of the 
Oliver that have won the praise of all nations. 





